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Fashion always makes a 
statement as it expresses 

personality and emotion, showing 
others what type of person the 

wearer is. "Fashion has to reflect 
who you are, what you feel at the 

moment, where you're going." 
- Pharell Williams

So read St8ment and 
make a statement

/steɪtm(ɪ)nt/
A statement can be anything 
from an attitude to an outfit, 

action, object or sentence. All 
statements make a point or 
claim something. They can 

do it with a wow and bang to 
grab attention or they can be 

less striking but with the same 
impact. Statements explain,
declare or announce facts, 
plans, views and beliefs.

by Charlotte Thielmann

Front Cover: Model, Kimberley Chan 
Photographers, Ross Walker & Katherine Ferries 
Stylists, Kimberley Chan & Nikki Buskie
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Muted 
palettes 
and delicate 
textures 
embody the 
childlike 
innocence 
many of us 
are hesitant 
to embrace.

Dress - New Look Premium range

YOUNG
AT HEART 
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Bodysuit - New Look
Knee-high Socks - Model’s own
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Top - Stylist’s own
Underwear - Topshop
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Capture and retouch - Rachael Sammon
Model - Megan Smith at
superior model management
Makeup and hair - Gosia Weiss
Styling - jade Leiper
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Bodysuit - New Look
Knee-high Socks - Model’s own



Christian Louboutin Nude Pigalle Follies (darkest - lightest) Ada, Safki, Maya, Nats, Lea Nue, Matilda £455.00, Christian Louboutin Solasofia £415.00, 
The Classic Lace Push-Up Bra £39.00, The Essential T-Shirt Bra £29.00, Nail Varnish Clinique Do Not Disturb £12.00, OPI Los Angeles Latte & Suzi 
Loves Cowboys £8.50, Bobbi Brown Espresso £29.00
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I D E N T I T Y
E X P L O R I N G  T H E  L A Y E R S  O F 
A  W O M A N ’ S  P E R S O N A L I T Y

SHEER TOP, 
THRIFTED.

SILK TROUSERS, 
VINTAGE.
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THE TRUE SELF
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STRIPED TOP, 
BDG AT URBAN 

OUTFITTERS, £25. 
JEANS, BERSHKA, 
£25.99. SOCKS, 
H+M, £2. SHOES, 
ADIDAS, £74.99. 
JEWELLERY, ALL 
MODEL’S OWN. 
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TOP, ZARA, 
£29.99.
 SKIRT, 

TOPSHOP, £35.

MODEL, 
CATHERINE PARK.

ASSISTANT, 
MAIRI LOWE. 

STYLIST, HAIR 
& MAKEUP AND 
PHOTOGRAPHER, 
SARAH JOHNSON.
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THE ALTER EGO
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S tella was first discovered at 22 by Steven Meisel in 1993 after 
she did a photoshoot, featuring non-models for British 
Vogue. After the shoot Steven asked her to model for a 

Versace shoot - she was flown to Paris the following day. And 
so, her career began. Shortly after, Karl Lagerfeld made Stella 
the face of Chanel, as he loved her look so much. She became 
his muse. She has graced the front of many magazine covers, 
including Italian Vogue, British Vogue and i-D, to name but a 
few. She has worked with some amazing photographers over the 
years, including David Sims, Bruce Webber, Corinne Day and 
Mario Testino. 
 
Stella, who has four children and is now in her mid-forties, still 
models to this day, while also taking on numerous other projects, 
including her collection with Isabella Cawdor for Holland & 
Holland, which debuted just this year. She also has a design 
company with her sister called Tennant and Tennant, where 
they take simple things and turn them into works of art, in their 
studio in Edinburgh. 

I met Stella at her house in the Scottish Borders, only about ten 
minutes away from my own home. She grew up in this idyllic 
countryside, and moved back here many years ago. When I 
arrive at her house, she is chatting away to the gardener, about 
her future plans for the garden, you wouldn’t expect this to be a 
supermodel’s daily job, in amongst all her other exciting projects. 
When I ask her what a typical day looks like, she says, “my life 
seems to be quite varied. I don’t have a typical day.” 

In the coming two weeks, she’ll be flying between London, 
Edinburgh, Milan, Paris, Austria and back to the Borders. All 
of this travelling is to work on the next range for her Holland 
& Holland collection, “I’ve got a lot of different projects at the 
moment, I’m very lucky it’s in different places. It’s really busy, but 
a lot of fun.”  During the interview Stella and I talk all things 
fashion and modelling, while also discussing her latest projects 
and how someone can pursue a career in the fashion industry.

A model, mother, wife, sculptor, fashion designer. 
There really isn’t much Stella Tennant cannot do.

The model tells us about her amazing twenty year long career.
Written by Amy Learmonth

STELLA TENNANT
COUNTRYSIDE TO CATWALK
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The theme for the magazine is ‘fashion as an 
expression of identity’, so I thought I would 
start by asking you some questions about this 
topic. How do you express yourself through 
fashion?
The clothes we wear are the first thing 
people see about us. Whatever you choose 
you are projecting something. Function is 
always important, I want to be comfortable 
and active. I don’t like wearing clothes that 
are restrictive. I like playing around with 
form, shape, colour and texture. I went 
to art school and studied sculpture, so 
I always feel there is a little bit of that in 
what I wear. 
One of my favourite designers is Comme 
des Garçons, I love the Japanese designers 
and the way they deconstruct clothes. 
They come from a completely different 
tradition of making clothes and I find that 
very interesting. 

If you were going to an event, what would 
you base your outfit around?
The shoes are really key, they finish an 
outfit, but I have a great collection of 
shoes so I wouldn’t start with them. I 
choose what I’m going to wear first and 
think okay what are the shoes going to do. 
The way I look depends if I want to go out 
and feel glamorous, tall and elegant or if I 
want to go out and wear something much 
more playful, like a bright colour with a 
very unflattering shape.

What does fashion mean to you? 
Fashion is a complete luxury. Fashion 
should be about quality, but it’s not 
because you can buy cheap high street 
fashion that you can replace every few 
months. I guess fashion changes very 
quickly and style is something different 
and luxury and quality are something 
different. I’ve never really understood 
fashion, I just wear what I want. I don’t 
really buy into trends, clothes that are my 
favourite could be twenty years old, I go 
back to things all the time. 

How would you describe your style?
Messy, undefined, fairly androgynous, I 
suppose, as I don’t like the super feminine 
idea. I quite like odd clothes, I’m not 
interested in conventional dressing at all. I 
find it quite difficult to describe your own 
style. 

Do you take fashion inspiration from anyone?
Sort of. I love the way Amanda Harlech 
dresses, I like the way she puts herself 
together and styles up Chanel clothes. 
Tilda Swinton always looks good. The 
designers - I love the Celine collections. 

What is one thing you can’t leave the house 

without wearing?
A vest, a watch and my underwear!

So moving on to your modelling career, where 
is the coolest place you’ve worked?
Berlin, I did an amazing shoot there in the 
nineties with Mario Sorrenti. We went to 
all kinds of weird places, East Berlin had 
some interesting buildings and beautiful 
landscapes. We also went to a field full of 
dead sunflowers - that was pretty cool. 

What has been the most surreal moment in 
your career?
Opening a Chanel show with them 
playing Marlon Brandon shouting ‘Stella’ 
from ‘A Streetcar Named Desire’, that was 
pretty surreal. I grew up on a farm and 
then suddenly I find myself on a Paris 
catwalk opening a Chanel show. People 
come from all over. That’s what I’ve 
always loved about the industry, it’s a total 
leveller.

What has been your favourite project to work 
on?
I’ve had so many great projects, I have been 
working in the industry for twenty years. 
But one of my favourites will always be the 
Yohji catalogues I worked on with David 
Sims. I loved the pictures he did for that - 
it was really pushing into new territory. It 
was an exciting time in photography and 
fashion. Avedon pictures for a Versace 
campaign, working with a legend like 
Richard Avedon is pretty amazing. 

Have you ever reached a moment in your 
career when you have wanted to give up?
No I haven’t. I reached a moment when 
David and I had been together for five 
years and we decided we really wanted 
to have a family together, I automatically 
thought I was going to be saying no to 
modelling. At that time people didn’t 
really model and have children, but I 
think there has been an attitude change in 
the industry. 

If you could go back to when you first started 
your career, is there any advice you would 
give yourself?
You’ve got to keep your head screwed 
on. You see a lot of people losing their 
grounding because they get too carried 
away. You could become very spoilt 
when everyone is telling you that you’re 
fabulous, it would be quite nice to believe 
it. But you could get your fingers quite 

badly burnt.  

What has been the best piece of advice you’ve 
been given in your career?
You can sell your private life, but you can’t 
buy it back.

How was modelling in the 90s different from 
modelling today?
It’s very difficult to say, I was in my 
twenties in the 90s and now I’m in my 
forties, so I don’t know if I’ve changed or 
if the industry has changed. The whole 
industry did seem to be freer, it’s really  
more of a 9-5 job now. When we worked 
on the Yohji catalogue, we worked until 3 
in the morning crafting the perfect picture 
and everyone in the team was prepared to 
work for that to help David get exactly 
how he had it in his head.

Do you think social media has a big impact on 
the modelling world?
I think it does. I don’t use social media, but 
models now have to. To start modelling 
now you have to be prepared to use it. I 
think it’s a huge pressure on models, they 
have to expose so much of themselves. 
To me, my privacy has always been really 
important. 

With your Holland & Holland collection, 
what made you want to venture into that part 
of the industry?
I was asked if I would be interested in 
doing something for them and I thought 
how am I going to do this? I have no 
background in design. The solution was 
that I would work with Isabella, to see if 
it was something I could do. I was only 
going to find out if I tried.

Where did you find the inspiration for the 
collection?
Holland & Holland has a nice parameter 
as it’s shooting clothes, that’s the DNA, 
you have to provide that for the clients. 
You put your stamp on it with the tweed 
you use and the quality you choose.  
There are all kinds of crazy things to think 
about. The lining, the colour, the quality, 
the bands of the inside of the trousers and 
all this stuff matters. These are the clothes 
that I wanted to wear in the countryside. 

And finally, what advice can you give to 
someone wanting to pursue a career in the 
fashion industry?
Follow your passion and what you’re 
interested in. If you really love doing 
something, then you are much more likely 
to be good at it. I think so much to do with 
success is the positive energy you put into 
something. You take the opportunities 
and lead them to where you want to go.

“To me, my privacy 
has always been really 

important”
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PHOTOGRAPHER: HOLLY MAY WESLEY, FILM MAKER: DOUGLAS TYRRELL BUNGE, 
HAIR & MAKEUP: ELAINE SMITH & DEE J ANDERSON FROM SPRUCE HAIR DESIGN 
OBAN, MODELS: MAEVE HANNIGAN & RUARI JESPERSEN, STYLIST: ELLA MACDONALD 

DISTINCT BRITISH STYLE AMIDST A DARK UNDERTONE
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Maeve Wears: Jigsaw Shirt, 
Urban Outfitters Trousers, 

Jigsaw Trainers. 
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Ruari Wears: Obey Jacket, Stussy Jumper, Levi Jeans,
Hunter Wellingtons.

Maeve Wears: COS Dress, Vivienne Westwood Satchel
Burberry Cravat, Hunter Wellingtons, Maeve’s Own Earrings.
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These are the people and the movements to watch, securing Scotland’s 
future as a global fashion influencer, a key player in the industry 

and who are ensuring our place on the style map.

S C O T L A N D ’ S
FUTURE IN THE FASHION 
I N D U S T R Y

Scotland is proving to be 
a strong contender and 
blossoming influencer in 
the global fashion industry. 
Although Edinburgh and 
Glasgow Fashion Week are 

not yet quite as recognised as London, 
New York, Paris or Milan, there are 
several innovative movements and 
creative individuals supporting Scotland’s 
future and ensuring our place on the style 
map.

With a strong focus on heritage, good 
ethics, craftsmanship, supporting 
and growing local talent and strong 
communities, these are the people and the 
movements to watch who are securing 
Scotland’s future as a global fashion 
influencer and a key player in the industry.

1. Scot Street Style
Determined to reinvigorate the perception of Scotland, Scot Street Style, founded 
by Gordon Millar, is a movement which creates communities of Scottish creatives, 
connecting like-minded individuals for exciting collaborations and is doing a fantastic 
job promoting fashion talent in Scotland. Scot Street Style regularly hosts incredibly 
popular networking-like events known as Gatherings. Creatives from all around Scotland 
attend to meet new faces, photographers, models, writers, bloggers, designers and so 
many more inspiring people. Scottish talent is celebrated and the Gatherings provide 
a relaxed and accessible platform for all creatives to come together face-to-face, make 
contacts and share ideas, something not done before in Scotland at such an impressive 
scale.

The movement now hosts an online platform and exhibition called Onward! to showcase 
the work of independent Scottish creatives including the likes of designer Catherine 
Aitken and photographers Zeno Watson and Laura Meek. With a huge focus and following 
on social media, Scot Street Style is succeeding in its goal to showcase contemporary 
Scotland and its skills and talent to the rest of the world whilst also providing Scots with a 
platform, the resources and incredible opportunities to connect, network and collaborate.

Be sure to stay in the know at scotstreetstyle.com and remember to check out Onward! at 
onward-scotland.com, as well as following Scot Street Style on their beautiful Instagram 
@scotstreetstyle.

24
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2. Fashioned in Glasgow
Fashioned in Glasgow is a revolutionary idea for Scotland. Located in Gallowgate in 
Glasgow, it is an all-round support service for fashion start-ups in and around Glasgow, 
providing services such as studio space, equipment, fabrics, mentoring, networking, 
work experience for students and fantastic opportunities for employment. Founded by 
two fashion lecturers, Aimee McBride and Alison Malcolm, the company is driven by 
true dedication and passion and aims to bring back manufacturing to Scotland, whilst 
supporting enterprise and start-up designers.

Although young, the company is already producing wholesale orders for Scottish brands 
such as acclaimed Isolated Heroes. Designer Samantha Paton believes, “It is extremely 
important for people to get behind this campaign and support the fashion and textile trade 
in Scotland… which will be beneficial to all designers, graduates and brands, as well as 
strengthening the economy.”

Fashioned in Glasgow is definitely one to watch for Scotland’s future in fashion and 
textiles, and a definite pioneer for bringing back manufacturing to the country. Follow 
them on Instagram @fashionedinglasgow to be part of the excitement.

3. Wear Eponymous
Wear Eponymous translates to ‘wear your own style’ which is the ethos behind the unique 
brand. They encourage individuality through purchases from their stocked independent 
brands and emerging designers and state, “People talk about a fashion revolution...we’re 
doing it.”

The brand is always evolving, originally existing only online, Wear Eponymous then 
opened their first physical store in October 2015 in Princes Square, Glasgow. However 
this shop had its farewell celebrations on June 25th 2016 and Wear Eponymous once again 
focused primarily on online sales and strategy to support independent Scottish artists. A 
pop-up store, again in Glasgow, was hosted from November 1st - December 31st 2016 at 
the Leiper Fine Art Gallery to encourage consumers to shop locally for Christmas.

Via the brand’s multi-channel approach to showcase designers’ work, Wear Eponymous 
ensures only ethical and original garments are available and hence customers can be 
guaranteed quality as well as find out when, where and who their items have originated.

Nominated for Scottish Retailer of the 
Year in the Scottish Fashion Awards 2016, 
Wear Eponymous is creating a buzz in the 
fashion industry and is definitely here to 
stay. Visit their award-winning website to 
find out why at weareponymous.com.

People talk about a 
fashion revolution... 

we’re doing it

4. Scottish 
Design Exchange
The Scottish Design Exchange is a 
collective not-for-profit concept store 
in Ocean Terminal shopping centre, in 
Edinburgh. With all profits going directly 
back to the makers and designers, the 
store is an incredible platform for Scottish 
designers to reach a greater audience and 
the perfect one-stop shop to visit if you’re 
looking to shop local. Stocking up to 150 
different artists from Scotland, a wide 
variety of goods are available including 
fashion, fine art, jewellery, product design, 
photography, books and music.

The Scottish Design Exchange also works 
with up to ten fashion designers at a time, 
educating individuals on how to succeed 
in a retail environment and supporting 
graduate students who are just starting 
out. An exciting goal is to support young 
designers in manufacturing small quantities 
of their designs and products through the 
shop.

Many start-up designers are discouraged 
by the lack of support provided in Scotland 
as well as the difficulty of manufacturing. 
The Scottish Design Exchange is one of the 
forefront leaders supporting local designers 
and is definitely initiating a change to help 
secure the future of Scotland’s fashion 
industry. Follow the store on Instagram 
@sdxedinburgh and @sdxfashion for 
updates.

“we’ve set 
ourselves the task 
of shaking up the 

conventional model 
in the industry and 

creating beautiful 
pieces that have a 

positive impact”



5. Nu Blvck
Launched in just August 2016 in Glasgow, the young brand is 
bringing a refreshingly new perception of fashion to Scotland. 
Focusing on three key values of individuality, authenticity and 
equality, Nu Blvck is an advocate of slow fashion appreciating 
craftsmanship and quality over quantity. All their available 
collections are exclusive to Nu Blvck created by emerging 
designers. By bringing together a community of designers, 
artisans and customers from all over the world, founders Andrew 
Vincent and Rebecca Flory hope to celebrate diversity, spotlight 
good ethics and allow customers to embrace their individuality.

Customers are given detailed insight into how their garments are 
made, what the inspiration is behind the items and information 
about the designers themselves. All pieces are handmade to 
customers’ orders and in limited numbers to ensure an exclusively 
designed, high quality and ethically produced piece whilst also 
eliminating excess waste.

The business plan has been praised by individuals well-known 
for fighting against fast fashion such as Lucy Siegle, a British 
journalist who writes about ethical living and fashion. She featured 
the brand in her work and described the business plan as “fashion’s 
new model”. Co-founder Rebecca Flory herself believes, “We’ve 
set ourselves the task of shaking up the conventional model in the 
industry and creating beautiful pieces that have a positive impact.”

Stay in the know on Instagram @nublvck.

6. Bloggers for #shoplocal
Although not one body or movement, there are a lot of prominent 
Scottish bloggers also supporting Scotland’s fashion industry by 
showcasing independent designers on blogs, on social media and 
by wearing garments to public events. Notably Sheri Scott from 
@foreveryoursbetty who is well-known for her enthusiasm for 
shopping locally, ethically while supporting Scottish designers.

One innovative event hosted by some of Scotland’s top bloggers, 
including Sheri Scott, was the Scottish Blogger Shop. In August 
2015, the Hillhead Bookclub in Glasgow was filled to the brim 
with a mixture of indie, high street, independent, designer and 
vintage clothes on stalls from all your favourite bloggers including 
Thank Fifi, Honeypop Kisses, Florals and Corals and Miss West 
End Girl. Many of the items were well-known by readers due to 
their exposure on Instagram and blogs and so the event was a huge 
success. As items were sold for less than their original price, this 
was a great way to introduce people to shop from local designers 
who perhaps were a little wary beforehand. It would be fantastic to 
see similar events in future, where Scottish bloggers come together 
to make a difference for what they love. With bloggers having an 
increasingly influential impact on society, what will they get up to 
next to help secure Scotland’s future in the fashion industry?

Scot Street Style
@scotstreetstyle

scotstreetstyle.com
onward-scotland.com

Fashioned in Glasgow
@fashionedinglasgow

fashionedinglasgow.co.uk

Wear Eponymous
@weareponymous

weareponymous.com

Scottish Design Exchange
@sdxfashion

@sdxedinburgh
scottishdesignexchange.com

Nu Blvck
@nublvck

nublvck.com

Bloggers
@foreveryoursbetty

#shoplocal
#scottishbloggers

FOLLOW

BY MAIRI LOWE



Seek 
Serenity 

Escape the Granite City...
Layer up and discover 

peacefulness at Johnston 
Gardens. 
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MODEL WEARS : 
FUR COAT BY FOREVER 21 

DRESS BY STARRY NIGHT VINTAGE 
BOOTS BY PUBLIC DESIRE 

CHOKER BY TOPSHOP 
BAG BY PAUL COSTELLO 
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MODEL WEARS : 
JACKET BY ZARA 

TURTLE NECK BY TOPSHOP
DRESS BY AMERICAN APPAREL
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MODEL WEARS :
GILET BY TOPSHOP
SKIRT BY TOPSHOP
BELT BY NEW LOOK 
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MODEL : LAURA PAPOFF 
PHOTOGRAPHER : BRIAN RODGER
LOCATION : JOHNSTON GARDENS
STYLISTS : HAYLEY MCNAB & SARAH ROSE 

MODEL WEARS : 
FUR COAT BY ASOS

JUMPER BY URBAN OUTFITTERS
SKIRT BY ASOS 
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Naturally Grounded
The raw natural beauty of simplicity 

Miss Selfridge
Green Suede Trench

£175

Marks and Spencer
Best of British
Black Trench
£249

Debenhams 
Grey Wool Trench
£160

Laura Ashley
Contrast Colour 

Trench
£130

Yumi
Pink Belted Trench
£120

Phase Eight
Tabatha Trench Coat

£135

Monsoon 
Luna Maxi Coat 

£199

Yumi
Slouch Trench
£130

This Classic Coat never looked so good
A British classic, the trench is a staple in any 
wardrobe. This season has seen a modern 
take on the traditional trench; with colours 
ranging from pastel pinks to deep greens 
and an array of fabrics including suede and 
wool. This is a coat to suit anyone’s fancy. 
Wear the Miss Selfridge Green Suede 
Trench over a sparkly black dress paired 
with heels for a sophisticated evening look, 
perfect for a night on the town.
Go casual with the Phase Eight Tabatha 

Trench Coat; paired with jeans and a 
warm jumper this is the perfect 

coat for a day of shopping or 
a walk along the beach. 
If you are looking for a 
more formal look wear the 
Debenhams Grey Wool 
Trench over smart trousers 
and a blouse to create a 
stylish work wear outfit.

by Cait Cormack
In The Trenches



Naturally Grounded
The raw natural beauty of simplicity 

“There is pleasure in the pathless woods, There is a rapture on the 
loney shore, There is society where none intrudes, By the deep Sea, 
and music in its roar:  I love not man less, but nature more.” Lord Byron



34 This page - Dress: BIKBOK
Scarf: Zara

Model: Mikee Mutuc

Previous page - Top: H&M
Vest: H&M

Model: Margo Verhasselt



35Top: Zara
Skirt: BIKBOK

Model: Tiia 



Photography: Cassandra Angelini-Vazquez & 
Spencer Harrison

Make-up & Hair: Spencer Harrison 
Stylist: Spencer Harrison 



37Created by Katie Gallacher

Cool Colours

JD Williams 
Longline Duster Mac £65

Marks and Spencer
Belted Wool Mac £79

Miss Selfridge
Lace Mini Dress £45

Gerry Weber
Striped Shirt £65

Debenhams 
J by Jasper Conran 
Light Blue Bag £65

Apricot Mesh Stripe
 Midi Skirt £29

Bonmarche
 Mini Tote Bag £18

Office Name Drop
 Light Grey Platform Mules £65

Debenhams 
Patent Sandal Heel £29

Shown here are some easy ways to add 
a pop of this season’s trend colours to 
any outfit. These colours can be found 
on every type of garment and can be 
worn from head to toe and everywhere in 
between. Incorporating a splash of colour 
will add interest to any outfit, whatever 
the occasion. The items shown are all 
available from High Street stores and 
every item has an affordable price tag.

The cool tone 
shades perfect for 
Autumn/Winter

Dorothy Perkins 
Dungarees £38

Miss Selfridge Winter Campaign
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Once Upon a Time
Take a trip into the woods with these fairytale-esque party outfits.



Previous page
Lara wears:
Top Next £28
Skirt Coast £139
Katy wears:
Dress Coast £169
This page
Lara wears:
Dress Next £85.
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Katy wears:
Dress Reiss £180.

40



Lara wears:
Top River Island £40
Skirt New Look £19.99.

41



42

Lara wears:
Top River Island £32
Skirt New Look £19.99
Jacket Model’s Own
Shoes Model’s Own
Katy wears:
Dress River Island £36
Shoes Model’s Own.

Photography by Heather Howie.
Models are Lara Marcos and 
Katy Fox.
Stylists are Beth Finnie and 
Paige Darling.



 

Skirt,
Topshop,
£68

Bag,
Littlewoods,
£36

Jacket,
Topshop,
£65

Earrings,
TK Maxx,
£14.99

Shoes,
Next,
£32

Sip Cup,
Debenhams,
£10

Jacket,
Very,
£65

Make-up 
Bag, M&S,
£12

Shoes,
Dorothy 
Perkins,
£32

Jeggings,
Primark,
£13

Skirt,
Very,
£35

Make Mine                
Metallic...
What statement pieces will 

be shimmering in your 
wardrobe this season?

Shoes,
Topshop,
£64

Cushion,
Houseology,
£39

By Hannah McGilloway



rose 
gold
rose 
gold

AN ODE TO

Clothing, interiors, cars, 
jewellery, hair - 

we’re all obsessed 
and that’s quite okay.

Director and Photographer: Mairi Lowe
Model: Natalie Campbell
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Dress: H&M
Choker: ASOS
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Dress: Quiz
Heels: ASOS
Choker: ASOS
Goblet: Oliver Bonas

“When we get to the 

rose family, we get 

these same kinds of 

verbiage: compassion, 

composure, warmth, 

something that draws 

you in that has great 

appeal.”

“[It conveys a] sense 

of order and peace, 

something that speaks 

to people. Something 

that has a bit more 

mindfulness attached 

to it”.

- Pantone Institute on 
selecting Rose Quartz 
as one half of Colour 

of the Year 2016

46
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Rose gold always 

makes me feel 

composed, in 

control, focused on 

the moment and, 

importantly to me, 

confident.
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Dress: H&M
Choker: ASOS
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David Bowie 
Fine Art Painting 
£795

Navy Blanket 
Secret Linen
£70

Bronze Plant Pot
National Trust 
£25   

S&P Cat Shakers 
Oliver  Bonas 
£14.50

Mauve Chair 
Furniture Village
£499

Retro Phone
Cuckooland
£39.95

Fuchsia Cushion 
Debenhams 
£45

Ombre Cushion
Oliver Bonas
£27

Newgate Clock
£75

LUX 
LIVING
Why not decorate your home with the finer 
things in life? From rich tones to pretty 
metallics and textures, try some of these 
lavish luxury home furnishings.

Page by Laura Guild

Luxe Drinks Trolley 
Oliver Bonas
£395

49
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STAY STYLISH
WITH THESESMOK’IN

SEQUINS! By Catherine Gillespie

Scallop Cami.
Miss Selfridge, £55.

Festive turtle Neck. 
River Island, £50.

Side Zip Jacket. 
River Island, £60.

SEASONAL

Star Clutch. 
Miss Selfridge, £29.

Party Dress,
Topshop, £65.

Here are our top glittery picks to help you achieve this season’s holiday glamour from all your favourite high street brands!

Gold Jumpsuit. 
V By Very, £49.Copper Skirt. 

Primark, £13.

Trio Colour Skirt. 
River Island, £35.

Multi Colour Heel. 
Miss Selfridge, £39.

50



SEASONAL Sparkle with Sequins
The high street’s answer to the coming Party Season

Dress - Monsoon, £109; Shoes - PrettyLittleThing, £25; Watch - Michael Kors, £195
Model - Julie Gallacher; Photographer - James Feeley; Stylists - Emma Bell and Julie Gallacher 51
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The Ball Gown
Pair with stilettos & fur coat to ace the Party Season

Dress - Monsoon, £129; Coat - Topshop, £79; Watch - Michael Kors, £195
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Floral for Winter
When you don’t want to let those summer months go

Dress - Monsoon, £120; Watch - Michael Kors, £195
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Page By Paige Darling

A Rummage Through

Embroidery is quickly becoming a staple within 
the wardrobes of the Fash Pack. Time to ditch 
your boring old basics and take some tips from 
your Gran, embellishment is the new black.

GRANNY’S ATTIC

Blush Embroidered Dress, 
Topshop, £220

Nude Embroidered Bomber,
Miss Selfridge, £45

Glamorous Embroidered Floral 
Jeans, Littlewoods.com, £42

Black Embellished Heels, 
Topshop, £59

Tapestry Weekend Bag, EAST, £79

Katie 3D Floral Ziptop, 
Accessorize, £8
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A Smile is possibly one of the only 
things you can wear forever. 
It’s one of those rarities that 
will never go out of fashion. 
You are never too old, 
too little, or large.  
It is a type of ‘one size fits all’
wonder that suits us all.  
Just like any fashion trend, 
wearing one will inspire 
others to do the same and 
the most beautiful part of it all 
is that it costs us nothing. 
It is a must have accessory 
that will carry us through life. 
So give us a smile
to brighten up someone’s day.

What to Wear?

55



MIRROR
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MIRROR



MIRROR
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MIRROR MIRROR, ON THE WALL,

DRESS: MODEL’S OWN
CHOKER: MODEL’S OWN

DRESS: PRETTY LITTLE THING
NECKLESS: PRIMARK

OH TO BE THE FIERCEST OF THEM ALL.



BUT MIRROR MIRROR, ON THE WALL...

MODELS: ANNABELLE BROCKWELL (LEFT),  YOLINA BOIANOVA (BOTTOM LEFT), LILLA HORVATH (BOTTOM)
PHOTOGRPAHER: CECILIA LAABIDI
STYLIST/MAKEUP ARTIST: CATHERINE GILLESPIE
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YOU HAVE ME FORGET 

CHAMPAGNE DRESS: PRETTY LITTLE THING.COM

60



THESE THINGS DON’T MATTER AT ALL.

61



Maja wears: Fur Jacket from 
Topshop, Black PVC skirt 
from Oh Polly, Boots from 
Office 
James wears: Shirt Model’s 
own, Jeans from Topman



GOING 
UNDERGROUND

DENIM, FUR AND LATEX. 
GRUNGE MEETS GLAM IN THE UNDERWORLD PARTY SCENE. 

STYLISTS, HANNAH MCINALLY & DARCEY WRIGHT. PHOTOGRAPHER, RYAN SANDERS. 
LOCATION, THE UNDERGROUND CLUB, ABERDEEN.



James wears: Jacket from 
Levi, Shirt Model’s own, 
Jeans from Topman



Maja wears: Dress from 
Topshop, Jacket from TKMaxx, 

Boots from Office 



Maja wears: Jacket from 
Zara, Skirt from H&M



Maja wears: Fur Jacket from 
Oh Polly, Top from 

Missguided, Skirt from 
Topshop, Boots from Office
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URBAN PRIME
Stylish Streetwear for the Fashion Savvy Student
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Above & Previous Page
Her Skirt // Urban Outfitters
Her Top & Jacket // Topshop
His Shirt // Thrifted

Below & Next Page
His Trousers // Zara
All Other // Thrifted

Her Shoes // Doc Martens
All Other // Topshop
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Styist // Cerys Law
Photographer // Marta Gordon

Models // Lara Debelle & Jordan Pellerin
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UNGENDERED

Fashion has no gender.

Jacket - Model’s Own
Top - H&M £8
Jeans - Model’s Own

Breaking clothing stereotypes

Models
Ryan Farquhar, Cait Cormack and Thomas Theis

Photographer & Stylist
Amy Mitchell



Jacket - H&M £12
Top - Boohoo.com £5
Skirt - Boohoo.com £11
Jeans - Model’s Own 
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On Left
Jacket - Model’s Own
On Right
Jacket - H&M £12

74



Top - H&M £22

Top - H&M £22

75
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MODELS: Caitlin and Catriona Swan
PHOTOGRAPHER: Findlay MacDonald
STUDIO: AArt Photography (Aigar Sharp)
STYLISTS: Shona Nixon and Rachael Snowie

IT'S A 
FREAK 
SHOW
CIRQUE DU SOLEIL MEETS FASHION -
BRIGHT AND BOLD MAKE-UP LOOKS 
INSPIRED BY THE TALENT 
IN THE TENT
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lipstick - Mac 
“Matte Royale”

lip liner - Barry M 
liquid eyeliner “II”

eyeshadow - 
Front Cover 
mermaid palette 
“Blue”, “Navy” and 
“Silver”

eyebrow glitter - 
Barry M “Dazzle 
Dust 632”

mascara - 
Maybelline 
New York “The 
Colossal Lash 
Volume Express” 

highlighter - MUA 
“Iridescent Gold” 

tutus - stylists’ 
own

79
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Opposites Attract
Black and White, Male and Female, Hot and Cold

Use textures, silhouettes and weather confusion to 
create the cool, new, minimalistic look

Photography: Victoria Rodriguez Long
Styling: Charlotte Thielmann, Victoria Rodriguez Long

Models: Christian Möller, Frazer Smith, Timothee Hogg, Charlotte Thielmann

Cardigan: Model’s own
T-Shirt: ASOS
Dress: Topshop
Tights: H&M
Shoes: Puma
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White Shirts & Caps: Models’ own

Tights: River Island
Shoes: Vans
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Shoes: Doc Martens
Watch: Models’ own
Hoodie: Urban Outfitters
Trousers: Zara

Shoes: Doc Martens
Watch: Models’ own
Hoodie: Urban Outfitters
Trousers: Zara
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Cap: Models’ own
Shirt: Levi
Glasses: Models’ own

Coat: H&M
Jumper: H&M
Jeans: River Island
Shoes: Doc Martens
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Dress & Scarf: Model’s own
Jumper: Forever 21
Shoes: Birkenstock

Trousers: Mango
Top: Gina Tricot
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WHO ARE THE SAPEURS? 

Sapeurs describe themselves as “a society of  ambianceurs and 
elegant people”.  To them fashion is more than just pieces of  

clothing;  it’s a religion, a statement, an escape from a mundane 
existence entangled with poverty.  The Sapeur movement originated 
when soldiers of  the Democratic Republic of  Congo arrived 
home from France after World War II bringing Parisian style with 
them. The exposure to these fashions gravitated into a movement 
named ‘Le Sape’ inspiring many to experiment with their own 
sartorial styles thus proving the true universality in fashion.

THEIR RETURN  TO FASHION

In the Democratic Republic of  Congo around 50 million people 
(75% of  their overall population) have no access to safe water, 36.2% 
of  the population are illiterate and 4 million children are orphans. 
In a county embedded with such unrest, it may seem frivolous and 
unexpected to worship fashion but to Sapeurs and several others 
fashion is a prominent signifier of  hope, creativity and strength. 

Many Sapeurs live in primitive shanty housing which are 
often huts made from only scraps of  metal. These are some of  
the worst living conditions in the world, yet emerging from 
them are figures exuding beauty, splendour and intrinsic style.

I was curious as to why these sophisticated individuals opt 
for Fendi over food. To understand, we must first look at the 
turbulent history of  the Democratic Republic of  Congo and the 
provocateurs of  re-popularising the Sapeur movement. As well as 
being a controversial fashion statement, being a Sapeur was also 
a crucial and poignant political outcry. After being liberated from 
Belgian colonisation in 1960, the Congo was a country unable 
to function independently due to the fact it had been governed 
by others throughout its entire existence. The first post-colonial 
ruler of  the country, Mobutu Sese Seko, abused his power through 
committing multiple corruption offences which in turn destroyed 

the country’s economy. Mobutu eventually became a harsh 
dictator and this meant the Congolese people were unable to speak 
out against the government without being exiled or persecuted.

During this time one individual who gave hope to an oppressed 
nation was popular musician Papa Wemba (known as the “King of  
the Sapeurs”). He dazzled many by wearing extravagant Parisian 
clothing in the style of  the Sapeurs on his tours in the 1970s. 
This was much to the government’s disdain as appropriation 
of  Western culture was thoroughly frowned upon, however, 
Papa Wemba encouraged several others to follow suit and rebel 
against the establishment through wearing ornate clothing. This 
re-established the popularity of  the Le Sape and, to this day, 
Papa Wema’s influence has remained a core pillar within the 
Sapeur community with thousands gathering in Kinshasa (the 
Democratic Republic of  Congo’s capital city) to mourn and 
pay their respects to the legend after his death in early 2016.

SAPEURS IN 2016 

It could be claimed that being a Sapeur is superficial. Yes, it is 
true some Sapeurs have a fixation with designer labels however 
Le Sape is about more than that. There is an extreme amount 
of  thought which goes into the intricately placed outfits which 
Sapeurs construct.  Le Sape is about dressing for the life you 
strive to achieve and dressing as the person you aim to be whilst 
also encouraging happiness and self  worth. I think Sapeurs show 
the true marvel of  how clothes can change attitudes and the way 

The Sapeurs 
The Democratic Republic of  Congo is a challenged country amidst a past 
decorated with turmoil, however there are several instigators of  change rebelling 

against banal conformity through their elegant style.

WRITTEN BY ELLA MACDONALD,  PHOTOGRAPHY BY HÉCTOR MEDIAVILLA
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you are viewed among others.  I believe that clothes can change 
lives. This may sound trivial but I think if  one dresses well, it 
can improve the opportunities they are granted. Mainly, this is 
because of  our ingrained mentality as humans to sub-consciously 
judge one another at first glance. We tend to categorise people 
into different groups depending on how they dress and look. 
Dressing to achieve adornment and success is what the Sapeurs 
demonstrate every day in order to obtain a new standard of  life, 
happiness and fulfilment. A Sapeur’s clothes are their weapon.

People’s opinion of  the Sapeurs is split throughout the country 
with some sceptics claiming the entire ideal of  Le Sape is 
perfunctory whilst others admire and even worship Sapeurs. 
Those who are inspired by these connoisseurs of  fine clothing 
respect them because their prospering elegance arises from the 
ashes whilst injecting passion in to the Congo in a non-violent 
manner.  They’re also admired as clothing is such a crucial part 
of  life for the Congolese, they wish to be applauded by their 
peers whilst also being individual, they adore their clothes and 
dress to prove identity as opposed to throwing on garments 
to affirm status (a popular ideal in Western societies). The 
Congolese streets are a platform for expression where individuals 
strive to look dazzling even though there is such dismay around 
them. The Sapeurs truly encompass the notion of  individuality 
and personality, they are local superstars in their own right.

WHAT DO THEY WEAR?

Returning to the original French influences of  the Le Sape, Parisian 
style encouraged many Congolese to adopt a more streamlined 
and sophisticated approach toward fashion through dressing in 
chic tailored suits and elegant footwear such as the classic brogue. 
Today Sapeur style has evolved with great variety, some Sapeurs 
wear Versace leather coats and kilts whilst others wear Kenzo silk 
suits. ‘How do these individuals gain access to such clothing?’ I 
hear sceptics shout, a Sapeur’s clothes are mainly acquired from 
European countries by relatives or friends and sent overseas to the 
Congo. Each individual Sapeur has their own definitive style which 
they showcase and perform on their catwalk that is the Congolese 
streets. There really is no set Sapeur uniform, the only integral 
rule of  being a Sapeur is that you must always be immaculately 
dressed and presented, no matter what you’re wearing. 

One may wonder how the Sapeurs can afford their lavish clothing 
when they’re currently living in such a desolate economy and have 
little to no hope of  earning a living wage? Well, simply because 
acquiring elegant clothing is their soul priority. A Sapeur will 
work their fingers to the bone, borrow and even gamble time 
and time again in order to save enough money to buy these 
extravagant clothes, proving real determination and resilience. 
They will choose clothing over electricity in their home or food 
in their stomach. Some may find this foolish but I think it’s 
extremely admirable that they are so dedicated to their creative 
cause, which brings enlightenment to so many people’s lives. 

A Kinshasa Sapeur explains why clothing is so important to him:  
“We don’t care about much but we care about clothes. Clothes are 

their friends, they come with us to the grave. We’ll leave behind 
our phones, our watches but we will wear our clothes. You’ll lie 
down and they’ll dress you so they can go to the grave.” - Viceland

The Sapeurs constantly continue to grow and evolve recently 
there has been a new trend within the community. As many in 
the Congo live in extreme poverty, it can be near impossible to 
purchase any clothing but they have found a way to combat this 
enabling themselves to remain unusual in terms of  dress. They 
utilise natural materials which can be sourced from the land, 
such as Mayaka which comes from local trees, to make clothes 
and accessories. This particular group call themselves “Eco 
Sapeurs” they are both extremely resourceful and innovative, 
I think this encompasses all it means to be a Sapeur. One Eco 

Sapeur claims, “Part of  being a Sapeur is making do with what 
you have in order to look the exact way that you want to look.”

Sapeurs are no longer only men, in recent years several women 
have engaged in Le Sape, however, many locals claim that female 
Sapeurs clothing is not as extravagant as men’s. One reason for 
this could be the fact that women are still relatively new to Le Sape 
and are bringing a new, more refined outlook to the movement. 
This is an area of  Le Sape that may evolve in the years to come.  

Ultimately being a Sapeur is a way of  life, which supports freedom 
and utilises limited resources in order to achieve happiness and 
individuality. Sapeurs showcase some of  the most unusual and 
exciting fashion in the world, under the most difficult circumstances. 
In coming years, it will be extremely fascinating to observe the 
Democratic Republic Congo to witness the development of  this 
troubled yet prosperous country. It is clear that Sapeurs have a 
positive influence and hopefully their creativity will always prevail 
against opposition, as it has done from the 1970s onwards. 

“WE DON’T CARE ABOUT MUCH 
BUT WE CARE ABOUT CLOTHES.” - 

VICELAND

“THEIR CLOTHES ARE A TOOL 
THAT ALLOWS THEM TO EXPRESS 
THEIR MINDSET’’ - YVES SAMBU

“LE SAPE IS ABOUT DRESSING 
FOR THE LIFE YOU STRIVE TO 
ACHIEVE AND DRESSING AS 
THE PERSON YOU AIM TO BE”
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Classic in 
the City

How men can wear 
suits every day.

Photographer: Jared Bruce
Stylist : Maxence Bouton

Model : Roberto Ponti
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All clothing from Slaters - Aberdeen

Shoes and watch are model’s own



Toxic Romance
 She loved so much,

She lost herself.
Struggling to breathe,

This isn’t everything she once was.

Model: Catherine Gillespie
Stylists: Chris Killen & Hannah McGilloway
Photographer: Zvezdelina Antanasova
Make Up Artist: Catherine Gillespie
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Bodysuit: Boohoo, £16
Trousers: Topshop, £42
Shoes: Office, £44
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Bralet: Missguided
Trousers: Topshop
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Bodysuit: Model’s Own
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From chai seeds to pomegranate, 
spinach smoothies to organic 
coconut oil, we as a nation have 
never been so health obsessed. 
Recently, we have witnessed a 
rise in health conscious Brits that 
are focused, now more than ever, 
on the idea of a healthy lifestyle. 
Sales are soaring of once not so 
popular products such as avocado 
or sweet potatoes and we are finding 
these trendy ingredients the most 
accessible they’ve ever been, but 
why? The concept of clean eating can 
most certainly be held accountable. 

Clean eating at a basic level consists 
of cutting out the ‘bad’ foods. The 
diet most commonly requires that 
processed foods be avoided as well 
as holding a focus on the elimination 
of whole food groups such as gluten 
or dairy. Clean eaters are encouraged 
to make use of lean proteins in their 
cooking, incorporating as many fresh 
fruit and vegetables possible as well 
as a range of complex carbs such 
as lentils or beans. The benefits 
include those of any fad diet; weight 
loss, immune boost and cholesterol 
control. Sound good? It only gets 
better. Advocates of this phenomenon 
such as Jessica Alba, who flaunts 
her citrus juicer over Twitter, say 
the benefits go way further; with 
clean eating comes vitality, positivity 
and an overall glowing appearance. 
Personally, as a relatively healthy 
eater myself I’m struggling to see how 
a spinach smoothie can give you an 
automatic airbrush but with so many 
prestigious celebrities glorifying the 
diet you can see why it’s hard to 
question. Madeline Shaw is famous 
for her Get the Glow advice and 
shares a philosophy that’s all about 
‘keeping things simple and delicious 
so you don’t feel bored or deprived’. 
I’d find it a little hard not to feel 
deprived when half the supermarket 
is out of bounds as I do my weekly 
shop. But surely we must praise this 
clean eating craze? Being part of a 

culture where childhood obesity is 
such a serious problem, shouldn’t 
we all be trying to get the glow? You 
may question why this debate is so 
current, we’ve witnessed hundreds 
of fad diets over the years so why is 
this one so important? Yes, making 

a healthy change to your lifestyle 
is a positive and beneficial decision 
but when we scratch the surface 
of clean eating we quickly begin to 
discover some of its dirty secrets. 

The first issue of the cut and 

The 
dirty 

truth of 
clean  
eating

At first glance, clean eating looks like the solution to all 
of our problems, however when we begin to scratch the 
surface of this phenomenon the reality is quite shocking. 
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cleanse phenomenon is definitely 
the considerable variation of 
questionable health claims. With a 
lack of comprehensive studies that 
actually highlight the benefits of clean 
eating, we are instead witnessing 
famous bloggers rambling out facts 
and statistics in full confidence - and 
we listen! But as we start to leaf 
through the mountains of information 
and advice out there, it’s clear to see 
that an alarming amount is simply 
based on bad science. We are 

frequently told that in order to detox 
correctly, we should feast on all 
things green, but if we were to take a 
minute and listen to trained dietitians 
such as Renee McGregor, they point 
out that the body is fully capable of 
detoxing itself through the liver, and 
does just that without kale soup. 

A popular misconception frequently 
promoted is that in order to cleanse 
our body we must cut out entire 
food groups such as dairy or soya. 
However, qualified food nutritionists 
warn us that by cutting out such 
groups we are leaving ourselves 
prone to nutritional shortfalls. 
Madeline Shaw who insists that her 
philosophy has nothing to do with 

depriving one’s self, states boldly on 
her blog to banish the beige referring 
to household staples such as bread 

and pasta. With catchy phrases 
like this it’s not hard to understand 
why gluten is often scapegoated 
as the direct cause of even mere 
discomfort. She describes it as 
‘sandpaper for the gut’ and cites 
it as the main cause for IBS and 
bloating, however there seems to be 
a lack of scientific evidence to back 
this up. With so much content out 
there providing nebulous dos and 
don’ts, it’s hard not to get sucked 
in. Famous blogger Deliciously Ella 
raves about the fact that she has 
cured herself of a horrible condition 
due to her clean eating choices. 
The reality however supported by 
many nutritionists is that relief from 
diseases such as PoTS, a syndrome 
causing dizziness and fainting is far 
more likely to be age related. The 
aim is not to shun others for their 
choices as this may well have had a 
positive effect on their quality of life, 
but rather to highlight that not one 
solution will work for everyone. Yes, 
eating more fruit and veg boosts our 
health considerably and, yes, many 
individuals are required to cut out 

‘lifestyle figures who assure us 
that we must have a 

courgette spiraliser in order 
to seek wellness’

gluten due to dangerous conditions 
such as coeliac disease. The 
point is that we should really seek 
medical advice before making major 
alterations to our diet instead of 
glorifying these lifestyle figures that 
assure us we must have a courgette 
spiraliser in order to seek wellness.  

Another issue that can be pointed 
out after looking into this food frenzy 
is how ridiculously unobtainable the 
products can be. Sure, it’s one thing 
to buy a hardback recipe book but 
investing yourself in the clean eating 
lifestyle and stocking your cupboards 
with these magical ingredients can 
quickly get expensive. The detoxing 
industry has taken full advantage of 
our health conscious habits, cashing 

in on demand with entire sections 
in the supermarket dedicated to the 
cause. Diets such as gluten free 
although increasingly popular can 
still be considered a niche market and 
therefore products come at a steep 
price. A tub of Lucy Bee’s coconut 
oil goes for around £12 in Holland 
& Barret, seems pretty ridiculous 

‘with so much content out 
there providing nebulous dos 

and don’ts, it’s hard not 
to get sucked in’

‘investing yourself in the 
clean eating lifestyle and 
stocking your cupboards 

with these magical 
ingredients can quickly 

get expensive’



100

that this so called miracle substance 
is more expensive than most of 
the ingredients we would cook in it 
(and having tried it myself it doesn’t 
actually make your food taste very 
nice unless the ingredients are strong 
enough to mask it), nevertheless we 
buy it because we’re told that normal 

olive oil is major no. Syrups such 
as honey or maple have also been 
strictly recommended because, of 
course, even the mere thought of 
normal sugar touching our lips will 
lead us spiralling into obesity. These 
expensive replacements aren’t 
really necessary though are they? 
Isn’t cutting down our sugar intake 
enough? I love Renee McGregor’s 
scientifically backed attitude to this 
subject, she states, ‘Coconut sugar, 
honey, molasses or maple syrup - it’s 
all sugar. It doesn’t make the cake 
any healthier or change the calorie 

content. The body still reacts in the 
same way - it uses some and excess 
is stored as fat.’ So don’t worry, the 
majority of you really aren’t going to 
balloon into something monstrous 
if you fail to adhere to these strict 
rules, eating healthily is important 
and cutting down the right things can 
be beneficial but we don’t need to 
take it to extremes. Many will strongly 
disagree with the recent scrutiny of 
such influential foodies, adopting 
the each-to-their-own attitude and 
firmly believing that these blogs and 
cookbooks are simply showing a 
bit of what they love. But it’s more 
than that. Deliciously Ella recently 
posted that even she feels giving 
blanket advice over social media 
is a terrible idea, but when these 
influencers get thousands of hits a 
day, regularly preach on what not to 
eat and what foods are acceptable 
in a clean eating lifestyle, isn’t there 
some responsibility on their part 
for how others will interpret this? 

This brings me to my last issue. 

There seems to be a belief that 
if you can’t eat clean 100% then 
forget it. Certain ingredients have 
become completely demonised 
with influencers not only supporting 
but driving the food avoidance 
phenomenon. There seems to be 
a huge sense of shame if you were 
to eat foods that are described 
as unclean, impure or processed. 
Healthy eater enthusiast? Great. But 
what about when this enthusiasm 
is used to mask an eating disorder. 
‘Orthorexia: a medical condition 
in which the sufferer systematically 
avoids specific foods that they 
believe to be harmful’. I can’t help 
but disapprove of the principles 
when I picture an easily influenced 
teen reading about the wonders 

of recording what you eat, or how 
scrutinising the ingredients on the 
back of a crisps packet can only 
bring more positivity into your life. 
To think that an individual can 
feel such a deep sense of impurity 
after eating say dairy, really should 
make you question the clean eating 
philosophy that’s apparently centred 
around positivity and wellness. 
Nigella Lawson rails against the fad, 
protesting that it shuns those who 
don’t eat ‘clean’ portraying them as 
dirty or shameful. She believes that 
it’s all about balance, and I couldn’t 
agree more! ‘There are times when 
you need a slice of cake, I don’t 
eat it every day but life has to be 
balanced and not too restricted. You 
have to savour the good things.’ 
Oh and she means REAL cake, 
not gluten, dairy, sugar free cake.

We truly must applaud ourselves 
for trying to become healthier Brits. 
Yes, do your squats and eat your 
vegetables. Incorporating exercise 
into my weekly routine and coming 
home to cook something wholesome 
really has had a positive impact. But 
when your friends ask you to join 
them for a calorific meal followed by 
a large glass of wine, go for it! You all 
deserve to indulge in something that’s 
not quite in the rulebook now and 
again, and both your body and mind 
will most definitely thank you for it.

‘It’s all sugar. It doesn’t make 
the cake any healthier or 

change the calorie content’

‘lngredients have become 
completely demonised 

with influencers not only 
supporting but driving the 

food avoidance phenomenon’

Words by Sarah Rose
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Strangely enough, it’s a pair of trainers 
that inspire me, a pair of Adidas Sambas 
I have only had for a year, but still they 

pose so many memories. They were the first 
pair of trainers my dad bought when he 

was 16 years old and the only pair he will 
continue to buy even now he’s 60 years old. 
They inspire me because every time I see 

them, it reminds me of him and even though 
I don’t see him much, I still know that when I 

do, there will be sambas full of memories 
at his feet.

By Nikki Buskie
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In the world of Football Fashion, there are 
two different ways to do Sportswear. The 
first way is to wear your shirt as you support 
your team: by passion. By representing 
your city or your country: the football shirt 
represents who you are. The second way 
is to wear more fashionable sportswear 
to improve your style and impress others. 
In this case, there is no representation 
of ideals, geographically or religiously. 
It’s just about style, practicality, and 
dressing like your friends from your area. 
In football’s beginnings, the shirts had no 
sponsor or logos on them. It was simply 
an uncomfortable polo, and they didn’t 
evacuate perspiration. Then, over the years, 
football clubs started to embroider their 

logo directly on the shirt at heart level. The 
colours of football shirts were essentially 
very dark or very clear to be easily 
recognisable on a black and white television. 
Then, the start of full colour television in 
1970 for the World cup in Mexico was the 
first coloured broadcast in sports’ history. 
The equipment manufacturers were thus 
able to innovate and propose multi-

coloured football kits, with tops, a pair of 
shorts, and socks of different colours, or 
striped tops. Football Fashion was born. 
Obviously, the shirt’s colour should 
complement the spirit of the club or 

friendly matches or tournaments against 
teams from companies of surrounding 
areas. It has contributed to the membership 
feeling of a team and to the creation of 
their identity, by wearing the football 
kit of their company and thus their area.
The football shirt also conveys, in certain 
cases, a religious membership. Indeed, 
in Scotland, both clubs of the “Old Firm”,  
Rangers and Celtic, are connected to a 
religious trend - Protestantism on one side 
and Catholicism for the other. The fans can 
thus identify themselves with their team, 
with their own faiths, and their own culture. 
To proudly wear their favourite team’s shirt 
is a way to warn the opponents: “This is 
what I am, what I believe in, my convictions, 
my values. And you? Who are you?”
In another situation, in Spain, “the Clasico” 
teams Real Madrid and FC Barcelona 
don’t convey a religious membership but 
affiliation to a political stance - on one 
hand, the Spanish monarchy’s club, and on 
the other, a club committed to Catalonian 
independence. The club’s identity is 
represented through its logo. For example, 
Real Madrid’s logo contains a crown 
representing the Spanish Throne, while 
Barcelona’s contains a Catalonian flag.
This could be perceived just as 
minor details but it really marks the 
difference of ideology, claiming and of 
identity between these two rival clubs. 
Indeed, FC Barcelona is known to 

How and why Sportswear 
can reflect your identity ?

This article will be focused on two main questions:  How and why people are expressing their fashion identity 
through sportswear? What is the consumer behaviour in sportswear shops in Aberdeen? 

Shirts and polos in Aberdeen Football Club shop

“This appropriation of the 
football jersey as an artistic 
support allows the team and the 
fans to convey their identity and 
values when wearing this shirt”

Rangers and Celtic jerseys

the national team that is concerned. 
For example, the traditional kit of 
the French Football National Team is 
composed of a blue shirt, a white pair of 
shorts, and red socks to remind us of the 
colours of the French flag: Blue, White 
and Red. For Glasgow Celtic, it is a white 
and green striped shirt, to remind us 
of the traditional green Celtic clover. 

This appropriation of the football jersey 
as an artistic support allows the team and 
the fans to convey their identity and values 
when wearing this shirt. Indeed, at the very 
beginning of 1900s, the first Football clubs 
were created in England by companies 
working in industrial towns. The workers of 
various factories or coal mines used to play 
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promote the Catalan culture and 
increase its soft power through football.
When you are Spanish, to wear the 
shirt of one of the two clubs shows 
your ideas about Spain and thus if the 
country should still remain united or not.

Since the late 90s in Western Europe, the 

sales of football jerseys, and especially 
football tracksuits, are in constant 
growth. Indeed, this period corresponds 
with the growth of the hip-hop and 
rap culture which is born within 
the popular social backgrounds.
The French documentary “Ballon 
sur Bitume” (translated as “Ball on 
Pavement”) takes place in urban 

neighbourhoods from Paris' suburbs. It 
is a great example to illustrate my words.
In this documentary, young people spend 
most of their spare time down from their 
building, playing football every day at 
every time and have a real passion for street 
football. This leads to the creation of a 
street culture and identity, illustrated by the 
wearing of sportswear and more especially 
of Football clothes. Indeed, as they play 
constantly, they need adapted clothes and 
thus sportswear. Then, as every young 
person in their environment get dressed 
like that, they pull the others into this trend. 
Their conception of fashion is still not very 
vast, but they have the will to be elegant in 
an urban way and especially that we notice 
them, by wearing the brand-new tracksuits 
of the greatest European football clubs. 
In the documentary, one of the young 

people declares, “It’s always important to 
have style, even when you are playing. 
If you are not the best player on the 
field, you have to be the more stylish.”
The choice of shoes is important as well, for the 
most part the young people choose leading 
sports shoes from Nike or Adidas brands.
“If someone arrives on the football field 
with a beautiful pair of Nike Mercurial, you 
already know that he doesn’t come to joke,”
testified another young man. 
Indeed, in this street football world, to 

be a good player is not enough to be 
respected, you must struggle to remain the 
best and a defeat is lived as a humiliation.
And it is the same thing for clothing. To 
be the most stylish in his tracksuit and 
his shoes is essential to win the respect 
from the others. Your appearance has 
to reflect your football level of play.
“In the past, tracksuits were very 
wide, now they have become more 
and more skin-tight. Nowadays in the 
neighbourhood, young men go to flirt 
with girls in a football tracksuit. It’s 
more than just a style, it’s a lifestyle.” 
This last testimony shows that the sportswear 
industry is evolving, with cuts that 
previously were more intended for comfort 
and for the athletes’ liberty of movement. 

Nowadays sportswear is becoming more 
and more popular and the expectations of 
the consumer are totally different. The style 
and the colour are favoured in the choice 
of a tracksuit. The clothes' cut must be 
adjusted close to the body to emphasize the 
silhouette. We thus get closer to a fashion and 
seduction element while we are still being 
in sportswear and football tracksuit world.

To obtain information on the consumers' 
behaviour in the sports' fashion 
industry in Aberdeen, I went to the 
Aberdeen Football Club Official Store.
I asked a few questions to Jason 
Hill, the Retail Manager of the club.

1 - What kind of customers shop at your 
store? What is the consumer behaviour?
Because of the nature of our industry: 
Football, we tend to service fans of 
Aberdeen Football Club. This transcends 
across all age groups and genders. It 
also spreads geographically across the 
country (predominantly in the North East 
of Scotland) and tends to be from Oil 
producing countries across the world. Then, 
most of our sales are concentrated around a 

“It’s always important to 
have style, even when you 
are playing. If you are not the 
best player on the field, you 
have to be the more stylish”

match day. The fans seize the opportunity 
to go the stadium to buy club items. 
The busiest periods for our shop is  around the 
new football kit launch and for Christmas.

2 - Which of your product is the most 
popular?
It is the match shirt. And whatever 
a player is wearing or endorsing 
like training shirts or tracksuits.

3 - Do you think that someone’s 
sportswear can reflect their identity or 
personality? Why?
If someone purchases an Aberdeen Kit or 
Training piece, then they are identifying 
themselves with the club. And they will 
be loyal to the Badge regardless of the 
brand that makes the kit. Concerning 
the personality, I don’t agree with this 
point of view, as we get a varied customer 
and supporter with varied personality 
traits. Concerning general sportswear, 
I do believe that people are brand loyal.

4 - Do you have good relationship with 
your suppliers and are you able to get 
whatever goods you need easily?
Yes, I generally have a good relationship 
with my suppliers. The product availability 
is determined by various factors: the price, 
the minimum order quantity, the time 
of year (Chinese New Year, Eid Mubarak 
etc.), the stock holding by the supplier, 
the place of manufacturing (The Far East, 
Europe and United Kingdom) has an 
impact on all of the above, the delivery 
times and to finish with, the supplier 
ethics. In addition, we normally order 
our products 6-18 months in advance.

5 - How do you distribute the sales 
profit with your brand suppliers?
We do not. They charge us a cost price, then 
we put a mark-up on it.

Real Madrid shirt

FC Barcelona shirt

INTERVIEW

“It’s more than just a style, 
it’s a lifestyle”

Christmas sweatshirt in Aberdeen 
Football Club shop

Article written by Maxence BOUTON
ERASMUS student from France
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Style Him Up!
He can easily be an elegant gentleman with these 

accessories, it's all about the details!

Shirt: H&M
Blazer: Zara
Collar pin: Amazon
Pocket square: 
ASOS
Cardigan, tie: 
Model's own
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Shirt: H&M
Blazer: Zara
Jeans: River Island
Flower: ASOS
Cardigan, tie:
Model’s own
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Shirt: H&M
Blazer: Zara
Collar pin: Amazon
Pocket square: 
ASOS
Cardigan, tie: 
Model’s own
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Shirt: H&M
Blazer: Zara
Collar pin: Amazon
Pocket square: 
ASOS
Cardigan, tie: 
Model’s own

Model: Igor Siedlecki
Photographer: Polina Lukiyanova
Stylist: Gerda Szabo
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RETRO OR

REPRO
“It is easily overlooked that what is now called vintage 

was once brand new” - Tony Visconti
Photographer - Dave Ferguson // Models - Christopher Foley & Mollie Williams // Make-up - Mollie Williams 

Stylists - Amy Learmonth & Louisa Foley
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Mollie wears: 
Hat - J’Accessorize

Necklace - Stylist’s own
Playsuit - H&M
Shoes - Primark

Ring - J’Accessorize

Christopher wears:
Shirt - H&M
Braces - Lawless Menswear
Trousers - River Island
Shoes - Next
Watch - Next
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Mollie wears:
Coat - Forever 21
Dress - H&M
Necklace - Vintage
Fur Collar - J’Accessorize
Fur Headband - J’Accessorize

Christopher wears:
Suit - Moss Bros.

Hat - Liberty of London 
Tie & Tie Clip - Primark

Shirt - Primark
Shoes - Next
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Mollie wears:
Turban - Stylist’s own
Brooch - J’Accessorize
Bodysuit - Primark
Fur Stole - Vintage
Skirt - New Look
Bag - J’Accessorize 
Heels - River Island

Christopher wears:
Suit - Matalan

Shirt - Primark
Bow Tie - Burton

Braces - Lawless Menswear



Topshop Metallic Star 
Dress £125, topshop.com

Very Star Sequin Jumpsuit 
£49, very.co.uk

Topshop Velvet Star 
Dress £52, topshop.com

Littlewoods Star Print Midi 
Dress £89, littlewoods.com

Topshop Sheer Star
Patterned Shirt £32,
topshop.com

Topshop Starry Tee £36, 
topshop.com

Topshop Black and White Star 
T-Shirt £32, topshop.com

Dune Clutch Bag £65, 
dunelondon.com

River Island Star 
Hoop Earrings £8,
riverisland.com

Dune Coin Purse £60, 
dunelondon.com

Dune Starry Heeled Boots £125, 
dunelondon.com

Stars are back! and in perfect time for the party season.
Whether it’s simple accessories to glam dresses, spice up 
your outfit with a bold star print.  
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freckles & 
constellations

PHOTOGRAPHY: ELIZABETH ROTELA
MODEL: EMMASOFIA SALMINEN
STYLING: POLINA LUKIYANOVA

She kept looking at the stars like she belonged between them.
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114 Previous page - TOP: Boohoo.com SKIRT: Boohoo.com NECKLACE: Boohoo.com
This page - TOP: Miss Selfridge TROUSERS: Model’s Own
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Jacket - Cruise
Top - Zara
Jeans - Topshop
Boots - H&M

L E O P A R D 

Photographer - Jennie Milne
Makeup Artist - Nina Wilson
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Dress - Quiz
Boots - In The Style

 S T R I P E S 

Models & Stylists (left & right) - 
Rebecca Mackay, Katie Gallacher
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Top - Zara
Shorts - Zara
Boots - H&M
Jacket - New Look
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Bodysuit - Pretty Little Thing
Culottes - Zara

Shoes - New Look
Bag - Ted Baker

Necklace - Primark
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ORANGE PLISSE JUMPSUIT: MISSGUIDED
BLACK TASSLED JACKET: ZARA
ZEBRA STRIPED JUMPSUIT: TOPSHOP
ORANGE STATEMENT COAT: STYLIST’S OWN

PARADISE 
of

BIRDS
“Amongst the lush green palms are strong hues and 
masses of texture, mimicking birds and wildlife in the 
depths of the jungle” 
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BLACK JUMPSUIT: MISSGUIDED
METALLIC BLOUSE: TOPSHOP



STYLISTS AND CREATIVE DIRECTING TEAM: 
LAURA GUILD, KIMBERLEY MURRAY, LOUISA THABET
PHOTOGRAPHER: KIMBERLEY MURRAY



ZEBRA PRINT TOP: MISSGUIDED
ORANGE STATEMENT COAT: STYLIST’S OWN 

CONTRAST FAKE FUR COAT: H&M
JUMPSUIT: MISSGUIDED

T-SHIRT: ZARA



BLACK ONE PIECE: TOPSHOP
GOLD TROUSERS: MISSGUIDED



ZEBRA CROP TOP: MISSGUIDED
ORANGE STATEMENT COAT: STYLIST’S OWN 

CONTRAST FAKE FUR COAT: H&M
JUMPSUIT: MISSGUIDED

T-SHIRT: ZARA
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Panda Oven MiTt
ASDA, £5

Bamboo 
Lamp
M&S, £90

Parrot 
Plate 
Next, £8

Parrot Art
Oliver Bonas, £60 

Pink Sofa
Very, £120

Zebra Pillow 
Very, £20

Giraffe
Jewellery Stand
Oliver Bonas, £18

Palm Tree 
Lamp
M&S, £55

Rainbow Zebra Pillow
ASDA, £12

Jungle Boogie

Tiger Pillow
Debenhams
£25

Let your home blossom is Bare Necessities this 
season, as we take a walk on the wild side with 
affordable Jungle themed homeware.

TIGER APPLIQUE CUSHION
DEBENHAMS, £42
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To every fashion obsessed individual’s delight, high street 
retailer H&M and Parisian fashion house, KENZO 
have come together in collaboration and created an 

amazing yet affordable collection for both males and females. 
The collection has been described by The Telegraph as, “Clothes 
made for peacocks,” highlighting the collections shear boldness 
and variation of  colour and pattern. 

The campaign leading up to the launch of  the collaboration 
was captured by famous photographer Jean-Paul Goude and 
advertised by seven influential icons including, supermodel and 
activist Iman, actress and activist Rosario Dawson, hip-hop artist 
Chance the Rapper, musician and composer Ryuichi Sakamoto, 
actress Chloë Sevigny, rapper Suboi and activist Xiuhtezcatl 
Martinez. The phenomenal event was thrown in October in 
New York to celebrate the collaboration. Lupita Nyong’o, among 
others, was in attendance at the event adorned by bold pieces 
from the amazing collection. 

November 3rd 2016 marked the collaboration launch for the 
rest of  the world, both online and in 250 selected stores and 
as expected selected pieces sold out as quickly as they were 
launched. Of  course, a percentage of  the items hit the secondary 
market for double the price or even more thanks to the eBay 
super-sellers. The H&M website server was down for a number 
of  hours and trying to gain access to the site was near impossible, 
as customers were greeted by an error message which read, 
“The KENZO x H&M collection is launching and you might 
experience a fashionable waiting time. However, we will do our 
best to serve you as soon as possible.” This went on until late 
afternoon, which would have been unimaginably frustrating for 

fashionistas eager for a piece of  the KENZO X H&M action. 
Although, surprisingly, later in the day there were still items 
available to buy online.  

The collection items were priced between £8-£200, making it 
more than accessible, with the pieces most advertised and seen 
on celebrities selling out quicker than the rest. For instance, the 
jumper Fearne Cotton wore whilst featured on ‘Celebrity Juice’ 
on November 3rd was one of  the items to sell out quickly along 
with several others. Despite the collection being reasonably 
priced, some items did seem slightly over-priced compared to 
others.

KENZO; founded by and named after Japanese designer Kenzo 
Takada in 1970 and now directed (for the past five years) by 
New Yorkers, Humberto Leon and Carol Lim, have stuck by the 
brand’s classic tiger motif, using it to adorn several of  the items 
in the recent collection. This proved to be a popular move, as the 
most sought after products at the launch were in fact the ones 
featuring the tiger, e.g. the t-shirts and frill neck sweaters. 

The question we all want answered… ‘What does the collection 
look like?’ It is not for the Plain Jane’s of  the world that’s for 
sure, with bold prints and patterns along with the trademark 
tiger motif  and frills, featuring Japanese and Russian cultural 

Kenzo X H&M
Everything there is to know and more about the latest 

designer collaboration with the high street giant.

“Customers were greeted with 
an error message”
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“We wanted to really tell the 
story of the brand”

influences. That being said Lim and Leon (who previously 
founded the label Opening Ceremony) wanted to include pieces 
for every woman no matter what their style so produced more 
basic garments along with the powerful pieces. For them it was 
about sharing the story of  the KENZO brand, Humberto Leon 
said in an interview, “We wanted to really tell the story of  the 
brand and of  us. Together with H&M, we will invite all the 
customers and fans to the real KENZO world.” 

H&M are no stranger to a designer collaboration having 
accomplished fifteen prior to the recent KENZO one over the 
past twelve years. They established this annual collaboration way 
back in 2004 when they partnered with Karl Lagerfeld and now 
continue this tradition, sometimes even launching two in the 
same year.  Subsequent to H&M’s very first collaboration, high 
street retailers in the UK and the US such as Topshop, Target 
and Macy’s imitated this working in partnership with alternative, 
diverse designers. 

The question here is, “Are these collaborations becoming 
monotonous or are they still as intriguing as they originally 
were?” Designer collaborations have become the norm with a 
multitude of  designers and high street retailers working together 
to create the ultimate collection. It has come to a point where 
these collaborations are no longer a revelation, we all just expect 
them to appear several times throughout the year. Although, 
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Article written by Raegen Smith All images taken from H&M photo gallery 

finding out who is next in line to collaborate is pretty exciting, 
as that element can never be predicted precisely. For fashion 
followers the buzz of  this is what keeps the collaborations fresh 
and innovative, never knowing who will really be next up. The 
majority of  luxury collaborations appear to still get the hype 
they need and I think, as long as that is still there along with the 
quality clothing, people won’t ever be bored of  the designer, 
high street collections. The goals of  any collaboration like this 
is for the brand to create a collection that imitates their regular 
collections in quality but with a lower price tag attached to target 
fashion lovers who simply cannot afford luxury products, allowing 
the brand to harvest a relationship with them. Some may ask, 
“Are these collaborations cheapening the brands luxurious 
reputation or are they simply widening their reach and becoming 
more approachable to an otherwise unaware consumer?” Of  
course there are both benefits and drawbacks when it comes to 
high street retailers joining forces with a high-end brand that 
provide answers to this.

The drawbacks are more theoretical and focused on the 
judgement of  marketing professionals opposed to elements such 
as return on investment (ROI) and publicity. When the brand’s 
products hit the retailers they are no longer in control of  things 
such as customer service, packaging and retail experience which 
could work as a major disadvantage for the brand’s reputation. 
Brands attempting to entertain a variety of  market segments run 
the risk of  neglecting their main, existing customers and making 
them feel that they have cheapened the brand’s reputation by 
making it available to the masses.

One of  the more obvious advantages is that it allows the high 
street retailers to enter new markets and differentiate themselves 
from their competitors, giving consumers that extra persuasive 
element to shop in their stores. And for the brand they are able 
to reach audiences they may otherwise have been unable to. 
For Lim and Leon this was exactly the case, as Leon said of  the 

collaboration, “Being able to speak to an even wider audience 
and reach people that may not know what KENZO is, is really 
exciting.” As well as this, collaborations allow these brands to 
attempt to enter new market segments with less uncertainty and 
expense than if  they were to do so through their own retailing 
organisations, which allows them to experiment.   

Despite there being both benefits and drawbacks to the high 
street and high end collaborations, a study about H&M Luxury 
Collaborations was constructed and results taken from this have 
concluded that opinions of  the brands have remained positive 
generally throughout all market segments post collaboration. 
Additionally it did not create any issues for existing luxury 
consumers and they were said to have no issues with the 
collaborations.

Personally, I feel collaborations are great for both the brands and 
high street retailers. As long as they are advertised and marketed 
correctly, what’s not to like? For the most part they provide 
amazing clothing and give fashion lovers something to look 
forward to throughout the year. 

It is safe to say that the collaboration has been a success for both 
involved but when it comes to selling the collection it seems that 
over a month later there are still a reasonable amount of  items 
for purchase on H&M’s site which doesn’t add up as the day of  
the collaboration launch saw the website server struggle. This 
leads to the conclusion that they have either over produced stock 
or there has been a high returns percentage. Either way there 
is no denying that the collection was fabulous however the only 
downfall seems to be the lack of  advertising in comparison to 
the previous Balmain collaboration. Balmain set extremely high 
standards for whichever brand was to follow.  The only hope 
for next year is that H&M continue to give the brand loving 
fashionistas what they desire… fabulous clothing.
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Texture 
Takeover 

Get the feel for this season 
with this variety of colour 

poppin’ textures!

Photographers- Ross Walker and Katherine Ferries
Model, hair and make up- Kimberley Chan
Stylists & directors- Kimberley Chan and Nikki Buskie 
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Suede jacket- Zara
Shirt- Zara
Skirt- Topshop
Bag- H&M

Suede
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Velvet dress- Zara
Leather jacket- All Saints

Velvet
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134 Coat: Next 
Jumpsuit: Warehouse
Roll Neck: New Look
Boots: Topshop

Fur, Friend or Faux?



Model: Shannon Sweeney
Stylist: Brogan Mason
Photographer: Brogan Mason, Isla Gardiner
Location: Farm South West Scotland
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Alessandro Michele’s gorgeous couture level embroidery at 
Alexander McQueen pre-fall 2016 had us all wanting some 
pretty stitching on our blue items. Granny chic flowers and 
youthful patterns have added a nostalgic feel to denim, from 
jackets to jeans, proving especially popular at Paris Fashion 
Week. Further uniqueness and personal expression to 
everyday denim is illustrated through the artisan needlework. 
Emphasising our never-ending hunger for something exclusive 
and distinctive, in a world of 24/7 social media and fast fashion 
where everyone wants everything now. Novelty shapes, florals 
or quirky motifs can add that something extra special to your 
denim fabrics. 

The embroidered jean is a wardrobe hero, the perfect solution 
for a transitional outfit. Pair with a basic tee, plain Converse 
and a trusty biker jacket for shopping during the day. Then 
effortlessly swap for a pair of black heels and a shirt or blouse 
with a chain strap bag for drinks in the evening. Simply stick 
to block colours or basics if the thought of stitched patterns on 
your denim is daunting for you. 

But has the hand stitched trend trickled down from couture 
designer labels or trickled up from century old traditional 
woven goods? The intricate skill being traced back to fashions 
in ancient Egypt, where women carried out punch needle 
embroidery using the hollow bones of birds for needles. 
Ancient civilisations around the world had their own take on 
hand stitching techniques with delicate Chinese embroideries 
on fine silk and rich golden details on togas in Rome. 

Regardless of who we have to thank 
for the invention or resurgence of 
emblazoned embroidery, we can be 
extra thankful for high street houses 
taking note of the trend, providing us 
with inexpensive Gucci alternatives, 
from the likes of River Island, Zara and 
&Other Stories.

Jean Genie
T H E  H O W  TO  O N  Y O U R  F A V O U R I T E  B L U E  F A B R I C  T R E N D S

Dear Denim..

“Actually, blue jeans are the only things that have kept fashion 
alive because they’re made of a marvellous fabric and they 
have fit and dash and line… the only important ingredients of 
fashion. So I always say the same thing. I say: they’re the most 
beautiful things since the gondola and I leave it at that.” 
- Diana Vreeland.

We’ve rounded up our favourite, marvellous, blue fabric trends 
this season, how to wear them and where to get your hands on 
the most beautiful things (since the gondola).

Fray Away
“The ‘cutting edge’ trend

is here again, think 90’s grunge 
and grab your scissors”

Vetements cult frayed jeans were a blogger’s favourite this 
season, with variations spotted at fashion weeks across the 
globe. 

Make a subtle statement with this easy to wear trend, after all a 
little fringe never hurt nobody?

Take some inspiration from Vetements and vintage Levi’s to 
create effortless style yourself, without having to go near a 
needle or a thread. Cut your jeans approximately an inch above 

the ankle 
in order to 
show off 
the right 
amount 
of skin 
whether 
you are 
wearing 
trainers or 
boots. Go 
for a heel 

to create a contrasting rugged yet sophisticated look. After cut-
ting, pull out the threads and fray with your fingers, to create 
the perfect amount of rough (around the edges). 

Not a fan of DIY or don’t trust yourself with scissors around 
your new denims? The answer is easy; go shopping. Our 
favourite near tassel effects are on the high street from ASOS, 
Topshop and Missguided. So don’t worry if you can’t afford 
those pretty frayed ones from Vetements at a near 4 digit 
price tag... neither can we. The sold out style sparked H&M to 
create their own vision of the fray hem cut at a pleasing £40. 
But surprise, surprise, the look-a-likes sold out in a flash. Hey 
H&M! Fancy restocking so we can have a pair? Please?
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Emblazoned Embroidery

“Should we put the blame 
on Gucci for bringing 

embroidered-ness back?”



Don’t be puzzled with patchwork, this is the bolder art of 
cleverly incorporating two denim shades onto one garment, 
and is way easier to wear. Why would you bother wearing one 
shade of denim when you can wear two at the same time?

Mix up indigo hues with lights and darks, whether it be on 
the knee in a block or a stripe down the leg. Seamlessly merge 
colour blocked fabrics onto one pair of denims, superb for the 
indecisive shopper. Be it a subtle contrast of cobalts or a hint 
of red down the side, this trend is painless to style. Eclectic 
contrasts of vintage washes on dark denim is in, with the likes 
of celebrities rocking the Frame Le Mix jeans such as Kendall 
Jenner and Bella Hadid. This celeb approved style having 
characteristics of the Vetements’ effect by adding a frayed 
hem to the trouser. Frame’s jeans have been predominant, 
using up-cycled denim pieces and leftover stock from the past 
3 years to create the style. The fashion world wanted some 
instantaneously, but with only 400 pairs available they sold out 
quickly; believe it or not.

With a mix of dyes to 
choose from, in slim to 
mom and boyfriend fits, 
dual tone denim can be 
downplayed or exaggerated 
depending on your look for 
the day. If you go for slight 
contrasts on your jeans 
then don’t worry about the 
top half, anything from a 

patterned blouse to a retro t-shirt will go. A stronger contrast 
merging bolder pops of colour onto jeans requires a more 
minimal look with the rest of the outfit. Think a plain jumper 
or matching the colour pop with your accessories, such as a 
bright handbag. 

If you didn’t get your legs into 
one of the 400 pairs of Frame 
jeans, do not fret. Double toned 
denim is still on the high street, 
with affordable favourites at 
Zara and Gap.

Two Tone That

“The easy to pull 
off trend, it’s not 

too in your face yet 
it does not 
shy away”

So Long Skinny

Remember when skinny was the only jean option alongside those unshapely bootleg styles? Those days are starting to leave us with 
jegging style fits becoming less and less favoured. How did those super-tight, not even denim ‘jeans’ become so prominent and 
fashionably approved? Well, the spray on stretchy jeans gave us an instantaneous lean ‘skinny’ figure, so we thought.  In fact they made 
us uncomfortable and gave us seam lines imprinted on our legs when we took them off. Looking back, that was not healthy for blood 
circulation…

If you’re feeling fatigued of the trend, make the decision to break up with your skinnies and go back to your forever friend the 
legitimate denim jean. Only giving the lived in feel after six months, instead of two washes like your now faded black stretch jeans. 
The authentic Levi’s 505s style of a higher rise with a straight leg is in. Sexy is in; not skinny. Rigid jeans from memory lane denim 
brands like Wrangler and of course Levi’s will feel somewhat retro at first but a higher waist and slimmer leg will create a refreshed 
and modern feel. Wear with a statement belt or some printed ankle boots to jazz things up and you’ll never look back to those stretchy 
jeans. Google search suggestions such as ‘when will skinny jeans go away’ suggest others feel the same, maybe it’s the day to kiss them 
goodbye.

Denim x2
Gone are the days of denim on denim being a shameful fashion 
crime, now worn by everyone stylish from celebs to citizens 
being spotted on the street. This is a cool new take on double 
denim that is nowhere near as daring as Britney and Justin’s 
infamous matching denim ensembles in 2001. If you’re still 
scared by the look give it another chance. 

With blue everywhere on the runway, it seems silly not to 
take advantage of wearing two pieces of your favourite blue 
fabric at a single time. After all, everyone whether you take an 
interest in trends or not has plenty of denim in their wardrobe, 
so make the most of it! Denim on denim has been a favourite 
style choice for Fashion Week attendees, notably in Moscow, 
Copenhagen and Kiev. 

The best way to wear double denim if you’re new to the look 
or a bit wary of being the next 2001 Britney is to stick to clean 
washes. Try a pair of black skinny jeans with a black roll neck 
and oversized classic wash denim jacket for minimal style. 
If you feel a little more Britney then try a denim skirt with a 
relaxed denim shirt in the same wash. Master the trend with 
the help of up and coming denim brands, check out the likes of 
Cheap Monday, Talley and Re/Done Levi’s.

“Feel like you are seeing double? 
That’s because you are! 

Denim that is…”

“Who decided that stretchy jeans were the 
Alpha and Omega of fashion? Have we been 

brainwashed by those denim doppelgängers?”

By Samantha Williams



Denim 
on Denim 

Scottish streetstyle featuring denim and quirky accessories to make it pop.
Photographer: Stacey Watt, Stylists: Raegen Smith & Samantha Williams, Models: Alsébà Okumu & Yvette Bathgate 
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Outfit 1; Have a go at the High 
Knee. Yvette wears: Bandana, Vintage. 

Cami, Model’s Own. Jacket, Vintage. Skirt, 
Topshop. Boots, River Island. Bag, Zara. 

1.
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Outfit 2; Emblazon with an 
embellished bag. Alsébà wears: 

Jacket, Vintage. Top, Jeans. Bag & Boots, 
River Island. 

2.
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Outfit 3; Be chic with 
faux fur. Yvette wears: 

Top, Jeans & Boots; River Island. 
Bag, ASOS. 

3.
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Outfit 4; Go for 
Green. Yvette 

wears: Dress, Boohoo. 
Jeans & Boots, River 

Island. Bag, Zara. 

Outfit 5; Move in the 
mini skirt. Alsébà wears: 

Tops & Boots, River Island. Skirt, 
Topshop. Bag, Zara.

5.

4.
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Outfit 6; Dress up your 
dungarees. Alsébà wears: 

Dungaree Dress, Boohoo. Top & Boots, 
River Island. Bag, Zara. Bandana, 
Vintage. Jewellery, Model’s Own.

6.



Help, Clothes Are Taking Over My life!
My journey towards a capsule wardrobe and away from fast fashion

This time last year I found myself crying amongst 
a pile of clothes on the floor of my tiny room in 
student halls. I wasn’t just crying about the clothes, 
I also had piles and piles of coursework to do that 
was due in a week. I had, that morning, turned up 
late for a presentation at university, which I had 
forgotten about and not prepared for. Also, I had 
forgotten to do a food shop, had one onion to my 
name, and it was past 11pm and the shop was 
shut. Oh, and did I mention, I hadn’t been to bed 
before 4am that week because of said coursework.
I have always loved being busy, but have never 

managed to be 
organised. I have so 
many things going on 
at once, no idea where 
I’m meant to be, what 
I’m meant to be doing, 
or what I’m meant to 
bring with me. Getting 
dressed in the morning 
was another challenge 

as my clothes were strewn all over the floor.
Whenever I did tidy, I would realise that most of the 
mess was just clothes, mostly ones I hardly ever 
wore, which I had just pulled out of the drawer in 
search of the ones that I did wear. 
Something had to change. And so began the long, 
difficult (still ongoing) process of trying to simplify 
my life. Where to start? My wardrobe.

Stage 1 - Discovery
After frantically Googling “How to get my s**t 
together” and finding nothing but the usual ‘take 
up jogging every morning at 5am to clear the mind’ 
blurb I took my problems to YouTube which proved 
to be much more useful.
That was where I heard the term ‘capsule wardrobe’ 
for the first time. I found myself watching Vivianna 
from “The Anna Edit” talking about her struggles 
with clothes organisation and how she was tackling 
them by using a capsule wardrobe.
To briefly explain, a capsule wardrobe is a wardrobe 
of minimal numbers of clothes that are good quality 

and are classic or minimal in style that will not go 
out of fashion quickly. You must really cut down 
on the number of clothes you own, by donating or 
selling clothes that you either hardly ever wear or 
clothes that no longer fit you. You must be ruthless, 
and only keep items that you absolutely love and 
cherish. The idea is then that you buy only clothes 
that go with each other so you can get 20+ outfits 

out of 3 pairs of trousers, 1 skirt, 5 tops and some 
shoes. (These numbers are not dictated; you must 
find a number that suits you.) This also marks a 
departure from the world of fast fashion and takes 
steps toward a more eco-friendly and sustainable 
approach to fashion.

Stage 2 - The Purge
This stage was hard for me, I am a massive 
hoarder and I do not like throwing things away. But 
I started by sectioning my clothes into three piles. 
Pile One’s clothes were the ones I loved, cherished 
and wore often, Pile Two was for the clothes that I 
liked and Pile Three was for the mistake purchases, 
badly fitting clothes and stuff I never wore. Pile One 
went straight back into the chest of drawers and 
Pile Three, into a charity bag. I then went through 
Pile Two again more ruthlessly and added more to 
the charity bag.

Stage 3 - Panic
So it turns out that over the past while I had, 
without noticing, lost my sense of personal style. 
I used to know what I liked and suddenly I realised 
my style had been changing, or even lacking. By 
throwing away all the clothes I no longer liked I 
realised that what was left was an eclectic mix of 
styles and moods and not much really went with 
anything else. There were no underlying themes, 
colours or cuts at all and it all looked and felt a bit 
random really. Panic ensued.

Stage 4 - Acceptance
During this time, I lived in a flat of eight girls, all with 
different styles and shapes. I’ve always struggled 
with the fact that I am, to put it simply, a rectangle, 
but living with so many girls made this even worse. 
I had at the age of 15 accepted that I was lacking 
in the curve department but for some reason when 
I moved into halls, it was subconsciously affecting 
me again and I had gone round buying clothes 
that would ‘accentuate’ my non-existent waist. Of 
course it hadn’t worked and I just felt even worse. 
So I went through my clothes again and gave away 
a large portion of clothes that made me feel like 
that scared little 13 year old rectangle trying to 
shrink my waist to look like the other hourglasses 
again. This acceptance instantly calmed me down 
and made me begin to really think about what was 
going wrong.

Stage 5 - Stop the Shop
Okay don’t freak out, I did not stop shopping 
entirely! But I did stop the pointless ‘bargain’ buys 
that were in fact ‘not actually bargains because I 
never really liked them I just liked the price’ buys. 
I used to rummage through charity shops in any 
spare moment, and still do to be honest, but now 
I have one rule. Only buy the item if you would 
have bought it full price anyway. That is what a 
true bargain is.  Coming to the realisation that just 
because it’s twenty percent off doesn’t mean it fits 
was a big one for me. I now spend less money on 
full price items that I love than I did on countless 
‘bargains’ that I didn’t really want. I also have way 

more floor space, win win.

Stage 6 - Current 
I wish I could tell you 
that I successfully re-
vamped my whole life 
in 3 months and that I 
now keep a diary, have 
a calendar and always 
hand in coursework 
early, but that would be 
a lie. I would love to tell 
you I get up at 5am for a jog every morning, make 
my lunch the night before and never drink caffeine 
in the afternoons but again, I would be lying (and 
pretty darn boring I think). I am, however, much 
better than I used to be, I no longer live in a dustbin 
of clothes, my new flat has never been a total state 
and I can now get dressed in the morning without 
crying and running around my flat half naked trying 
to find a clean T-shirt. Life in general has become 
easier to deal with through having a personal 
space that I enjoy living in, that I feel reflects me 
and is productive. I have not completely figured 
out my style but I no longer feel guilty about what 
I like. I love androgynous style and the way that I 
can feel feminine in boyish clothes. I currently am 
still buying from fast fashion retailers, although in a 
more eco-friendly way. My future wish is to move 
away from fast fashion stores and towards more 
ethical brands that 
consider human and 
animal rights as well 
as the environment. 
It’s a process. I’m 
getting there slowly 
through little changes 
and I can already see 
a huge difference 
in everything from 
feeling more in control of my life and not having a 
constant drowning feeling to generally more body 
confidence. The best part is, that’s just the clothes 
problem and if such positive things can change 
through sorting out my wardrobe, it’s amazing 
to think what could happen in the future. I would 
never have thought that something as simple as 
organising your clothes would have such a big 
impact on your life and maybe if you ever find 
yourself crying about life in a pile of clothes at 4am 
you could give it a try. Organisation is a skill that 
some people just have while for others, like myself, 
it can, at times, seem impossible. This, however, 
is a simple way to make a huge difference to your 
life and the world as a whole. After all, the fashion 
industry is the second biggest polluter in the world, 
second only to oil, which means something needs 
to change. Buying cheap, poorly made clothing 
that has been made in unethical conditions for you 
to wear once and discard is not helping anyone 
or anything, not even yourself, and a capsule 
wardrobe could be your way of helping with the 
problem. 

by Sarah Johnson



80s 
REWORKED

A MODERN 
TWIST ON THE 

FASHION OF THE 
EIGHTIES

MODEL - KYLIE WATSON
MAKE-UP - TANYA DUNCAN
HAIR - CHELSEA GORDON
STYLIST - CHELSEA GORDON 
PHOTOGRAPHER - MARIE HARDIE
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PREVIOUS PAGE
MODEL WEARS:

JACKET - LEVI’S
SOCKS - ALLSAINTS
SWIMSUIT - 
MODEL’S OWN
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MODEL WEARS:

TOP - H&M
SKIRT - ZARA
BOOTS - TOPSHOP
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MODEL WEARS:

DRESS - TOPSHOP
BELT - H&M
BRACELETS - 
PRIMARK

148
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JESS WEARS
Top: Topshop £16.00 
Jacket: New Look £22.50
Jeans: Model’s Own
Shoes: Model’s Own  

DECLAN WEARS 
Top: New Look £7.99

Jacket: New Look £24.99
Hat: Primark £3.99

Jeans: Model’s Own
Shoes: Model’s Own 

THE EDGY STYLE TO 
MAKE YOU STAND OUT

CAMO’ YOU
SEE ME?



Dress: New Look £22.99
White Top: Primark £4.00
Jacket: New Look £22.50

Shoes: Model’s Own 
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Dress: River Island £38.00
Jacket: New Look £20.99 

Shoes: Model’s Own 

Models: Declan Langan, Jess Witterick 
Photographer: Marie Hardie 
Stylist: Lauren McHugh
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You can take the girl out of the city but you 
can’t take the city fashion out of the girl.

Escape
to the 

Country
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Model Wears:
Warehouse - Oversized 
Faux Fur Biker Jacket 
£85,
New Look - Black Lace 
Trim Bralet £12.99, 
Silver Metallic A-line 
Skirt £19.99. 
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Credits
MODEL: Maja Kowaczyk
STYLISTS: Cait Cormack and Mollie 
Findlay
MAKE-UP: Paige Darling
PHOTOGRAPHER: Yvonne Richal
LOCATION: The Gordon Highlander 
Museum.
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Model Wears:
New Look - Khaki 
Faux Fur Pom Pom 
Beanie £5.99,
Warehouse - Bronze 
Lamé Tee Dress £35.
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Model Wears:
New Look - Navy 
Double Breasted 
Military Jacket 
£39.99, Black Rose 
Embroidered Fray 
Hem Jeans £29.99,
Warehouse - Grey 
Pointy Heeled Ankle 
Boots £79.



feelingfoxy?

Dotcomgiftshop
£3.95

Littlewoods Ireland
€37.00

Dotcomgiftshop
£7.95

Links Of London
£45.00

Marks & Spencer
£16.00

Marks & Spencer
£10.00



The Mini Fashionista!
Photographer-Jane Laing  Stylists-Emily Brierley and Jane Laing  Model-Lily Kate Laing
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SUGAR RUSH

Candy, 
lollipops, 
sequins 

and a lot 
of fun. 

This 
season’s 

party 
wear is 
looking 
sweet. 

Dress: River Island £85
Bracelet: Model’s own



Faux Fur Gillet: Stylist’s own
Dress: River Island £40
Shoes: River Island £35
Hair Bow: Stylist’s own
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Dress: River Island £55
Necklace: Model’s own

Photographer: James Smith
Stylist & Hair: Monika Genova
Make-up artist: Paige Darling

Model: Olivia Steidl
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Strictly 
 Sequins

Nothing says Glitz ‘n’ Glam more than a 

bit of sparkle. Amp up your wardrobe with 

a touch of glitter... the more the better! All 

of these affordable show-stopping pieces 

are a must have for any night out... 

7. New Look- £39.99
8. New Look- £34.99
9. MissPap- £39.99

10. Debenhams- £32

1. Accessorize- £14.99
2. New Look- £11.99

3. Primark- £5.50

4. River Island- £60
5. Pretty Little Thing- £20
6. Miss Selfridge- £49.99 

1

2 3

10

9

8

7

6

5

4

Designed by Louisa Foley
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1.

2.

3.
4.

5.

6.

7.

8.

9.10.

11.

12.

13.
THE 

KANYE 
EFFECT 

Diva, Dad, Designer
He’s the man of the moment.

Whether it’s Pablo tour merch, the much desired Yeezy’s or Yeezy Season, everyone wants their own 
piece of  Kanye West. For those who don’t have time to queue for hours at his impromptu global pop 
up stores, the high street has its own answer. 
Who says you can’t wear track suit bottoms with a fur coat and some Perspex heels?

These garments can be purchased from; New Look (1, 2, 12), Topshop (3-11, 13). Prices range from £9.99-£79.99.
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Contributors
Emma Bell 
Passionate
Easy-going 
Patient

Maxence Bouton
Sporty
Optimistic
Relaxed

Emily Jane Brierley
Quirky
Bright
Forward-thinking

Nikki Buskie
Compassionate 
Dependable 
Organised

Kimberley Chan
Optimistic
Organised
Oriental

Cait Cormack
Passionate 
Dramatic 
Shopaholic

Paige Darling
Vibrant
Off-beat
Perfectionist

Mollie Findlay
Industrious
Independent
Eccentric

Beth Finnie
Passionate
Genuine
Mindful

Alannah Fiske
Innovative
Unpredictable
Visual

Louisa Foley
Lively
Charismatic
Outgoing

Julie Gallacher
Outgoing
Bubbly
Dramatic

Katie Gallacher
Friendly
Organised
Girly

Monika Genova
Adventurous
Outgoing
Perfectionist

Catherine Gillespie
Loyal
Honest
Dramatic
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Chelsea Gordon
Hungry
Giggly 
Ambitious

Laura Guild
Unorthodox
Sociable
Sincere

Spencer Harrison 
Strong
Kind
Real

Sarah Johnson
Creative 
Inquisitive
Thrifty

Chris Killen
Weird
Whimsical
Wanderer

Cerys Law
Excited
Inventive
Hungry

Amy Learmonth
Drama-Queen
Enthusiastic
Honest

Jade Leiper
Plucky
Confusing
Flawed

Mairi Lowe
Positive
Ambitious
Sparkly

Polina Lukiyanova
Cunning
Loyal
Dedicated

Ella MacDonald
Interested
Innovative 
Insightful

Rebecca Mackay 
Determined
Sarcastic 
Optimistic

Brogan Mason 
Confident
Vibrant
Ambitious

Hannah McGilloway
Unorthodox
Perfectionist
Smiley

Lauren McHugh 
Ambitious 
Outgoing 
Quirky

Stage 2
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Contributors
Hannah McInally
Industrious
Optimistic
Imaginative

Hayley McNab 
Creative 
Sociable
Upbeat

Amy Mitchell
Spontaneous
Open-minded
Shopaholic

Kimberley Murray
Vibrant
Maverick
Optimistic

Shona Nixon
Unique
Imaginitive 
Enthusiastic

Sarah Rose 
Determined 
Energetic
Expressive

Raegen Smith 
Innovative 
Punctual 
Open-minded

Rachael Snowie 
Outgoing 
Quirky
Motivated

Gerda Szabo
Charming
Fun
Stylish

Louisa Thabet
Independent 
Astute
Unorthodox  

Charlotte Thielmann
Positive
Creative
Curious

Samantha Williams
Serene
Ginger
Shopaholic

Darcey Wright 
Outgoing 
Bubbly 
Voracious

Victoria Rodriguez Long
Happy
Spontaneous
Ambitious
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One of the main reasons behind 
choosing to study at RGU was the fact 
no other university in Scotland offered 
a course in Fashion Management 
and there was the opportunity to 
study abroad. Having already spent 
two years living and working as an 

fun and great to experience something 
I would not have at home. I think that 
is something everyone should make 
sure they do when studying abroad - 
experience as much as you can. Eat 
the local food, see all the sights and 
always say yes to doing new things.

Whilst in Canada I had the opportunity 

a week or so free before exams to be 
able to revise in.

For those thinking about Seneca for 
Fashion Management, take the ‘Retail 
Store Operations’ module. I thoroughly 
enjoyed all of the classes I took but this 
one was my favourite. At Seneca, there 
is a store called ‘The Boutique’ on 

• Make as many local friends as 
possible. They know the best 
places to shop, eat and drink.

• Save, save and save some more 
before going to Canada. The last 
thing you want to do is worry 
about money.

• Make the time to travel to visit at 
least one other big city, like New 
York or Montreal. You might as 
well make the most of your time 
abroad by seeing as many new 
places as you can.

Alison’s Top Tips

Stage 3 student, Alison Smith writes 
about her study abroad experience.

au pair in Germany (which is another 
experience I’d highly recommend!) I 
knew I wanted to travel further afield 
and the study abroad programme was 
the perfect way to do so. Study for the 
degree I want and travel at the same 
time? Ideal!

When it was time to apply, I made sure 
to put the two Canadian options and 
the American one as my first three 
choices hoping I would get one of 
those. Much to my delight, I got my 
top choice and I was off to Toronto to 
study at Seneca College.

Getting on the flight, I was a bag of 
nerves. Yes, this was not my first time 
moving abroad but it was my first long-
haul flight and the farthest away I had 
ever travelled. The flight was smooth 
(much to my relief) and the number of 
films I watched made the time fly by. 
Before I knew it, I was on the way to 
the student residence with the driver 
Seneca had sent to pick me up.

I expected it to take me a while to 
settle in, make friends and feel at 
home but as soon as my first week 
was over, I knew I was not going to 
have any problems. Everyone was so 
welcoming and I felt like I had been 
there much longer.  After that first 
week, I went into the city for the first 
time with my flatmate, (or “roommate” 
as the Canadians say) Francesca to 
go to a baseball game. It was fantastic 

to do a little travelling. Along with 
visiting small towns around Toronto, 
like Orillia and Brockville, where a few 
of my new friends were from, I went 
to New York during the week long 
break from college in October. I had 
always wanted to visit New York and 
it wasn’t until I stood with my cousin 
in the middle of Times Square that it 
hit me that I was actually there. It was 
surreal. If you’re going to Toronto to 
study and haven’t been to New York 
before, make the most of your free 
week and go. Flights are really cheap 
when booked in advance and it’s only 
an hour and a half long flight.

As far as studying goes, there was not 
much that I found to be too different 
from RGU, apart from the exams. The 
exam experience is a lot different at 
Seneca and in the beginning, I did have 
moments when I wondered if I would 
be able to be able to handle the work 
load. In Canada, they have mid-terms 
and exams, along with different testing 
methods for each class. For example 
in Retail Marketing we had two reports, 
three tests and an exam to do, and 
in Organisational Management we 
had a mid-term, a 45 minute group 
presentation and an exam. 

As tough as it might have felt as the 
time, I wish now it was like that at RGU. 
It was great getting all my exams out of 
the way before the Christmas holidays, 
even if it did feel stressful not having 

campus which is run by the students 
taking this class each semester. The 
class gets split into separate groups 
(e.g. advertising team, accounts 
payable team, visual merchandising 
team etc.) and this was a great way of 
meeting and getting to know course 
mates and learn the ins and outs of 
how to run a store. I learnt an awful lot 
from this class that I will take with me 
into the future.

I had amazing experiences whilst 
studying abroad that I’ll never forget 
and made friends for a lifetime. I 
think that was my favourite part of 
studying abroad: the people. From the 
friends I made on the course, to my 
college professors, to my roommate 
- everyone of them helped shape 
my study abroad into the amazing 
experience that it was. I just wish I 
could have stayed longer. 

Study Abroad
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Placement

As Under Graduate Module Coordinator 
for the Work Experience Placement and 
Editor of the Magazine, I thought it 
would be useful for readers to hear about 
the placement process. I interviewed 
Hannah and Tadiwa, Stage 4 students 
who had spent the whole of their third 
year on placement. Students have an 

option of spending 6 or 12 weeks or a 
year doing work experience if they want. 
Our Placement Officer, Joanne, finds 
many of the opportunities for our students 
and helps them to apply and interview 
while co-ordinating with employers. I 
support the students once they're out on 
placement and mark the written reports 
that evaluate their experience when they 
finish.

Hannah, how did you get your 
placement?
H I had done some modelling work for 
Humes and when I was doing one of 
the photoshoots I asked if they had 
anything. They didn't have anything 
at that time but just before we went 
back to uni, they messaged saying 
they had someone going on maternity 
leave and they had a placement for me 
if I wanted it. So it was a bit of a last 
minute decision. I wasn't sure because 
it meant me returning home but then 
I was able to earn money and save 
some for fourth year and how often do 
you get a chance to do that? It's set me 
up for this year and I've saved some 
money for after uni. I got the placement 
in August and went straight into it in 
September.

And Tadiwa how did you get yours 
because you were in (Deborah Brand) 
London and that's different financially 
as well?
T I got mine via my uncle's friend, 
he said. "I know someone who does 

corsets." I then got in touch with them 
via Facebook actually. Financially it 
was a bit different for me because 
I was supporting myself but I had a 
similar budget to the one I have for 
university so that wasn't too bad. 
Where I was working, they helped 
me find accommodation within my 

budget that was close to work and my 
food and travel was covered. All-in-all 
the financial sacrifices were worth it 
because of the experiences I gained 
and the exposure I had going to events 
and things. Well worth it.

Looking at your reports I can see the 
type of activities you were doing. Did you 
find the longer you were there, the more 
responsibilities you were given?
H I would say so. To begin with I went 
into online administration which was 
good, I got to see the ins-and-outs of 
the business but I did find I missed the 
creative parts of uni. When I went on 
the buying trip to London, I said I was 
going to make a video and that's when 
they realised I could do these sorts 
of things. I do think you need to voice 
what you're interested in and what your 
strengths are. Afterward, they asked 
me to do some creative projects. I 
would recommend showing them the 
sort of things you have done at uni...
Take the magazine project, we learnt 
so many skills from that and I don't 
think they are aware of what we do at 
university.

Part of our job is to make sure that what 
we are teaching you is very relevant to 
different parts of the fashion industry. 
We try to keep it as diverse as possible. 
I wondered what sort of modules you 
thought were useful?
T I think I made use of every single 
module. I had all my notes and lectures 

on my computer and I found for the 
first two and a half months, I would 
go back into my notes when I'd been 
given a task to refresh my memory. I 
think compared to other interns, our 
course prepares us so much better 
and prepares us to take on different 
responsibilities. Garment construction, 

production, logistics - we have a pretty 
diverse experience.

So it's the breadth of the course that 
works for you?
H I think you definitely come to the 
realisation how strong our course is. 
The Logistics module was so hard but 
it made sense when I was working 
in online administration. It was so 
relevant. I think they (employers) are 
shocked at the knowledge we do have. 
Although we had only had first and 
second year modules, we had learnt so 
much. I think Marketing and Consumer 
Psychology is really strong and digital 
skills. If anything I'd like there to be 
even more digital skills.

And I suppose that's the only drawback 
being away for the year's placement 
rather than coming back because we've 
introduced new digital skills in the 
Digital Fashion Show module in Stage 3.
What did it feel like coming back after a 
year though? Has it been difficult getting 
back into the swing of things?
T I've found it quite difficult. You are 
so used to doing work that is so vital 
to how the business is operating and 
everything that you do has got purpose 
but now the purpose has shifted 
toward the degree but no one is going 
to see this. I'm working really hard but 
it's just for me. I think that was the 
hardest part for me.

So that's motivation then. So it...Oh I 
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was going to ask a controversial question 
- I'll still ask it. Is it worth coming back to 
finish your degree then?
H I think so. There was a part of me 
that was not sure but now that I'm 
back, I do feel that my grades have 
gone up a lot more from placement 
because I learnt time management, 
which was one of the big things. I've 
been enjoying my weekends but from 9 
'til 6 each weekday, I've been working 
in uni.

So it's the work ethic you've got from 
this?
H Completely. I would say that has 
been one of the most valuable things. 
I think the placement report, as well, 
made you think about business 
processes. I notice there's things from 
the report that are coming into fourth 
year. So although we might have 
missed good modules like Financial 
Merchandising from Stage 3, I don't 
think it has hindered us in any way.
I do think it's difficult to get your head 
back into it.
T I think writing reports and things was 
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difficult. Having to wrap your head 
around having to justify everything 
because when you are writing 
for companies, you don't need to 
reference, you don't need to have 
that much understanding because 
everything is in-house and you know 
what you're doing.
I think it's worth coming back to finish 
the degree because, as much as 
you've learnt a lot of things, there's 
still a cap on what you know and 
the way you approach things. In first 
and second year you are taught a 
systematic approach but fourth year 
really opens up your mind. It gives you 
the opportunity to look within yourself 
not just do what you're told to do.

Yes because it's much more about how you 
self-direct.
T Exactly.
H We have more free time to follow 
what you are passionate about or at 
least study what you want to so that's a 
nice thing about this semester.

Maybe because you've developed these 

time-management skills, you'll notice a 
difference to others?
H Yes. I've been starting work very 
early and I've been doing little bits 
every day. That helps so much more.
T I had the opportunity to submit 
two assignments early, which is 
something I had never done before, 
and it's a massive pressure lifted off 
your shoulders when everyone else is 
freaking out! It's a nice feeling to have 
the work done. Everyone here is quite 
creative but I think creative people tend 
to procrastinate but it (the placement) 
has help to structure the creative 
process and when the deadline comes 
round, you have worked it all out in 
your head and you don't have that 
pressure of time.
H And you have time to tweak things 
as well. I found that with Consumer 
Psychology, I had it at a standard that 
could be submitted about a week 
before but I had time to go over it and 
make changes.

Certainly employers wouldn't put up with 
the last minute approach.
H & T No!
T Not at all.

So did you find them quite demanding?
T I didn't. I'm the type of person who 
wouldn't like to be told I hadn't done 
something correctly so I work my 
absolute hardest, wait for criticism 
and then get better. Because I've got 
that kind of attitude, I wasn't being 
chased, and I took a lot of initiative. 
Like Hannah was saying earlier, once 
you show initiative, people respect you 
so much more, then feel like they can 
trust you with more tasks and more 
information. I could go out to meetings 
by myself. I think in our office everyone 
was friends and knew what they were 
doing. People could ask questions. 
It wasn't an environment where you 
weren't allowed to put your ideas 
forward. I think because it was like that, 
it pushed us to be the best that we 
could be.

So it has made a difference to who you 
are as a person?
T Yeah it has. Relating it back to the 
course, it helps with the group projects 
because you deal with so many crazy 
people and having to be happy and 
put on a face for the sake of the team 
makes you more prepared. If you're 
in a creative group and someone 
is different, you're not going to take 
it personally. It teaches you group 
dynamics.
H Even doing the presentations, you 
can see how it all relates to business 



171

practices. You've got the creative, 
you've got the one with the more 
business head, the one who uses Excel 
and how these all merge together. 
You can really relate this back (to the 
placement).

So you are able to observe how team 
dynamics and roles work. That made you 
more sympathetic when you were doing 
your group projects?
H I would say so.
T Also we learnt about creative groups 
in the charity event in first year. We are 
taught in that module to understand 
group dynamics. I felt that when I was 
in a working situation, it taught me to 
have a managerial approach to the 

group and task. I think I was promoted 
because I could take that step back.
H You can see that in groups, the one 
who is quiet and you really need to be 
able to find their strength and make 
everyone work to their strengths.

Let's face it when you go out to the world 
of work, which is coming up horribly soon 
(!), these are the sorts of skills you are 
going to need to put into practice.
H I think that will be the good thing 
because we'll be able to say we have 
worked somewhere for a whole year 
and people will recognise that as a 
strength. I think people are always 
quite impressed when you say you've 
done a year's placement.

You've got a big chunk of experience 
there. You (Tadiwa) were also involved 
with supporting interns, weren't you?
T Yeah. It was difficult at the beginning 
because I could see they didn't work 
the same way as I work - some need 
help, some need constant validation 
- but once I understood how people 
operate, I then knew the types of tasks 
I could give them, how much I would 
need to be involved if I did allocate 
them a project.
H I think we were both in quite close 
working teams. I saw all of the different 
aspects of the company. How all 
sorts of internal and external factors 
influence the company and I don't think 
we'd have seen that in a big corporate 
chain.

And you probably wouldn't have had the 
same connection with the customer and 
how they can drive the business?
 T Keeping the customer happy is 
difficult. We had a tricky incident and 
then it was hard work restoring that 
customer relationship.

And in a couture business that is really 
important.
T Yes, you have to know all of the 
customer's likes and their lifestyle 
- making them feel special and 
understanding the type of events 
they might attend - and it's vital when 
working in a luxury company whereas 
in a large company, I might not have 
had that first hand interaction.

So the experience changed you quite 
fundamentally?
H I would say so. It's probably one of 
the best things I've ever done.
T Yes.

So you're really excited about getting into 
the world of work?
H (Hesitant) Yeah?
I am excited, it's just finding something 
that you want to do.
T I've been looking and there's a lot 
out there. Now I'm applying, I feel so 
confident even at an entry level job 
because of the experience.

You've both evaluated your experience 
and you'll be able to do that in an 
interview. With your skills and practical 
experience, you should both be in a good 
position.
T So far the responses have been 
positive via Linkedin. I think the course 
prepares us not just to apply to 
fashion companies which I appreciate 
a lot. Even listing the modules we 
have done, headhunters have been 
approaching me.
H Tadiwa gave me advice - Linkedin 
is everything - so I've been doing that 
every morning.
T I think if people can see your 
experience, they respect you and 
want to interact with you because of 
the background that you have. For 
example, if you have done buying 
you can join a buying group and join 
conversations about that. People can 

see your comments and it can keep 
that communication going.

It is all about making contacts and it's 
about building those contacts through 
Linkedin and industry events that is so 
important. We've heard from CEOs, they 
would much rather employ someone that 
has a proven track record.
T Yes. So many meetings that I went 
to with Deborah, I had found it difficult 
to organise a contact but when we 
turned up, they would say, 'It's Deborah 
Brand! What can we do to make it 
happen?" I then thought to myself, "I've 
been asking you for so long!" So it was 
much easier to get their attention with 
someone they respected or knew.

And people are much more 
accommodating face-to-face.
H I think if you can prove yourself 
face-to-face as well and it's not this 
anonymous person through email. 
Getting a chance to go to events 
like the Game Fair, I was able to 
meet other suppliers and meet other 
people from the industry from mills 
and cashmere companies. I was able 
to chat to them and it really sets you 
apart by doing this placement. At the 
time you don't think much of it.
One thing I would say to future 
students, is to try to get on their 
(employers') radar as soon as possible.
T I sent three emails everyday for 200 
days trying to get a placement and only 
three people got back to me.

That's a lot of effort so well done.
T I got really good at writing a cover 
letter!
The Placement Office has many contacts 
and I would always chat to them first so 
we don’t duplicate our efforts.

I’ve paraphrased quite a bit of the 
content of, what ended up being, an 
hour long chat over coffee, tea and hot 
chocolate. Both Hannah and Tadiwa are 
great ambassadors for the course and 
had a really positive placement 
experience. If you have any questions 
about this or the magazine, please get in 
touch.

Fiona 
f.j.blunsdon@rgu.ac.uk
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