
PRIMEnumber 7





A hanger does not simply hold my 
oversized, black, knit sweater or 
my skinny, blue jeans; it holds 
who I am and what I want to be. 
The way the clothes drape from the 

black velvet covered wire, is 
exciting to look at. Maybe it’s 
the clothes that show who I am, 
but the way they are hung, so or-
ganised, so crisp, that’s the real 
me. I can’t go a day without pick-
ing one up and deciding whether or 
not to wear what it holds.  Without 
it, I would be lost, looking into 
a pile of clothes, unorganised and 

uninspired.
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Into the 
Woods

________________________________________
Black, white and lace. Bringing feminine fashion to the outdoors.





On left model - Topshop 
black dress (£32), New 
Look white shoes (model’s 
own)
On right model - Topshop 
white dress (£45), 
Converse white shoes 
(model’s own)





On left model - Forever 
21 leather jacket (model’s 
own)





Photographer: GAYNOR ROSE
Location: CASTLE FRASER
Makeup & Hair: LILLYANNE  MCMAHON
Stylists & Models: JULIA EVANGELISTA & ZAVIE DILELLA



WinterWonders
Our pick of the most essential fashion and 
beauty products you need to beat the cold 

season. By Kirsty Mason.

Cover up with this classic black wool Trench 
Coat from Next, £80. A Fairisle jumper is a 
foolproof choice for a cosy, colourful winter 
layer by Very.co.uk, £35. Topshop’s embroidered 
skirt is perfect for those cold evenings, as it can 
be worn with wool or opaque tights, £55.

You can do no wrong with 
a rich burgundy leather 
handbag, Accessorize 
delivers at £99. Winter 
accessories are every bit as 
important as the rest of the 
outfit, snatch these little 
mittens from Debenhams 
at £15. Bold jewellery in 
the form of ear cuffs are 
a perfect accessory for an 
outfit, Topshop, £12.

We can’t forget about the beauty essentials. Keep 
your hair protected from the cold and wind with 
this Argan Oil Serum by Hair Xpertise at £12.99. 
The perfect lip colour for the winter season is a 
deep pink or red shade, Iconic London, £13.50. 
Avoid weathered, dried-out skin from the cold 
with The Body Shop’s Intense Moisture Cream 
from their Vitamin E range, £13. 

A pastel checked scarf is a 
staple, at just £14 from Very.
co.uk. Every wardrobe needs 
at least one pair of tan ankle 
boots, Office has a great range 
including these heeled 
boots, £85. 



THE MODERN 
WOMAN 

POWERFUL. FIERCE. INDEPENDENT.
TIME TO MARK THE END OF THE 

“NICE GIRL” ERA AND SET ALIGHT 
THAT ALTER EGO. 

MODEL : SOPHIE MITCHELL
PHOTOGRAPHER : BEN CAIRNS
STYLIST : CARA RICE, SOPHIE MITCHELL



TOP : KAREN MILLEN
CULOTTES : KAREN MILLEN
SHOES : MODEL’S OWN



“PASSION IS ENERGY. 
FEEL THE POWER 

THAT COMES FROM FOCUSING 
ON WHAT EXCITES YOU.”

OPRAH WINFREY

TROUSERS : KAREN MILLEN
TOP : KAREN MILLEN
SHOES : KURT GEIGER



TOP : KAREN MILLEN
TROUSERS : KAREN MILLEN
COAT : KAREN MILLEN



“DEFINE SUCCESS ON YOUR OWN 
TERMS, ACHIEVE IT BY YOUR OWN 
RULES, AND BUILD A LIFE YOU’RE 

PROUD TO LIVE.”

ANNE SWEENEY

DRESS : KAREN MILLEN
SHOES : KURT GEIGER



Jacket, £89: Marks & Spencer. Ankle boots, £85: La Redoute. Heeled boots, £45: Miss Selfridge. Backpack, £215: Michael Kors.  
Strap watch, £8: George. Hat, £12: Heatons. Bracelet, £150: Links of London. 

 
Designed by Danica Ollerova

BLACK TO BLUE
Chances are you were told that wearing black and navy at the same time is 

the biggest no-no. Don’t be afraid to break this outdated fashion rule!  
The worst thing that could happen is that you’ll end up being stylish.



Photographer: Daniel McAvoy



GRAB
       YOUR
   Coat...

Starting your 
own business is 
never an easy 
task, but it’s a 
challenge that 

former RGU students, 
Caroline Johnston, 
who studied Fashion 
Management, and Jen 
Harley, who studied PR, 
are willing to take on. 
The duo has founded 
‘Grab Your Coat’, which 
specialises in Vintage 
Coats in Aberdeen. I 
interviewed Creative 
Director Caroline, to find 
out more about their 
venture...



‘Grab Your Coat’ has been successful so 
far, why did you decide to start your own 
business? It started when I was working 
as a merchandiser at John Lewis and I 
was interviewed for ‘The Chronicle’ (the 
John Lewis weekly branch magazine), I 
realised I didn’t have many hobbies. I was 
discussing this with my friend, Jen, and 
she felt the same way. We had recently 
been at a ‘pop up’ Swap Shop charity 
event in Prohibition and we had such a 
good time, we thought that there was no 
reason we couldn’t do something similar 
ourselves, and it would be cool if it could 
make us money at the same time. 

Why did you decide to just focus on 
coats? We thought that the idea of a 
pop up shop was really cool, but they 
are quite common now. We carried out 
some market research and realised that 
the market is really saturated and that 
we would need to have a niche. Jen and 
I both really love coats. We both have 
separate wardrobes just for coats and 
that’s where the idea came from. 

“I was holding a jacket, and 
someone grabbed it off me! 

How did you come up with the name? We 
talked about different names and I wasn’t 
very good at coming up with any, but Jen 
was. We thought ‘Grab Your Coat’ was 
very catchy because it’s like when you’re 
in a club and you leave with someone and 
they say, “Grab your coat, you’ve pulled!” 
and we thought it was very catchy 
because you have just grabbed a very 
good vintage coat. So that is why we have 
the tagline #ivepulled. 

Where do you source all the coats? We 
started by just going around charity shops 
in Aberdeen. We did a few vintage fairs 
but obviously they are a bit pricier. At the 
weekend, we went to the vintage Kilo 
sale in Glasgow and I think that’s where 
we are going to go from now on. We got 
some amazing coats. There was a huge 
bin of really cool denim jackets, I bought 
3, and people were pushing past me just 
to get one. I was holding a jacket and 
someone grabbed it off me! Crazy! I got so 
many amazing coats, I can’t wait to show 
everyone!

Vintage coats are not always in the best 
condition; do you have to fix them up at 
all? We clean them. A lot of them have 
buttons missing so we have to sew them 
back on. A couple that I just got from the 
Kilo sale I am going to put them in the 
wash because the sleeves and collars are 
brown. We look carefully at the coats 
before we buy them and check for rips 
and any other damage and check that 

they are okay. People are aware that they 
are buying a second hand coat so they 
know what to expect. 

You recently had your first business 
launch event, how did it go? It was so 
much fun! We didn’t realise it would be 
so difficult to get a pop up shop going. 
We were thinking how could we do that? 
We sat down with photographer Daniel 
McAvoy and we were talking it through 
and we thought, why don’t we have 
a small launch party and invite all our 
friends. We were ready to show off! We 
had been working on it for so long and 
we were ready, but no vintage fair could 
take us because they were fully booked 
or hadn’t accepted us yet. There was also 
nothing in the Aberdeen area either so it 
would have had to have been Glasgow. So 
we just thought it was a really good way 
of showing everyone what we had been 
up to. I had the best time!

How did you promote your launch? We 
made posters and put them around Gray’s 
School of Art, where our target customer 
is, and a lot of people came that just saw 
the poster. We had quite a lot of people 
that came just after seeing the event on 
Facebook. So that was good!

Do you think social media has been 
important for the promotion of the 
business? Yeah definitely! That’s the only 
way we had anyone turn up to our event! 
We also have an Instagram account (@
grabyourcoatuk). We thought we needed 
to get a good following, what’s the point 
in following someone if they only have 
about 2 Instagram photos! That’s not 
memorable! We tried to build up a good 
few lines of photos on Instagram before 
we had followers so that they would 
have something to look at. We post our 
‘Coat Crush’ every Wednesday, and we 
do a few posts in-between that. We will 
also be doing our 12 Coats of Christmas 
countdown just before Christmas. 

“We want to be ‘wearable, 
cool’ vintage”

How would you describe the identity of 
‘Grab your Coat’? I have always said from 
the start that we don’t want to be ‘vintage 
vintage’ We want to be ‘wearable, cool 
vintage’, we didn’t want ditsy hair and 
florals, we didn’t want anything like 
that; how people expect vintage to be. 
We wanted it to be cool and city/urban. 
‘Grab Your Coat’ is wearable, modern 
vintage which is affordable. It gives the 
opportunity for everyone to wear vintage. 

How did you portray this in your 
promotional photos? For our first 



photoshoot, we did it at Transition 
Extreme with the graffiti background 
because we thought that will look really 
edgy and ‘city’. I said to photographer 
Dan, I didn’t want it to be anywhere 
that had nice trees in the background. I 
didn’t want any trees. I didn’t want any 
gardens. No pretty flowers. I wanted a 
hard background; a building behind us. 
I wanted a street style Blog sort of look. 
We couldn’t think of anywhere to do it 
like that in Aberdeen. So we just thought 
we would go down to RGU because the 
new buildings are really modern and Dan 
caught really good angles of the buildings 
so the photos look really good. 

What has your biggest challenge been so 
far? Start-up costs. Buying all the coats 
before we started making money. There 
was so much we wanted to get but we 
just couldn’t afford. We made a good 
amount of money at the launch which has 
allowed us to purchase more stock. Also 
actually finding pop up fairs that we can 
get involved with. We live in Aberdeen 
there’s not really any events here. We are 
looking at Edinburgh and Glasgow. It’s 
hard to make events happen in Aberdeen 
when we don’t have a huge following that 
are willing to come. We know that there 
are customers but it’s just trying reach 
them. 

You work as a Brand Specialist in Topshop, 
how do you cope with balancing your full 
time job with ‘Grab your Coat’? It’s hard. 
It’s really hard. We made Wednesday 

night ‘Grab your Coat’ night, but because 
we are such good friends it was hard to 
stay on track with business. We met every 
Wednesday night before the launch to 
make sure we had everything done. We 
just try and make sure we meet once a 
week and discuss what’s been happening 
and what’s the next step.

Have you got many events coming up? 
One of our customers who purchased a 
coat at the launch works at the Bridge 
Street Social Club. We messaged her to 
say thank you so much for your purchase, 
we hope you enjoyed the launch party, 
and we have been discussing doing a 
similar event there, and possibly having 
some acoustic musicians to play which 
would draw people in. We want to do 
it during the day so it is like an actual 
pop up shop and people could come in 
and have some afternoon drinks. We 
are holding it in December, because we 
thought people would be out and about 
doing Christmas shopping, and it means 
they can come in and have a browse and 
have some drinks. 

“I take my inspiration 
from the Olsen sisters and    

Rachel Zoe”

Let’s talk about your own personal style 
and identity. Who do you take inspiration 
from? I take my inspiration from the 
Olsen sisters and Rachel Zoe. They are my 
ideal fashion people. I love how they are 
so tiny and they wear massive clothes, 
massive coats. I love Rachel because she 
is so petite and she wears long trousers 
and long dresses and statement jewellery. 
I like being creative. I try not to look 
standard, average and boring.  I want to 
make sure that I am not wearing the same 
thing as other people. 

Do you have your own blog? It’s called 
the weekend blog (carolineclairejohnston.
com). I work Monday to Friday so I just 
can’t commit to posting during the week 
so I do it every Sunday and named it the 
weekend blog because I think it’s catchy 
and it means that I WILL post every 
weekend. I really like doing it, it’s another 
little hobby. 

What are your goals for Grab Your Coat? 
We want to be the go-to place for vintage 
coats, and we would like to have our own 
online shop.

IG: instagram.com/grabyourcoatuk
FB: facebook.com/grabyourcoatuk
EM: grabyourcoatuk@gmail.co.uk
Words: Caroline James
Photographer: Daniel McAvoy 
(www.danielmcavoyphoto.co.uk)



Raw Style.
Stripped back, urban beauty.

Model wears ; 
Top by Topshop  
Pinafore by Zara 
Jacket by H&M 
Skateboard by Penny





Model wears ; 
Vintage Jumper by Compliments
Jeans by Zara



Model wears ; 
Top by Topshop
Shorts by Levi
Retro Bomber Jacket by Bold Spirit



Model wears ; 
Slip dress by Oh My Love
Jewellery by Topshop
Vintage Leather Jacket by Ashy



Model : Kirsty-Maree Gunn
Photographer : Kayleigh Ritchie

Stylist & Photoshoot Coordinator : Gabrielle Etchells
Location : Footdee, Aberdeen, United Kingdom

Model wears ; 
Fringe Dress by Zara
Fringe Jacket by Missguided
Bull Necklace by Topshop



W
e’ve all been there. You are with your friends sitting 
around the coffee table and catching up, looking 
through old photos of each other and collectively 
cringing at what you used to wear. I am definitely 
no exception to this. I, along with others, have had 
my fair share of fashion mistakes in the past and 

I’m sure I will have many more to come, since I am still only a 
young adult.
 Growing up in a small town, many people dressed the 
same and I felt the pressure to do so as well. I was sometimes 
scared to wear a particular outfit to school in case my classmates 
gave me weird looks or negative comments, so I always felt like I 
couldn’t wear exactly what I wanted. Nevertheless, I did have some 
phases in my wardrobe that are worth noting. I have experimented 
in dressing like a tomboy, hipster and prep all in the span of five 
or six years. Since moving to a big city and starting the Fashion 
Management program, I feel a lot more confident in dressing how 
I want to, but I still struggle to describe my personal style. I always 

How to Find Your Personal Style
Take your wardobe from mismatched to magnificent and 

create your true self in what you wear
By: Sarah Brooks

find myself feeling jealous of others and how they seem to put 
together looks so effortlessly compared to me.
 It can be especially hard to find your own personal 
style today when there is so much selection in stores and so many 
trends to follow. Consumers have such a wide access to fashion 
from all around the globe, thanks to the increasingly popularity of 
e-commerce. Many women may look in their closets and realise 
that nothing seems cohesive and the majority of their items do not 
even match each other. This usually ends up in you buying an item, 
maybe wearing it twice, and then putting it in the charity bin. 
 A solution to all of this wasted time, space and money 
is to find your true style and stick to it. But how do you do that? 
Not by a five minute online quiz that’s for sure. It can be harder 
than you’d think, but here are some steps you can take to help you 
achieve a wardrobe that is truly and uniquely you. 

1. Determine your style icons. Who do you admire most 
for their style? Is there anyone that you look at and want to buy 



whatever they’re wearing? It doesn’t always have to be a celebrity 
or someone in the spotlight, it can easily be a friend or colleague as 
well. Round up a list of who you look up to and further dissect what 
you like most about their style. Maybe one woman always wears 
interesting jewellery, or another one wears basics but in interesting 
silhouettes. It doesn’t mean you have to like every single item they 
wear, you can look at an outfit and think of how you would change 
it if you could. This will hopefully give you inspiration and help 
you find a starting point for clothing you particularly like. You can 
easily print off images of their outfits or write down key items to 
take with you when you are shopping for future reference.

2. Take the time to go through your wardrobe and find 
the similarities and anomalies. What do you find you have a lot 
of? What pieces are complete oddballs? Get rid of things that no 
longer speak to you or you know you cannot style more than three 
ways. Yes, that means the stripy knee high socks that can only 
ever be worn with 
black. Take note of 
multiples, like fun 
colourful scarves or 
bootcut jeans. Are 
those pieces that 
you find yourself 
gravitating towards 
and wearing them 
often? Well then, 
that’s great! These 
pieces are ones that 
help shape your personal style. Whatever pieces you always feel 
confident in are the ones you definitely need to keep. If you find 
yourself stuck on an item you love but have not worn in a while, 
give it a set amount of time to stay and if you have not worn it by 
then, it’s time to take it to the charity shop.

3. Look at yourself in the mirror. Is there a part of your 
body that you love? How about a part you don’t love so much? If 
you find there is a feature of yours that people seem to constantly 

items that they have no use for. Occupation plays big part in this. 
You spend a good portion of your time at work so it is important 
to have enough pieces that fit in with your work environment. If 
you work in an office, focus on getting interchangeable trousers 
and shirts but if you work in a creative environment you can have 
more freedom in what you choose to wear. Also, if you find you 
do not go out to fancy places or parties often, there is no reason 
to spend your money stocking up on heels and dresses instead of 

comfortable daywear. Be honest with yourself with what kind of 
life you live, not what life you want to live and ensure your items in 
your closet match that.

5. Go shopping! The most important part in doing this 
though is that you go by yourself so you are not influenced by 
friends or family. If you go solo, you can really focus on what you 
want, not what others think you want. Better yet, make a list of 
some key pieces you have found in your inspiration that you would 
like to purchase and try to stick with that. Take your time shopping 
because if you feel rushed you will end up making rash decisions. 
Stick to stores that you know what to expect from the fit and you 
generally like what they carry. 
 If you feel like you cannot clear a large chunk of time in 
your schedule to shop around, you can do your research online 
before you head in store to save unnecessary browsing. Most stores 
have a website these days that you can check out to ensure they 
have items you’re interested in. 
 One thing to keep in mind while shopping is to really 
think about the item before you buy it. Adopt the mantra, “Do I 
really need this?” Do not purchase something that isn’t exactly your 
style just because it is on sale. Chances are you may wear it once then 
get rid of it, which is worse than spending more money on an item 
you truly love. Before you shell out your cash, make sure the piece 
you’re purchasing 
will work with your 
newly, cleaned out 
wardrobe and it 
doesn’t resemble a 
piece that you’ve 
just got rid of. 

6. Visit a 
tailor for the pieces 
that you really love, but may not fit the exact way you want them 
to. You may think you will somehow make them work in an outfit 
even though they’re ill-fitting, but in reality they will sit in the 
back of your closet until you get them tailored. It will be worth the 
money in the end if it means you will finally get to wear a piece you 
love with confidence. 

 Most of all, the key to finding your personal style is to 
stay true to yourself. Dress for you and you only, because it is your 
body that is wearing the clothes, not someone else’s! Finding your 
style is a key step into becoming more confident and comfortable 
in your own skin. 
 Once you become more confident you’ll realise that it’s 
not just about following the trends each season but wearing items 
that you know you’ll feel your best in and reflects those feelings. 
Another thing to remember is that all fashion changes and change 
is good. Everyone’s personal style changes over time, but as long 
as you always wear what you feel great in, you can call it your own 
even if it switches from punk to prep. 

Pieces you always 
feel confident in are the ones 
you definitely need to keep

Adopt the mantra 
“Do I really need this?”

compliment you on, take note and think of some pieces that you 
have or can buy that will highlight it. Also, if there is something 
you’d rather conceal, then get some items that do the trick. For 
instance, if you have a long graceful neck, you may want to play 
it up with lower necklines or dangly earrings. On the other hand 
if you have more around the middle than you’d prefer, you could 
focus on getting rid of all your skin tight tops and opting for 
flattering loose cuts.

4. Take your lifestyle into consideration. This may seem 
like an obvious tip, but it is surprising how many women buy 



Model wears:
Oversized Plain White T 
Boohoo £8
Black Ripped Joni Jeans 
Topshop £36
Triple Black Huaraches Nike 
£110



urban wear 
meets

the granite city
Stylists: Charlotte Robinson, Lydia Scherer

Photographer: Alexandra Cryle
Model: Claire Tong

Make-Up: Claire Tong



Model wears:
White Crop Top Missguided 
£12
White Joni Jeans Topshop £36
Boots Timberland £80
Oversized Lettered Shirt 
Model’s own



Model wears:
Black Bodycon Midi Dress 
Boohoo £15
White Mesh Padded Bomber 
Jacket Missguided £24
Black Thigh High Suede 
Boots Topshop £48
White Cat Eye Sunglasses 
River Island £15



Model wears: 
Sweatshirt Adidas £42
Black Bodycon Midi Skirt
Boohoo £10



O n  T h e  R u n
urban basics for the girl about town

Lulu Guinness Taped Face rucksack 
£125.00, houseoffraser.co.uk

Nike Juvenate trainers
£64.99, getthelabel.com 

Double Faced cropped sweater
£199.00, jaeger.co.uk

Effy White shirt dress
£15.00, prettylittlething.com

Parrot - Zik 2.0 headphones
£299.00, amara.com

Carry Cap Black bobble bottle
£10.00, amara.com

Black Leather Swarovski ‘Chelsea’ watch
£79.00, frenchconnection.com

Phone Charging Geo-X body bag purse
£124.99, cuckooland.com

Cashmere and Faux Fur beanie 
£60.00, thegreatgiftcompany.com

Limited Collection blusher brush
£5.00, marksandspencer.com

Black sunglasses
£167.00, blackeyewear.com



Fabio: Top: Adidas
Trousers: Adidas
Shoes: Adidas Superstar

Concrete Jungle
adding a touch of nostalgia and urban street style 
to your retro SPORTSwear



Tilly: Sports Bra: Nike
Shorts: Urban Outfitters
Shoes: Nike Roshe Run



Tilly: Dress: Adidas by Rita Ora
Shoes: Adidas Superstar

Fabio: Jumper: Vintage
Trousers: Stylist’s Own

Shoes: Adidas Superstar



Jumper: Vintage Adidas
Jacket: Model’s Own

Jumpsuit: Adidas by Rita Ora



Models: Fabio Miguel Matola & Tilly Longworth
Photographers: Matthew Wiseman & Rebekah Rogers
Stylists: Billie Owens & Jodie Shepherd

Tilly: Dress: Adidas by Rita Ora
Shoes: Adidas Superstar
Fabio: Jumper: Vintage Adidas



In a world run by social media, the messages portrayed are forcing people to fit into a box of 
conformity, when will we realise that everybody is different and nobody is the same? 

The struggles of trying to 
conform to fashion and fitness 

ideals

Conform – (of a person) 
behave accordingly 

to socially acceptable 
conventions or standards 

“the pressure to conform”

As a young adult, I am faced daily with 
a mixture of articles and images spread 
over social media, each contradicting 
each other more than its predecessor. 
The main topic I am talking about is the 
fat vs skinny, healthy vs unhealthy and fit 
vs unfit fashion and fitness ideals debate. 
This includes promoting and shaming at 
either extremities of the weight scale, 

but only vaguely pays recognition to the 
shapes and sizes in between.

How is anybody going to learn to love 
their body (as we keep trying to tell 
them) with so many mixed messages 
being thrown around in the media 
without a second thought on the real 
effects? And the bigger question is, why 
are we so hung up on the whole concept 



of conformity?

Part of the answer is simple, it’s science. 
Many scientists and psychologists have 
conducted research into the topic of 
conformity and found time and time 
again that we have a psychological need 
to fit in, looking to powerful figures or 
peers for inspiration whether consciously 
or subconsciously. In this case, we look 
mainly to people such as; celebrities, 
models, friends, family and more recently 

bloggers. 

We are built with an irrational passion 
for conformity, but at the same time our 
own sense of individualism. Consistently 
seeking a way to both stand out and fit 
in simultaneously, making us all who we 
are today. We seek acceptance from one 
another, and the message of fashion is 
growing daily as an important form of 
communication between one another. 
Trying to project an image we wish to 
portray through that immediate first 
impression of the physical aspects of 

ourselves and our clothing.

Through this need for conformity, the last 
10 years have bought an overwhelming 
wave of body trends. Trends that are 
often unattainable without cosmetic 
surgery, or a life dedicated solely to your 
body image. For example, last year we 
saw a women have six ribs removed just 
to fulfil her dream of a 16 inch waist.  This 
is just one of the many measures that 
men and women are willing to endure for 

their dream body. 

Celebrities such as Kim Kardashion and 
Nicki Minaj, with their teeny tiny waists 
and voluptuous behinds have had a 
massive impact through social media 
as role models and aspirational figures.  
However they are selling a unique image 
that is highly unachievable to the vast 
majority of the public. It is questionable 
whether their responsibility as a high-
profile celebrity is being used in a 
positive or negative manner, or whether 
we should support their individualism 
and uniqueness thus promoting to the 
public that they should embrace their 

differences. 

Along with the psychological damaging 
issues that these social media storms 
bring, there are also many health 
implications associated with extreme 
dieting, waist training and excessive 
exercise. The emergence of these trends 
has been particularly dominant through 
the popular app Instagram, and the 
current topics can change nearly daily. 
The power of the hashtag spreads these 
fads like wildfire, and include recent 

trends such as #thighgap #bodygoals 
#thighbrows #fitspo and #waisttraining. 
The hashtag is a whole topic in itself, 
allowing you to explore a word in depth 
at the click of a button and can often 

capture your attention for hours. 

These tags can be so powerful that 
some have had to be banned in the past 
as they were seen as being pro-eating 
disorders. Take for example tags such 
as #thinspo from 2012, the worry that 
this was affecting people’s psychological 
state was so strong that the media felt 
a responsibility for something to be 
done. This is where we see a surge of 
one extremity of the fashion and fitness 
ideals scale. Along with the growth in 
popularity of apps such as Instagram, 
we have seen the rise of female body 
builders and fitness bloggers, selling a 

healthy, fitness orientated lifestyle. 

These images can be captivating, selling 
an idea that ‘with this figure, you will 
have the perfect life and everything 
you dream’ and acting as a motivational 
message to reach your ideal life. 
Realistically, we all know that this won’t 
happen, but a subconscious thought 
leads us to continue to be consumed by 
the image, its following thoughts, and 
ultimately reflecting back on a need for 

success and conformity. 

The thing we seek from these signs of 
acceptance and conformity are all based 
upon an innate need for happiness. 
Titles such as ‘Once I’ve lost 3lbs I’ll be 
happy’ often fill our minds, even though 
it is unlikely we will actually accept that 
happiness when we reach the goal, it is 

forever ingrained into our memory.

The ‘selfie’ has also had a massive 
impact on all the issues, seeking both 
acceptance through likes and favourites, 
as well as showing others how happy 
you are, or are claiming to be. We only 
really focus on broadcasting the happy, 
proud moments in our lives and leave 
out the unhappiness that hides beneath. 
Each piece is only a carefully selected 
fragment of a bigger picture that hides 

behind these perfect images.

Looking at the opposite end of 
the spectrum we have obesity, the 
overweight and the ever controversial 
‘plus size’. Obesity is on the rise in the UK 
with 25% of people sitting in this category 
in 2010 between both genders. Estimates 
predict that 50% of the UK will be obese 
by 2050. The risks associated with obesity 
include heart disease and type 2 diabetes 
which is life changing and can be fatal. 
However, although we all know about 
these risks, there is a fine line that has yet 
to be drawn between a ‘curvy’ figure and 
one that is detrimental to our health, as is 
the same with the ‘skinny’ side of figures. 

How far is too far? 

A surge of ‘plus size’ models have 
taken over the internet showing 

‘Selfies show us living the 
dream. We show the world 
only what we want the world 
to see. The right setting, the 
best angles, wearing the 
latest fashion. Maybe true 
for you. Certainly true for 
celebrities. And it’s long 
been true for royals. The 
earliest full body portrait of 
the ‘Virgin Queen’, Elizabeth 
I, is portrayed with a body 
ideal that would break the 

internet.’ – Tate Britain 



their confidence and body love and 
challenging beauty standards. These 
models range from a comfortable size 
10 (where we see questioning over why 
this has been classed as ‘plus size’) to a 
size 26 where the issues start to set in, 
such as whether this trend is ‘normalising 
obesity’ and becoming a contributing 
factor to the rise of health issues. Models 
such as Tess Holliday, the first size 26 
model to be signed to a major agency, 
have gained huge amounts of social 
media attention with her own hashtag 
#effyourbeautystandards, showing an 
opposing image to the super skinny 
models that have been broadcast over 
the media for years. This controversial 
issue really has no right or wrong answer, 

it’s all a matter of opinion. 

With fashion and fitness ideals evolving 
on a day by day basis, it is hard to keep 
up with the latest trends. Almost as if 
we have adopted fitness fads like throw 
away fashion. Obviously social media is 
a massive contributing factor, however 
we seem to be ‘our own worst enemy’, 
concocting images in our heads that we 

are unlikely to ever achieve. 

A woman’s hatred of their body has 
recently been described as ‘an everyday 

Could this be the beginning of a new 
wave of fashion and fitness ideals that 
finally addresses ‘the average woman’ 
in an attainable, sustainable and healthy 

manner? Only time will tell.

By Shannon Keary

phenomenon’ that really effects our 
psychological well-being. Physical health 
issues aside, this highlights a whole 
world of mental health problems that 
some argue is even more important. The 
majority of humans that are aspiring to 
media’s fashion and fitness ideals often 
forget that these images are digitally 
enhanced, edited beyond belief and 
created to show a fantasy of idealistic 

life. 

We are living in a world where the media 
is beginning to rule our lives entirely, 
from the moment we wake up and scroll 
through Facebook, Twitter and Instagram 
as if we were reading the morning paper. 
It is difficult not to be influenced by these 
articles that seek a reaction, however the 
important thing is that we all remember 
that we are in control of our own lives, 

our own bodies and our own minds. 

The part I find most surprising is that 
there seem to be very few influential 
people promoting the between shapes 
and sizes of either extremity. However, 
with the rise in popularity of bloggers 
we are finally beginning to idolise and 
look up to women with attainable body 
goals between the ‘super skinny’ and 

‘supersized’. 

Photographer: Martin Parker Models: Iulia Stoica, Alisa Voitika 



URBAN TWILIGHT
The creepers are out, outspoken and poised to disrupt all your usual transmissions.

Photography Sammi Rausch
Stylist Harry Gibson
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Top American Apparel, denim dress Levi’s

T-shirt Adidas



Scotland’s 
New Singing 
Sensation!
by Hazel Kelly

annoying her ever so slightly, and her big 
sister Tessie holding up various items of 
clothing trying to get some outfits together. 
Familiar activities any other sibling would 
experience. She giggled as she shouted for 
them to, “Get out!”

Tallia was only thirteen years of age when 
she began to pursue her dreams working 
hard on her own music and further 
improving her vocals. She began singing 
at the early age of five, joining her dad at 
the piano and listening to R&B jazz classics 
such as Ella Fitzgerald. This is when Tallia 
started to appreciate music and grow a love 
for singing, especially R&B soul jazz. 

Tallia not only holds singing close to her 
heart but also has a passion for writing 
and not exclusively songs. When asked if 
she has ever considered a back up plan to 
singing, “Writing has always been another 
option for me, it still allows me to be 
creative and express myself.” The 17 year 
old has now got her own book out called 
‘Pop Girl’ which was twenty sixth in the 
book charts next to Jacqueline Wilson 
whose books Tallia grew up reading. This 
has been a huge achievement, and she feels 
honoured her fans are enjoying the book, 
which has received countless positive 

comments. She describes the book as, 
“High School Musical meets Gossip Girl,” 
and has been inspired by her journey so 
far. “It’s looking hopeful for a Pop Girl 
Two,” she says as she smiles and squeals 
with excitement. 

The astonishing story of the start of Tallia’s 

career is almost too good to be true. She 
simply saw a huge opportunity and took it. 
Sir Elton John’s husband was staying in the 
same hotel on a family visit to the USA. On 
the last day she could not help but notice 
that sitting enjoying a coffee reading the 
paper there he was, David Furnish. Even 
although she was only thirteen years old 
at the time she was courageous enough to 
approach him and hand over a demo CD, 
accompanied by her cute younger brother 
to help smooth her nerves, as she was 
experiencing “mixed feelings of nerves and 
excitement.” She described the experience 
as a “surreal moment” but David Furnish 
made a promise that he would give her 
demo to Sir Elton John. 
 

Face sweetly smiling, sitting patiently at 
the other side of the webcam, with her big 
bouncy, wild curls is Tallia Storm. Your 
not-so-everyday Scottish teenage girl. She 
is beautiful and talented with a rare and 
unique voice which has contributed to the 
astonishing start to her career, performing 
alongside the likes of Elton John and Nile 
Rodgers both of whom fully support her 
debut. 

Hanging out with some of the most elite, 
powerful and influential stars, such as 

Justin Bieber at the MTV EMAs, it’s hard 
to imagine her as a normal teenage girl just 
wanting to make her dreams a reality. Most 
teenage dreams would be fulfilled just 
meeting such a phenomenon. Yet here she 
is, sitting demurely with her two younger 
brothers in the background constantly 
interrupting and creating distractions, 

Justin Bieber with Tallia at MTV EMAs

Tallia with Eva Longoria at Met Gala

“I’m so in love with music that, it will never feel like 
work, it’s a passion which I am willing to put 

one hundred and fifty percent into.“

Not only did he keep his promise but 
whilst walking through the airport on her 
journey back home, she received a call. “It 
just began to ring during airport security. 
It was against the rules and security 
became adamant that I must hang up.” 
However she was curious to see who was 
trying to contact her. Incredibly it was 
Sir Elton John himself. The conversation 
however had only just began when her 
phone suddenly died. Her quick thinking 
sister immediately switched their sim cards 
whilst she was not so quietly panicking 
that she would miss this potentially huge 
lucky break. Fortunately he tried again. 
This time the conversation led to one of 
the greatest, magical opportunities of her 
life. Elton John told her she had “some of 
the most exciting vocals he had heard” 
and invited her to be the support act at his 
concert back in 2012 at Falkirk stadium. 
“It just shows there’s never any harm in 
taking a chance. I was brave to approach 
David, and Elton was courageous in taking 
a chance on me.” This was a triumph of a 
lifetime and one Tallia will never forget. 

Tallia 
Storm



“It was frightening yet beautiful being only 
14 years old and performing in front of 
17,000 people.” It allowed her to live her 
own version of a fairytale.  

The hard work and dedication needed 
for Tallia’s success so far, has been 
overwhelming. “It’s a lot to think about 
at times.” People who know her, as well 

as fans, are stunned by the glamour 
and amazing opportunities that she has 
encountered, thinking she has struck lucky 
and had it easy, but that’s simply not the 
case. In reality there are no breaks for 
the young upcoming star. Every morning 
she has to wake up at 6am to work out to 
improve her physical stamina for shows. 
“My nerves take a lot of energy out of 
me.” By the time she is on stage, before 
the adrenaline kicks in, she is already 
exhausted. Once it is all over, she admits 
she is completely drained and sapped of 
energy both physically and emotionally 
and is conscious she needs to build on 
her strength so she is ready to encounter 
whatever this industry offers. “It’s all 
about passion and drive.” Something she is 
certainly not short of.  She flies back and 
forth from gigs in London and all over 
Europe as well as spending time locked in 
the studio working her magic. “I’m so in 
love with music that, it will never feel like 
work, it’s a passion which I am willing to 
put one hundred and fifty percent into,” 
she says. Tallia’s thirst and hunger for her 

music to explode within the industry is 
obvious. Her eyes say it all and she clearly 
won’t stop at anything. Long days and 
sleepless nights are all part of the package 
to succeed. 
 
Social media is also a huge part of Tallia’s 
career and a very important way for her 
to communicate with fans. She has an 

overwhelming number of followers on 
social media, 95,000 on Instagram, 45,000 
on Facebook and 76,000 on Twitter. When 
asked, “Why do you think the followers are 
so interested in your life?” She responded 
humbly, “They have either followed me 
from the start, which has now been four 
years. They are intrigued to see how my 
success has grown and I have shared 
and opened them into my lifestyle to 
allow them to join the journey with me.” 
What about new fans?  “My new fans are 
more interested in my music and are less 
captivated by the life which follows being a 
singer.” When Tallia performed at Stanford 
Bridge football stadium at the Radar 
Festival, they were going crazy for her new 
material, which won’t be available till the 

start of 2016. The new material is, raw, 
mature and it allows her to express the real 
“Tallia Storm” whereas before she felt there 
was an age restriction, which put a barrier 
on the type of music she felt she should 
perform. 

Tallia released her First EP at the 
beginning of 2015. “I was just so 
enthusiastic and impatient I wanted to 
share it with everyone straightaway,” she 
enthused. Four tracks were chosen to help 
fans understand her vision. She hoped it 
would show that she is capable of adapting 
her jazz and soul roots to a more current 
urban/garage vibe. Today pop music and 
R&B are all very similar, but Tallia wants 
to be unique and refreshing with her voice. 
She likes to experiment with the direction 
of her vocals, and not feel her sound is 
contrived. “The voice is an instrument 
in itself and I feel that ‘pop’ can be too 
clinical sometimes with its structure and 
tone.” Behind every one of Tallia’s songs is 
a story. She respects when music has true 
meaning and can paint descriptive imagery 
for the listener. That’s what “real music” 
means to her. It’s an art. 

Fashion has always been infused into 
Tallia’s lifestyle. Growing up inspired 
by her mum’s elite fashion career and 

benefitting from numerous fashion 
ideas and sample ranges, she has been 
able to explore clothes and create her 
own individual fashion identity.  What 
does fashion say about you?  “Fashion 
is a barometer of cultural identity.” She 
believes that people are puppets to fashion 
and are forced by society into what they 
choose to wear. She allows her elder sister 
to make her fashion ideas a reality. She 
has been her fabulous stylist for the four 
years of her career. Together they have 
enjoyed experimenting with fashion 
and have never been afraid to stand out 
from the crowd. “You just have to be 
fearless and have fun with it,” she says. At 
such a young age, fashion can be wacky, 
bright and exciting. “It’s all about being 
comfortable in your own skin and not 
being afraid of judgment.” This is what the 
young star wants to preach and address to 
her followers. Ultimately it’s about what 
she personally likes and what makes her  
express her character in a fun adventurous 
manner.

Having met such influential artists, who 
has most inspired you? “Nile Rodgers, his 
support has been unbelievable and is such 
a huge inspiration musically for me and 

my style.” With stars such as Elton John, 
Nile Rodgers and the phenomenon that is 
Drake being behind her, there is no doubt 
that her career will explode and take the 
world by a storm. Her rawness and unique 
sound brings a whole new category to the 
industry. It's definitely time for a change, 
people have forgotten about real music and 
are just looking for that one hit wonder. 
It has become similar to fast fashion. 
The diversity in the music chart has 
plummeted drastically. It’s time to make 
space for something new.

 Tallia stuns in beautiful blue dress.

“You just have to be fearless and have fun with it.”

“Her rawness and unique sound brings 
a whole new category to the industry.”



Shoes/Model’s own
Jumpsuit/Model’s own
Vest/Model’s own
Jewellery/Stylist’s own



Photography by Connor Bleakly
Model Kat Stanley-Whyte
Styling by Birgit Purg  

Street meets Chic



Accessories/Stylist’s own



Pants/River Island
Top/River Island
Bag/Stylist’s own
Sneakers/Nike
Jewellery/River Island



        

THE
GIRLS
OF
GRUNGE
      Summon some Teen Spirit and 
                     pair with chunky boots to 
                                           pull off  this look...



        

Jean wears: Top: 
Zara £17.99, Lace 
Bra: Topshop £17, 
Skirt: Topshop £22, 
Boots: Model’s own. 



        

Jess wears: Hat: £8 
& Jacket £60 both 
River Island, Top: 
MotelRocks £14, 
Jeans: Topshop £38



        

Katie wears: Top £10 
& Skirt £12 both 
New Look, Shirt: 
Topshop £28, Jacket: 
River Island £65, 
Boots: ASOS £35



        

Jean wears: Net 
Dress: H&M £14.99, 
Pinafore: Primark 
£12, Boots: Model’s 
own. St
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Blackchique
Get in touch with your dark side...

2.

4.

3.

2.

    Scarf: Marks & Spencer (£12.50)

9.

Page created by: Julia Evangelista

Lipstick & Bag: New Look

6.  Bag: Michael Kors (£370)
7.  Bodysuit: House of Fraser (£35)
8.  Hat: Penneys (£10)
9.  Boots: Topshop (£85)

1.  Vest: Primark (£23)
2.  Shirt: New Look (£19.99)
3.  Skirt: Topshop (£40)
4.  Jacket: Topshop (£55)

6.

1.

Purse: 
Cuckooland 
(£150)

Jumpsuit: Topshop (£65)

Act on BLACK
Black leather. Black fur. Blackchique... 

Dress to impress this season 
in all black everything!

7.

8.



Traditional Tartan   
TurnS Gothic



Untamed                               Tartan







Model: Jaimée-Lee McKenzie & Laura Cheyne
Photographer: Katriona Thompson
Photographer’s Assistant: Louise Norrie
Tartan Kilts & Trousers: The Kilt Company, Kinross
Tartan Shoes: The Kilt Company, Kinross
Other Clothing: Stylists’ own
Styling: Hollie Lamond & Megan Cameron



Examining Scotland’s 
impact on fashion, plus an 

exclusive insight into the 
Scottish Fashion Awards

By Lynne Webster

A Fashion
Fling

When you think of Scotland what 
comes to mind? To many it is 

probably the stereotypical Braveheart 
blue and white or tales of the Loch 
Ness monster. To others it is haggis, 
neeps and tatties with whisky or a 
piper playing “Flower of Scotland”. 
Fashion wise it may be a grounds-
keeper Willie from “The Simpsons” 
image, wearing the traditional dress 
of the kilt. However, there is so much 
more to Scotland than these thoughts 
with the country hitting the headlines 
on numerous occasions over the past 
year or two and identity coming into 
focus. Regardless of your views over 
the independence referendum, people 
have taken an increased amount of 

pride in many different forms. 

In sport, the nation united in cheering 
on the top athletes at the Glasgow 
Commonwealth Games from home 
and abroad, showing Scottish 

determination and their welcoming 
nature. Despite not being the best at 
the major team sports of football and 
rugby, there is an abundance of talent 
from tennis champion, Andy Murray 
and rowing star, Katherine Grainger. 

Edinburgh, meanwhile, continues to 
be a cultural hub, with the castle year 
after year providing the backdrop for 
Hogmanay and one of the world’s 
greatest parties. It has also seen 
the idyllic landscape greet tourists 
from across continents, discovering 
the places their ancestors grew up 
as part of Homecoming. Once again 
this shows the Scottish hospitality, 
alongside the rich and diverse history.

Fashion plays a huge role in Scottish 
identity from manufacturing the 
tartan and tweeds predominant on 
the catwalk, with some of the world’s 
top up-and-coming and established 
designers hailing from the north. 

“Contributing 
£26 billion to UK 

economy”



Contributing £26 billion to the UK 
economy in 2014, fashion is a huge 
trade and is now worth twice as much 
as the UK car-manufacturing sector. 
The Scottish tartan textile industry 
alone injects £1 billion into the 
economy each year. A large majority 
of the sales are overseas however 
there has been a rise in the number 
of consumers purchasing “Made in 
Britain” goods, showing an embrace 
of identity through fashion. 

Johnstons of Elgin are one company 
to use this “Made in Britain” label 
as a unique selling point when 
producing their cashmere products. 
Alongside this, the company boasts 
various appearances in Vogue and a 
number of awards including “Scottish 
Textile Brand of the Year” at the 2008 
Scottish Fashion Awards. Johnstons, 
in collaboration with a group of 
Glasgow School of Art graduates, 
have also captured the iconic work 
of Charles Rennie Mackintosh, a 
revolutionary of Art Nouveau not just 
in his home country but the world 
over. Mackintosh’s legacy continues 
with Johnstons manufacturing the 
students’ modern print “Toshie” 
Collection inspired by his tile motifs 
and vivid colour schemes.

Designers have injected Scottish 
flair into their catwalk collections with 
Alexander McQueen and Vivienne 
Westwood pivotal in this expression. 
In 1995, McQueen’s controversial 
“Highland Rape” designs created 
shock and admiration, with reference 
to the Highland Clearances and his 
personal Scottish identity. Following 
McQueen’s tragic death in 2010, 
creative director, Sarah Burton, has 
continued the tartan touch, as has 
Vivienne Westwood in an intuitive 
and unique way. It is not just by way 
of the actual garments that Scottish 
identity shows through, as a number 
of popular designers are from the 
country. Most notable include the 
Art Deco inspired Holly Fulton and 
designer to the stars, Jonathan 
Saunders, as well as my favourite, 
Christopher Kane.

For the last ten years this wealth 
of invention and Scottish identity 
has been celebrated at the annual 
Scottish Fashion Awards. Held in 
September 2015, I was lucky enough 
to work as a runner at the awards held 
in London at the stunning Corinthia 
Hotel. Initiated by Hartmann Media 
in 2006, the awards described as 
“Scotland’s Fashion Oscars”, bring 
together the design and entertainment 
world in celebration of the country’s 
talent and innovation. After hearing 
of the occasion through the Fashion 

Management Facebook group, I 
jumped at the opportunity to see first-
hand the goings on at a major national 
fashion event. Despite being nervous 
as I had never been to anything of this 
scale before, I was excited more than 
anything, especially stepping in from 
the London buzz to the grandeur of 
the venue. 

All the runners met at the Debenhams’ 
beauty suite where the awards’ 
founder Dr. Tessa Hartmann and 
invited guests such as Sophie Ellis 
Bextor were to enjoy treatments 
from the likes of bareMinerals and 
Toni & Guy. As with a new job or first 
day of university, it was daunting 
meeting everyone but I have found 
the experience has helped grow 
my personal identity and boost my 
confidence. With the others all very 
welcoming, most of us runners 
were to be helping out in the main 
setting of the ballroom, packing 
goody bags amongst other things. I 
loved the design on the bags, which 
incorporated the Olympus PEN 
sponsor, and was very tempted to 
sneak a Tunnock’s caramel biscuit. 
In a way it was like Scotland in a bag 
with the Ancnoc whisky glass, Mrs 
Tilly’s fudge and tablet as well as an 
alternative miniature Caorunn gin.

During our break it was good to get to 
know some of the other runners from 

“Scotland’s 
Fashion Oscars”



win Scottish Designer of the Year five 
times, with 2015 his sixth.

As the awards got underway, I was 
backstage taking each of the winner’s 
photographs for the Instagram 
account. This included Model of the 
Year Misha Hart, who has featured 
in shows such as Burberry and Louis 
Vuitton, and Aberdeen born, Connor 
Ball of The Vamps for Fashion Icon. 
Other awards celebrated Scotland’s 
identity in the retail market as Hunter 
Boots took home Accessory Designer 
of the Year showing the traditional 
Scottish product is as popular as ever. 
Meanwhile British giant Topman was 
credited for best use of Scottish fabric 
when awarded International Designer.

It was great being backstage watching 
professional photographer Neil 
Buchan-Grant work and all the winners 
seemed genuinely pleased with their 
award, with new and established 
talent given the recognition they 
deserve. At times it was a panic trying 
to post the pictures in good time but it 
was all done in the end and over in the 
blink of an eye. The Scottish Fashion 
Awards was an incredible experience 
and I’d highly recommend anyone 
interested in fashion to try and work 
at an event like it. It was eye opening 
to see what goes on backstage and I 
hope to help out again in the future.

It is clear to see there is so much more 
to Scotland than the typical stereotype 
and that fashion helps express the 
nation’s identity. With events such 

as the Scottish Fashion Awards 
celebrating creativity, it not only has 
an effect on one’s personal identity 
but it ensures Scotland’s continuing 
presence across the fashion world.

For a full winners list and more about 
the Scottish Fashion Awards go to 
www.scottishfashionawards.com

To see more photographs from the 
event follow the awards on Instagram 
@scotfashawards or on Twitter @
scotfashawards

All photos  are credited to the 
Scottish Fashion Awards, owned and 
produced by Hartmann Media Ltd.

across the UK and find out about their 
courses and experiences. Sometimes 
it is perceived that in fashion many 
of the people can be quite malicious 
and spiteful, and yes, like any other 
area of business there are personality 
clashes. However, similar to sporting 
fans getting behind their favourite 
team, fashion is a community with 
people bonding over their love of 
design and helping each other. This 
is something I felt at the awards, as 
everyone worked together to make 
the occasion as enjoyable and as 
much about Scotland’s fashion 
identity as possible.

What left me in awe the most was 
seeing the ballroom transformed 
from a bare space into the ‘Highland 
Gathering’ theme with a party 
atmosphere, similar to that at 
Hogmanay. As the finishing touches 
were being put in place, I got the job of 
keeping the Instagram account for the 
awards up to date. This was something 

I really enjoyed as it involved getting 
to watch rising singing star Tallia 
Storm and indie rock band The View 
rehearse alongside I’m a Celebrity…
Get Me Out Of Here! NOW! presenter 
Laura Whitmore, who was host for the 
evening. 

Taking a break from social media 
as the guests arrived, it was a bit 
surreal playing “I Spy” to see whom 
I recognised. However, it was good 
to watch and take everything in as 
well as seeing the exquisite fashion. 
Among the attendees were British 
Fashion Council chief executive, 
Caroline Rush CBE and fashion 
director at The Daily Telegraph, Hilary 
Alexander OBE. Most importantly 
in my Mum’s view, however, I saw 
Patrick Grant, the judge from The 
Great British Sewing Bee.

At times I did feel like an awkward gate 
crasher, especially when the guests 
began to take their seats. At the first 
of the two tables I was responsible 
for were Tallia Storm and British band 
The Vamps, along with stars of Made 
in Chelsea, Lucy and Tiffany Watson. 
Seated at the second booth were 
Christopher Kane and his team. A 
regular at the awards, Kane was the 
first recipient of the Young Designer of 
the Year in 2006 and has gone on to 

“It was great 
being backstage”

“...there is so 
much more to 

Scotland”



FAIR ISLE 
F R E N Z Y

How Britain’s most remote 
inhabited island changed 
the fashion world forever.

By Sophie Henderson

If you take a look around you will 
notice that this distinctive pattern 
is everywhere – from high fashion 

catwalk shows to that pair of socks on 
the high street. But do you ever wonder 
just where it came from? Let us explore 
the wonderful world of Fair Isle and its 
knitwear.

Firstly, the Fair Isle design originates 
from the land of Fair Isle – the most 
magnificent and breathtaking island 
you will ever encounter.  Renowned for 
bird watching, historic shipwrecks and 
all-round beauty means it’s a stunning 
experience that will stay with you forever. 

The land is just five kilometers 
long, lies halfway between Orkney and 
Shetland and is visible from both islands. 
A miniscule population of just 55 means 
it is one of the most isolated and remote 
lifestyles to exist in the United Kingdom. 
Internet speeds are slow; there are no 
supermarkets, cinemas, or any other 
source of city-life entertainment we take 
for granted. The Isle sees a local hall that 
is used for social events and dances, a bird 
observatory, many crofts, a lighthouse 
and a lot of spectacular scenery including 
vertiginous cliffs rising to almost 200 
meters. It takes either a 90-minute journey 
by boat, or half an hour by plane to reach 
the Shetland mainland, which again is an 
isolated land in itself, being 145 miles 
north of mainland Scotland.

The weather is extraordinary. 
Summer sees one beautiful day, the next 
a borderline hurricane and then a misty 
dream. Such ferocious and unpredictable 
weather though can make the island even 
more spectacular – with the cliffs being 
a must see for visitors. The weather can 
be so stormy and atrocious that transport 
to the island is cancelled, imprisoning 
islanders on the land for days on end. In 
terms of school, children must move to 
the mainland at the age of 12 and attend 
the high school school there – only being 
able to get home every second weekend – 

weather permitting of course – due to the 
heavy transport involved. Does this island 
seem fascinating yet?

Despite all these inconveniences, Fair 
Isle offers a quality of life like no other. 
Growing up there involves incredible 
freedom, the freshest of air, much contact 
with nature and unbelievable safety. 
Inhabitants are known to rarely lock their 
homes whilst allowing their children 
to explore the wildlife-filled land to 
their hearts content. Fair Isle is a land 
of great things and it has been said to 
have a ‘dynamic, welcoming and strong 
community’ with the locals being the most 
kindhearted people. 

If you head west from Fair Isle, the 
next land you would reach is Canada. If 
you travel east you would eventually find 
yourself in Norway. Fair Isle is also a 
popular cruise ship destination as locals 
can purchase this ever-so-famous Fair 
Isle knitwear and swiftly experience the 
extraordinary lifestyle.

Origins of the Fair Isle Design
The Fair Isle pattern developed on 

Fair Isle over 500 years ago, when local 
knitters discovered that fine yarns spun 
from the native Shetland sheep’s wool 
stranded into a double layer, produced 
robust, warm, and lightweight garments 
with a distinct soft handle. 

Such extreme weather experienced 
within the island meant there was a 
constant demand for protective knitwear, 
keeping Fair Isle women occupied for 
hundreds of years whilst their husbands 
worked at sea. The weather and darkness 
often kept women and children indoors, 
resulting in the evolution of these complex 
patterns and making a change in fashion 
history. Islanders would trade with passing 
ships, exchanging homemade textiles of 
high quality for fresh produce and goods 
they were unable to make themselves. 

Fair Isle has very close contact with 
the sea. Over the years, the island has seen 



hundreds of shipwrecks and sometimes 
while helping these vulnerable sailors the 
locals came close to starvation. Although 
the silver lining of this situation was that 
these wrecks brought timber for building 
and tool making on a treeless island. Over 
the years, the sea surrounding Fair Isle has 
taken a heartbreaking number of islanders’ 
lives. In 1897, Fair Isle saw its cruelest 
tragedy which took eight men. The caring 
women of Fair Isle provided knitwear to 
help these families. 

Today, inhabitants of Fair Isle and 
the Shetland Islands still continue to 
produce some of the finest knitwear 
imaginable. These historic skills are 
passed from mother to daughter to create 
original designs that are of the highest 
quality whilst reflecting the colours of 
the stunning Islands – each garment 
made with equal compassion and the best 
craftmanship. 

High Fashion and Fair Isle
The term ‘Fair Isle’ is now used 

worldwide, synonymous with the intricate 
pattern. This unique style, essentially, is 
everywhere – in endless colours, styles 
and variations with garments ranging 
from cardigans, headbands to handbags 
and everything in between. High fashion 
has recently taken a great interest in these 
timeless, infinitely variable patterns and 
we can totally understand why. However 
are they doing it in an acceptable manner?

Earlier this year, two Chanel staff 
visited Fair Isle for fashion research 
purposes. Successful Fair Isle knitwear 

producer, Mati Ventrillon, who migrated to 
the island from France, sold several pieces 
of her knitwear to the researchers for the 
reputable Chanel house. However, it was a 
surprise for Ventrillon what was to happen 
to these pieces.  

Chanel’s 2016 Pre-Fall show saw 
identical replicas of Ventrillon’s Fair Isle 
designs, directly copying her precious 
designs. Some saw this as a fantastic 
endorsement opportunity, whereas 
the majority of others, including Mati 
herself, saw this to be absurdly unfair. 
Ventrillon renowned for her traditional and 
beautiful designs, stuck up for her rights, 
demanding an apology from Chanel who 
had performed such a bad-mannered and 
unprofessional action for such a well-
regarded company. 

After speaking with the talented 
Frenchwoman herself, it was discovered 
just how deeply affected she was by 
the incident, Mati describes, “If you are 
confronted with a situation where your 
product has been copied by a multimillion 
business you have no chance because the 
‘damage’ this can cost your business is 
purely insignificant, in fact if someone 
is benefitting from it is you: the small 
business, the one with the skills, the one 
with the understanding, the one with the 
heritage, the one with the history.”  

She also made the important and 
valid point that, “All your knowledge, 
all your skills, all your understanding, 
all your history, all your heritage has 
no value when it comes to business so 
what are we craft people going to do? 
How are skills and heritage going to be 
valued in the future if we want tradition 
and craftsmanship to survive?” Ventrillon 
aims to speak for many of those traditional 
designers in the world today, whilst 
putting a stop to those who use research to 
their advantage. 

There must be many examples of this 
behaviour within the fashion world, with 

high-end designers always introducing 
innovative and flamboyant designs. It 
is acceptable to take some degree of 
inspiration and influence from smaller 
designers – but when the whole design 
is copied this calls into question the use 
and rights of designs? This shocking 
news about Chanel and Ventrillon went 
viral, with thousands supporting the local 
designer rather than the luxury fashion 
retailer.

However, the Chanel team were 
extremely considerate and helpful 
regarding the whole situation. Immediately 
they apologised, crediting Ventrillon 
for her work and stunning designs. An 
article was written on the Chanel news 
website regarding the remote island and 
the unique designs of Fair Isle and Mati 
Ventrillon especially. Ventrillon has most 
definitely made a great impact on the 
fashion world by demanding her rights and 
emphasising just how truly serious, hurtful 
and damaging plagiarism is, especially 
to extremely hardworking, small artisans 
like herself. In the end, Mati Ventrillon 
and her distinctive designs received the 
endorsement they deserved. It is also 
hoped that because of this endorsement the 
future will see an improved awareness of 
Fair Isle; its history and skilled inhabitants 
who have generated this spectacular 
creativity. 

Mati finishes the interview by saying, 
“Fair Isle and its pattern are two historic 
partners which still continue to be a 
thriving success. Shetlanders wear these 
designs to show off their cultural identity, 
whist others do so for a unique fashion 
statement.” 

We would like to praise Ventrillon 
and other Fair Isle knitwear designers 
for living in such otherworldly locations 
whilst producing the garments that keep 
the somewhat enchanted history of the 
island alive today. 



Scottish based designer Catherine 
Aitken creates beautifully hand crafted 

designer handbags, totes and purses. 
With her studio located in the heart of 
Edinburgh, she focuses on working with 
Scottish fabrics and tartans such as Harris 
Tweed, Fife linens and waxed cottons. 
Since making a career jump three years 
ago from the film and television industry 
to designing handbags and accessories, 
Catherine has had growing success with 
her business and continues to expand each 
season.
 
I was fortunate enough to catch up with 
Catherine and chat to her about her 
inspirations and influences, what it’s really 
like to break into the designing world of 
fashion as well as gain some useful advice 
and tips for aspiring designers.

Take me through a typical day in the 
Catherine Aitken studio.

I start fairly early, probably about seven 
doing emails and then I’ll start getting the 
orders that are going out that day ready 
to be posted. Some time is then spent 
designing and the rest of the time making. 
At the moment it’s mostly making and 
not much designing because of Christmas 
orders and you never seem to be able 
to make enough. Although I get smaller 
items made by other people for me, the big 
handbags and other larger items are things 
I still do myself so my design time is often 
really limited. Then, at the end of the day, 
everything goes to the post to be sent off.

Where did you take inspiration from 
as a teenager and what is it that now 
influences your designs?

In my teenage years I took inspiration 
from current fashion trends in magazines 
that I’d then try to replicate and make for 
myself. Now, mostly I’m influenced a lot 
by film. I did a whole recycled period that 
was influenced by films such as Mad Max 
as well as anything that had a futuristic, 

apocalyptic ideal where people had mix 
match clothing. I’m also really inspired 
by 40s and 50s cinema. The shapes of the 
women influence the shape of the bags. 
For example, I continue to make a bag 
called the Hayworth which is inspired by 
Rita Hayworth and the fantastic hourglass 
figure that she had. Another bag is the 
Hepburn which is inspired by Katherine 
Hepburn and the way that she had a 
masculine, feminine wardrobe. From this I 

What was it that inspired you to use 
specifically Harris Tweed and other 
vintage materials?

I really loved the cloth and my first 
collection is made up of nearly all recycled 
things that I found in charity shops such 
as old mohair capes, old Harris Tweed 
jackets etc. It was just from a love of all 
these fabrics. Also, when I was brought 
up, my grandmother was a dressmaker and 
my uncle was a kilt maker so I was always 
surrounded by mohair, tweeds, tartans and 
other materials of that type which at that 
age, I rebelled against to a certain extent. 
I actually really hated them for a long 
time but luckily came back to them again. 
Generally, getting into Harris Tweed was 
through the recycled jackets and making 
the recycled bags and then loving the 
material so much that I started to buy 
contemporary tweed.

Do you have a personal favourite from 
your collection?

I really like making bags out of old 
Harris Tweed jackets because each one 
is individual. My favourite always tends 
to be the latest bag that I’ve designed. At 
the moment it’s the Wanderlust which is a 
backpack that converts into a messenger. 
I feel passionate about each new one and 
then it moves on to the next one.

Catherine Aitken
An Insight into the Life of 

Scottish Designer Catherine Aitken

‘Hepburn’

‘Wanderlust’ 

“It was a naturally 
evolving process”

went on to use a combination of harsh and 
soft materials for the design and then the 
bag developed from there.

Was it challenging changing careers? 
Have you always had a keen interest in 
fashion/accessorising? 

I did have an interest years ago when I was 
a teenager and I actually made my own 
clothes. I continued to have an interest up 
until the time I started in the film industry 
where I just got completely hooked into 
that and didn’t really make much at all or 
design anything for about 20 years. Once 
I started it again, it was then trying to find 
a platform and a way to sell my designs. 
When you initially don’t know anything 
about what you’re trying to do, it’s quite 
hard to see an end goal and have a focus. 
Eventually I realised that what I did want 
to focus on was fashion as opposed to 
craft. I tried to channel everything I learnt 
as a teenager and remembered all the 
things I loved doing. The transition did 
take a long time but in a way it always felt 
as if it was a naturally evolving process.



Shortly after your designs were featured 
in the film ‘Not Another Happy Ending’, 
a competition was created that gave a 
member of the public an opportunity to 
win one of your designs. This ended up 
doubling your fan base, did you expect to 
receive that kind of response?

No, it was really good to take part in that 
competition, I didn’t expect the response 
at all but that’s what happens when 
celebrities are involved! 

You’ve also had your work shown 
across the world including places such 
as London, New York and LA and your 
work is retailed in stores throughout the 
UK, Europe and the US. What was it like 
entering the US market and how does it 
differ from that of the UK?

When I first started doing it, it was 
more to do with heritage and the tartans 
and the tweeds and how it related to 
people’s romantic notions of Scotland. 
I’m now glad to find that it’s more of a 
fashion forward contact that I seem to be 
getting. It’s now more about the fashion 
side for the little boutiques that contact 
me. Obviously they’re interested in the 
materials but they see it as a fashionable 
piece and that to me feels like I’m doing 
something right. 

It’s fantastic when people look at it as 
a lovely thing to wear rather than it just 
being about the materials themselves. I’ve 
never done a trade show in the States but 
I’m hoping to do one in August 2016. 

You’ve recently worked closely with 
‘Strictly Come Dancing’ contestant Judy 
Murray, was it important to you to have 
Scottish woman representing the brand 
seeing as you focus so strongly on using 
Scottish materials?

Judy Murray wanted to launch a collection 
with Harris Tweed that she’d designed 
herself so she came to me because she 
wanted my designs to be a part of that 
collection. It’s a bonus that she’s Scottish 
but I hadn’t necessarily thought about 
that aspect of it. It would be great to have 
a brand ambassador in the future but 
unfortunately it can’t be Judy Murray as 
she uses her own tweed. I also made some 
of her outfit for the ‘Sports Personality of 
the Year Awards’. Seeing my designs on a 
public figure felt really good because she 
is a high profile woman and was going to 
be on TV and in the papers.

Why is it that good quality customer 
service is so important to you?

One reason I’m so passionate about it is 
that because it’s a small business you have 
to try and stand out from the crowd and so 
you’ve really go to give the best quality 
service possible. Also, when you’re a 
relatively unknown brand, if people are 
putting trust in you then you have to make 
sure that they feel that they’re getting 
a really good service so that they come 
back again. I think it’s so true that you get 
80% of your business from 20% of your 
clients, as I’ve got customers that come 
back again and again to purchase things 
for themselves or to buy gifts for others. 
I feel that if you’re paying a lot of money 
for something handmade then it has to 

be beautifully presented when it arrives 
and just overall give a feeling that it’s 
something really special you’ve spent your 
money on and therefore it’s worth it.
 
What advice would you give to aspiring 
designers or those that want to change 
their career path?

For those changing career path, I’d say 
absolutely just go for it, no matter what 
stage in life you’re at. Nowadays, people 
that are older seem much younger and 
there are just so many opportunities out 
there.

For aspiring designers, if you’re designing 
your work then it’s really good to take it 
to a manufacturer and make sure that they 
can make it to top spec. Sometimes when 
you spend too much time making, then 
you’re unable to think about the bigger 
picture and new designs. If I was to have 
my time round again and a bit of money 
then I would probably get more things 
manufactured and make less myself. My 
advice is to try and start off that way if 
you can, even if it’s in a small way by 
getting someone else, someone with 
fantastic expertise to make things for you, 
to allow you to focus on your own ideas 
and have plenty of design time.

Article by Billie Owens

FindCatherine here:
http://www.catherineaitken.com/
Twitter: @catherinaitken
Facebook: https://www.facebook.com/
CatherineAitkenBoutique/

“absolutely just 
go for it”

“feels like I’m doing 
something right”



Smoulder
and 
Sparkle
Glamorous eveningwear shot 
in contrast to the grit and 
grey of Aberdeen city.



Stacy wears: Dress - Missguided
Devon wears: Dress - Motel Rocks



Stacy wears: Dress - Missguided



Devon wears: Coat - Zara, Playsuit - ASOS, 
Boots - H&M
Stacy wears: Jacket - Zara, Cami - Topshop, 
Shorts - ASOS, Boots - River Island



Devon wears: Playsuit - ASOS, Boots - H&M
Stacy wears: Leather jacket - Zara, Top - Topshop, 
Shorts - ASOS, Boots - River Island



Devon wears: Dress - Forever Unique 

Models: Devon Cox and Stacy Benson
Photographer: Craig Scott
Stylists: Ciara Boyle and Annabelle Brockwell



Jekyll and Hyde
Boho inspired fashion versus dark, grungy style.

Photographer: Dorota Puszkiewicz
Models: Gosia Kruszynska and Helen Thomson
Stylists: Sophie Henderson and Kirsty McCall





Helen wears-
Headband: H&M
Fur Coat: Stylist’s Own



Gosia wears-
Vest: H&M
Slogan Tee: H&M
Shirt: Primark
Shorts: Topshop



Helen wears-
Headband: H&M
Dress: H&M



Gosia wears-
Body: H&M
Shorts: Topshop



Get glam with 
these Gothic 
inspired pieces. 
Stay on trend 
with essential 
details such as 
lace, velvet and 
embellishment. 

Gothic  
        Glamour

Lipsy, £65

Monsoon, £45

Dune, £89

Penny’s, £29.99

Monsoon, £59

New Look, £12.99

Miss Selfridge, £59

  Above: Lace top, New Look,   
  £15.99

Miss Selfridge, £4.50

Dune, £129

Pretty 
Eccentric, £129

Product Selection: Caroline James



  FASHION | BEAUTY 

 GET  

THE

 LOOK

The Body Shop 
Foundation
SPF 15

Bronzing Duo 
Littlewoods
£14

Cream Contouring Palette
Iconic London 
£29.99

Magic Eyelashes 
Accessorize 
£9

Eyeshadow Palette
Iconic London
£18 

‘Light Me Up’ Lipgloss
Accessorize
£6

‘Deep Sea’ Nail Polish
Accessorize
£5

1)

2)

3)

4)

5)

6)

1) Miss Selfridge £39
2) Very £16
3) Lipsy £75

Page by Louise Lyall

Finding the perfect outfit before a night out can most 
definitely cause unnecessary stress to your day. For most girls, 
nights out start with the same question lingering on everyone’s 
minds, ‘What are you wearing?’ It may seem like a task in itself 
and you may question your outfit choice right up until the last 
minute. But here to save some stress and make your getting 
ready process enjoyable rather than stressful, is a guide to all 

things fashion and beauty related 
ahead of your big night out. 

A sultry smokey make up look is sure to dress up any outfit 
whilst adding a hint of glamour. A smokey eye with contoured 

skin finished with a highlight to your cheekbones and a glossy lip 
is all you require to leave you looking flawless.  

As for your outfit, I think we can all agree that you can not go 
wrong with a little black dress, a pair of stunning heels and a 

dazzling clutch bag to catch an eye or two. 
 

4) New Look £34.99
5) Blue Inc £24.99
6) BHS £14

Wave goodbye to your working 
troubles, here’s a guide to your 

perfect girls’ night.

  Girls night’ 



The 6 Stages of Going Out

Stage 1 - Makeup Prep

The transformation a girl goes through when getting ready 
for a night out on the town

Model: Lauren McKay
Photographer: Ryan Jardine
Stylists: Lori McNeil and Beth Robertson



The 6 Stages of Going Out

Stage 2 - Final Touches

Stage 3 - Pre Drinks

Model wears: 
Sleep Shirt, 
Victoria’s Secret



Stage 4 - Bag Check

Model wears: 
Dress, Primark
Clutch Bag, 
Primark



Stage 5 - Ready to Go... 

Stage 6 - The Aftermath

Model wears: 
Jacket, Zara
Shoes, New Look



THE 

FLAWLESS FACADE
Let the night take the blame while you pull 
off the perfect pretence in statement furs, 
seductive makeup and lashings of attitude. 

Photography
ARTURAS KRASENKO

Styling
ALANA JOHNSON & JESSICA CONVERY



CARLY WEARS: 
WAREHOUSE JACKET (£69.00)

and WAREHOUSE EMBELLISHED 
DRESS (£80.00)

(www.warehouse.co.uk)





NICOLE WEARS: 
RIVER ISLAND FUR JACKET 

(£85.00)
and RIVER ISLAND DRESS 

(£60.00)
(www.riverisland.com)



His &Hers...
This fall, lingerie takes inspiration from loungewear. 
Get a load of the trend that’s triumphing this season!



His &Hers...
Opposite Page:

Beth wears; 
New Balance Sports Bra £9.99, 

Victoria Secret Pants,
 Denim Shirt (model’s own)

This Page:
Beth wears; 

Bra and Shirt (as seen before)
Jonas wears; 

Calvin Klein Boxers £10.99



Beth wears; 
New Balance Sports Bra £12.99, 

Calvin Klein Boxers £10.99
Jeans (model’s own) 

Jonas wears;
Jeans (model’s own)

Stylist and MUA: 
Emma Bjerre Cobley

Models: 
Beth Robertson and Jonus Cruzel

Photographer: 
Clémence Pacault

Thank you to Aberdeen Business 
School for the use of their studio



NUDE

Leather Watch
Anne Klein

£16.00

Fur Jacket
Topshop
£85.00

Floppy Hat
Miss Selfridge

£30.00

Nude Biker Jacket 
Very.co.uk

£55.00

Aisha Fishtail Dress
Prettylittlething.com

£30.00

Dress
Lipsy

£38.00

Naked Gel Lip Liner 
Iconic London 

£11.00

Michael Kors Tote Bag
House of Fraser

£193

Pace Heels 
Office
£65.00

Oxbury Boot
Dune
£129

This neutral 
colour palette 

creates the perfect 
style solution for 

day and night

the
In

Created by Jodie Shepherd

Roll Neck Nude
Very.co.uk

£16.00

Outfit
Marks & Spencer



Photographer: Anna Wytrazek

Models: Martina Bollova, 
Danica Ollerova,  
Nikola Skurconakova

Stylists: Danica Ollerova,  
Nikola Skurconakova

is the new black
WHITE 



A celebration of snow 
white fashion and 
wonderful nature in the 
magical Winter Gardens 
in Aberdeen’s Duthie 
Park.

Nikola wears:
Dress; River Island



Martina wears:
Jeans; River Island
Long-sleeved shirt; 
River Island



Nikola wears: 
Jeans; River Island
Sleeveless shirt; 
River Island 
Shoes; Model’s own

Danica wears:
Jeans; River Island
Sleeveless shirt; 
River Island 
Shoes; Model’s own



Danica wears:
Sleeveless shirt; 
River Island
Jeans; River Island
Shoes; Model’s own



Sleeping Beauty 
Or how to make the most of the 

time you spend asleep every day

W hen all of us are in constant demand, we tend to spend every 
single minute of our day either working, looking after our 
family or getting our lives in order. Due to this busy lifestyle, 

we often forget about ourselves or simply run out of time to build our 
beauty routines into our daily schedules and give our skin the care it 
deserves. 

People tend to forget about the number 1 rule of preserving a healthy 
glow which is drinking a substantial amount of water. “Water helps 
clear the toxins that cause inflammation and blemishes and it also 
assists in transporting nutrients and oxygen to skin cells, and preventing 
dehydration, which can cause premature ageing,” explains integrative 
practitioner Isaac Eliaz. Therefore, do not hesitate to pick up an extra 
glass of clear mineral water every day to keep that summer glow as long 
as possible. 

Moreover, if we run low on sleep this also shows in our skin. Red 
circles, blemishes and the look of crow’s feet is something that we have 
all experienced in busier periods of our lives. Research proves that the 
protein in soy milk can help shrink swelling and has a smoothing effect, 
however it can only provide a temporary solution. We all need some time 
to rest in order to be as productive as we possibly can during the day. 

However, there are products that can help us keep our skin clear and 
radiant. 16-18 hours a day might not be enough to get everything done 
and leave time for skin pampering, but why would we not use the time 
we spend snoozing every night to give our skin vitamin rich hydration. 

We have listed some products below to help you wake up with the 
flawless look you have always wanted. 

Written by Gusti Simon 

Editor’s ‘drug store’ pick

Camomile Cleansing Butter
The Body Shop 
£18

Burt’s Bees Beeswax Lip Balm
Marks & Spencer 
£3.70

SOS! Help if you’re 
running low on sleep 
Matte Kajal White 
The Body Shop
£10

‘Pure magic in hydrating and preventing
 the first signs of ageing’ 
Pure Super Active Moisturiser
Marks & Spencer 
£9.50

Invest in your youth 
Flawless Future Caplet
Serum Powered 
by Ceramide 30ml
Elizabeth Arden
£64

Dermatologist’s tip: 
‘Using the right products is 
not enough if you don’t have 
a clean, gentle pillow case, 
which has to be washed 
regularly.’

Lexington Framed Sateen Pillowcase
Amara 
£59



   The Urban 
Aesthetic
With the move towards 
more industrial interior 
spaces, full of polished 
concrete and minimalist 
furniture, there is a need 
for items to soften and 
brighten any modern home. 

Houseology Spitfire 
Chair £1,995
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Deer Head by Amara 
Zoo Collections £10
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Ollie lighting £250

Amara Ebb & Flow collection £190

Amara £126

Houseology Bluebell 

Crush Cushion £65

Eclect Design Mustard Velvet Cushion £26Oliver Bonas 

£32

By Gabrielle Etchells



M
irror Stool by Sunny Toddstool Prints £280  

Let’s go back to basics

Iconic London - £18.00

M&S £265.00

Happy Jackson - £12.00

Houseology - £40.00

Debenhams - £25.00

Amara - £75.00 

Houseology - £35.00

Very - £12.00

Stripping the room 
back to a limited colour 

palette gives you the 
freedom to 

BE CREATIVE with 
accessories.

EMBRACE your inner 
designer and re-vamp 
your room to enhance 
productivity and allow 
you to ENJOY that well 

earned ‘me time’. 

Fairy lights and soft 
furnishings bring a 

touch of FEMININITY 
and magic to your space 
and surround you with 

positivity!

By adding pops of 
COLOUR, PATTERN, 

and TEXTURE, you can 
build a timeless and 

easily interchangable 
environment. 

By Shannon Keary



Trousers & Boots - Topshop 
Top - Zara Studio



Structured
implicity 
Photographer Rory Bain 
Model Stacy Simmers
Stylists Stacy Simmers & Gusti Simon



I N S P I R E D
B Y  M O D E R N
A RC H I T EC T U R E
We tend to forget to appreciate the 
buildings surrounding us. Colours, 
shapes and textures were all selected  
to create a simplistic tribute to them. 



Top & Shoes - Topshop
Skirt - Zara Studio



Trousers, Ring & Shoes - Topshop
Jumper - All Saints

Top - Zara Studio

Sometimes simplicity makes the biggest statement  



Coat, Trousers & Shoes - Topshop 
Belt - Stylist’s Own
Top - Zara Studio



How would you introduce yourself 
to a stranger?
I’m Natalia Evelyn Bencicova 
and I was born in December 
1992 in Bratislava, Slovakia. I 
study fine art and I mostly use 
digital photography to express 
my thoughts. I’m a storyteller 
who transfers her thoughts into 
pictures, somebody who sees 
magic in the everyday world. I 
create illusions based on truth. 

When did you know that you 
wanted to become a professional 
photographer? 
I never knew it. I still consider 
photography just a medium that 
helps me transmit my vision. It’s 
more a passion than a profession.

Your style has evolved through 
the years…How would you 
describe your photography style 
at the moment?
It’s ever-changing and still 
evolving. To me, photography is a 
bridge between me and the outside 
world. I avoid using definitions 
and categories. I see my work as 
something between commercial 
and artistic, public and private, 
visual and conceptual. I would 
rather connect these pair of words 
than divide them. 

Where do your ideas for new 
projects come from? 

From my imagination which is 
formed by the world around us. 
What we know is just a connection 
of everything we saw, heard and 
experienced in life. You are the 
point in which all the references 
that caught your attention mix 
and create something new. A new 
project is always a good reason 
to explore my interests further. 
I let myself be inspired by doing 
thorough research because I 
really need to understand the 
topic if I want to communicate a 
certain message. I use a lot of art, 
history, mythology and psychology 
references in my work.

What inspires you the most?
My own mind. It’s the most 
complex and interesting ground 
I’ve ever entered, but it’s also very 
chaotic. It can be an unknown path. 
You don’t know where your mind 
may lead you, you can get lost in 
your own thoughts but you may 
also discover things you would 
never expect! My life is my own 
experiment.

What was the most unexpected 
issue you’ve been faced with 
during any of your photo shoots? 
I always get inspired by things that 
happen unexpectedly. Sometimes 
I’m really surprised how fragile a 
human body is. When my vision 
gets a real shape and form and it 

Evelyn

Evelyn Bencicova; photo: Marek Wurfl

I met Evelyn in 2011 when she was a model and photography was just her hobby.  I’m proud to say that she 
asked me to be a model for her fourth photo shoot. Now she is a Hasselblad Master 2016 in the category of 
Portrait (Patrick Demarchelier won this award too!), she has more than 30,000 likes on her Facebook page 
and her photos have been published in various magazines around the world. I’ll let her introduce herself...

illusion vs reality 

Focusing on academic knowledge, 
interesting aesthetics and both visual and 
conceptual aspects of photography, her 
photos always convey a strong message. 

Bencicova

by Danica Ollerova

doesn’t look like I imagined it to 
be, I suddenly lose control over 
the situation. This breaks all my 
professionalism because I feel 
like I’m not the director of the 
story anymore. It can get quite 
uncomfortable when illusions 
change into something real.

How do you overcome that 
challenge? 
The challenge you always have to 
overcome on set is the contrast 
between your vision and the 
result. I rarely get exactly what 
I originally wanted so a lot is left 
to improvisation, but most of my 
creativity comes from this chaos
and discomfort. 

Who do you look up to in the 
fashion industry? Have you been 
fortunate enough to work with 
them?
I look up to all people who create 
their work with real belief and 
passion and I’m fortunate to work 
with many of them every day. 

You often collaborate with Adam 
Csoka Keller. Why is that? Could 
you tell me more about these 
collaborations? 
Adam is my close friend and 
colleague, one of the most 
important people I’ve met. We can 
live apart but still together. We 
found ourselves in each other. We 



Each project is different 
and I find it very important to 
always learn something new. I’m 
not here to judge my projects and 
decide which one is better than the 
other. I just want to keep creating 
and learning.

What are you working on right 
now?
I’m working on various projects 
and ideas at the moment. To me, 
the most difficult and almost 
impossible task is to focus solely 
on one thing. I don’t like to talk 
about things before they are done 
but I can tell you that there’s a lot 
to come soon!

Black and white magic series; photo: Evelyn Bencicova

Black and white magic series; photo: Evelyn Bencicova

share ideas and visions to the point 
that we can communicate without 
words. Our relationship is based 
on respect, trust and mutual and 
evolving inspiration. We develop 
and grow separately, support each 
other as individuals but also work 
together as a team.

Living or dead, who would you like 
to collaborate with? 
Please don’t make me decide! 
There are too many people 
whose life, work and philosophy 
inspire me. From living people, 
I would love to collaborate 
with Andrzej Zulawski, a Polish 
cinematographer and a director 
of my favourite movie called 
Possession.

You’re very popular on social 
media platforms, your photos 
were published in various 
magazines all around the world…  
I always care about taking a good 
picture in the first place. That is 
already a rare accomplishment. 
Publishing photos is the last part 
of the whole process.  My work 
should communicate and drive 
attention to what should be seen. 
I want people to engage with a 
strong visual.  
 
Which project is your favourite so 
far? 
Either all of them or none of them. 

Have you ever reached a moment 
when you thought about quitting?
No, I haven’t. Photography is 
my life, priority and a sense of 
being. Also, I’m not the type of 
person who thinks about quitting. 
I would rather transform, evolve 
or develop something else than 
stopped doing it at all.
 
You’re always well dressed. How 
would you describe your fashion 
style on a day-to-day basis?

I don’t care that much about what 
I wear. Even though many people 
consider my style special or 
even unique, I see it as something 



it can hurt. 

What’s your secret talent? 
I can read very fast in my head but 
not out loud. I can easily memorise 
words but I’m not able to 
remember any numbers. I’m quite 
theoretical, I love studying and I’m 
addicted to information.
 
What’s your favourite song at the 
moment? 
Louise by LL1203 Neil Flynn but an 
American composer Philip Glass is  
my ultimate favourite. 

What’s the question you’ve 
always wanted to be asked?
I like all questions that don’t limit 
my thinking. These questions were 
also quite good!  

Follow Evelyn:

evelynbencicova.com 
Instagram/evelyn_bencicova 
Facebook/Evelyn Bencicova 
Photography 

really simple and natural. I have 
a few favourite pieces which are 
comfortable and I feel myself 
wearing them. I know what fits 
me and I don’t need to think 
about it that much. Having such 
a signature look saves you a lot 
of time and energy which can be 
invested in other things. My style is 
simply what I like and my clothes 
represent my personality. I don’t 
follow any fashion trends. It’s good 
to get inspired but nobody can 
decide what clothes I should put 
on.

Is there anything you would never 
wear? 
Jealousy, lies and an evil character.

What advice would you give to 
fashion students?
Create your own way and set 
your own goals. Don’t be afraid to 
experiment or even fail if you can 
learn from it. That’s my advice 
to any student - including myself. 
Fashion is a form of art which is 
close to people so it should be 
used to communicate with its 
audience and not just entertain.

This is the seventh number of 
our annual fashion magazine, and 
therefore, I’m going to ask you 7 
quick questions! 
I also want to find out some 
interesting facts you haven’t 
revealed in any of your previous 
interviews. Are you ready?
Yes, let’s do it! 

What’s the one thing people might 
be surprised to know about you?
I’m full of surprises.

What’s the question that people  
ask you all the time?
Where I am from and where I get 
my inspiration.

What would be the name of your 
autobiography? 
Intensity of Insanity.

What phrase do you think defines 
how you live your life?
There’s so much more beyond the 
usual. I always want to go higher 
and deeper no matter what it 
takes. I want to be alive. I want to 
be awake. To be conscious is the 
most important thing even though 

Asymptote series; photos: Evelyn Bencicova



Interview with 

Gill Buyers
The woman behind the success of 

‘‘the only local guide to a modern life in Aberdeen”

Words by NIKOLA SKURCONAKOVA

The earliest magazine, that was made to inform ‘elegant society’ about life in court with news (or rather gossip), art reviews, music and 
current styles (hair, clothing, shoes and accessories) by using illustrations, is said to be Le Mercure Galant in 1672. Since then many 
magazines have emerged and vanished. Magazines became part of our lives, our peace of mind after a hard day at work or school when 
we grab a coffee and go through those shiny perfect pages. We like being told what to wear, where to go, what to eat or even what to think. 
Trend magazine brings all aspects of Aberdeen life to its readership.  I had the chance to ask a few question to its Managing Director, 

Gill Buyers. 

1. For the start, can you tell me something 
about Trend Magazine? How long has it been 
on the market? What is your target audience?

Trend was launched 8 years ago and is a 
local upmarket publication for Aberdeen 
City and Shire. It has a circulation of 21,000 
copies and is published every 2 months. We 
are aimed at a male and female audience 
25-55 of ABC1 demographic. We have an 
eclectic mix of features and articles covering 
the lifestyle areas of food and drink, fashion, 
travel, beauty and homes and interiors. We 
focus on small and local businesses and the 

local area as well as further afield.

2. Can you tell me something about yourself? 
When did you come to journalism or the 
fashion industry? Did you study something 

related to this field? 

I am a 50-year-old mother of 3 who started 
the business when I got divorced and had 
to find work. I needed a job, which was 
suited to me working at home, and could 
be as flexible as possible. I have always been 
interested in fashion and magazines and I 

decided that there was a gap in the market 
in Aberdeen for this type of publication. I 
did not study in this area but, since working 
in it, I think if I was to go back to education 
this is something I would consider. I was a 
Nursery Nurse after school before working 

for an airline as a stewardess for 6 years.

3. Since you work within the fashion industry, 
do you consider yourself being a fashion 
follower or fashion victim? And what is your 

favourite garment or trend? 

I have always been interested in Fashion 
so I don’t think of myself as a victim. I do 
however find out first hand what is ‘in’ and 
‘current’ and what the upcoming trends will 
be which makes me more aware of fashion.
I will always love handbags and shoes. They 
never date if you buy classic and, to be 

honest, I think classic is my trend.

4. Can you think of any trend you think 
should never come back to fashion? 

No, not really. Everything comes and goes 

and I suppose it just means the younger 
generation get to try them out but with a 

more modern twist. 

5. What makes your magazine different from 
others on the market?

The ethos we have at Trend is to be local 
and upmarket. Everything we write about 
in Trend must be locally focused and we 
feature small individual businesses, which 
are unique to the area. Even our fashion 
shoots are locally done using local freelance 
staff, photographers, stylists, fashion houses 
and where possible local models. We also 
focus on local charities and support these 

at our events.

6. Trend magazine writes not only about 
fashion but also about health and beauty, 
food and drink, travel, culture and many 
more. Which category is your favourite and 

why? 

I don’t really have a favourite I enjoy many 
things in my own leisure time, eating out, 
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travelling and spa treatments so it’s nice for 
me to read about the businesses in the area 

which provide this.

7. As a Trend follower I noticed you organise 
various events mostly for ladies. I noticed 
that the VIP tickets for the Love Fashion 
event were sold out within a couple of days, is 
it like this with every event you organise? Are 
women in Aberdeen interested in these types 

of events? 

The other main part of our business is 
events and, yes, we organise quite a few 
through the year. We normally sell all our 
events fully but occasionally due to timing 
they are not sold out. We try to appeal to 
all our readers’ age groups and, yes, I think 
most modern women are interested in the 
events we provide. Fashion is appealing to 
all generations and the events for the races 
and garden party give everyone a chance 
to dress up and have an enjoyable day out, 

while supporting a good local cause.

8. I imagine you are a very busy woman as it 
is, do you also participate in organisation of 
these events? Do you find time to attend the 

events as well?

I have a great team who work with me 
and at the beginning whilst implementing 
the events, I was instrumental in the 
organisation process. Now however, we 
have a meeting when we are planning for 
the year and go over the event and possibly 
change a few things then my team organise 
it. I do however help run them on the day.

9. Do you subscribe to the idea that every 
magazine today needs an online version to be 

successful?

No, I don’t think that is the case. I think it 
is added to with an online presence. Many 
people still like to pick up a hard copy of 
any publication or book but many, possibly 
more of the younger generation, enjoy 
reading various mediums online. They both 

can complement one another. 

10. Do you have a specific theme for each 
issue?  

No, we try to be generic. Due to the dates 
each issue is current, we try to be topical 

and we do keep seasons in mind.

11. Where do you get article ideas? 

We have a team meeting for each issue 
where we brainstorm and if someone has 
approached us with an article about a 

new business or product we take this into 
consideration too.

12. What are your future plans for the 
magazine? 

I would like to see the magazine continue to 
do well and would like to add more pages 
and increase circulation. My main goal 
is to ensure that it continues to be as well 
thought of and read in the City and Shire. 
We have tried to create a ‘Community’ that 
people feel they are part of, and while this 
is still growing, we still have to ensure the 

publication is as good as it can be.

13.  Do you think Trend could go from local to 
national or even further? 

I have often thought this would be a brilliant 
step for us, had I been younger I would have 
possibly investigated this further. However 
we would need funding and also a team in 
each city we decided to launch a Trend in 
and this is costly so it may affect the overall 

product.

14. What is your day like as a managing 
director? And what do you love the most 

about your job? 

I see to the day-to-day running of the 
business and deal with certain clients. I also 
go to networking events to promote the 

Trend brand, our events and services.

15. Do you consider yourself being a harsh 
managing director? 

I don’t think so. I think I listen well to what 
my staff say and take time to think about 
any response I give, but I suppose this is 

really a question for them! 

16. Do you take interns for your magazine? If 
so, what qualities are you looking for? 

Occasionally we do. They have to be 
outgoing and friendly and able to 
communicate with people face to face and 

one to one and in a team situation.

17. What is your final advice for the students 
interested in working for a magazine? 

Write about what you enjoy and are 
passionate about and it will show and shine 

through in any article.

I’d like to say thank you to Gill Buyers for 
taking time to chat to Prime.

“Fashion is appealing to all 
generations and the events for 
the races and garden party give 
everyone a chance to dress up 
and have an enjoyable day out, 
while supporting a good local 

cause.”

More information 
www.trendmagazine.co.uk



The Tailored Edit
Sharpen up with clean cut silhouettes



Blazer: Warehouse
Trousers: Warehouse
Shoes: Topshop
Bag (left): Topshop



Blazer: Topshop
Trousers: Topshop
Top: Topshop
Bag: Topshop
Shoes: Model’s Own



Top: Topshop
Waistcoat: Warehouse
Trousers: Warehouse
Shoes: Topshop

Stylists: Louise Lyall & Caitlin Falconer
Photographer: April Louise Stewart
Model: Barbie Varga
Make up: Nicole Reid
Borrowed clothing: Topshop & Warehouse



Model: Sarah Alice Snedden
Jacket: Hobbs at John Lewis
Jumpsuit: French Connection at John Lewis
Bag: Ted Baker at John Lewis
Shoes: Model’s own

ALL ABOUT THE GIRL
A selection of timeless, tailored classics for the working woman. 

From structured trenchcoats to staple bags, be the best dressed girl about town.



ALL ABOUT THE GIRL

Model: Louisa Thabet
Jumpsuit: River Island

Jacket: H&M
Hat: Stylist’s Own



Model: Sarah Alice Snedden 
Hat: Stylist’s own

Blouse: Somerset by Alice Temperley
Trousers: Jaeger

Photographers: Jen BirtlesKelman, Findlay MacDonald
Make Up: Smashbox Make Up Artists
Stylists: Charlotte Enora Kindig, Elizabeth Peacher and Sarah Alice Snedden



SOCIAL MEDIA
IS IT SHAPING OUR IDENTITY?

Sitting in class a few weeks ago, my 
lecturer brought up an interesting point, 
we were the first generation to grow 
up with social media. We were there 
from the start; when the social media 
giants of today were just starting up 
shop. At the age of nine, I was gifted 
my first phone, a plain silver ‘Sagem’ 
with ten different ringtones and access 
to the internet (a feature I never dared 
to use for fear of the unknown). At 
the age of eleven, I had my first social 
media account on Bebo. By sixteen, 
I’d gone through three different phones 
and over a dozen different accounts 
on various different sites. Fast forward 
to the present day, at nineteen, and 
I don’t get out of bed in the morning 
without checking my four main social 
media accounts and I genuinely feel a 
little sad if somebody unfollows me on 
Instagram. You’d think that by growing 
up with the phenomenon of social 
media, the point at which it became 
such a huge part in our lives would be 
clear to us. But the truth is, for me, it’s 
a complete blur. Although I can pin-
point when I began using social media, 

I struggle to remember when it was that 
it became an obsession. 

Slowly, the world around us has evolved 
into one where social media dominates 
society; our popularity and self worth 
judged by the amount of likes, views, 
and followers we obtain.

“According to 
Facebook, over 

1.49 billion people 
actively use the 

site every month.”
Social media can be an incredibly useful 
tool in this day and age. According 
to Facebook, over 1.49 billion people 
actively use the site every month. Long 
lost friends can be found, businesses 
can be started, talent can be 
discovered...the power of social media 
is growing by the day - as is society’s 
obsession with it.

Recently, a well known fitness and 
health YouTuber-turned-model, Essena 

O’Neill, created a huge wave in the 
growing trend of social media when she 
announced that she was giving it up. 
With well over half a million followers on 
Instagram, O’Neill deleted the majority 
of her photos and edited the captions 
of the remaining glimpses into her 
online life, revealing the truth behind the 
images. Seemingly harmless, carefree 
photos of O’Neill laying on the beach 
were revealed to be laborious tasks 
of posing a certain way to make her 
stomach flatter, all whilst “yelling” at 
her younger sister to find better angles. 
Photos of her in a stunning, white prom 
dress, laughing and smiling for the 
camera were later exposed, as she told 
her followers the truth; the dress was a 
paid promotion for a company, dozens 
of photos of fake smiles and different 
poses were taken to find the perfect 
Instagram-worthy image, and despite 
portraying this excitement for getting 
dressed up, she admitted that she felt 
“alone” at prom. 

Although Essena O’Neill received a 
huge volume of backlash from people 



claiming that it it was all a publicity 
stunt to gain more attention, she did 
get people thinking: are we all victims of 
filtering out the less appealing aspects 
of our real lives in order to portray 
perfect online versions? 

I will hold my hands up now and admit 
that I am a victim. Over the years, I have 
created and deleted and re-created 
countless social media accounts, all 
down to frustration, boredom and 
wanting to fit in. I have spent hours 
taking selfies, editing photos, deciding 
on captions, deleting photos to make 
my profile look better...all to portray 
an online identity that, in truth, is a lot 
different to reality. I would upload a 
selfie and wait nervously for likes, as if 
that would magically prove my worth 
to the world. If the photos I uploaded 
didn’t reach a certain amount of likes 
within the hour, I’d delete them. 
I realised that social media, particularly 
Instagram, was setting off my anxiety. 
Looking back, it’s ridiculous to think that 
I spent so much of my time worrying 
about how I was portrayed in a world 
that isn’t real. Don’t get me wrong - I 
still use and love Instagram, however I 
am less harsh on myself and don’t take 
it so seriously anymore. 

There is a silent competition in the 
virtual world of social media: who can 
get the most attention? If you stripped 
away the likes, the followers, the views, 
the comments, would people still be as 
addicted? Speaking from experience, 
the more likes and followers that I 
received, the more confident and happy 
I felt. The more praise and attention I 
received, the more important I felt. It 
worries me that we are turning into a 
generation of screen zombies, who 
would much rather live in this fake, 
virtual world than go out and appreciate 
reality. 

A recent research programme carried 
out by the University of Glasgow has 
shown that addiction to social media 
has been linked to depression, sleep 
deprivation and anxiety in young 
people. Although there is no solid proof 
that social media is the cause, the need 
for teenagers to be connected to social 
media 24/7 could be contributing to 
these illnesses. 

One teenager involved in the research 
programme said, “when I’m using social 
media, I’ll go from one to another and 
eventually I’ll have been on for about 
four hours. Then I’ll check the time. I 
should have been asleep but I never will 
be because I’m checking Facebook, 

Twitter and Instagram.”

Despite the obsession our
generation has with it, social media 
has provided me with some extremely 
positive experiences that I may never 
have encountered if I hadn’t been a 
part of it. I met my best friend, Izy, 
on a social media site. We spoke for 
years online before we finally got the 
opportunity to meet. We’ve been best 
friends for four years now. 

Not only have friendships been created, 
but as a student, who admittedly 
doesn’t watch the news or read 
newspapers often, social media sites 
such as Tumblr and Facebook help me 

keep up to date with current affairs. 
I realise that news articles posted 
on social media sites may be biased 
or inaccurate, however it creates an 
awareness, allowing me to search 
further for the story from more reliable 
sources.

Unlike Essena O’Neill, I don’t want to 
give up social media completely. I do 
enjoy seeing what others have shared 
and I gather inspiration from sites such 
as Tumblr. However, I am trying to cut 
down on the amount of time I spend on 
my phone. I used to check my social 
media sites as a ‘reward’ for studying 
for a certain period of time, or scroll 
through whilst waiting for the bus. I’m 
now trying to focus my attention on 
other things, realising that it’s not so 
much a reward, as an addiction.

The first step in breaking an addiction 
is to identify that you have a problem. 
Shortly before writing this article, I 
realised I was addicted to social media 
after I had to re-charge my phone three 
times in one day, due to countless 

apps being opened and closed and 
re-opened to check for updates. I am 
now more aware of society’s obsession 
and am trying to break my addiction, so 
when I look back on life, I can say that I 
lived it fully, not from behind a screen. 

If you also feel that you spend too much 
time on social media, here are some 
tips to help break the cycle:

1)  Stop using 
social media at 
least one hour 

before you go to 
bed

We’ve all been there; lying in bed, trying 
to sleep and thinking to yourself, “I’ll 
just check Facebook one last time...” 
Before you know it, it’s 3am and you’re 
wide awake, watching a random video 
of a cute dog you’ve been tagged in 
by a friend. Put your phone away, out 
of reach, and concentrate on getting a 
good night’s sleep - it reduces stress 
and boosts concentration levels!

2) Use an alarm 
clock instead of 

your phone

It’s all too easy to wake up, turn your 
phone’s alarm off, and head straight 
over to Instagram to see what’s new. I 
am guilty of this. At half past six in the 
morning, I will have already been on 
social media for at least 15 minutes, 
checking in on Facebook or Snapchat 
to see photos and videos from the night 
before. Quite often, I’m still too tired to 
register what’s been posted, but I’ll still 
scroll through my feeds anyway.

3) Try and limit 
yourself 

Checking your social media accounts 
is not a sin, but setting yourself a time 
limit on how long you can spend each 
day on it has multiple health benefits. 
Studies have shown that taking a break 
from social media or even cutting down 
on the time you spend on it can reduce 
stress. You’ll also have more time on 
your hands, you won’t subconsciously 
be comparing yourself to others and 
you may even find the motivation to try 
something you’ve never done before!

by Sarah Alice Sneddon

Photographed and styled by: Lillyanne McMahon and Sarah Brooks
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 FLATLAY
/:flæt/le
 noun
a layout of either clothes, makeup, 
stationery, food, drink, bags, shoes, 
accessories on a flat surface
 “I am going to make a flatlay for my 
 Instagram page”

Inspired by your favourite Instagram pictures, here are the 
six key pieces every girl should have in her wardrobe right now

Photographed and styled by: Lillyanne McMahon and Sarah Brooks



The Little Red Dress: ASOS | Lipstick: Too Faced #fashion #flatlay #red 

White Sneakers: New Look | Marble Bag: Target | Watch: Ardene 
Polaroid: Fujifilm #sneakers #flatlay #starbucks

47 likes

65 likes

The Little Red 
Dress

The White 
Sneakers



Black Skinnies: Express | Bag: Winners | Sunglasses: Forever 21
Perfume: Elizabeth James | Necklace: Stitches #nars #flatlay #blackskinnies

Blue Button down shirt: Joe Fresh | Bralet: Aerie | Sunglasses: Quay
Ball Cap: Tommy Hilfiger #pepsi #flatlay #lace 

77 likes

127 likes

The Collared 
Shirt

The Black 
Pant



Brown Bag: Fossil | Shoes: Stylist’s own | Watch: Fossil | Glasses: Ray Ban 
Eyeshadow Palette: Makeup Revolution #leatherpurse #flatlay #fall

Grey Scarf: H&M | Wool Hat: Zara | Beanie: Garage | Necklace: Topshop
Shirt: Joe Fresh #macbook #flatlay #grey

89 likes

96 likes

The Leather 
Purse

The Grey 
Scarf



Social Media has become 
increasingly influential over the 

years, YouTube in particular. There 
have been a number of people 
who have worked their way to 
success on their YouTube channels 
such as Zoella and Tanya Burr, who 
inspire many people to create 
their own YouTube channels. 
Fashion based YouTube videos 
inspire many people viewing 
these to follow the various trends 
that they are setting. Not only 
that, these videos also help to 
encourage people when deciding 
whether or not to purchase 
specific products or garments, 
as many people tend to look to 
YouTube for advice.

I had the chance to interview 
Lucy Flight who is an 18 year 
old YouTuber and blogger rising 
to success with over 27,000 
subscribers on YouTube and 
more than 44,000 followers on 
Instagram. From hauls to makeup 
tutorials to challenge videos, 

Lucy’s channel has a variety of 
videos to cater for the needs of 
her many viewers. 

I have been watching Lucy’s 
videos for a while now and have 
seen a rapid increase in her 
viewers and subscribers over the 
past year. Lucy is also a family 
friend and I was lucky enough to 
have her do my fifth and sixth year 
prom makeup. Therefore I have 
had the chance to experience her 
talent for makeup first hand. Her 
YouTube videos focus mainly on 
the themes of fashion, lifestyle and 
beauty and she also posts daily 
‘vlogs’ showing parts of her life for 
her viewers to see, which helps 
them to get an insight into her life.

So Lucy, when did you first decide 
to start your own YouTube channel 
and what helped inspire you to do 
so?
I started about a year ago now - 
well seriously anyway! In terms of 
why I started my channel, I was 

quite seriously unwell for around 8 
months and could barely venture 
outside of my room. I became 
quite lonely, as I wasn’t attending 
school and rarely seeing any of my 
friends due to my illness, which is 
sooooo not like me! 
I have always watched tutorials, 
daily vlogs and many other videos 
on YouTube, and one day pushed 
myself to create a channel and 
design my channel art! I did it as 
a distraction - something to keep 
me motivated and increase my 
positivity!

I noticed that your YouTube 
channel now has over 27,000 
subscribers! Did you ever think you 
would be this successful?
Even someone saying that out 
loud to me still is mad!! As I said, 
I only started my channel as a 
hobby. I never ever thought it 
would grow at the rate it has or 
that so many people value my 
opinion and love to watch my 
videos!

Exclusive Interview with 
YouTuber Lucy Flight

Find out below what the life of a YouTuber is really like, as Lucy Flight 
helps to answer our many questions including why she decided to start 

her own YouTube Channel.



Was it hard for you, when you 
first started out, to promote your 
channel and how did you manage 
to do it successfully?
When I started my YouTube 
channel I had around 8,000 
followers on Instagram so I guess 
I already had a small following 
to share my videos with when I 
started out!

Did you ever expect that when 
you first started your channel that 
you would be doing this for a 
living?
I could have never ever predicted 
this would be my career. It’s 
honestly a dream!

I saw from your Instagram that you 
had a shoot with Lipsy London not 
that long ago! How was that?
AMAZING! I have always been a 
lover of Lipsy clothing and when 
they asked to work with me I was 
over the moon!!! I have a fab 
relationship with all the girls on 
the team, which makes working 
together so much fun!

What is your favourite part of being 
a YouTuber?
Being able to inspire other people. 
Making other people happy is 
something that, to me, is one of 
the most rewarding feelings. If I 
upload a video and it makes one 
person smile, I have succeeded.

Do you feel that YouTube 
has opened up a lot more 
opportunities for you?
Definitely! YouTube has opened 
up so many doors for me, which 
would have never been possible 
otherwise! I’m so grateful that 
people/brands believe in me and 

I am able to experience so many 
amazing things!

What helps you come up with 
ideas for your videos? What 
inspires you?
I read magazines, I like to see what 
my target audience are interested 
in, then I go to my notebook and 
jot down a few ideas and, most of 
the time, try and combine them 
into a video. I also like to ask on 
my social media what people 
want to see.

Have you made many friends 
thanks to YouTube?
What I find so special about 
YouTube is that it is such an easy 
platform to make friends through, 
as everybody already has a 
common interest!

I’ve always wondered, how long 
does it roughly take to edit your 
videos?
It can take anywhere from 
20 minutes to around 4 hours 
depending on the kind of video.

Who are some of your favourite 
YouTubers at the moment?
I am really loving Shanni 
Grimmond right now. I am always 
left feeling more positive after I 
watch her videos, she’s just so 
funny! 
I also really enjoy watching 
FunforLouis - his life is insane!! He 
travels around the world and does 
such crazy things - his 3D videos 
are something you need to watch!

What are your favourite kind of 
videos to film?
My faves are: Makeup tutorials, 
Get Ready With Me videos, Hauls 
and Challenge videos with my 
sister!

Do you plan on doing any more 
collabs in the future with other 
YouTubers?
Yeah defo! I’d love to they’re so 

fun! I have some really exciting 
ones coming up soon!

Do you enjoy making vlogs and 
why did you decide to make 
them? I was so jealous of your 
Dubai ones!
I really enjoy making vlogs. One 
of my favourite things to do is go 
back and watch my old daily 
vlogs. I love being able to look 
back on a day in my life and 
remember everything I did on that 
day - especially as my memory is 
so shocking - haha!
Dubai was incredible; I miss the 
sun crazy amounts. One degree 
Celsius and snow defo does not 
compare to the beautiful, hot 
sunshine!

“I could have never 
ever predicted 

this would be my 
career. It’s honestly 

a dream!” “If I upload a video 
and it makes at least 

one person smile, I 
have succeeded.”



Do you have any advice for any 
upcoming aspiring YouTubers?
Be yourself and be honest, always.

Where do you see yourself in 5 
years time?
I’m not one to look into the future 
like that. I’m a firm believer that 
everything that happens, happens 

for a reason. I take each day at 
a time, that way I stay motivated 
and organised!

Thank you again for letting me 
interview you Lucy and I’m excited 
to see what is ahead for you in the 
future!
Thank you very much for the 
opportunity, I’m excited too!

So it’s now clear to see that 
YouTube involves more than just 
filming and uploading videos. 
There is a lot more to it and a lot of 
hard work and effort is involved to 
keep your subscribers loyal to your 
channel. 

Has this interview with Lucy 
inspired you to take the leap and 
start your own YouTube channel? 

If you want to see Lucy’s
vlogs, subscribe at:

www.youtube.com/lucyflight

Also have a look at Lucy’s other 
social media sites:

Blog; www.lucyflight.com
Instagram; @lucyflight

Facebook; https://www.facebook.
com/LUCYMFLIGHT 
Twitter; @_lucyflight

Some Quick Facts About

1.   45 million hair and beauty 
videos are watched on YouTube 
every week

2.   ‘How to create the perfect 
smokey eye’ is the most popular 
tutorial on YouTube followed by 
‘how to contour and highlight’, 
‘do fancy dress make-up’ and 
‘pencil in our eyebrows’

3.    Today, 500 hours of video are 
uploaded to the site every minute 
and YouTube mobile gets over  
600 million views a day

4.   Major brands only generate 
3% of the 45.3 billion beauty-
related video views on YouTube

5.   Michelle Phan is arguably 
the most popular and successful 
beauty vlogger on YouTube with 
over 8 million subscribers, over  
1 billion views on her channel 
and a reported net worth of 
approx $5 million!

You Tube

Article by Lori McNeil



As children, 
we begin to 
develop an 
understanding 
of how we are 
supposed to 
behave, act, 
dress and 
speak based 
on whether 

we are a male or a female. In order to 
fit in with society’s standards of what 
is considered to be a “normal” citizen, 
we are classified under a specific 
gender role, determined by our sex. 
As a result of this, we are expected 
to fulfil our appropriate role and if we 
do anything outside that role, we are 
considered abnormal. Over the last 
century, these roles have gone under 
some adjustments, particularly under 
the female category, where most 
women are now expected to have an 
education and pursue a career, which 
typically, was always under the male 
role. However, what if we find someone 
who may have been born male, but 
comes to identify as a female? His mind 
tells him that he is a woman; however, 

his sex suggests otherwise. All this 
gender confusion comes under scrutiny 
by society and we are left with people 
who live in fear of being who they truly 
are. The transgender community have 
sparked a lot of attention in the media 
recently with American TV shows like 
Orange Is The New Black – featuring a 
transgender woman and Transparent – 
a show about a father who comes out 
to his family as transgender. Then we’ve 
got American TV personality and former 
Olympian, Bruce Jenner who identifies 
now as Caitlyn. For many years, the 
transgender community have been 
raising their voices high for society to 
recognise them and to show the world 
that they matter, and luckily the fashion 
industry has begun to take notice of 
this.

As Creative Ambassador-at-Large of 
Barney’s, Simon Doonan once put it, 
“Conformity is the only real fashion 
crime. To not dress like yourself and to 
sublimate your spirit to some kind of 
group identity is succumbing to fashion 
fascism.” Fashion is all about freedom 
of expression and distinguishing 

yourself from the rest. It’s about forming 
an identity and being true to oneself, 
not being a conformist, otherwise 
you are going against what fashion 
represents, as Doonan argues. A 
number of transgender individuals have 
struggled with their identity, because 
there is a lot of confusion between 
what their head is thinking and how 
their body looks. They feel out of place 
in not only their own bodies, but also 
the clothes that society expects them 
to wear. Yet, for most, conformity is 
the only option, because there is a fear 
of judgment and shame. However, 
the fashion industry sees differently 
and takes great pride in the out-of-
the-norm, unique and distinctive. This 
goes to show how the industry is an 
eclectic mix of individuals with different 
identities, who have an appreciation 
for artistic expression and standing out 
from the crowd. However, many people 
may wonder why it has taken the 
fashion industry this long to collaborate 
with the transgender community? 
Now that we’re hearing more stories 
about either celebrities coming out as 
transgender or TV shows featuring a 

Transgender Models: 
 Fad or Here to Stay?
   By : Zavie Di Lella



transgender person, has the fashion 
industry only caught on because it’s 
a trending hot-topic? Some would 
suggest that it is just a fad and that the 
fashion industry is just leeching onto 
anything that will draw the attention 
of consumers, but how true can this 
be? Many transgender models have 

stated that they had faced years of 
rejection from model agencies, based 
on society’s continued closed-minded 
views on the trans community. As 
a result of this, transgender model 
agencies have been created in order to 
give opportunities to those who have 
experienced this kind of discrimination.

Many individuals have responded 
to these claims, suggesting that 
the fashion industry is responsible 
for reacting to the changes that are 
occurring within society and how we 
are all progressing as a whole. Just 
as clothing evolves, casting decisions 
are evolving as well, and this is done in 
order to reflect the communities that we 
are living within. To paraphrase designer 
Vejas Kruszewski in an interview with 
Dazed Magazine, it makes no difference 
casting a male, female, or transgender 
individual, but what matters is in fact 
their persona. 

Right now, we are living in a time of 
change and progression. Although it 
has been slow, we have seen major 
improvements within our social culture, 
and have encountered transgender 
individuals like actress Laverne 
Cox featured on the cover of Time 
Magazine’s 100 most influential people. 
With historical moments like these, 
many fashion industry professionals 
would argue that promoting the 
transgender community is not a trend. 
Just as black and Asian models began 
appearing in magazine spreads and 
catwalks in the 20th century, they have 
not been removed since. 

Right now, designers are focused 
more than ever before, on representing 
individuals who epitomise strength and 
a unique identity, regardless of what 
society says. Not to mention, many 
have also concluded that there is a 
need to celebrate real cultures and 

communities. Designers like Becca 
McCharen make note that most of the 
catwalks that she has attended, mainly 
incorporate blonde, white women, 
which she believes does not accurately 
represent our culture today. Therefore, 
including trans individuals is not about 
making a grand statement, so much as 

bringing to light 
the importance of 
strength and true 
identity.

With the fashion 
industry taking 
more notice of 
the transgender 
community, we 

are beginning to see campaigns and 
magazine spreads, featuring more 
transgender models. In more recent 
news, H&M’s sister store, & Other 
Stories, launched their Fall 2015 
campaign starring two transgender 
models by the name of, Hari Nef and 
Valentijn De Hingh. Nef became IMG 
Models very first transwoman and has 
explained how fashion has played such 
a significant role in shaping her identity. 
Just like many transgender individuals, 
experimenting with clothing pertained to 
the opposite sex is quite common, as it 
allows one to feel like their true self. 

In order to make the campaign even 
more interesting, the company decided 
to hire a team of individuals who identify 
as transgender to work on the shoot 
together. In an interview with Time 
Magazine, & Other Stories’ Creative 
Director explains, “The fashion world is 
embracing transgender models and we 
think that’s great, But we couldn’t help 
to ask ourselves how the traditional 
fashion gaze can change if we keep 
the same normative crew behind the 
camera. So we invited five amazing 
creatives, all transgender, to make our 
latest story.” 

Although the transgender community 
is receiving a lot of attention now, 
models like Nef and De Hingh and other 
transgender individuals hope that this 
awareness continues. In an interview 
with Refinery29, De Hingh observes 
that it is great that commercial brands 
are taking notice; however, it is difficult 
to say whether having transgender 
models in campaigns is just going 
to be fad, considering it is the hot 
trending topic today. Although there is 
controversy whether using transgender 
models is a “fashion trend”, De Hingh 
takes note that this has at least raised 
awareness on the subject of identity 
and the issues transgender individuals 

continue to face within our society.
However, & Other Stories is not the 
first and only company to feature 
transgender models within their shoots. 
Other company’s like Barneys New 
York featured 17 transgender models 
in their Spring 2014 ad campaign 
in order to show their support and 
pride in the transgender community. 
All the models were interviewed and 
got to share their personal stories of 
undergoing the significant change and 
what struggles they overcame to get to 
such an empowering and self-confident 
state. The whole purpose behind this 
campaign was to bring awareness to 
the transgender community. The C.E.O. 
of Barney’s, Mark Lee explained in an 
interview with Vanity Fair, that when it 
comes to the LGBT community, there 
have been a number of advances with 
lesbians and gays, especially with 
marriage equality, however the same 
amount of awareness could not be 
said for the transgender community. 
This is why the company knew that it 
was about time to launch this project, 
to show that the lives of transgender 
individuals matter and should not go 
unnoticed.

Despite the controversy that has 
occurred over the past few years 
in regards to transgender models 
appearing in fashion, many indicate 
that we cannot say that it has not 
brought awareness on the subject. By 
incorporating transgender models into 

all of these different fashion campaigns, 
and hearing their own personal stories, 
we are able to develop a better 
understanding of the community and 
the struggles they continue to face. 

Although there is much debate around 
whether or not transgender models 
are a “trend”, many people who work 
in the industry, point out that it’s not. 
This becomes supported by the fact 
that fashion is a reflection of the times 
that we are in and it is continuously 
evolving. Right now, casting decisions 
are evolving and the fashion industry 
is looking towards hiring models not 
solely based on the fact that they are 
transgender, but based on whether this 
individual carries a strong persona.

“Conformity is the only real fashion 
crime. To not dress like yourself 
and to sublimiate your spirit to 
some kind of group identity is 

succumbing to fashion fascism.” 

“The fashion world 
is embracing 

transgender models 
and we think that’s 

great...” 



Model: Iulia wears Faux Fur Jacket, Stradivarius. 



Model: Alisa wears Leather Jacket, Zara. Leather 
Trousers, Zara. Vest, own. Shoes, Primark.

Photographer: Martin Parker. 
Models: Iulia Stoica, Alisa Voitika, Heather Smilie. 
Stylists: Kirsty Mason and Shannon Keary.

You Are 
HOW 
You 
WEAR
It.
Fashion has the power to help 
you express individuality, give 
you confidence, and give you an 
identity. How you wear it
is up to you.



Model: Heather wears Roll Neck Jumper, 
Miss Selfridge. Necklace, own.



Model: Alisa wears Vest, own.



Model: Heather wears Top and Skirt Set, 
Miss Selfridge. Necklace, Miss Selfridge.



Model: Iulia wears Leather Trousers, Zara. 
Vest, own. Boots, Primark.



Hair & Make-up: Olivia Atkinson
Model: Egle Mazeikaite
Photographer: Heather Howie
Stylist: Katrina Millar

Evolution
The freeform of movement 
and style in all its glory



Egle wears: 
Dress with fringes

H&M
Stylist’s Own



Egle wears: 
Maxi dress with 
pleated hem and 
kimono sleeve
ASOS
Stylist’s Own



Egle wears: 
Black embellished 

cami
River Island

£38.00 

Limited Edition
Black bead 

embellished mini 
skirt

River Island
£65.00



Egle wears: 
Burtella feather 
dress
Coast
£150.00



Egle wears: 
Cream woven faux 
fur tailored blazer 

River Island 
£65.00

Accordion pleat 
skirt
Zara

Stylist’s Own



Woodland Wonders

Come deep into the woods 
and discover a dark and 
magic world of beautiful 
embroidery, lace details 
and enchanted frocks.



Left: Top - Topshop
Skirt - Topshop
Heels -Topshop

This page: Dress - Warehouse 
Headband - Accessorize



Dress - Quiz
Jacket - Zara 



“Sometimes people leave you
Halfway through the wood
Others may deceive you
You decide what’s good
You decide alone
But no one is alone”

Jacket - Warehouse 
Dress - ASOS



Dress - Warehouse 

Photographer - Rhianna Howell 
Makeup - Kmacstudio  by Humera
Model - Lucia Fairfull
Stylist - Hazel Kelly 

“we long for fairytales in a 
world full of nightmares”



£17.00 Amara £25.00 Marks and Spencer

£49.99 Homesense £49.00 Very

£6.50 Debenhams

£16 Next

£19.50 Marks and Spencer£995.00 Houseology

£399.00 Argos

£3.00 Paperchase

NORDIC OFFICE

Eichholtz Henley Coffee Table £1,600.00 Houseology

BY JESSICA CONVERY

THINK SIMPLISTIC FURNISHINGS AND A MUTED 
COLOUR PALETTE TO CREATE AN ELEGANT 
NORDIC STYLE OFFICE SPACE. UTILISE FURS, 

GRAPHIC PATTERNS AND MINIMALISTIC LAMPS 
TO LET THE CREATIVE JUICES FLOW.



Oliver Bonas 
NYC Wall Art £49

Oliver Bonas Coco
Chair Fuschia £575

Oliver Bonas 
Metallic Candle 

Pot £17

Oliver Bonas Trinket Pot 
Gold Apple £12.50

Oliver Bonas 
Magazine Rack 
Wire House £29

Oliver Bonas 
Jewellery Dish Stag £20

Oliver Bonas
Decorative
Suitcase £25

Oliver Bonas Fruitbowl 
Cushion £32

Oliver Bonas Turquoise 
Pineapple Candle £12

Oliver Bonas 
Lemongrass Button 
Cotton Ottoman 

£385

Oliver Bonas Rodney
Wood Chest £695

Oliver Bonas Ocean Velvet 
Tub Chair £445

Debenhams Table 
Lamp And Printed 

Shade £75

M&S Deco Floral 
Cushion £19.50

M&S Java 
Pendant Light

£99

M&S Dipped Vase 
£12

QUIRKY, COLOURFUL, CREATIVE... 
Page by Megan Cameron



Summer vacation essentials
                            The only packaging list 

       you need for your
       summer getaway. 

2.

3.

4.

5.

6.

7.

8.

9.
10.

11.

12.

13.

 1. Leather sandals: La Redoute. £39     2. Black sunglasses: Blossom. £187    3. Menthol sunglasses: Dragon. £196    4. Woven sun hat: TK Maxx. £7.99    
5. Red swimsuit: Boux Avenue. £59.99    6. Bead bracelet: Topshop. £8.50    7. Leather sandals: Dune. £69    8. Yellow hard shell suitcase: TK Maxx. £39.99    

9. Protect clear spray SPF 30: M&S. £12    10. Protect sun lotion SPF 30: M&S. £5    11. Red nail polish: Autograph by M&S. £6    
12. Sky blue nail polish: Maybelline. £5    13. Yellow nail polish: Autograph by M&S. £6

Designed by Nikola Skurconakova

1.



Fly high in comfort with the 
ultimate travel essentials, perfect 
for style seeking adventurers... 

The Fedora; the 
ultimate outfit 
transformer, perfect for 
reviving any 12-hour-worn 
outfit. 

It’s ok; the Fedora won’t 
tell if you don’t...

No available 
charging
points? Stay 
connected
with the latest 
phone charging 
wallet.

Baggage Collection --->

Converse 
£44.99

Cuckooland.com £69.99
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Accessorize £10

Miss Selfridge £25

La Redoute £19

Fiorelli £59

Oliver Bonas £19.50
Passport Holder

Primark £3

Bu
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s 
£3
.9
9

By Jessica Whittaker

Apricot £29

Up in the clouds...

Paperchase
Notepad £5



Candid 
Commute...

Stationed straight from the high-street, these subtly 70’s looks 
take you exactly where fashion wants you to go.

  The Wait: Hat H&M, Dress H&M, Jacket Miss Selfridge, Boots Zara, Bag Mulberry 

Fiorelli £59



  Departure: Top H&M, Shearling Gilet Primark, Watch Marc Jacobs

Model: Sam Williams 
Photographer: Rory Barclay 
Stylists: Alison Smith, 
Lynne Webster, Jessica Whittaker
Location: Aberdeen Train Station



  Platform: Top H&M, Sleeveless Blazer Miss Selfridge, Bag H&M, Watch Marc Jacobs

  Departure: Hat H&M, Scarf Dorothy Perkins



  Arrival: Hat Vintage, Cardigan Primark, Belt Primark, Jeans Topshop, Boots Model’s Own



  Arrival: Hat Vintage, Dress At The Studio, Boots River Island, Bag Topshop



70’s SUEDE
strikes back with style

JD WILLIAMS
CULOTTES, £40

F&F
CULOTTES, £80

OFFICE
BOOTS, 
£130

MONSOON
WAISTCOAT,
£89

JIGSAW
CROSS BODY BAG, £98
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BY KATRINA MILAR

GLAMOROUS
MIDI SKIRT, £54



1 Bronze drape necklace £55 Scribble & Stone; 
2 Sunglasses £16 & 3 Statement necklace £24 
both Oliver Bonas 4 Glitterball bracelet £24.95 
What’s About Town! 5 Nail lacquer £6 Crabtree 
& Evelyn 6 Metallic jewellery tattoos NPW

1. 2.

3.

4.

6.

Cropped fringed jacket 
£45 Glamorous
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Playsuit (top) New Look 
Playsuit (bottom) Pretty 
Little Thing

Fedora £29 Accessorize

Ra
in
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at

 £
39
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y

Feather 
wellies £14.99 
GettheLabel.com

5.

Fabulous
Festival Fashion

O
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fit
: N

ew
 L

oo
k

Get ready to embrace your inner boho chic with 

these stylish yet practical festival pieces!

Created by Billie Owens



Even if it’s not back to 
school time you can still 

dress in straight As

geek 
chic

geek 
clique

Think nerdy-chic items 
like cosy jumpers, smart 
trousers, satchels and, 

of course, plaid

 New Look, £19.99

Vision Express, £159

Designed by: Sarah Brooks

 La Redoute, £49

 Primark, £12

 Amara, £12

 RJR John Rocha, £32

 Dune, £49

 New Look, £19.99

 Accessorize, £35

 Dune, £89



Zavié Di Lella
Artistic • Independent • 

Ambitious
Charlotte Kindig

Outgoing • Cute • Levelheaded
Lori McNeil

Friendly • Sociable • Easy-going
Billie Owens

Enterprising • Resourceful • 
Friendly

Beth Robertson
Athletic • Adventurous • 

Ambitious
Cara Rice

Spontaneous • Perfectionist • 
Vivacious

Lizzie Peacher
Caring • Independent • 

Enthusiastic
Danica Ollerova

Aspiring • Attentive • Artistic

Sarah Sneddon
Creative • Adventurous • 

Caring
Lydia Jane Scherer

Spanish • Outgoing • 
Ambitious

Birgit Purg
Dance • Travel • Dream

Kirsty McCall
Edgy • Funny • Dark

Sarah Brooks
Creative • Cheerful • Bright

Katrina Millar
Adventurous • Friendly • 

Determined
Emma Bjerre Cobley

Funny • Confident • Ambitious

Contributors

Second Year
Fashion Management

Aberdeen Business School

Robert Gordon University

2015 - 2016



Gabrielle Etchells
Caring • Honest • Determined

Caitlin Falconer
Outgoing • Bubbly • Ditsy

Julia Evangelista
Shopaholic • Ambitious • 

Creative
Sophie Henderson

Hungry • Weird • Groovy

Lynne Webster
Caring • Committed • 

Daydreamer
Jodie Shepherd

Driven • Dynamic • Unique
Charlotte Robinson

Resolute • Enthusiastic • 
Determined

Stacy Simmers
Chic • Cheerful • Charming

Gusti Simon
Monochromatic • Minimalist • 

Curated
Alison Smith

Adventurous • Trustworthy • 
Creative

Shannon Keary
Talkative • Witty • English

Nikola Skurconakova
Ambitious • Passionate • 

Shopaholic



Caroline James
Vintage • Bubbly • Creative

Magda Kalicka
Spontaneous • Adventurous • 

Lively
Sophie Mitchell

Ambitious • Decisive • 
Outgoing

Alana Johnson
Compassionate • Friendly • 

Trustworthy

Jessica Whittaker
Resilient • Energetic • Friendly

Harry Gibson
Unorthodox • Rebellious • 

Open-minded
Lillyanne McMahon

Dreamer • Ambitious • 
Independent

Ciara Boyle
Idealistic • Creative • Driven

Annabelle Brockwell
Hungry • Bubbly • Classic

Megan Cameron
Funky • Fashionable • Friendly

Jessica Convery
Determined • Outgoing • 

Adventurous

Hollie Lamond
Happy • Friendly • Organised

Louise Lyall
Sociable • Fun • Outgoing

Kirsty Mason
Creative • Curious • Caring

Hazel Kelly
Confident • Ambitious • 

Bubbly
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