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Welcome to Aberdeen
The third largest city in Scotland.  A port city in the north-east, where the Dee and Don 

rivers flow into the North Sea.  With many outstanding buildings adorned with pale grey 
stone, it is referred to as the ‘Granite City’.  It has also been known as the ‘Oil Capital of 
Europe’, as well as the ‘Grey City’, the ‘Dallas of the North’ and the ‘Silver City with the 

Golden Sands’.  A dialect called Doric is spoken by the locals. 
From its glinting sandy beaches to its shimmering architecture, Aberdeen welcomes you.

Nicole Robb 
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Seventies
Dreaming

What’s in is old: from fringe to flares, unleash your 
inner 70’s chick with funky patterns and textures. 

Coat - H&M
Trousers - MissPap
Fringed Jacket - H&M

T-Shirt - River Island
Fringed Jacket - H&M 
Belt - Primark
Trousers - MissPap
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Jeans - Zara
Top - Zara
Jacket - H&M
Boots - Dr Martens
Sunglasses - Primark
Earrings - Topshop

Jacket - Missy Empire
Jumper - H&M
Jeans - Zara
Earrings - Topshop
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Photographed & styled by Hannah Sturdy. Modelled & styled by Daniela Tortolano. 

The Dutch have a saying:
“He who is outside his door has the hardest part 

of his journey behind him.”
 

Travelling shows there is more to life than 
the situation you are living in right now. It 

encourages you to explore parts of the world 
and parts of yourself. It gets you out of your 

comfort zone. You get educated by the different 
cultures, giving you a new perspective on 

things. The new sounds, smells, languages, 
tastes, sensations and sights you’re 

surrounded by influence your creativity.

“Travel is the only thing you buy, 
that makes you richer.”

Pascalle van der Roest 
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destination
5 days. 3 countries. Endless street style inspiration.
BY ASHLEY SETTINGIANO

There’s a reason why travel 
blogging has become one of 
the most desirable jobs of the 

digital age. Views, food, adventure 
and style harmonize to make the 
perfect daily upload to Instagram. 
It’s as though these adventurers have 
the picture perfect life, or at least 
perfect Insta-life that is. Wandering 

aimlessly through a new destination 
every other day dressed in a seemingly 
never ending plethora of ensembles. 

This is why, when I was presented 
with the opportunity to travel around 
Europe for a week between university 
studies, I saw it as a prime opportunity 
to check a few places off my bucket list, 

test my own travel blogging abilities 
and soak up some fresh European 
style inspiration. I wondered what 
I would see, who I would see and 
how my experiences would come 
together in these very sentences. 

All I knew is that this adventure 
would take me for a whirl and I 

xyz
had the preconceived notion that 
London would offer impeccable 
style with an unexpected edge. 

Arriving in the capital around 6:30am, 
I was shocked that the streets were bare 
until almost noon. Maybe the shock of 
seeing a major city actually resting can 
be attributed to my restless western 
upbringing of a 24 hour, well, everything. 

Even though the city was asleep, it 
was time to begin the day. But first 
coffee. I made my way to the first 
coffee shop I spotted, fuelled myself 
with an espresso and began trekking 
the tranquil streets of London. 
Through multiple hours of wandering 
from landmarks to cafes one distinct 
thought remained: the sophistication 
of this city was omnipresent. 

Each distinct street had its own 
aesthetic making for a wide variation 
of looks and each representing their 
own attitude. Chinatown was bold 
with lanterns strung across the streets 
making for the perfect photo op. Regent 
Street, with shops galore, is a tunnel 
you never wanted to end. The style 
of the Londoners I saw was all about 
refined elegance. No two looks the same 
but relied on reinventing classics. All 
black ensembles with posh personal 
touches seemed to be a favourite. 

I stumbled upon Aimee, who I 
photographed wearing a not so typical 
all black everything combo. A delicate 
mixture of tough leather on top and 
flowing trousers with a choker adding 
detail. Completed with platform 
Converse, the look was playful while 
remaining daytime appropriate. With 
classic uniformity style that’s anything 
but ordinary, Aimee captured the 
essence of London with its intricacy, 
rough edges and perpetual elegance. 

The following day we awoke in the 
pinnacle city of style, Paris. Like most 
people, Paris is one of those places I 
had thought about visiting hundreds 
of times and arriving felt like I was 

would re-emerge slightly different. 
So I packed my bag and embarked 
on what I’d like to call the trip of a 
lifetime, kicking off in London, making 
my way to Paris and Copenhagen. 

The objective was to set out and 
observe how the natives of each 
city embraced their own personal 
style and how it differed between 
locations. I was especially excited 
to see how individuals styled 
themselves for the hustle and bustle 
of city life, and whether they would 
live up to their chic reputations. 
All the while conceptualising how 
cityscapes and architecture would 
play a prominent role in identifying 
the style of a specific location. 
I questioned which city would be 
most like New York with individuals 
putting on a show as they strut down 
the streets. Would I find more of a 
tranquil, West Coast vibe? Or, would 
each city be something I’d never seen 
before? Hoping for the latter, I began 
my journey within these preliminary 
questions that danced in my mind.

First stop, London. This is the home 
of street art phenomenon Bansky 
as well as of one of the most highly 
accredited fashion institutes, Central 
Saint Martins. With so much art and 
culture circling the city, I already 

living inside an elaborate dream. Paris 
radiated a surefire energy through its 
quaint yet narrow cobblestone streets. 
With two days in Paris, the adventure 
began in the early hours with a coffee, 
a croissant and a pep in our step. 
The best way to truly experience Paris 
is by foot, or so I had heard, so that’s 
exactly how I decided to get around. 
Paris, as grand as can be, had a new 
sight to see almost every couple of steps 
making each day an endless escapade. 

We walked from the Notre-Dame - a 
personal favourite due to its gothic 
yet traditional structure - all the way 
to the Louvre Palace - which evoked 
a glamorous renaissance-eske feel - to 
the Eiffel Tower which could often be 
spotted peeking above the city streets. 
The frequency at which Paris 
functions is serene and idyllic by day 
and electric by night. Parisian style 
was quite the sight to see as locals 
breezed by on scooters letting their 
scarves float in the wind behind 
them. Street style did not disappoint 
with classic takes on modern trends, 

L O N D O N 

P A R I S
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T-Shirt Topshop £5.99
Pinafore Dress Topshop £39.00

Red Shirt New Look £19.99
T-Shirt New Look £9.99
Jeans New Look £29.99

Live it all again
Katie Beth Avey, Necat Yazman as models. 

Rheanne Williamson as photographer.
Stacey Watt as photographer assistant.

Pascalle van der Roest, Anique Faasen as stylists.

no pun intended. Louis captured the 
classic style of Paris while offering his 
own individualised take on day wear. 

After a magical couple of days 
immersed in the Parisian streets, it 
was time to head north towards what 
is said to be one of the happiest 
countries in the world, Denmark. 
Copenhagen was as exciting as I had 
been anticipating, with personality 
running through the streets of 
Nyhavn all the way to Christiania. 

The city was anything but dull with the 
locals lighting up as we crossed their 
paths. There was a delicate balance 
between aged and modern with a 
collaboration of the two aesthetics 
through the city. The Scandinavian 
way of life is all about Hygge - living 
with contentment and cosiness - 
which directly transcended into street 
style with minimalism as a key factor. 

Style was presented in a confident 
but relaxed manner with each piece 
presented in an individual way. There 
was no clutter yet lots of room to make 
a bold statement, with touches of red, 
luxurious maxi fur coats and a variety 
of footwear ranging from loafers to 
embellished trainers. Just the right 
amount of contemplation went into 
Scandi style, with the approach 
leading to effortlessly fabulous results. 

Locals roamed around and carried 
such spunk it made for a completely 
different vibe than London and 
Paris. Copenhagen streets were a 
lot more loose in the sense that the 
locals simply didn’t walk, they had 
a stride. You didn’t just explore the 
city you inhaled its energy. Through 
the countless number of uniquely 
filled boutiques to the advertisements 
plastered around the city, there was a 
style I had never experienced before. 
With relaxation in the air, locals 
basked in the moment which was 
directly reflected in their ensembles.

I had the pleasure of meeting 

complemented with immaculate 
architecture, making people 
watching quite the enjoyable activity. 
With no surprise, Paris proved to 
be elaborate with flowing fabrics, 
draped culottes and lavish coats 
often paired with luxe leather 
sneakers, keeping the outfits 

Anette who embodied everything 
Copenhagen had to offer. Her 
entire vibe was relaxation meets 
unintended cool glamour. Pieced 
together with bold colours, textured 
faux fur, statement frames and 
complementing loafers to pull the 
entire look together with comfort. The 

C O P E N H A G E N

functional for day-to-day excursions.
As we sat under the Eiffel Tower 
for lunch, Louis caught my eye 
as he strolled past. Wearing a 
mixture of patterns, texture and 
colour, his look was comprised of 
deep hues accompanied by bold 
complementary pieces. An otherwise 
basic ensemble was made individual 
by pairing with a bright tartan scarf, 
contrasting socks and bold frames 
making for an understated day look. 

Something I picked up in Paris is 
how seriously the Parisians take their
socks, and Louis’ look was no exception. 
When in doubt, go for statement socks 
to give your look a bit more of a kick, 

style of Copenhagen was epitomised 
through Anette who couldn’t be 
more fashionable without trying. 

My journey came to a conclusion with 
a new sense of appreciation for the 
diversity that comes with each city. 
Natives offered a unique take on street 
style and individualized personality. 
Aimee, Louis and Anette displayed 
their style in ways that encapsulated 
their surroundings and represented 
their moments in passing time. The 
best part of this journey was meeting 
such kind locals and indulging in 
such diverse ways of life. With my new 
found curiosity for other major cities it 
begs one last question... where to next? 



Turtle Neck New Look £17.99 
Jeans New Look £29.00
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Lip Print Shirt Topshop £29.00 
Velvet Flared Trousers Topshop £ 22.00
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Red Shirt New Look £19.99

16

Floral Shirt Topshop £34.00
Mini Skirt Topshop £36.00

17
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 coat - New Look  
 (£59.99), newlook.com

bag - George at ASDA
(£14), george.com

CURTAINS up

Vintage florals have 

made it from your 

gran’s living room to the

high-street showroom

 trousers - Primark
 (£15), primark.com

clutch - Oasis
(£30), oasis-stores.com

heels - M&S
(£29.50), marksandspencer.com

skirt - Primark
(£10), primark.com

designed by Zoe Collins
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Black and White Shirt New Look £19.99
T-Shirt New Look £5.99
Jeans New Look £29.99
Shoes Model’s Own

Floral Shirt Topshop £34.00
Mini Skirt Topshop £36.00
Shoes Model’s Own

18
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Enthrall in a world of gothic amour, luxe velvet 
and golden prominence. Paralleling a modern 

take on the Romantic Era. 

Part Rebel. Part Elegance. Complete Decadence. 

Stylist: Ashley Settingiano
Hair & MAkeup: Ashley Settingiano

Models: Viola Königs & Ashley Settinginao
Photographer: Ailsa Barnett
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THE

Viola wears floral 
top and velour 
pants, Zara. 
Ashley wears velvet 
dress, Zara.

21
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Ashley wears plaid 
dress and sequin 
bag, Zara; lace up 
boots, Marc Jacobs.

22
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CHECK ME OUT
Checks and tartan coming together with

 an exciting modern twist...

Full page - Scarf: Accessorize, £20, Jumper: Jack Wills, £64.95
Left - Skirt: Jack Wills, £69.95, Jumper: Jack Wills, £64.95, Boots: Model’s own
Right - Trousers: Topshop, £42, T-Shirt: Topshop, £12

Photographers - 
Aria Ingram and Chloe Farrell
Models, Hair and Make-up - 
Maggie Burgess and Shannon Clark
Stylists - 
Eilidh Scott and Rebecca Munro 

Full page - T-Shirt: Topshop, £12, Skirt: Topshop, £25, Boots: Model’s own
Left - Dress: Next, £25, Earrings: Model’s own
Right - Coat: Zara, £29.99, Jeans and Boots: Model’s own
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Katie wears: Dress - Topshop 
Denim Jacket - Topman
Crown - Regal Rose
Alexandra wears: Corset - Beyond Retro
Skirt - Topshop

Create your 
Fairytale

Photographs by: Andy Laing, Models: Katie Clitherow, Michael Cleary and Alexandra Pierotti,
Styling and Makeup by Lara Pierotti

“Remember, you’re the one who can fill the world with sunshine”
- Snow White



Katie wears: Bodysuit - Nasty Gal
Black Jeans - ASOS
Velvet Cape - Model’s own

28

Alexandra wears: Corset - Beyond Retro
Skirt - Topshop

29
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Michael wears: 
T-shirt - Next
Shirt - Brave Souls
Jeans - Soviet
Boots - Dr Martens

30

FOR COLD DAYS

Hair & Make-up, Models: Kirsten Rankin & Gemma Allison, Stylists: Saffron Johnston & Nadine Pirie, 
Photographers: Kirsten Rankin & Katie Stark

Penny Parka
Fat Face £99
Floral Dress
Fat Face £55
Cashmere Scarf
Model’s Own
Boots
New Look £24.99

Check Scarf 
New Look £7
Heritage Gilet
Fat Face £75
Chancel Jumper
Fat Face  £42
Jeans
Asda £20
Boots 
TK Maxx £40
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Sitting by the crackling fire, mulled cider 
and board games on the table.

This page:
H&M Jumper
H&M Scarf
Heart&Dagger Suit trousers

Right Page:
ASOS Roll neck jumper
ASOS Three piece suit   

METROSEXUAL 
MAN

Styling: Chloe Fleming and Margherita Ambrosi
Photos: Leila Donald and Tori Cruickshank

Models: Jamie Cowie and Scott Murison
Location: BrewDog Aberdeen 
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ASOS Jumper
Zara Shirt
ASOS Suit

New Look Roll Neck Jumper
Heart&Dagger Suit Jacket
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H&M Jumper
H&M Scarf
Brisk Beard Styling oil

ASOS Roll neck jumper
ASOS Three piece suit   
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THE ALL SAINTS 
AESTHETIC

The British Fashion label that brings style to menswear

6. Hugo Boss The Scent Intense 50ml
Top notes: Ginger, Cardamon  
Heart notes: Maninka fruit  
Base notes: Leathe 
GBP: 54.00 // At The Perfume Shop

1. Ralph Lauren Big Pony 2 75ml 
Heart notes: Musk, Mexican Dark Chocolate, 
Spicy notes
GBP 45.00 // At The Perfume Shop

2. Prada L’homme Eau 
De Toilette 100 ml
Top notes: Neroli, Violet
Heart notes: Geranium, 
Iris, Pepper
Base notes: Cedarwood, 
Patchouli, Amber 
GBP 64.99 // At The  
Perfume Shop

3. Gucci Guilty Black Pour 
Homme 50ml
Top notes: Lavender, Coriander
Heart notes: Orange Flower
Base notes: Patchouli
GBP 49.00 // At The Perfume Shop

4. Diesel Only The Brave 50ml
Top notes: Citrus, Mandarin Orange 
Heart notes: Coriander, Violet Leaves, Rosemary
Base notes: Amber, Cedarwood
GBP 44.00  // At The Perfume Shop

5. Beckham 90ml
Top notes: Gin Tonic 
Accord, Lime, Albanum
Heart notes: Cypress 
Orpur, Nutmeg, Fresh 
Mint
Base notes: Texas 
Cedarwood, Ambermax, 
Vetiver
GBP: 14.99 // At The 
Perfume Shop

  Stunning
     Scents

There is a number of different scents to choose from but 
there are certain stand outs we always reach for.   

1. The Seductive Fragrance. A sexy mix that hooks up Saffron and Cardamon for 
undeniable attraction. • 2. The new fragrant “pair of equals” represents man 
and woman that are “reunited in an identical vision”. • 3. Gucci Guilty Black 
Pour Homme is a daring aromatique fougere, inviting you to indulge in your 

deepest desires. • 4. Looking for a fragrance that packs a punch? Diesel’s 
Only The Brave is more than up for the challenge. • 5. Capturing the 
unique spirit of David’s iconic style, which blends traditional tailoring 

with modern flair, this woody citrus spicy scent is the perfect 
expression of contemporary elegance. • 6. A men’s cologne 

with magnetic strength and unforgettable intensity, 
Boss The Scent Intense has been tailored to 

contemporary elegance.

Created by Suzana Hasaniova
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Stylists: Olivia Bonner & Filippo Bonis
Models: Connor Gibb & Kurt Butler

Photographer: Alfredo Gangemi
Location: All Saints, Aberdeen

Clothing Head to Toe: All Saints



44 45

of them. But some of them I like one 
collection out of their entire work, and 
some of them I’m obsessed with.  

How has your work evolved since you 
began your own label?
Every season I tend to create a bodysuit, a 
corset, and a pencil skirt. These are pieces 
that I’m really interested in, so I try to 
incorporate them into every collection. 
I guess it’s gotten softer.  
My first collection was inspired by robots, 
so everything was hard, tight fitting, 
shiny, aggressive. Then, my next collection 
was based on a Japanese myth about 
sun worship. The collection was floaty 

and used colour.  I have definitely been 
experimenting with colour more and a 
more feminine feel comes across.

Is there another designer that you would 
like to collaborate with?
Christopher Kane. He’s probably the 
only Scottish designer that interests me.  

What sparked your interest in fashion?
I didn’t have one to begin with.  Originally, 
I wanted to be a graphic designer which I 
like to think comes across in my work.  I 
used to watch my grandma make clothes; 
she would knit and she would sew and she 
would make curtains for people. So that’s 
how sewing became one of my interests. 
When I was around 14 or 15 I designed 
Sonic the Hedgehog characters, that 
was my thing.  I was a bit of a loser. My 
favourite part was always designing what 
they were going to wear.  And then I 
wondered, could I do this for people? 
This is when I decided to take art more 
seriously at secondary school. I tried to 
make every project fashion orientated. I 
then went on to study Fashion and Textiles 
at Robert Gordon University, Gray’s 
School of Art.  

What are your influences? Who inspires 
you the most in fashion? 
It changes every season. My ideas usually 
come from mythology, I have been 
interested in that since I was a kid. I 
used to enjoy reading about Egyptian 
mythology. I’m also really into fantasy, 
and although I’m not religious, religion 
really interests me. For example, using 
the Bible as a story book. Although I 
am a womenswear designer, I focus on 
the women regardless of the story. In the 
Bible, there are so many interesting female 
characters. 
Designer-wise, I am inspired by 
Christopher Kane, Alexander Wang, 
Alexander McQueen.  There’s loads 

I feel that we are similar:  he likes shiny 
tacky things, I like shiny tacky things, he 
doesn’t take himself too seriously, I don’t 
take myself too seriously. He just sounds 
like a good laugh. I would love to do an 
internship for him. I almost met him at 
the Scottish Fashion Awards in 2015, I 
followed him to the toilet cause I wanted 
to talk to him, but then chickened out.  

Do you have a specific research process 
when you start a new collection?  
I don’t do sketch books like how they used 
to teach us at university. I write, and I’ve 
always liked mind maps. I have my topic/
idea in the middle and stem out to colours, 
symbols, and textures that I associate 
with that topic. The topic itself can also 
give me inspiration.  For example, blonde 
hair. I would research what this meant 
historically. It means fertility and sex, 
which links to fruits and flowers as these 
were historical symbols of women’s bodies 
and fertility. From the mind map, I pick 
the bits that I’m really interested in and go 
on to sketching.  

Tell us about your creative process.
After sketching, I will either have a fabric 
in mind or will look into choosing a 
fabric for creating the garment. I skip the 
toile stage! I’m a pattern cutter, I can’t do 
modelling on the stand, it doesn’t work 
for me. In maths, I was only ever good at 
shapes. You know, when you take a box 
apart, it looks like a cross. I do that, but 
with clothes.  It just the way my mind 
works. So, I’ll have a dress and draw on 

 I have definitely been 
experimenting with colour 
more and a more feminine 

feel comes across.

RYAN COWIE
An exclusive interview with the Aberdonian 

fashion designer, Gray’s School of Art graduate 
and Scottish Fashion Awards nominee

Interview by:  Nicole Robb 

all the style lines and stuff. From having 
experience working in bridal shops, I know 
where to put darts etc. to get a dress to fit. 
I do all that and then break it up in my 
mind. I then sew all the pieces together, 
and then I source models and set up a 
photoshoot.  

Tell us about your latest collection A/W 
17 – The Cabinet of Dr. Cowie.
It was based off a 1920s German 
Expressionist film called, The Cabinet of 
Dr. Calgari. I was visually interested in the 
film, but also the psychology behind the 
film as well. It’s set in this world where 
everything is squint; windows and church 
spires. During the 1920s they didn’t have 
special effects, so the directors of the film 

created exaggerated shadows by using 
paint to portray a dramatic effect. It was 
lit so that there was no grey in-between, 
only black and white. The story behind 
the film is Dr. Calgari teaches a guy how 
to sleepwalk and he uses him to murder 
people. At the end, you find out they’re 
all in an insane asylum and none of this 
has actually happened. Dr. Calgari is 
actually the doctor and the sleepwalker 
is just a patient. On thinking about the 
film, I portrayed negative emotions: death, 
heartbreak (he thinks the Dr. has made 
him kill the woman that he loved). 
My emotions at the time were similar 
and related. I put all my anger into this 
collection and made it as sharp, aggressive 
and sick as I possibly could. The collection 
features plastic ruffles, which I find kinky, 
a bit fetishy and sick.  The entire collection 
is black and white which are my favourite 
colours.  

What projects are you working on at the 
moment?
I’ve just finished working on my S/S18 
collection, which was meant to be out 

months ago, but these things happen. It’s 
based around a Greek goddess named 
Flora, the goddess of fertility. 
The Greeks would hold this festival for 
her called Flora-Lea. The city would be 
decorated in flowers, people would hunt 
rabbits and hares, prostitutes would dress 
up as her and parade through the city 
getting flowers thrown at them and give 
them gifts. This was unusual because, 
although the Greeks were sexually liberal, 
the prostitutes were still outsiders, but 
for one week per year they would be 
celebrated. Bright togas and garments 
would be worn during the celebration of 
fertility and rebirth. This is the opposite 
from my previous collection, it shows that 
I have overcome my previous emotions 

and that I’m becoming happier in myself.

What is your favourite part of the job?
Weirdly enough, I really enjoy the pattern 
cutting aspect. I like to just take a big 
roll of paper and sit and measure out, it 
makes my OCD so happy. I enjoy the 
problem solving of figuring out how to 
make something work. I also really like the 
making. 
I love sewing, it’s pretty much all I do 
when I’m at home. I also like hearing 
feedback on social media, and have met so 
many people through this. I’m grateful for 
all the support. 
I’ve been adopted by the Glasgow drag 
scene which is so heart-warming. Because, 
I’m obsessed with drag, drag queens are a 
huge influence for me. I’m also interested 
in hyper femininity, which is being the 
most exaggerated form of a women, which 
is what a drag queen is. That in itself 
is quite feminist, you’re a woman, but 
you’re being so womanly you come across 
intimidating to men. 

How did it feel to be nominated at the 

Scottish Fashion Awards 2015?
I woke up one day and had received an 
email from the Scottish Fashion Awards.  
I screamed I was so happy to have been 
nominated.  My friends and family were 
all so pleased for me.  
The Robert Gordon University newspaper, 
alongside some local newspapers wrote 
articles about me.  I went down to London 
for the awards with my friend Amy 
who is a model and I dressed her in my 
designs.  We had a really good time, but 
unfortunately, I didn’t win.  I really enjoyed 
the experience and was glad to have been 
chosen as a nominee.  

What’s your motto?
I have like seven, but the all contradict 

each other! 
My number one motto would have to be 
‘just get on with it’.  That’s a phrase that 
my mum has always said to me.  Although 
she is loving, she can be harsh.  I would 
come home and moan about uni, and she’d 
say, ‘Just get on with it’.  

What advice would you give to young 
designers/fashion graduates?
I’d love to tell someone that there is a 
magical formula, but I got lucky.  After my 
internship I met photographer, Alex Adair.  
He is one of the best photographers 
I’ve ever seen in my life.  He asked 
to photograph my designs and I have 
been recognised from there and given 
opportunities.  I owe everything to him.  
Also, don’t focus on boyfriends, because 
they are a waste of time! 

What can we expect to see from you in 
the future?
More collections, more customers 
that want to wear my stuff.  I’d like to 
collaborate with people.  I’d love to have a 
studio and have people work for me.



46

the mid 1970s to the Nirvana-inspired 
Grunge look of the 1990s, music has 
continued to influence how and why 
we dress the way we do.

So, is music still as influential today as 
it once was? Well, 
yes. The Rock ‘n’ 
Roll style found 
in the 1950s was 
given a chic remix 
at the turn of the 
century and the 
Bohemian style 
birthed in the 
1970s became 
Boho-chic, a 

stylish staple of summer wardrobes.  
And then there’s ‘The Yeezy Effect’ of 
the 21st century, further highlighting 
the blurred lines between the music 
and fashion industries.  With the 
rise of social media and celebrity 
fashion collaborations, musicians 
can influence society more than ever 
before.  

One designer that mixes music 
with fashion is Scotland’s very own 
Social Recluse.  The Glasgow-based 
designer is the latest in home-grown 
talent, embracing music, fashion and 
art in his designs.  I interviewed Social 
Recluse himself, Robert Chambers, 
about how influential music can be, 
his future plans and the secret to his 
success.

MUSIC & 
FASHION Does music 

set the 
tone for 
the fashion 
industry?

PLUS AN INTERVIEW WITH 
GLASGOW-BASED DESIGNER 

THE SOCIAL RECLUSE 
BY GAVIN WALKER 

“ I create a playlist 
and immerse myself 
in good songs that 
somehow weave 

their magic into my 
designs”

What exactly do music and fashion 
have in common? Both are forms 
of art, both are creative ways of 
expressing identity and individuality 
and both provide a glimpse of what is 
going on in society at that time.  The 
music someone listens to and the 
clothes someone wears can say a lot 
about them. Whether they are trying to 
fit in or whether they are trying to be 
different, both fashion and music allow 
individuals to be who they want to be.

Throughout the 20th century, music 
and fashion had a relationship like no 
other.  From the jazz-loving flapper 
girls of the 1920s, with their iconic 
short bobbed hair and loose dresses, 
to the Teddy Boys who rebelled 
against mainstream Rock ’n’ Roll in 
the 1950s, music has set the tone 
for not only fashion but for society. 
However, it was in the 1960s that 
music gave British culture a new lease 
of life. In the decade that introduced 
us to the miniskirt, Beatlemania and 
Mods, British music had never been 
more influential and it was the youth 
calling the shots. Youth culture of the 
time was reflected in the music people 
listened to and how they dressed.  
Throughout the Swinging Sixties, 
new shops and clothing boutiques 
appeared as fashion and music 
propelled one another to the forefront 
of society.

Fashion and music came out of the 

sixties with more of an influence on 
society than ever before.  Fashion 
designer and self-professed ‘Queen 
of Punk’ Vivienne Westwood became 
a prime example of how fashion and 
music could mesh together. Many 
of her designs 
were a reflection 
of what was 
happening in 
society and she is 
often credited with 
creating the Punk 
style prevalent in 
the 1970s and the 
New Romantic 
trend of mid-
1980s. From theatrical Glam Rock in 

“I never really want 
to be in fashion. 

I think that’s much 
cooler. Be yourself.”

48 King Street, Glasgow 
www.thetenten.co.uk

The theme for this magazine 
is fashion as an expression of 
identity.  How important do you 
think fashion is in expressing 
identity and individuality?
I think it’s very important. Clothes 
define us and what you wear says 
a lot about you. As a designer, in 
meetings, I always pay attention to 
what people are wearing, right down 
to the colour of their socks. Once 
someone leaves school 
it takes a few years for 
them to find out who 
they are, what music 
they like and what 
clothes they want 
to wear. Usually the 
two go hand in hand.  
Fashion plays a big 
part in everyone’s 
individual make up. 

How does music 
influence your 
designs? Is there 
any particular genre
or era you look 
to for inspiration?
Music plays a big part in most of my 
work. I think I have a broad range of 
musical taste and I like to dip in and 
out of them all for inspiration. Over 
the past few years my Manchester 
and Indie designs have become very 
popular. I would say this was the 
genre or era that spoke to me when 
I was 16 years old. From there, the 
bands I got into helped shape who 
I became. The Stone Roses record 
sleeves got me interested in Jackson 
Pollock. The Happy Mondays record 
sleeve got me interested in a design 
studio called Central Station. But the 
one that sticks out is the band New 
Order. They were signed to Factory 
Records and their designer was a 
guy called Peter 
Saville. I’d say his 
work has been the 
biggest influence 
on my design 
career. Through 
music, I was 
inspired to learn 
about design and also about just doing 
it rather than sitting about waiting for 
someone to give me their permission. 
I’ve learned that it is a bit of a punk 
trait so growing up around that in the 
80s helped. Even when I’m starting 
a new project I create a playlist and 
immerse myself in good songs that 
somehow weave their magic into my 
designs.

Aside from music is there anything 

else that inspires your designs?
Yes. Everyday life. Culture. Subculture 
is a big one. College didn’t really teach 
me a lot about design. What it did do 
was switch me on to what is going 
on around about me. Pay attention 
to everything. Get inspiration from 
unusual places. Design is like fashion. 
Trends come and go. I like to stick 
with the classics. Sometimes when 

you are in fashion, it’s not long 
till you are out of fashion. 

Get the basics right and 
from there you can 
add the little extras.

Do you try to 
incorporate current 
fashion trends into 
your designs?
Probably not. 

Things move that 
fast these 

days that 
it’s hard 

to 
keep 
up. I 

never 
really want to 
be in fashion. 
I think that’s 
much cooler. 
Be yourself. 
Do what 
you’re good 
at rather 
than what 

someone or trend is telling you is 
‘cool’. 

Who would you say is your target 
customer, who are you designing 
for?
I am probably designing for myself  
What would I buy if I was the 
customer? I try to create things for 

me. If someone 
came to me and 
asked me to design 
something for 15 
year olds then I 
could do that, or for 
a 60 year old man, 
then I could do that 

too.  But most of my work is for me. 
I’m lucky people buy into it. I think, 
through experience, I have developed 
a good eye for what works and what 
won’t work. Again, I am probably 
aiming at that subculture.

You sell a variety of different 
menswear and womenswear 
products.  What’s next for the 
Social Recluse?
I want to do a pop-up shop in London 

next year. That’s the goal. I have a few 
projects I’ll start in 2018 that will add a 
few more layers onto what I do. I also 
want to screen print some new posters 
and get them on sale. I want to be in 
people’s homes and on their walls. I 
think I am getting more pleasure out of 
designing a nice print for someone’s 
house than a t-shirt these days. I’m 
sure once I develop a style for these 
prints they may find themselves going 
onto t-shirts.

You took a risk and made a career 
change a few years ago, and it’s 
paid off. Do you have any advice for 
any designers trying to break into 
the fashion market?
Yes, work hard and go with your 
instincts. Don’t let anyone put you off 
what you want to do. You will learn 
more doing it your way. Don’t be 
scared to make mistakes and don’t be 
scared of failure. Failure is only there 
when you give up. So, keep trying and 
keep pushing yourself. Find that drive 
within you and some work ethic and 
you won’t be far away. Oh, and don’t 
be scared to ask for advice. And don’t 
be scared to take something on you 
are not sure of. Take the chance. Be 
confident in what you can do. 
When I left my old job, my family 
told me I was crazy. I started screen 
printing t-shirts.  I was lucky if I was 
printing twenty a week. But I knew 
this is the path I wanted to go down. 
Again, I was told I’d needed to print a 
lot of t-shirts to make money. Seven 
years ago, I was printing 20 a week. 
This year we printed 16 thousand in 
2 months. I got that job through my 
designs. 
Don’t chase the money. Do something 
you have a passion for and the money 
will come to you.
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Jacket - Boohoo
All other garments - Models’ own

Vinyl on Vinyl
Play this season’s comeback trend 

with these statement pieces. 

 Jacket - Monki Jacket - ASOS
Skirt - Topshop

MODELS - GAVIN MCWILLIAM & HOPE MCHARDY  STYLIST - HOPE MCHARDY
PHOTOGRAPHER - CHRIS HENDERSON  LOCATION - SPIN ABERDEEN
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Look
   Touch
       Feel
Fur, PVC, lace, velvet, denim.
Explore your senses this season 
with a variety of different 
textures and fabrics.

Bethany wears; 
yellow top, New Look
trousers, Topshop
black body and boots, Stylists’ own

Cameron wears;
bandana, Topshop
T-shirt, checked shirt, jeans and shoes, 
Model’s own
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Bethany wears;
dress, Topshop
coat, belt, tights and boots, Stylists’ own

Cameron wears;
poloneck and trousers, Topshop
shoes, Model’s own
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Bethany wears; 
fur coat and skirt, New Look
bralette and tights, Stylists’ own
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Cameron wears;
poloneck and trousers, Topshop
shoes, Model’s own
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Bethany wears;
skirt, Topshop
bralet and boots, Stylists’ own

Cameron wears;
jacket, jeans and shoes, Model’s own
polo shirt, Stylist’s own
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Model: Jodie Campbell
Photographer: Sophie Wyness
Jacket: Dorothy Perkins
Scarf: Model’s own 

 City 
Chic
Dress To Impress!

Model: Lauren Carey
Photographer: Sophie Wyness
Jacket: H&M
Dress: River Island
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Models: Lauren Carey and Jodie Campbell
Photographer: Sophie Wyness
Black Dress - Urban Outfitters
Blue Dress - River Island
Shoes - Missguided

2 3

3 WAYS TO WEAR

EBONY AND IVORYw
Manifest your power with a sophisticated look

1CASUAL
Chic

Eternal
ELEGANCE

SEXY
Staples

£58 River Island

£3
9.
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 M

&S

£65 Dune London
£45 Miss Selfridge
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£19 P
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£14 Primark

      £45 Monsoon

        £110 Oliver Bonas

  £79 M
&S

£79 M&S

 £89 Hobbs

£12
 M&S

      £95 Lipsy London

£450 Links
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f 
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£19.99 Bonprix

£39 Debenham
s

Designed by Lucia Kubikova
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Faux Fur Fashion
Find the perfect faux 
fur piece to warm up 
your winter wardrobe!

Hannah wears: White top & Black leather skirt: Stylist’s own. Brown cuffs: Heart & Sole. Jasmine wears: Pink & black jumper: Zara. Black leather skirt: H&M. Gold heels: Stylist’s own.



62 63Jasmine wears: Black & white pom pom hat: Stylist’s own. Hannah wears: Grey jacket: Stylist’s own. Black fur shoes: Zara. Hannah wears: Grey pom pom hat: Popski. Pink jacket: M&S.
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Grey jumper H&M £29.99
Mint jumper H&M £24.99
Teal skirt H&M £17.99

Photography: Kirsten Veltmaat
Models: Chloe Grey & Kirsty Jackson 

Styling: Morgan Stewart & Kirsten Veltmaat

Natural shades
Pastel colours reflect your true self
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Buff jumper H&M £24.99
Blush trousers H&M £34.99
Earrings Model’s own

Mint jumper H&M £24.99
Pink skirt H&M £24.99

Grey jumper H&M £29.99
Grey trousers H&M £24.99
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A depiction of your true self
What lies above and beneath...

Model: Zoe Collins
Stylist: Natalie Hamilton            
Photographer Cat Bell
Photoshoot Assistant: Georgia Currie
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Shoes: Everything5pounds.com
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Sunglasses: Quay Australia
Jacket: Matalan
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Shoes: Everything5pounds.com
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How I Lost My Identity

I don’t think anyone ever 
expects that they will be a 

victim of domestic abuse. Perhaps 
because there is an expectation 
that they could never be a victim 
or that the people they would 
choose as a partner would never 
turn out to be an abuser. In my 
opinion, a large reason no one 
expects it is because the subject 
is severely under-taught and in 
many ways taboo, definitely one 
that is approached with a certain 
sense of unease.

I remember a class in high school 
where a social worker spoke a 
little bit about domestic abuse 
in the form of a relationship 
between a mother and father and 
how it affected their children. At 
that time it all seemed very clear 
cut, the father shouted at or beat 
the mother. He was a terrible 
person and the women should 
just be able to remove herself 
and her kids from that situation. 
None of the complexities of the 
relationship, the way the couple 
may have got to that point, were 
spoken about in this particular 
meeting. We were told of 
charities who could offer help and 
what to do if any of the younger 
pupils approached us with a 
problem surrounding it. However, 
we weren’t told what the warning 
signs might be that a partner is 

abusive or even things that were 
and were not acceptable in a 
relationship. I did not feel that we 
were armed with any knowledge 
about how to detect that we were 
in an abusive relationship, but at 
that time, the form an abusive 
relationship took seemed simple 
to me.

Unfortunately for me, around 
a year after this meeting, I got 
a far better understanding of 
what an abusive relationship was 
because I was in one. It was a 
slow process, one that seemed 
to creep up on me. Of course, I 
didn’t know that the charming 
and sweet man I met would turn 
out to be the most repulsive 
and evil human I had ever 
encountered. If I had had even 
an inkling at the start, then none 
of the year’s events would have 
happened. 

From my experience there is a 
visible pattern of behaviour when 

it comes to domestic abusers in 
relationships. Firstly, they win 
you over by being your very 
own Prince Charming, liking 
everything you like and agreeing 
with everything you say. Then, 
very slowly, they plant a seed of 
doubt and mistrust in your head. 
Perhaps because of something 
you have done in the past or 
something they imagine you are 
doing. They will slowly chip away 
at your identity, separating you 
from your friends and family and 
breaking down your confidence. 

This doesn’t happen overnight 
because if it did, there would be 
a much larger likelihood of the 
victim leaving the abuser. They 
must get you to the stage where 
you are dependent on them, 
where the thought of life without 
them is so horrific that you will 
put up with any behaviour from 
them, no matter how violent or 
sickening.

This happened to me over the 
process of around six months. 
Being a 17 year-old when I first 
met my abuser, I had very little 
idea of what a relationship was 
like, and when someone swoops 
in and seems to be the perfect 
man for you, I fell pretty hard, 
very fast. My self-esteem was not 
exactly sky high and of course he 

Every year in the UK, nearly two million people are subjected to some form of domestic abuse. 
With the figures rising, I wanted to share my story on how my abusive relationship robbed me 

of my identity and how, through education and support, I regained it.

“They will slowly 
chip away at your 

identity, separating 
you from your friends 

and family and 
breaking down your 

confidence”

then it should have. I could see 
how much it was affecting my 
family, the pain and the worry I 
was causing, but I had numbed 
myself to it all because, opening 
myself to it, would be accepting 
everything that was going on. 
Leaving the relationship was

the hardest thing I have ever 
had to do because literally I had 
to rebuild myself from the feet 
up. Luckily for me, my family 
and friends offered all their 
support as did the police and the 
charity Women’s Aid. I became 
interested in fashion again which 
helped me to repair my broken 
self-esteem and motivated me to 
work towards the goal of studying 
it in university - a dream that had 
been lost amidst the grief.

A year after I left I was contacted 
by a girl who asked me for help. 
My abuser had found a new 

target and she had finally tried to 
break herself out of the cycle by 
contacting me after seeing our 
abuser constantly stalk me on 
social media. 

We shared our stories together 
and forged a friendship out of our 
shared experiences. I remember 
her telling me that he had made 
her pour nail varnish all over her 
favourite jacket and completely 
controlled every aspect of her 
appearance. She told me that 
all of her individuality had 
been stripped from her but we 
motivated each other to claim 
back our identities piece by piece. 

used this to his advantage. 

The very first time he told me 
I was ugly, I felt like someone 
had dowsed me in ice water. He 
presented a picture to me of his 
ex-girlfriend and told me that she 
was trying to get back together 
with him, and why should he stay 
with me when I was ugly and she 
was beautiful. By this point he 
had already started the process 
of grinding me down, he had 
separated me from my friends 
and put a ridge between me and 
my family. Anything I liked to do 
he subtly ridiculed, when I told 
him I was interested in fashion he 
told me it was too trivial and he 
forced me to send him pictures of 
my outfits everyday. If he didn’t 
like a garment, I had to destroy 
it. He would physically make 
me cut up clothes or destroy 
jewellery until I was left with only 
a small pool of modest outfits. 
Previous to this I had taken 
pride in my appearance and my 
outfit choices but at this point I 
would do anything to avoid an 
argument.

A lot of people are most likely 
questioning why I stayed with 
him, and it is incredibly difficult to 
describe it to someone who hasn’t 
been a victim of abuse before. All 
I can say is that during that time 
I wasn’t really me. Everything 
that had defined me before had 
been removed. My relationships 
with friends and family had 
broken down so much that I was 
solely dependent on my abuser. 
Everything I loved, like my 
clothes and the music I listened 
to, had been denied to me. The 
people around me described me 
as being in a zombie-like state. 
I slept as much as possible 
during the day and didn’t eat 
because everything tasted like 
cardboard. I was constantly 
exhausted because I was kept up 
every night by incessant phone 
calls and harassment, the only 
peace I got was when he was 
at university. Of course, it was 
worse when I was actually with 
him because he lived far away so 
I was completely isolated in his 
flat with no escape and reliant on 
him for transport to get home. 

When it finally escalated to 
physical violence, I am sad to 
say it took me far longer to leave 

“Please educate 
yourselves on the 
ways of an abuser, 
arm yourself with 
knowledge so that 
you can recognise 
the signs early and 

get out”

“Cherish your identity 
because nobody 
deserves to be 

treated like they are 
worth nothing” 

If you have been affected by 
any of the issues discussed 

or know someone who is you 
can get help and support or 

just some extra information-
from the following sources:

Womens aid: 
http://womensaid.scot/

Breathing Space: 
http://breathingspace.scot/

Police Scotland
http://www.scotland.police.uk/

By Katie Clitherow

Eventually we worked together to 
bring our abuser to a small piece 
of justice. I vividly remember 
walking into his trial. The fear of 
having to face him again caused 
me to shake uncontrollably 
but I was armed with a very 
large sense of purpose and 
determination. I had spent hours 
picking out an outfit that would 
make me feel powerful and it 
served as my armour during the 
trial. He showed just how much 
of a coward he was by not turning 
up to the hearing. But after our 
stories were heard, my abuser 
was kicked out of his university, 
the country but most importantly 
our lives.

I think the moral of my story 
is to educate yourselves on the 
ways of an abuser, arm yourself 
with knowledge so that you can 
recognise the signs and get out. 
Cherish your identity because 
nobody deserves to be treated 
like they are worth nothing. All 
the small quirks and complexities 
that build up your character 
belong to you and are not for 
anyone else to change. If you 
have been a victim of abuse in 
any form then don’t be ashamed 
of it and don’t sweep it under 
the rug. If I had had just a little 
more knowledge of what an 
abusive relationship looked like in 
that class in high school, I might 
have had a chance of recognising 
the signs. I would have never 
suffered through what I did and 
what countless others will in the 
future. 

You are strong for surviving and 
your story could help others, your 
victimhood does not define you. 



I felt like I couldn’t compete unless I had 
airbrushed skin or abs. I had always been 
skinny. But after this idea was planted in 
my head, I constantly noticed other girls 
who were even thinner. And I was envious, 
but not in a bitter sense, rather one that 
stemmed from self-hatred.

This type of thinking is fuelled by the media 
we are exposed to every single day. Snapchat 
stories with captions such as ‘model flashes 
her toned abs and slender waist in skimpy 
dress at party’ or an online article on 
how to get the ‘perfect bikini body’. I now 
despise the term, which is overused in the 
run up to summer, because the truth is 
that everybody already has a bikini body 
because they have a body. But we are still 
urged to lose weight by society. And when 
we do, we are met with compliments and 
praise which only fuels this obsession 
with the idea that being skinny is equal to 
happiness. It’s ingrained in today’s culture 
especially in the western countries of the 
world and this needs to change.

Trying to be as thin as the girls I saw walking 
down the runway made me miserable. 

AM I THIN 
ENOUGH YET?

Words: Cat MacIver

“Don’t take this the wrong way but you look 
really ill” my friend commented as I wiped 
my makeup off. 

I knew she was concerned, but I didn’t feel 
sick, I felt in control. It was the summer 
and I was down to eating one meal a day. I 
would keep busy and use that as an excuse. 
“Oh, I guess I forgot to eat,” I would mumble 
or, “I’ve been out walking a lot today”. But 
sometimes I would go days without food - 
only eating when I felt close to collapsing. 

It started off with restricting a few things, 
meat, chocolate, crisps etc. I went through 
copious amounts of chewing gum because it 
curbed my appetite. If I felt hungry I would 
step on the scales to make myself feel guilty 
for even thinking about food. I counted 
calories and kept a record of everything I 
ate. It was a vicious cycle of guilt, lying, and 
exhaustion. Looking back, I was showing 
signs of an eating disorder, but I refused to 
believe my behaviour wasn’t normal.

Negative body image and eating disorders 
are extremely complicated issues with a 
range of factors often triggering symptoms. 

“Eating disorders are serious mental 
illnesses that involve disordered eating 
behaviour. This might mean limiting the 
amount of food eaten, eating very large 
quantities of food at once, getting rid of 
food eaten through unhealthy means 
(e.g. purging, laxative misuse, fasting, 
or excessive exercise), or a combination 
of these behaviours.” Beat explains, “It’s 
important to remember that eating 
disorders are not all about food itself, but 
about feelings. The way the person interacts 
with food may make them feel more able 
to cope, or may make them feel in control.”
But while the need for control and the ability 
to deal with personal issues are common 
triggers, as well as other psychological, 
environmental, biological or genetic 
factors, I believe that the fashion industry 
has a huge influence on self-esteem and 
body image too. Eating disorders are not 
just exclusive to young females, a 2012 
study found that ‘13% of women over 50 
engage in eating disorder  behaviours’,  and 
men can suffer as well. 

Many older sufferers feel that society’s 
fixation with staying youthful and being 
flawless contributes to the onset of 
disordered eating. But there has always 
been an argument that the fashion industry 
contributes to many girls’ low self-esteem 
as it pushes the ideal of being ‘perfect’. 

However, when many designers are asked 
for their opinion on the subject, the answer 
is often in line with Alber Elbaz’s less than 
progressive response. The Israeli Fashion 
Designer defended others in his profession 
saying, “We are being accused that some 
models are anorexic. But we as fashion 
designers cannot be blamed, because you 
know, when I talk to women around the 
world, rich and poor, and young and old, 
and intellectual and not, what they want to 
be is skinny. You ask them, ‘What is your 
dream?’ It’s to be skinny. That’s all they 
want.” 

While his defensive stance is understandable 
- he has missed the point - those working 
in the industry have a responsibility to use 
their influence to send a positive message. 
Much like a police officer must set a good 
example for a community, this duty comes 
with the job and the sooner they face this 
fact, the better for consumers everywhere.
When I began restricting, the goal was to 
be thin. Model thin. Everywhere I looked 
there were flawless faces and perfect bodies 
– magazines, social media, even TV – and 

.“I refused to
 believe my 

behaviour wasn’t 
normal”

Illustrations by: thin-isa
Website: thin-isa.tumblr.com

Edited: Cat MacIver
Used with permission

74 If you believe you are suffering from disordered eating or are concerned about a friend visit Beat: the UK’s eating disorder charity at 
https://www.beateatingdisorders.org.uk or speak to a professional.

Writer Mallory Schlossberg notes “Though 
Victoria’s Secret models are quick to pose 
on Instagram with pizza and ice cream, 
it’s no secret that when it’s time for the big 
annual Fashion Show, they cut down what 
they eat by a lot.” Granted the Angels go 
through intensive training and workouts to 
get in shape.  But a quick Google search on 
‘how to look like a model’ and the results 
are flooded with green juices and protein 
shakes. The key to a healthy diet is variety 
and these liquids alone do not provide 
enough nutrients for long term health. 

While rapid weight loss will occur, when 
paired with exercise or having a calorie-
deficient diet, an article in The Telegraph 
points out, “While seeing a difference in 
your body shape early on can be motivating 
and satisfying, nutritionists and dietitians 
warn that losing weight quickly is mostly 
unsustainable and doesn’t promote a long-
term healthy relationship with food.”

What’s concerning is that while some 
change has occurred recently in the 
industry, the norm is still to see models 
with their bones jutting out, slender fingers, 

and toned concave stomachs. But there has 
been progress. In May 2017 a law in France 
which put a ban on underweight models 
came into effect. Retouched images must 
also be labelled as so. France’s minister 
of social affairs and health, Marisol 
Touraine, stated, “Exposing young people 
to normative and unrealistic images of 
bodies leads to a sense of self-depreciation 
and poor self-esteem that can impact 
health-related behaviour.” The reasoning 
behind the new legislation was, in part, 
“to act on body image in society to avoid 
the promotion of inaccessible beauty ideals 
and to prevent anorexia in young people,” 
Tourine continues.

Furthermore, the models themselves are at 
risk. “Over 62 percent [of models polled] 
reported being asked to have to lose weight 
or change their shape or size by their agency 
or someone else in the industry. 
That’s from a sample of people who are [on 
average] already considered underweight... 
We’re talking about people who have a 
BMI that already would put them in the 
unhealthy category and they’re being told 
to lose more weight. That’s really troubling” 

- International Journal of Eating Disorders.
With the initial goal being able to wear 
lovely crop tops and shorts without my 
thighs jiggling, it would come as a surprise 
that I chose baggy jumpers most days.  
This was partly because I was freezing all 
the time, but even when I dropped below 
6 stone I still saw myself as that ‘fat girl’ 
despite being underweight to begin with. 

My identity became distorted as thoughts 
of food and weight loss circled around my 
head day in and day out.

The lowest point in my struggle with food 
was when I ended up in hospital. I didn’t eat 
for the duration of my stay and they called 
in a counsellor. Then my hair fell out. I 
took a shower one day and massive chunks 
came out in my hands and flowed down 
the drain. I cried a lot initially, and while 
the cause was undetermined at the time, I 
knew that malnourishment and the stress I 
was putting on myself wasn’t helping. This 
was the beginning of a turning point for 
me. Recovery is tough, I’m not going to lie 
about that, but it is possible and I’m proud 
to say I haven’t weighed myself in weeks. 

Everyone’s body is different, and your figure 
isn’t just down to your eating habits, it’s also 
attributed to your bone structure, genetics, 
metabolism, and exercise habits. Now I 
would much rather be healthy and able to 
go a full day without feeling dizzy than be 
slim. But I will still see pages in newspapers 
or magazines, billboards, online articles, 
and advertisements on TV which make 
me go straight back to that old mindset.
This is not an attack on those naturally thin 
people who have speedy metabolisms. I 
was one of those girls for a long time. But I 
still struggled with my body because it was 
never ‘perfect’. It wasn’t magazine ready, 
and that hurt, because I didn’t feel like I 
could ever fix it. The truth is it never needed 
fixed. As clichéd as it sounds, I was perfect 
the whole time, we all are. There is nothing 
wrong with trying to be healthier but when 
people slip into unhealthy habits, just to 
lose a bit more weight, it can quickly spiral 
out of control. It is important to be aware 
of destructive behaviours as those affected 
are often secretive due to embarrassment 
or fear of being found out. The best way to 
be, is educated, understanding and non-
judgemental, so people can get the help 
they need.

“Trying to be as thin 
as the girls I saw 

walking down the 
runway made me 

miserable”
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Skin is in! Less is more! Bikinis 
at the ready! These are just 
some of the typical headlines 
splashed across every 

tabloid, magazine and blog as 
the scorching months of summer 
creep up on us. Encouraging us all 
to strip off and, to be fair, why not? 
Summer is a time where all troubles 
and worries seem to soar over 
your head, like 
the wind that 
soars through 
the rolled down 
car windows 
on a sizzling 
hot afternoon. 
A season of 
sensational 
adventures 
and luxurious 
relaxation, it grants us a sense 
of freedom and excitement, 
watching our skins’ blank canvas 
transform to golden brown. I, 
however, have somewhat of a 
love/hate relationship with the 
old ‘S’ word. I mean, I do believe 
the summer season is all those 
things and more. But there is one 
particular reason as to why I’m 
almost certain that the shimmering 
sun rays now run deep in my veins. 
It was something that, little did I 
know, would change not only my 
life, but who I became as a person.

Psoriasis. Strange word, I know. 
Don’t feel guilty if you can’t 

pronounce it, I’ve never trusted 
words that are spelled differently to 
how they sound either. However, 
it isn’t some contagious infection; 
psoriasis is a skin condition, a 
condition I have had since I was 4 
years old. Affecting around 2% of 
people in the UK, psoriasis changes 
the life cycle of skin cells which 
causes them to produce much 

faster than normal on the body’s 
surface, resulting in red patches 
forming on the skin, much like 
eczema (I often pull the ‘eczema’ 
card to avoid the seemingly 
freaked out, “What’s that?” query 
from those who are brazen enough 
to ask). Listening to many doctors 
and dermatologists over the years, 
I’ve learned the most common 
causes for psoriasis can be stress 
or just good old genetics – mine 
being the latter. Meaning that 
come May-time, whilst everyone 
else is shedding their woolly knits 
for shorts and vests, I’m usually 
running for cover. An annual ritual, 
I scour the local shops in search 

of somewhat ‘breezy’ trousers 
and anything long-sleeved to try 
and hide my patchy skin. As a 
child I would sit in the playground 
and watch my classmates soak 
up the rays in their polo shirts and 
sun-dresses with not a worry in 
the world, whilst I sat sweltering in 
my thick school sweater to cover 
my leopard-like arms. As a teen, I 

would attend 
the weekly 
house parties 
covered from 
neck to ankle, 
as my friends 
paraded their 
pins in beautiful 
mini-skirts. I was 
cautious in 
romance, shying 

away from any attention I got in 
the fear of them being freaked out. 
It was hard going on a youngster. 

Countless remedies and ointments 
were tried throughout my 
childhood to try and keep the 
small patches dotted across my 
body at bay. Soaking in a bath 
full of crystal salts for half an hour 
a night - though when you’re a 
kid, 30 minutes feels like a lifetime. 
Being put on a raw food diet, 
sitting at school lunchtime with 
my lettuce sandwich whilst my 
friends had yummy chocolate and 
fizzy drinks. We did find one that 
seemed to calm the storm; UVB 

“I often pull the ‘eczema’ card to avoid 
the seemingly freaked out, “What’s that?” 

query from those who are 
brazen enough to ask”

SUNBEAMS & 
SKIN CREAMS

In a decade where sex sells and the ‘less clothes the 
better’, this is my story on how I have lived with a skin 

condition, and took fashion in my stride.
By Daniela Tortolano
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light treatment, a medical version 
of an indoor sunbed essentially – 
it worked, but not for more than 
a few weeks.  However, as the 
saying goes, when it rains it pours, 
and when I was nine years old my 
condition went from bad to worse 
when I came down with scarlet 
fever. A wave of red, angry bumps 
smothered my body from head to 
toe, like a sheet of bubble wrap. 
I remember it stung like sunburn – 
ironically enough. My face, hands 
and every other inch of my body 
was plastered - well, except my 
feet. I was horrified at what would 
look back at me in the mirror, not 
being able to look longer than a 
few seconds without bursting into 
tears. It seemed liked there was no 
solution but to just suffer in silence.

Now, one thing about psoriasis is 
that there is no cure as of yet, but 
there are countless treatments for 
us sufferers to try in the hope of 
it working positively with our skin 
type. Since psoriasis is very much 
a biologically 
affected 
disease; what 
might work for 
one person 
could be 
completely 
ineffective 
for another. 
Although there 
were plenty 
of creams and pills available to 
maintain the condition of my skin, 
I was yet to discover a treatment 
that put it away completely. 

That is where the sun comes in. As 
I went on my family holiday that 
summer, we noticed a change 
in my skin. As the melting hot 
days went on and I started to 
gain gradual doses of sunlight, I 
witnessed the plaques of psoriasis 
getting flatter and flatter. I 
couldn’t believe what I 
was seeing! What was 
then just pigmentation 
eventually evened 
up with the rest of 
my body. The sun 
had made my 
psoriasis virtually 
disappear. No 
more itchiness, 
no more dryness, 
no more odd looks 
from strangers on the pavement 
opposite. Not only did I feel 
physically more comfortable, I 

felt mentally comfortable. I felt 
pretty and in control; things I think 
I’d actually forgotten how to feel. 
That was it. From this moment on, 
if the sun was there, I was there. 
Year after year, I longed to have 
the sun on my skin, because 
for those couple of weeks I 
felt... normal. This wasn’t 
easy living in Scotland 
(something I think the 
universe threw in 
just to test me), but 
when I could I would 
secretly sunbathe 
in my back garden, 
before I was ready to 
face June and July, 
and the world, with my 
new, smooth skin. Those 
two or three months of normality, 
not having to hide under layers 
of clothing but being able to do 
what I want to do and dress how 
I want to dress. Not having to feel 
constantly drowned by insecurity 
or the need to hide myself from 
the public eye. The sun brings me 

a type of happiness that I struggle 
to put into words. The feeling of 
my body shedding its skin like a 
snake, out with the old and in with 
the new. Looking, and feeling, 
completely different. 

With this somewhat comfort of 
knowing my psoriasis wouldn’t be 
so bad the entire year, I was left 
with the copious task of dressing       

form   for my 
skin the 

remaining not-
so-good months 

– something I think 
I’ve developed quite a 

talent for over my teenage 
years. Being a fashion student 

now, I have always loved style 
and using clothes as a way of self-
expression, but of course I have 
felt a little limited. So, as I grew 
through high school, I decided 
to take my condition in my stride 
and work with it, having got to the 
point where I was just so exhausted 
with allowing it to make me feel 

awful about myself. With the 
help of funky trousers and flowing 
flared sleeves, I found ways to still 
express myself and have fun with 
fashion whilst covering up. Looks 

that funnily enough went 
hand in hand with my 

growing love of the 
1970s and all things 

long and flowy. 

I would say my level 
of self-love took a real 

turn when I was 17 years 
old. I experienced my first 
relationship and, although 
inner confidence should 
never be determined by 

the opinion of others, it was 
nice to experience someone 

looking past what was on the 
outside and see it as something 
completely insignificant. It taught 
me that it’s not some weird disease 
that people run away from, it was 
just something I had – it made 
me, me. In this time, I also started 
university; an experience that 

has brought 
me countless 
memories and 
friends for life, 
meeting new 
people and 
handling things 
head on. It was 
with the support 
and love from 
these new 

friends that lead me to actually go 
out wearing a short sleeved top. 
Me! Showing my arms and chest 
without a care in the world – if I 
had told my 15-year-old self that, 
she would have laughed. It felt 
amazing, I was free and had finally 
accepted that this is who I am.

I am now 18, and I have learned 
that complaining constantly or 
getting upset and angry is no way 
to solve this problem. My psoriasis 
has made me into the person I 
am today and has given me the 
strength to triumph over any self-
doubt. Will I have it for the rest of 
my life? It’s impossible to know, 
since I still have a body covered 
in psoriasis to this day. But I have 
had this lifestyle for over fourteen 
years, and if I have to deal with 
it for another fourteen then so 
be it; because I know that there 
is always light at the end of the 
tunnel - and I’m sure my old buddy 
summer will be right there waiting 
for me at the final hurdle. 

“With the help of funky trousers and 
flowing flared sleeves, I found ways to 
still express myself and have fun with 

fashion whilst covering up”
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DRESS: PRIMARK
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GRUNGE HAS HAD A REBOOT: 
MIX CLASSICS SUCH AS DISTRESSED 

DENIM AND BAND T-SHIRTS 
WITH LACE, PASTEL ACCENTS 

AND SHEER LAYERS. 
FINISH WITH GLITTER ROOTS, 

WINGED LINER, AND A BOLD LIP.

PhotographER: Rory Leng
Model: AC MITCHELL
MAKEUP: Ac Mithell
STYLIST: CAT MACIVER

BRA: bravissimo
SHEER TOP: PRIMARK
DENIM JACKET: MODEL’S OWN
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Photographer - Richard steele
Models: Ella winter & Mark mcmanus

hair and makeup: jess cox
Stylists & creative directors - emma johnston & sophie bremner

JUMPER: STYLIST’S OWN
FISHNET TIGHTS: PRIMARK
DRESS: PRIMARK

“A FASHION THAT DOES NOT REACH THE 
STREETS IS NOT A FASHION”

  - Coco Chanel
80



ella wears:
top miss selfridge
jacket pretty little thing
skirt missguided
boots shoe garage 
jewellery model’s own
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mark wears:
top primark
jacket mountain warehouse
jeans model’s own
shoes model’s own
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Avant 
Garde

Be brave, experiment, 
seek perfection, make the old new!

Turtle neck: Next
Grey jacket: New Look
Black jeans: Model’s own
Shoes: Model’s own

Transparent top: H&M
Blue jacket: Miss Selfridge 
Silver skirt: H&M
Bodysuit: H&M
Headband: Stylist’s own



Headband: H&M
Transparent top: H&M
Bodysuit: H&M
Blue jacket: Miss Selfridge 

Silver top: H&M
Accessories: Stylist’s own
Belt: Stylist’s own
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Silver turtle neck: Next

Pink top: River Island
Silver skirt: H&M
Accessories: Stylist’s own
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Spread the sparkle with some silver pieces 
this season! Perfect for a night out or 
casual day wear.

Sparkle and Shine

1 2 4

5

6 7

8

1 Silver Metallic Camisole, House Of Fraser £39. 
2 Holographic Glitter Nail Polish, Primark £1.50. 
3 Metallic Boots, Office £89. 4 Silver Dress, Topshop £95. 
5 Silver Diamante Choker, New Look £19.99. 6 Silver 
Tone Sequinned Bomber, TK MAXX £39.99. 7 Silver Hat, 
Debenhams £20. 8 Shard Phone Case, Dune £22.

Designed by Philippa Walker

3

Photographed by James Feeley, Rory Brown
Stylists Suzana Hasaniova, Irina-Christina Bogdan

Models Hami Hill, Geri Mizyuleva, 
Hannah Exton, Katherine Stoddart

Silver jacket: Quiz 
Silver skirt: H&M
Bodysuit: H&M
Transparent top: H&M
Accessories: Stylist’s own
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RELEASE YOUR 
INNER SPARKLE

Shimmer and shine   
yourself through 

this season

Stylists: Jessica Rough and India Reilly
Photographer: Sarah L Smith
Models India Reilly, Anna Grant & Jessica Rough

Top: Urban Outfitters
Trousers: Oh Polly
Shoes: Model’s Own
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Two Piece: In The Style

Tops: Urban Outfitters
Skirt: Pretty Little Thing

Trousers: Oh Polly
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EMBRACE YOUR
CULTURAL COLOURS...
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...STAND 
UP FOR 

YOUR 
VALUES...

96

...AND SHOW THE WORLD A 
BRIGHTER YOU

On all images 
White top - H&M
All other garments - Model’s & Stylist’s own
Model - Sneha Prothasis
Stylist - Erin Rose Varghese
Photographer - Zsolt Somogyi
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Take a quick glance at 
the racks in Zara and 
you’ll see an increasing 

number of wrist-length sleeves 
and high necks appearing on 
dresses and hems ending a little 
longer. This is all from the rise of 
a new age of style called Modest 
Fashion. It is rapidly becoming 
more popular with the help of the 
ever-growing e-commerce sector, 
increasing use of social media 
and other non-traditional tools. In 
recent times, especially with the 
evolution of individuality, dressing 

in a modest way has never really 
been associated with dressing 
‘cool’ in Western fashion trends, 
but more considered, concealed 
styles are increasingly becoming 
more attractive to young adults. 
Respectively, in the interest of young 
Muslim women, an increasing 
number of style-conscious women 
are playing with ideas to express 
themselves while still respecting 
and abiding by their religious 

beliefs. The focus is on making sense 
of Western identities alongside 
religious beliefs in a way that allows 
them to look good, feel confident 
with their body and to be part of 
both cultures. Historically, Muslim 
women wear a black simple loose 
dress beginning from the neck or 
top of the head (Hijab & Niqab) 
ending at the feet. However, with 
the new age of Modest Fashion, 
more choice is being offered and 
different styles of modest wear 
are starting to be recognised. 
Moreover, modest fashion bloggers 

and YouTubers are creating a path 
for young women, giving them a 
voice and a platform to express 
themselves while still following their 
own beliefs and culture.  Modesty 
is not to be forced upon anyone; 
its meaning is different to various 
people, but always remains an 
option for women, regardless of 
race, creed, religious beliefs, and 
sexual orientation. Modest Fashion 
is growing and expanding in the UK 

fashion industry; this doesn’t only 
mean the introduction of hijabs and 
burkinis, it also means new styles 
being offered to a wider population 
for a wide range of women from 
other cultures and religions. Fashion 
does not exclude any race or 
culture, it is inclusive and empowers 
a form of self-expression, available 
to everybody. For this reason, many 
new faces have appeared in recent 
major fashion campaigns. Most 
recently, Kanye West promoted 
a hijabi (one who wears a hijab) 
model named Halima Aden in his 

New York Fashion Week show. 
Aden caught the eye of many who 
saw a young and confident woman 
committed to following her beliefs 
and prepared to challenge industry 
ideals. Furthermore, in February 
2017, London produced its first 
ever Modest Fashion Week which 
promoted more than 40 brands 
presenting new articles that varied 
from maxi dresses to designer hijabs. 
Although, in recent times, modest-

Modest Fashion 

As the name implies, modest fashion is clothing that covers rather than highlights the 
shape of the body.

The new age of Fashion: combining western trends with cultural beliefs

wear has often been associated with 
religious observance especially with 
the Islamic faith, it has started to 
gain popularity among nonreligious 
consumers as well. International 
retailers and designers are 
witnessing the potential of this new 
market and have started to join the 
modest mix. 

In early March, Nike presented 
its Pro Hijab line for Muslim female 
athletes. Other companies such as 
DKNY, Tommy Hilfiger, Oscar de 
la Renta, Monique Lhuillier, Zara 
and Mango have created unique 
lines for the Ramadan holiday. 
Ramadan is the ninth month of the 
Islamic calendar, and is observed 
by Muslims worldwide as a month 
of fasting. Japanese fashion brand 
Uniqlo introduced its Uniqlo x Hana 
Tajima Collection with a line of 
hijabs, and H&M promoted a Muslim 

model wearing a hijab in a video 
ad. Earlier, in January 2017, Dolce & 
Gabbana presented a line of Hijabs, 
and Abayas (a loose-fitting full-
length robe). These and other stylists 
are contributing to the ever-rising 
popularity of the modest fashion 
industry. 

The immense contribution of 
Mariah Idrissi has also made a 
great positive impact on the fashion 
industry. This is because she is 
the first Hijabi model to be signed 
to one of the top 10 modelling 
agencies in the world called Select 
Models. Moreover, she also became 
the first model to wear a hijab in 
a major fashion show when she 
was presented in H&M’s Close 
the Loop campaign in 2016. Also, 
Idrissi recently modelled for Aab. 
The London-based public speaker 
expresses the freedom for all women 
to consume modest wear and says 
she want to be a positive role model, 
regardless of religion and culture. 
In 2016, M&S released a burkini as 
part of its SS16 collection. It instantly 
sold out and proved popular with its 
domestic customers. Aheda Zanetti, 
the Australian-Lebanese designer 
who made the first burkini more 
than a decade ago, claims that it 
has not much to do with Islam, but 
was intended to give women more 
freedom, rather than take it away. 
She also states that over 40 per cent 
of burkini sales are from non-Muslim 
women. 

There’s also been a boost of 
style influencers in the modest 

fashion field, such as Zulfiye Tufa 
aka The Hijab Stylist, a fashion 
blogger from Melbourne, Australia, 
who is a important icon with 
50,000+ Instagram Followers. She 
recently launched her own project 
ModMarkit.com, an online 
marketplace and app, like the 
marketplace apps of Depop and 
eBay where consumers can purchase 
and sell pre-owned clothes for 
“modest fashion lovers”. Street style 
website Modest Street Fashion, is 
also another forward thinking online 
marketplace for fashion inspiration, 
complete with a corresponding 
fashion book. Moreover, there’s 
the emerging millennial subculture 
of ‘Mipsterz’ or Muslim Hipsters, 
virtually connected consumers, 
sharing all stories from styling tips 
to the new modest brands through 
Instagram and Twitter, all of which 

is aiding the fashion industry grow 
internationally and gain attraction 
wherever and whenever it is 
mentioned. 

In this digitally connected life, 
watching up and coming fashion 
brands endorsing modest fashion 
will be interesting, seeing how they 
will focus on e-commerce, their 
company values and how they will 
maintain relationship with their 
global consumers.  Modest fashion 
has now become a billion-dollar 
industry, and is finally getting 
worldwide recognition. According 
to the “State of the Global Islamic 
Economy Report” produced by 
Reuters in collaboration with 
DinarStandard, Muslim consumers 
spent an estimated $243 billion on 
fashion in 2015. Modest fashion 
purchases by Muslim women were 
estimated at $44 billion that year, 
equating to approximately 18% of 
the overall figure. Muslim consumer 
spending on fashion is expected to 
reach $368 billion by 2021, which 
would be a 51% increase from 2015.

The classic advertisement 
slogan ‘sex sells’ doesn’t really 
work anymore, and it may never 
be successful again. Clothing 
labels are finding it tougher to sell 
their products by still following the 
age-old slogan, but what some 
companies fail to recognise is that 
sex no longer seems appealing 
to consumers. Ever since the ‘sex 
sells’ method came into existence, 
consumers have been absolutely 
bombarded by cheap and explicit, 

showy images and messages that 
have now, finally, become more easy 
to ignore than ever before. Instead, 
efforts to promote reform with the 
desire to create improvements in 
society and social justice are the 
current methods being followed to 
market consumer goods. These have 
proven to be very successful.

  When new opportunities had 
arisen, and women had emerged 
as an established market force, 
advertisers had to use different 
techniques to gain female attention, 
no longer being able to depend 
on suggestive appeal. This is 
particularly true with majority of 
women in the Middle East, where 
modest style is followed by many 
of them for religious, cultural and 
individual reasons. Designer brands 
were compelled to abide, to some 
extent, to conventional principles 

in advertising to the woman in 
the Middle East and South Asia. 
Instead of encouraging the growth 
of this market, companies generally 
ignored it, until now.

In the final month of 2017, Dubai 
hosted the latest Modest Fashion 
Week Show which included more 
than 60 designers who presented 
their modest fashion collections. 
This gained huge coverage around 
the globe from press such as New 
York Times, Elle, Washington Post 
and IBTimes. As more cities join to 
collaborate with Modest Fashion 
shows, the trend will continue to 
grow. So far, London, Turkey and 
now Dubai have hosted Modest 
Fashion Week Shows. Who knows, 
next year, there may be one hosted 
in a city near you. 

Why is Modest Fashion becoming more recognised now than ever before?

By Hamzah Ahmed



BEAUTY IN
ALL COLOURS

Can you imagine how dull the world would be if we saw only one colour?
In diversity, there is beauty and there is strength. 

Photographed by Lewis Gardiner 
Styled by Ellen Gray and Amy Burgoyne 
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Model - Kiran Ali
Velvet Co-ords - Zara

Hijab - Model’s Own
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Model - Michelle Makonese
Co-ords - Pretty Little Thing
Clutch - Everything5pounds

102 103



Model - Sarah Forrest
Top - Stylist’s Own
Trousers - H&M
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PhotograPher - alina WojciechoWska
Models - Fikayo Fagade & sulène Favard
stylists - sulène Favard & jiaying chen

Make-uP and hair - Fikayo Fagade & sulène Favard

WE ARE YOU
We are not considered thin or big. 

We are not considered tall or small. 
We are not considered gorgeous or ugly. 

We are average. 
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toP - neW look
trousers - neW look

juMPer - PriMark
tights - PriMark
knee high Boots - asos
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juMPsuit - neW look

velvet set - neW look
earrings - neW look
Boots - h&M
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PHOTOGRAPHER: UTHMAN AHMED, HAIR & MAKEUP: HAMZAH AHMED, 
MODEL: HAMZAH AHMED, STYLIST: HAMZAH AHMED
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DISCOVER THE UN-SEEN PHOTOGRAPHER: HAMZAH AHMED, HAIR & MAKEUP: UTHMAN AHMED, 
MODEL: UTHMAN AHMED, STYLIST: UTHMAN AHMED

 Uthman Wears:
 Armani Bomber Jacket, 

ASOS Velour Hoodie.
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 Sami Wears:
 ASOS Worker Jacket, 
Ralph Lauren Hoodie, 

ASOS Skinny Jeans, 
Adidas Swift Runs.

PHOTOGRAPHER: HAMZAH AHMED, HAIR & MAKEUP: SAMI EJAZ, 
MODEL: SAMI EJAZ, STYLIST: HAMZAH AHMED

 Shahbaz Wears:
Boohoo Man Jacket, 

ASOS Tee, 
Jacamo Jeans.

PHOTOGRAPHER: HAMZAH AHMED, HAIR & MAKEUP: SHAHBAZ ALI, 
MODEL: SHAHBAZ ALI, STYLIST: SHAHBAZ ALI
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What’s Your 
statement Piece?

JACKET - MISSY EMPIRE
TOP - MISSY EMPIRE

TROUSERS - MISSY EMPIRE
EARRINGS - H&M

STYLISTS - BETHAN EVANS 
AND KAREN ARNOLD

PHOTOGRAPHERS - COREY MCKAY 
AND BETHAN EVANS  

STAND OUT FROM THE CROWD
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SUNGLASSES - IN THE STYLE
JACKET - IN THE STYLE
JUMPSUIT - IN THE STYLE

TOP - PRETTY LITTLE THING
TROUSERS - PRETTY LITTLE THING

SHOES - MODEL’S OWN



Have an 
Affair 

with Flares
RESTYLING THE 70s TROUSER.

CAN YOU DIG IT?

Top - Miss Selfridge
Trousers - PrettyLittleThing
Hat - TKMaxx
Shoes - Model’s own
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Top - PrettyLittleThing
Trousers - PrettyLittleThing
Hat - Levi’s
Shoes - Model’s own
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BACK TO THE 
TRIBE

From subtle earth tones to ethereal animal prints and feathers. 
From monochrome Aztec textiles to bold accessories. 

Express your wild side using Latin and African style elements!

Model - Jessica Harle
Stylist and Photographer - Georgia Currie

Top - Missguided 
Trousers - Topshop
Hat - Levi’s
Shoes - Model’s own
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Bisola wears:
Top - New Look
Skirt - New Look
Bracelets - Next
& Model’s Own
Feather Extensions - 
Model’s Own

Natalia wears:
Top - New Look
Trousers - H&M

Earrings - 
Model’s Own
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Natalia wears:
Top - New Look
Skirt - H&M
Scarf - H&M
Earrings - Next
Bracelets - H&M
& Next

Bisola wears:
Kimono - H&M
Bracelets - Next
& Model’s Own
Necklace - Next

Feather Extensions - 
Model’s Own

126 PHOTOGRAPHER - Marta Gordon, STYLING - Ivana Krizova & Victoria Lercher, 
MAKE UP - Gabriela Jonova, MODELS - Bisola Evboren & Natalia Pawelska
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PRIMARY
POP

PRIMARY
POPof

MODELS: AISHA FATUNMBI-RANDALL & FREYA AITKEN-SCOTT
Photography: Zoe collins & cat bell

Styling: Zoe collins & cat bell
Assistant: natalie hamilton

MODELS: AISHA FATUNMBI-RANDALL & FREYA AITKEN-SCOTT
Photography: Zoe collins & cat bell

Styling: Zoe collins & cat bell
Assistant: natalie hamilton

I bought my first 35mm Quicksnap Fujifilm 
in May 2013.

Since that day, together with my keys, phone 
and wallet, a disposable camera has been 

an essential in my bag.
I love the noise of the spinning engine when 
getting the camera ready, looking into the 

frame and...

Click!
The pictures sometimes don’t come out the 

way I wanted but that’s part of the fun.
The thing I love the most is the day of 

collection.
After waiting patiently for months to finish 

a film roll, I can’t wait to be out of the 
photography shop to open my envelope 

full of surprises.

Margherita Ambrosi



Aisha: 
top - asos
culottes - topshop
trainers - New Balance
earrings - ebay

AISHA:
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FREYA:
jacket - miss selfridge
trousers - boohoo
trainers - adidas

AISHA:
jumper - stylist’s own
jeans - topshop
sunglasses - H&M
trainers - vans

AISHA:FReya:
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URBAN      
STATEMENT

Cap - H&M
Hoodie - H&M

Millenial trendsetters are 
here to make waves with a 
new colourful street STYLE.

Director & Stylist - Caitlin Kurtto
Models - Marti Ventura, Louis Peters, James Manson & Marina Mcmillan

Jewellery - Model’s own
Dungarees - Dickies/Urban 
            Outfitters

Hoodie - Urban Outfitters
Dungarees - Topman
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T-shirt - H&M
Bandana - ASOS

Trousers - Model’s own

Jacket - Bershka
Bralette - New Look
Cullottes - Nobody’s Child

Jacket - Carhartt
Dungarees - Dickies/ 
Urban Outfitters
Shoes - Office
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She first submitted the drawings, and 
then implemented the idea in 6 weeks. 
Her project started with paper layouts 
and origami. Then she used up-cycled 
end-of-line yarns, discarded from a textile 
factory, on the latest digital knit machinery, 
combining them with hand craft techniques 
such as crochet, embroidery and smocking 
“to create a tactile connection with the 
wearer”, using hand knitting yarn strips 
cut from discarded jersey t-shirts and 
traditional darning as a design feature. 
Kate’s inspiration came from her fine art 
experience and art galleries as well as from 
watching TED’s TEN which focuses on 
Textile Environmental Design. She was 
mostly drawn by pop art kitsch visuals of 
retro processed tinned foods and salad 
jellies and was interested in how people’s 
attitudes have changed: “consumers want 
to know where their food has come from 
and exactly what’s in it, this is now being 
applied to clothing”.
Winning first prize gave her the opportunity 
to travel to Hong Kong where she learnt 
about the impact of customer care and 
waste management, took part in design 
challenges and visited TAL Apparel, one 
of the biggest shirt manufacturers in the 
world. She also had the chance to work with 
‘BYT’, a new affordable sustainable luxury 
fashion brand that supports Redress and 
aims to affect positive change in the fashion 
industry.
Apart from striving to win the contest, 
Kate’s personal goal was to inspire people to 
start making and reusing and to encourage 

“I am a vegan knitwear designer who is 
driven by the desire to change attitudes 
within the fashion industry,” says Kate 
Morris, the graduate of WGSN’s Sustainable 
Thinkers Top 2017 and winner of Eco 
Chic Design Award 2017 and Shima Seiki 
Design Competition 2017. I had the chance 
to meet Kate while she visited RGU as a 
guest speaker. Her talk about sustainability 
in fashion intrigued me and I wanted to 
know more. 
Kate holds a BA in Fine Arts and, after 
working in the textile industry she decided 
to complete a Masters in Fashion Knitwear 
Design, where she specialised in sustainable 
design within digital knitwear production.
The young designer believes that technology 
and hand crafting play an important part in 
sustainable fashion and she feels inspired 
by how production efficiency can be 
increased and unnecessary labour can be 
cut out using technology. Kate would like 
to collaborate on projects alongside smaller 
maker communities that have limited 
access to technology. This way they could 
learn a skill that would help them start their 
own businesses and which could be passed 
down the generations.
She designed her own fibre ranking system 
based on sustainability. From her studies, 
Kate concluded that using Tencel fibre all 
chemicals are reused. A second fibre Kate 
found sustainable is Nettle, which grows 
everywhere and could be considered the 
new cotton, the only issue being that “it is 
difficult to source it in bright colours”.
Her degree led her to the compete in the 
largest sustainable design competition in 

the world, The EcoChic Design Award.
The EcoChic Design Award, organised by 
Redress, is a sustainable fashion design 
competition, which inspires young fashion 
designers to create conventional apparel 
with minimal textile waste.
Over several months, the programme 
developed designers’ understanding 
of sustainable fashion design, teaching 
them, via lectures, videos, articles and 
recommended links, about the fashion 
industry’s negative environmental impact 
and how sustainable fashion design 
techniques, zero-waste, up-cycling and 
reconstruction can combat this. 
The last phase of the award challenged 
them to create their own collection and the 
finalists would showcase their collections 

at Hong Kong Fashion Week; the winner 
gaining a scholarship in Hong Kong where 
they were invited to visit factories and take 
their collection to production.
To complete the task of the competition, 
which was “to cut waste out of fashion” with 
a sustainable collection made from textile 
leftovers, Kate Morris mixed handcrafted 
elements with technology and focused on 
3 design techniques: zero-waste, up-cycling 
and reconstruction.

CROP out the Cruelty!
We meet Young British Designer, KATE MORRIS 

with her eco knitwear collection
by Irina-Cristina Bogdan

Photo: http://www.ecochicdesignaward.com/media-kit

Kate Morris-1st Prize Winner at 
EcoChic Design Award 2017

“sustainable fashion 
design is rapidly 

becoming the normal 
practice”

them to repair their existing wardrobe 
instead of throwing it to landfill. This desire 
made her create CROP.
CROP is a sustainably sourced and ethically 
made brand, which represents long lasting, 
cruelty free, happiness inducing, vegan 
knitwear fashion. Her creative choice 
for knitwear design was directed by her 
aspiration to change attitudes within fast 

fashion, which was furthermore conducted 
by the awakening events of the Rana Plaza 
factory collapse. 
She put a lot of thought into the collection, 
centring her work on 3 P’s: People, Planet, 
Production. She considered how she can 
increase knit time efficiency, comfort 
and longevity and how she can make 
it comfortable and wearable between 
different seasons across the globe by 
“today’s generation”. 
The use of one fibre fabric, cotton, made the 
collection suitable for the vegan market, 
making it easier to recycle and discompose, 
opposed to a mix of them. Kate spent her 
Masters researching the increasing vegan 
fashion market and the reasons behind the 
rejection of animal fibres. 
She admitted that it was hard for her at 
the beginning, “as a knitwear designer, the 
idea of leaving wool behind was initially 
quite daunting for me”. But in her research, 
Kate found information about inhumane 
practises in wool farming, which made her 
try her best to use plant based fibres. She 
learned about the negative environmental 
effects such as methane emissions, water 
and chemical use in farming and the 

intensive wool processing stages. 
She also searched for fibres that would 
make the lowest carbon, chemical, and 
water footprint, trying out yarns made 
of eucalyptus trees, banana branches and 
orange peel. She decided that the first 
CROP collection would be made of Organic 
Cotton, Bamboo and Tencel, which are 
“super skin friendly fibres” as Kate says. 
She began with a tube shape as it is the 
base in seamless knitwear, because “less 
seams mean longevity”, she knitted singular 
pattern pieces, determining the silhouette 
during the process, in this way she didn’t 
cut anything, and then joined the pieces 
together with minimal seams.
She took her own photos to create original 
jacquard for her clothes and she knitted in 
the care labels promoting low impact use 
and disposal. Two of her creations are a 
1-seam cat-ears hat and a 2-seam jumper 
which can be worn in 4 ways, just by turning 
the piece back to front and inside out.

Questions and Answers
What was the biggest challenge in making 
your EcoChic collection?
The measurements. I had to work with the 
limitation of machines- programming and 
planning time.
How did you choose the name CROP, what 
does it mean?
Good question. That was one of the hardest 
parts. I had no idea what name to choose 
and then I thought about plant fibres, so 
CROP comes from the crop of cotton.
Did you do any testing for your fibre ranking 
system?
I dedicated one year to material research, 
I am not a scientific person, I used the 
internet, journal articles and books, so 
there was no testing involved.
Do you have a shop, a physical or an online 
one?
I will design for Young British Designers, 
my collection will go to production and 
then sell online for them. There is no shop 

yet, but as things are in continuous change I 
will have an online store. At the moment, I 
post my work on Instagram: crop_uk.
What are your plans for the future?
I am currently looking into working 
with start-up company ‘Kniterate’ who 
are producing affordable compact digital 
knitting machines aimed at enabling small 
labels to create custom made/small runs 
and bring local manufacturing back to 
their neighbourhoods. When exploring 
conventional manufacturing routes, so far 
I have been stunted by high minimums and 
the struggles of maintaining a transparent 
supply chain/ connection with my product’s 
story.
I feel this is a very exciting time to be in 
fashion. I feel that sustainable fashion 
design is rapidly becoming the normal 
practice and any brand who is not following 
this does not have much longevity.

For more information, watch the designer’s 
featured in the “Frontline Fashion” 
documentary from January 2018, or go to: 
www.wearecrop.com, Instagram: crop_uk, 
Twitter: @katemknitwear, Pinterest: CROP 
Knitwear, Linkedin: Kate Morris.
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“consumers want to 
know where their 

food has come from 
and exactly what’s in 
it, this is now being 
applied to clothing”
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Q- Hi Amanda, tell me how did you get 
into blogging? 
A- I started blogging when I worked 
as an assistant buyer at Next. I 
felt creatively stifled and wanted 
somewhere that I could talk about the 
things I loved and was inspired by.

Q- What made you come up with your 
blog name? 
A- My best friend calls me Pops and it 
just evolved from that.

Q- How do you manage time to run 
your blog efficiently?
A- I dedicate specific days to different 
things, shooting – writing – admin but I 
also understand when something isn’t 
working then to swap a day, or go and 
find some inspiration!

Q- How has your blog evolved since 
you started? 
A- My writing and photography have 
definitely improved! I now write about 
things I think my readers want to know 
about, instead of solely being focused 
on me.

Q- Did you ever think you would be 
this successful? 
A- Never in a million years.

Q- What are some misconceptions 
about bloggers? 
A- Oh god where do I start! Basically 
that we get stuff for ‘free’ that our jobs 

are easy or that we just spend time 
shopping on ASOS and taking selfies!

Q- What were you doing before? 
A- I was an assistant buyer at 
Next before being head of product 
development at a Scottish indie brand. 
I went full time two years ago and took 
on an editorial role last year.

Q- What is it like to be a blogger in 
comparison to your previous job as a 
fashion buyer?
A- It’s completely different, having to 
work for yourself and manage your 
own working hours can be difficult, as 
well as self promotion but I love my job 
so much.

Q- What’s been your career highlight 
so far?
A- I just got back from a trip to Florida 
with Visit Florida so that was pretty 
amazing.

Q- Were you intimidated by putting 
yourself out there? 
A- Honestly I didn’t really think about 
it. Instagram was a really new platform 
so there wasn’t this pressure of 
numbers etc. I just started because I 
wanted to write about what I loved, I 
wasn’t even really sure anyone would 
ever read it!

Q- What’s the best thing about going 
freelance and being your own boss? 

A- Getting to work in your pjs and set 
your own hours.

Q- What’s the worst? 
A- Sometimes working from home 
can get pretty lonely, I also live in a 
new city so it can be pretty isolating at 
times.

Q- Who was your first style icon? 
A- I’d say it’s a tie between Debbie 
Harry & Courtney Love.

Q- What does a typical day look like 
for you? 
A- 7am start, check emails, write to do 
list and, depending on the day, either 
do editorial work for Fashion Fix Daily 
or write content for Honeypop Kisses. 
Walk the dogs for an hour at lunch, 
check emails, back to work then finish 
around 7pm for dinner & a movie. 
I guess there is no such thing as a 
typical day but that’s probably as close 
as it gets!

Q- How would you describe your 
personal style? 
A- Apart from ‘pink’ I’d say eclectic. 
I’m a firm believer in wearing what 
makes you happy. Style doesn’t come 
from blindly following trends, dress for 
yourself.

Q- What advice would you give to your 
16 year old self? 
A- DO NOT WAX YOUR EYEBROWS! 

Blogger, Youtuber, Instagrammer and 
entrepreneur, Amanda Davis; better known 
as Honeypop Kisses sits down to talk all about 
starting up her own blog to current issues 
and phenomenons featured prominently 
in today’s world of fashion. With an award 
winning Scottish fashion and lifestyle blog, 
Davis’ content covers a multitude of fashion 
& lifestyle platforms including mental 
health, travel and cruelty free products. As 
well as covering a magnitude of topics on 
her own blog, she also transfers her skills 
into taking on the role as editor and chief 
for Fashion Fix Daily (a digital magazine 
focusing on the latest fashion news and 
trends). Channelling her eclectic and quirky 
style through passionate and creative 
content, Honeypop Kisses is one blogger 
that certainly stands out from the crowd.

The Pink bombshell making a name for herself in the 
blogosphere. Written by Amy Burgoyne

A
ll 

im
ag

es
 a

re
 ta

ke
n 

fo
r H

on
ey

 P
op

 K
is

se
s

Seriously though, probably not to listen 
to people who put you down, follow 
your own path and things will work out 
alright.

Q- Earlier this year you spoke about 
taking a week away from your phone, 
why is this important? 
A- Social media is amazing, but it can 
be all consuming, especially when 
it’s part of your job. Taking a break 
from anything is needed; you don’t 
see people working their jobs when 
on holiday! It’s easy to use every new 
location and experience as content but 
sometimes it’s nice to step away from 
it all and be in the moment, even if it’s 
just for a day.

Q- How would you typically switch off? 
A- Seeing friends, going to the movies 
or out to dinner. I don’t think any 
blogger every really switches off but 
when I’m with friends I’m less likely to 
be on my phone.

Q- Do you believe social media has 
given a voice to a lot of young girls 
who might otherwise have been 
scared of the fashion industry? 
A- I do, but on the flip side it’s also 
drilled into them that you need to look 
a certain way to succeed. 

Q- Learning about you suffering from 
anxiety, do you believe that enough 
light is shed on mental health? And 
is it perceived in the right way by the 
fashion industry? 
A- I think with each generation we are 
getting better about talking about it, 
the fashion industry is so intense and 
it can crush a creative soul, just look at 
Alexander McQueen & Isabella Blow.

Q-You’re very vocal about #girlpower 
while promoting and supporting 
women. With feminism being 
brought into the spotlight recently 
do you believe equality for women is 
becoming ever more present?
A- I think it’s constantly on people’s 
minds but unfortunately we have a 
long way to go.

Q- And with the recent uproar of 
testimonies of sexual harassment in 
the work place, do you believe this 
will help strengthen the movement or 
damage it? 
A-Talking about it is the only thing 
that’s going to force anything to 
change.

Q- With the appointment of editor-
in-chief of British Vogue, Edward 
Enninful, do you believe that the 
fashion industry is finally figuring out 
diversity?
A-Honestly no, It’s an amazing step 
but the industry as a whole is so 
whitewashed its terrifying sometimes.

Q- Who inspires you?
A- Big bloggers like In the Frow & Kate 
la Vie are always an inspiration.

Q- Do you have any tips/tricks for 
achieving an aesthetically pleasing 
Instagram? 
A- Apps like Mosaico are great as they 
let you plan your grid ahead of time, 
other than that just try and keep it 
within the same colour balance.

Q- Do you believe Instagram is taking 
over the presence of blogging?
A-  I think that Instagram is basically 
micro blogging for some people but I 
still prefer reading blogs, there is much 
more information & content there.

Q- You studied a degree in Fashion 
design & technology, would you 
recommend going to uni to study 
fashion in order to get a job in the 
industry?
 A- I don’t think it’s necessary but 
a degree is certainly helpful. I 
would recommend getting as much 
experience within the industry as 
possible.

Q- Can you describe what it’s like 
to be Editor-in-chief of ‘Fashion Fix 
Daily’? 
A- Busy but amazing.

Q- What made you decide to launch 
the Honey Pop Club? 
A- I felt there were a lack of lifestyle 
boxes for people who were cruelty 

free.

Q- Words to live by? 
A- Don’t be afraid of failure and don’t 
follow the crowd.

Q- Best advice ever received? 
A- Believe in yourself.

Q- Do you have any advice for anyone 
interested in starting their own blog? 
A- The best thing to do is just start 
writing about what you love, if it 
becomes a viable business after that 
then great! Don’t start it looking to 
make money.

“Talking about 
it is the only 
thing that’s 

going to force 
anything to 

change.”

• Favourite place to shop? 
Indie or vintage.
• Happiest when? 
Surrounded by my friends or at the 
beach with my dogs.
• Last thing you Googled? 
Gold Round Mirror – I’m decorating 
our bedroom.
• Best place you’ve ever been? 
Bali
• Fashion faux pas? 
Printed leggings outside the gym.
• Biggest pet peeve? 
Negative people
• Guilty pleasure? 
Biscuits. I can eat a whole pack at 
once, no matter what they are.
• If you could have any superpower, 
what would it be? 
To speak (and understand) every 
language in the world.

Quick Fire Qs 

Follow Honey Pop
The web: honeypopkisses.com  
and fashionfixdaily.com
Instagram: @honeypopkisses
YouTube: The colour pop girls
Twitter: @Honeypop_kisses



140 141

SLOGANS
Let your tee do the talking... T-shirt by Zara

Trousers by Zara
Necklace Model’s own 



T-shirt by Zara
Jacket by Zara 

Jeans by Topshop

Earrings by Primark
Top by Boohoo
Jacket byTopshop
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T-shirt by Zara
Trousers by Zara
Trainers by Adidas
Earrings by Primark

Photographer: 
Nigel Hipson
Make up Artist: 
Jasmine Chalk
Models: 
Emily Cosgrove & 
Rebecca Holland
Stylists: 
Jasmine Chalk &  
Rebecca Holland 
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S-L-U-T
What does the word slut mean to you? 
For most, it is seen as a derogative 

term used to shame and humiliate women 
for their dress or actions - whether these 
are real or rumoured is irrelevant. The 
word dates back to the mid-15th century 
when it was used to describe women as 
dirty, or refer to them as immoral. 

In this day and age, the word is 
slung around a lot, especially over social 
media. It is mainly used to try to degrade 
women and make them feel as if they are 
worthless, whether this is by men or even 
other women.  

There is now a lot more freedom for 
women in the Western world, to wear 
whatever they want to wear, than there 
ever has been in the past. This means that 
there is a larger scope for girls to express 
themselves and their identities through 
their fashion choices, which unfortunately 
also means there is more opportunity for 
others to criticise.

Gender roles
“Slut shaming” was a phrase picked 

up by the general public around 2010, to 
describe the act of calling women sluts, 
whores or other demeaning names to 
embarrass or shame them.

It links to gender roles, created by 
society, that expect men and women to 
behave in certain ways depending on 
their biological sex. Traits associated with 
masculinity include dominance, aggression 
and strength, and males, more often than 
not, are the main breadwinner in the 
household.  

Feminine traits lean more towards 
being nurturing and passive. These roles, 
over time, have led to men naturally 
having more power, whether this be in the 
workplace, or in day-to-day life. One way 
they can assert dominance is by degrading 
women for their sexuality.  

Straight men have the freedom to 
sleep with whomever they want, and make 

choices about their bodies without being 
called out for it, whereas a woman who 
dares to act in any way seen as sexually 
deviant in her gender role, is labelled a 
slut, whore, easy.

If these words are targeted towards 
men, they are specified as “male sluts” or 
“man whores”, as the words are clearly not 
seen as interchangeable between the sexes. 
Men can be branded with labels if they are 
perceived as promiscuous, but these names 
such as “player” and “stud” have more 

positive connotations. 
Straight males can be seen to boast 

about their “body count” (how many 
women they have slept with) whereas girls 
can be ashamed of their “number”, as it is 
preferred, as well as expected in society, 
for a woman to have had as few sexual 
partners as possible.

A woman being called a slut does not 
necessarily need to come as an attack on 
her sexuality, but can also be used simply 
to shame her for the clothes she chooses 
to wear, or even how much makeup she 
applies. If a girl wears clothing that shows 
off her body, it is common for people who 
feel uncomfortable or intimidated by this, 
to label her a “slut”.

As Leora Tanenbaum addressed in her 
article “The Truth About Slut-Shaming”, it 
is a fine line for women, as “being ‘hot’ or 
sexy is part of the recipe of heterosexual 
femininity.” But if a woman “calls too much 
attention to her sexiness” then she is at risk 
of being thrown into the “slut” category. 
However, if women were to “refrain from 
any expression of sexiness, you may be 

written off as irrelevant and unfeminine.” 
This means you either “run the risk of 
being judged, shamed and policed” or seen 
by society as boring or dowdy.

Monica Lewinsky
Slut-shaming via the media - mass 

or social - can ruin people’s lives, as 
Monica Lewinsky can testify. She was 
exposed in 1998 for having an affair with 
then President Bill Clinton, and was 
then “shamed, hounded and humiliated 
by the media and the Washington, D.C. 
establishment”. Her mental health suffered 
because of this and she experienced 
suicidal thoughts.

No, she may not have been on solid 
moral ground, as she knew she was 
partaking in an extra-marital affair, 
however Clinton was the married one, in a 
position of power, who had perhaps taken 
advantage of someone in his employment. 
He did not receive as great a media 
backlash as Lewinsky, he was able to carry 
on with his career, and his wife stood by 
his side; while Lewinsky struggled to get a 
job and battled with her mental health.

Lewinsky herself questioned the 
double standards of the situation, from 
the public, and from Clinton’s wife, Hilary. 
“She may have faulted her husband for 
being inappropriate, but I find her impulse 
to blame the Woman—not only me, but 
herself—troubling.” Clinton was quoted 
saying that she not only blamed Lewinsky 
and her husband, but herself, for being 
emotionally unavailable, as if that were to 
excuse her husband’s actions.

The incident still pervades different 
aspects of our culture today, as Justin 
Sedor addressed in his article, ‘Monica 
Lewinsky Hooked Up 16 Years Ago & Is 
Still Apologizing For It’ when “Beyoncé, 
who is one of the most widely-embraced 
voices of our generation and is lauded 
for proudly and publicly delving into her 
own sexuality, refers to the act of male 
ejaculation as ‘Monica Lewinsky-ing’ (not 

Slut 2.0
reclaiming the four-letter word

“We teach girls that they cannot be sexual beings
In the way that boys are” 

– Chimamanda Ngozi Adichie

“A woman who dares to act 
in any way seen as sexually 
deviant in her gender role, 
is labelled a slut, whore, 

easy”

by Alex Kennedy
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‘Bill Clinton-ing’) in her song ‘Partition.’
Whether directly or obliquely, we 

continue to shame women just for having 
sex.” Even though Beyoncé herself, in this 
song - and the album in its entirety - is 
celebrating and embracing her sexuality, 
she still slides a sliver of another woman’s 
shame into her song. The song was 
co-written with five males and perhaps 
this particular lyric was not Beyoncé’s 
doing, but she must have accepted and 
appreciated the lyric enough not to shun it. 
Lewinsky herself addressed this, “Thanks, 
Beyoncé, but if we’re verbing,” she wrote, 
“I think you meant ‘Bill Clinton’d all on my 
gown,’ not ‘Monica Lewinsky’d.’”

Victim blaming
Slut shaming also links to victim 

blaming in rape cases. Women are asked 
questions in court such as what they were 
wearing, how drunk they were and how 
many sexual partners they’ve had in the 
past, as if the decision a man has made to 
rape her, is in anyway her fault.

Ninety two year old actress Dame 
Angela Lansbury has stated, in an 
interview with the Radio Times, that as 
women “have gone out of their way to 
make themselves attractive”, therefore “we 
must sometimes take blame” for the sexual 
assault that they are subjected to. She then 
made an attempt to backtrack and said, 
“it’s awful to say we can’t make ourselves 
look as attractive as possible without being 
knocked down and raped,” but it was made 
clear that she lays a portion of blame for 
sexual assault in the way women dress and 
present themselves. The fact that she was 
born in 1925, and was therefore a young 
woman in a different era, can explain her 
outdated views, but in the same breath 
it does not excuse them, as she has lived 
through different milestones for feminists 
and gender equality. If a thief stole her 
handbag, would she blame herself for 
carrying said handbag? Perhaps the way 
she was carrying it gave the impression she 
wouldn’t mind it being stolen?

Slutwalks
Germaine Greer said, “True liberation 

is women wearing what they like and 
abandoning the Hoover.”

One way women are trying to combat 
the use of, and shame behind, the word 
slut, is by organising and taking part in 
protest marches called Slut Walks. The 
first one was conceived in 2011, in part 
to protest the statement of a Toronto 
police officer who stated, “women should 
avoid dressing like sluts in order not to 
be victimised.” Only a month later, rapist 
Kenneth Rhodes was convicted of sexual 
assault but was only sentenced to two 
years house arrest. The justice of the court, 
Robert Dewar, rejected Rhodes’ defence 

that he thought the woman had consented 
to sex, but said aspects such as the fact that 
the victim and her friend “were dressed 
in tube tops and high heels” and because 
she “had willingly gone off with Rhodes 
and kissed him,” could be considered 
in sentencing. The victim had refused 
Rhodes’ further advances and so he raped 
her by the roadside. “Rhodes admitted 
telling the woman ‘it would only hurt for a 
little while’ during the assault.” 

With this statement, he has given 
away the fact that he knowingly assaulted 
the woman, and even though Dewar 
acknowledged Rhodes was guilty, he did 
not sentence him to three years in jail 
as prosecutors had asked, but instead, 
“ordered him to write a letter of apology 
to his victim.” Sonya Barnett, one of the 
original Slutwalk organisers, named this 
case as one of the main catalysts for the 
movement. Barnett alongside Heather 

Jarvis, co-founders of the movement, 
“decided to redefine the word “slut” as 
someone who is in control of their own 
sexuality”, and now the movement is 
becoming more widespread as Amber 
Rose, an American socialite, is “bringing 
more awareness to this matter by 

educating the public.” Her extensive social 
media following (16.4 million Instagram 
followers as of December 2017) has meant 
awareness of Slutwalks has spread, and 
more people are joining to put an end to 
slut-shaming.

Perhaps one day, the word slut will 
have been reclaimed by the women who it 
is designed to tarnish. Bitch has been taken 
back by powerful women, and being a “bad 
bitch” has positive connotations, meaning 
a female who knows what she wants and 
knows exactly how to get it. 

The spread of Slutwalks around the 
globe could also mean women all over the 
world are having more of a say on how 
they dress and conduct their lives, and 
perhaps, even more importantly, put an 
end to victim-blaming.

“If a thief stole her handbag, 
would she blame herself for 

carrying said handbag?”

Find out more at:
•TED Talk - Ashley Judd: How online 
abuse of women has spiralled out of control 
(YouTube)

•TEDxCushingAcademy - Chyna 
Christman: The Slut/Virgin Mentality 
(YouTube)

•“We’re All Sluts Now” by Leora Tanenbaum 
(usnews.com)

•“Why We All Need to Stop Slut Shaming, 
According to a Girl” by Kate Steiner 
(spoonuniversity.com)
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Photographer - Dailin Hope          Stylist - James Manson          Model - James Manson
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He can be anything
he wants to be
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D5600. 
Maybe just a selection of letters and  

numbers to most. 
But to me, these letters and numbers 

capture moments in time that will never 
truly reoccur. 

Moments that will forever be around 
to be missed by those who naively 

scroll past them. 
Hundreds of clicks, switches and angles to 
get the perfect vision moved from my mind 

and caught through the tiny DSLR view 
finder I have grown to know so well. 

To me, D5600 denotes art and adventure, 
freedom and expression.

It portrays my fears and my dreams in 
scenes I had never imaged.

To me, it means no limits.

Jessica Harle
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Model wears

Leather Jacket: Diesel
T-Shirt: Diesel
Jeans: Diesel

Previous page
Coat: Zara
Scarf: Barbour
Jeans: Diesel
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Urban
Explorer

Models: Petar Spanovic and Laura Henderson
Stylist: Jessica Harle

Photographer and Editor: Jessica Harle

Luxury Urban Looks for the Chic 
and Fashionable Student
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Model wears

Coat: House of Fraser
Top, Trousers & 
Shoes: Model’s Own
Accessories: Desigual
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Model wears

Coat: House of Fraser
Top: Model’s Own
Trousers: New Look
Bag: Florelli
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Choker - Topshop £10
Top - New Look £18
Fishnets - New Look £5.99
Shirt - H&M £12.99
Jeans - Primark £10

Smells Like Teen Spirit
Ripped denim, studded leather and layered flannel are back on the scene.
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T-shirt - HMV £25
Dungarees - Urban Outfitters £65
Shirt - ASOS Marketplace £35
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T-shirt - Vans £30
Skirt - H&M £20
Tights - New Look
Sunglasses - Model’s own
Choker - Model’s own
Boots - New Look

156

Vest - Kult Clothing £20
Mesh Top - ASOS £25
Flannel Shirt - Urban Outfitters £25
Shirt - H&M £12.99
Trousers - Urban Outfitters £45
Jeans - Model’s own
Boots - Dr Martens
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158 159Photographer: Jan Bartoš. Models: Sophie Condy, Erica Fraser. Stylists: Carolin Kutasi, Lucia Kubíková 

“I wore black because I liked it. I still do and wearing it 
still means something to me. It’s still my symbol of rebellion 
- against a stagnant status quo, against people whose minds are 

closed to others’ ideas.” 

Johnny Cash

Dark 
Grunge 

Stylists and Creative Directing Team:  Erin Smith, Nicole Robb 
Models:  James Manson, Alanna Walker

Photographers:  Shannon Crighton, Cailean Jaques
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Mesh Top, ASOS (£20)
Dungarees, Primark (£20)
Bikini Top, River Island (£18)
Shoes, Dr Martens (£95)

Mesh Top, ASOS (£20)
Jeans (customised), Primark (£15)

Bikini Top, River Island (£18)
Shoes, Vans (£55)

Bralette, Hollister (£7)
Shirt, H&M (£12.99)
Skirt, Topshop (£25)

Shoes, Dr Martens (£95)
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Recent collections from fashion houses are continually 
developing the silhouette of the ‘business woman’ 
with trends such as pencil skirts and trench dressing. 

With designers adopting gender neutral clothing, there 
is a move for less sexism in the fashion industry. Why is 
it then, that while women look as much the part as men 
do, there is still a problem of gender equality in the 
workplace?

In board rooms across the country, a debate rages 
on for the need for more diversity in board members. 
In particular, much has been made of the under 
representation of women at the most senior level. In the 
UK, there is less than a quarter of board seats filled by 
women and the statistics are worse in countries such as 
the US. The divide in gender pay rates is still a common 
issue in the workplace with an average difference of 9.1% 
between men and women in 2017.

The fashion industry faces the same problems of inequality 
between men and women, despite generally being 
perceived as a woman’s industry. Not only are there fewer 
female designers than men, but there are fewer women 
running fashion businesses or in senior level positions. 
One of the arguments is that the fashion industry is so 
fast paced that women with husbands and families simply 
cannot have it all and the pressure is too much to balance 
a job and a life. However, the fashion industry also gives 
us a shining example of just what can be achieved when 
women take the reigns. Fendi is the one fashion house that 
proves just what women can bring to the highest levels in 
an organisation.

House of Fendi
Founded by the married couple Adèle and Eduardo in 
1925, Fendi began in Rome as a small leather goods 
company. At a time when women were only just beginning 
to work, Fendi was already different to other organisations 
by having a woman co-run the business. Adèle had her 
own workshop before she was married, handling leather 

and fur. The business was named Fendi after she married 
Eduardo. Arguably, she is the creator of the fashion house, 
the innovator behind the company but, as if to defy 
gender norms, the couple brought their five daughters 
into the running the business. 

Having so many women running the Fendi business in 
post-war Italy helped bring a new perception of women’s 
capabilities. When Eduardo passed away, the daughters 
all took over the business, following in their mother’s 
footsteps as powerful business women. Known to the 
world as the ‘Five Sisters’, they all started in the business 
at a young age varying from 15-18. The sisters took what 
was a small company into a global brand with their leather 
bags a symbol of both status and wealth.

Each sister had a specific role in the business and all are 
credited with the success of Fendi as a fashion house 
today. Aida dealt with sales, Franca with client relations, 
Anna with leather, Paola with fur and Carla with marketing. 
Carla was the face of the organisation but it was still very 
much a family affair. Anna and Carla helped to globalise 
the brand, by taking their collection to the American 
market, a risk at the time. Only one buyer liked the 
collection - Henri Bendel who carried the collection in 
its stores. The collection sold out completely and Fendi 
immersed itself in the American market. 

A Collaboration for the Decades
Together, the five sisters found young fashion designer 
Karl Lagerfeld and their decision to bring him into the 
company revolutionised the brand. Under their reign, he 
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The Fendi 
Factor

In an industry filled with gender inequality, Fendi shows us just what women can achieve.

"The divide in 
gender pay rates is still a 

common issue"

began designing stunning collections with fur and creating 
the double F trademark logo. He has referred to himself as 
the “6th sister”. Karl Lagerfeld still designs collections for 
Fendi more than 50 years later, the longest and arguably 
one of the most successful collaborations in the fashion 
industry.

One of the reasons the collaboration has worked is that 
everyone had a different role in the business and each 
played to their strength. This gave Lagerfeld considerable 
design freedom. He is a designer who is able to create 

new designs for every show helping to keep Fendi current 
and ensuring they are a sought after brand.  

Runway Shows to Remember
Lagerfeld was very good at understanding the sisters and 
what the Fendi designs he created needed to represent. 
Together they understand the importance of local heritage 
and this is shown through the designs and runway show 
locations.

To mark the 90th year of the business, Fendi had their best 
runway show yet at the Trevi Fountain in Rome. They paid 
2.2 million Euros for the restoration of the fountain which 
then held their runway. The location identified with their 
Italian heritage and the collection was inspired by Italian 
culture. The result was simply stunning. Justine Picarde, 
editor in chief of Harpers Bazaar said, “You’re reminded, 
when you actually see the extraordinary couture pieces, of 
the 90-year legacy of the artisanship of Fendi – and there 
really is something magical about that.”

This wasn’t the first time they had used this technique. In 
an earlier runway show in 2007, Fendi also acknowledged 
local culture in China when they had their show at the 
Great Wall. In China, number 8 is considered lucky. Fendi 
implemented this into the design of the show by making 
the runway 88 meters long! It was one of the longest 

runways ever.

Fendi is very successful 
at taking inspiration from 
the past but remaining 
modern and the sisters were 
important in starting this 
trend. Even now, the Carla 
Fendi Foundation created 
by the sister preserves arts, 
cinema and cultural heritage 

to show that Fendi cares about more than just fashion.

Fendi Today
Fendi remains successful today because of its heritage. 
Artisans that once helped transform basic materials when 
Fendi started, have passed down their knowledge and 
skills to workers today. Fendi remains full of family history 
and faithful to the women who made it what it is today. 

Carla Fendi has just recently passed away at the age of 79. 
Despite the company being taken over by LVMH in 2001, 
Carla still had an active role as honorary president and 
helped assist in the decision making of the business until 
she died.

However, even without Carla, Fendi is still very much a 
woman’s fashion dynasty. Now (partly) in the hands of Silvia 
Fendi (daughter of Anna). Silvia is the creative director of 
accessories and menswear. Silvia is credited with creating 
‘it’ bags such as the Fendi Baguette in 1977, the most 
famous Fendi bag. She also created many other ‘it’ bags 
such as the Spy bag and the Peekaboo. 

A family business, Silvia was brought into Fendi by 
birthright but keeps her place through her own skills and 
talent. From a young age, Silvia was involved with the 
company and even modelled for Karl Lagerfeld in the 
1970s. When she was older and became more involved 
with the business she continued the line of powerful and 
successful Fendi women.

An Inspiration 
The Fendi Factor should inspire all women in business. 
Three generations of Fendi women have established, 
globalised and modernised a leading fashion brand. 
Not only did they have the skills and talents to do this, 
collectively, they all understood what their brand stood for. 
The Fendi family may no longer own the business but their 
influence has rooted it in artisan skills, cultural influences 
and a clear understanding of their Italian heritage. It has 
never been stuck in the past. It grew from that principle to 
flourish in the new world.

With the success of Fendi under women’s direction, it is 
hard to see why women are still not being treated like 
equals in the workplace. Sales, Relations, Leather, Fur 
and Marketing, these were the roles carried out by Fendi 
women. 

There is no reason to believe that women can’t be 
successful in any role and bring innovation and insight into 
any business. Every business could benefit from a woman’s 
touch.

Words: Chloe Fleming 
Photos: Courtesy of Fendi

"Fendi women have 
established, globalised and 

modernised a  
leading fashion brand."

Fu
r A

te
lie

r

Ba
gu

et
te

 B
ag

s



164 165

FRUIT MEETS

CHOOSE YOUR FLAVOUR

Models: Zoe Collins, Bethany Johnson, Emilia Broszkiewicz  
Photographers: Kate Johnson & Sarah Caird 

Stylists: Gavin Walker & Emma Lindsay  
Make-up: Katie-Lou McIntosh

fashion

w

Fashion should be timeless. My twenty first 
birthday was one of great joy as I peered into 
the cotton red bag, enveloped in a brown box 

scribbled with the name I had always dreamed 
of seeing in my own hands. With soles redder than 

the red carpet, with patent black leather shinier than 
polished cutlery and heels to make me tall enough to 
reach the endless skies. The only pair of shoes I will 

cherish for a lifetime. Kept safely in their box are my 
very own pair of Christian Louboutin shoes. A great 

memory made. A dream come true.

Written by Eilidh Scott
Photograph by Abby Laing
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Dress: ASOS 
Shorts: H&M 
Trainers: Model’s Own
Dress: ASOS
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Dress: ASOS
Bag & Belt: Stylist’s Own
Earrings: Model’s Own

Playsuit: ASOS 
Belt: Stylist’s Own
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This Page 
T-Shirt: ASOS

170

Daniela wears: 
Coat H&M
Trousers In The Style
Trainers Nike 

On the Cover
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Hannah wears; Top Zara, Skirt Zara, Trainers Converse Hannah wears; Dress In The Style, Jacket Mango 

Alexandra wears; Top Boohoo, Sunglasses New Look India wears; Top Zara, Earrings Topshop 

Hannah wears; Dress In The Style, Jacket Mango Alexandra wears; Jacket Next, Sunglasses New Look 

Daniela wears; Jacket H&M, Trousers In The Style Hannah wears; Top Zara, Skirt Zara, Trainers Converse 
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To The Nines
Hamzah Ahmed

Casual
Inventive

Lively

Margherita Ambrosi
Ingenious
Creative
Milanese

Karen Arnold
Trustworthy 

Friendly 
Ambitious

Cat Bell
Motivated
Innovative
Friendly

Irina-Cristina Bogdan
Enthusiastic

Hard-working
Ambitious

Filippo Bonis
Dreamer 
Reliable 

Determined

Olivia Bonner
Diligent
Happy
Loyal

Sophie Bremner
Positive 

Enthusiastic 
Tenacious

Amy Burgoyne
Old Soul

Perfectionist
Honest

Jodie Campbell
Excitable

Fun
Outgoing

Lauren Carey
Girly
Ditzy

Dainty

Jasmine Chalk
Confident

Compassionate
Charismatic

Jiaying Chen
Smart
Lively

Ambitious

Zoe Collins
Open-minded

Empathetic
Creative

Katie Clitherow
Creative

Dependable
Thoughtful

Contributor Profiles

Photographer, 
Sarah Smith 
Stylist,
Alyx Middleton
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Stage Two

Georgia Currie
Determined

Creative
Bubbly

To The Nines
Bethan Evans

Sporty
Optimistic

Lively

Anique Faasen
Intuitive

Spontaneous
Creative

Sulène Favard
Organised

Honest
Crafty

Chloe Fleming
Kind

Reliable
Organised

Ellen Gray
Confident 
Individual
Ambitious

Natalie Hamilton
Ambitious

Determined
Meticulous

Suzana Hasaniova
Perfectionist
Ambitious

Independent

Rebecca Holland
Outgoing 
Motivated

Enthusiastic

Emma Johnston
Positive

Motivated
Ambitious

Saffron Johnston
Ambitious
Vivacious

Adventurous

Alex Kennedy
Positive

Respectful
Realistic

Ivana Krizova
Creative

Organised
Dreamer

Jessica Harle
Innovative

Adventurous
Positive

To The Nines
Caitlin Kurtto

Colourful
Confident
Individual

Carolin Kutasi
Creative
Outgoing 

Compassionate

Victoria Lercher
Veni
Vidi

Amavi

Emma Lindsay
Enthusiastic

Loyal
Witty

Abbie Lyall
Passionate

Driven
Positive

Cat MacIver
Passionate
Resilient
Artistic

James Manson
Motivated

Kindhearted
Weird

Hope McHardy
Bubbly

Determined
Sociable

Alyx Middleton
Creative 

Easy-going 
Friendly

Rebecca Munro
Optimistic
Friendly
Happy

Alexandra Pierotti
Amiable 

Inquisitive
Animated

Nadine Pirie
Motivated

Responsible 
Committed

India Reilly
Passionate

Trendy
Ambitious

Lucia Kubikova
Individualist
Minimalist

Unfathomable

Contributor Profiles
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Jessica Rough
Authentic
Inspired

Motivated

Eilidh Scott
Compassionate

Bubbly
Wholehearted

To The Nines
Laura Seaton

Thoughtful
Bubbly

Outgoing

Ashley Settingiano
Unpredictable 

Elevated
Captivating

Erin Smith
Vivacious

Compassionate
Confident

Morgan Stewart
Creative 
Positive
Happy

Hannah Sturdy
Ambitious
Friendly

Imaginative

Daniela Tortolano
Creative

Loyal
Holiday-lover

Pascalle van der Roest
Straightforward

Ambitious 
Curious

Kirsten Veltmaat
Creative
Sporty

Ambitious

Gavin Walker
Candid 

Colourful 
Clumsy

Philippa Walker
Sincere

Imaginative
Ambitious

Nicole Robb
Inventive 

Ambitious 
Exuberant

Erin Varghese
Unique
Artistic

Perceptive

Stage Two PS
As editor of the magazine and module coordinator of Fashion Communication, 
I want to make sure the magazine, this module and what we teach develops 
useful skills that help students become industry ready. I regularly catch up with 
previous students who have gone on to work in some exciting places utilising the 
experiences they’ve developed in Fashion Communication and other parts of the 
Fashion Management degree. I asked Shannon, one of our recent graduates to 
describe her experience since the magazine project.   Fiona

As a Fashion Management graduate, let 
me begin this article by telling you that the 
stress, late nights and challenges of university, 
will all be worth it. In fact, one day you’ll find 
yourself reflecting upon your four years at 
RGU, thinking how enjoyable student life 
actually was (especially the benefits, what I’d 
give for that ASOS 10% discount)!

As cliché as it sounds, it really does 
feel like just yesterday I was drowning in 
coursework, surrounded by people asking the 
big question, “What do you want to do when 
you graduate?” I’m almost certain that next 
to groupwork, deadlines and 9am classes, 
this is a student’s least favourite aspect of the 
university experience. 

To be honest, I always changed the 
answer to this question. One week I’d dream 
of being a buyer, the next I’d be an aspiring 
forecaster – it’s a pretty big decision, and 
not one I was in a rush to make. It wasn’t 
until second year, during this very Fashion 
Communication module, that I found my 
passion – creative writing and fashion styling 
was something I truly enjoyed, although back 
then I couldn’t have dreamed where that 
passion would lead me. 

During my third year of study, I 
completed a 12-week placement in the 
Fashion Department at The Herald in 
Glasgow. The experience helped me to realise 
that I much preferred the journalistic aspect of 
magazine to the styling – it was at this point I 
knew I wanted to go into writing. 

Following this, I was fortunate enough 
to get myself a freelancer position writing a 
weekly fashion spread for The Herald’s sister 
publication, The National. The position 
was (and still is) everything I enjoyed doing 
throughout my placement; interviewing 
Scottish designers, writing about their 
journey and sourcing beautiful imagery. 
These are all skills I developed during my 
time at university, so pay attention aspiring 
journalists! 

While freelancing was enough to 
support me financially throughout my fourth 
year of university, I knew it wouldn’t have 

been enough moving forward – especially 
considering I wanted to move to Glasgow. 
During the last few months of my fourth year, 
in between coursework, I began applying for 
jobs in the journalistic and copywriting fields. 
After being faced with rejection e-mail after 
rejection e-mail, I decided it might be time 
to consider getting more experience – this 
was when I came across a Digital Marketing 
graduate apprenticeship scheme with QA 
Apprenticeships. 

To tell you the truth, I was put off by the 
word ‘apprenticeship’ – I associated it with 
young school leavers and it felt like a step 
backwards, especially after completing four 
years of uni. Regardless, I applied for the 
position – I knew that a large part of the role 
involved copywriting and was open to the idea 
that it could be a step in the right direction. 
Plus, I didn’t exactly have hundreds of 
opportunities knocking on my door…

A couple of months later I got a call to 
say my application was successful and that 
I had an interview with a new marketing 
company called Fore Digital. Turns out, the 
apprenticeship was exactly what I was looking 
for – on the job experience while attending 
specialised courses to earn a diploma in 

Digital Marketing on top of my degree. 
Within an instant I’d gone from having very 
little motivation for the position to really 
wanting the job.

Two weeks after the interview I started 
my job as a Digital Marketing Coordinator at 
Fore Digital and since then, I’ve never been 
happier. Every day is a learning curve and, 
while it can be stressful at times, I’m positively 
excited to get up and to go into work. In fact, 
I’ve started to develop more of a passion for 
the technical elements of my job and have 
begun growing a little tired of the copywriting 
aspects – go figure!

Looking back on the past year, the best 
advice I could give any future alumni would be 
to remain open to new opportunities and not 
to put yourself in a box. Digital marketing was 
a field I’d never considered working within 
but taking the risk to try something new has 
been one of the best decisions I have ever 
made. As for the remaining couple of years of 
university ahead of you, my advice would be 
to embrace it and enjoy every second because, 
although it may not seem like it at times, 
you’ve got this! 

Here’s to the future!
Shannon Earaker

For more information about the RGU Fashion Management magazine, contact Fiona via email  f.j.blunsdon@rgu.ac.uk

Where to now?



School of Creative and 
Cultural Business

BA (HONS) FASHION MANAGEMENT
MSC FASHION MANAGEMENT 

Develop your business, leadership, management 
and digital skills, in the context of the global 
fashion industry, with a focus on key Head Office 
roles such as fashion buying, merchandising, 
communication and marketing.

CONTACT
Course Leader
Karen Cross
k.a.cross@rgu.ac.uk


