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EDITOR’S LETTER
Page Design by Gemma Braidwood

Words by Gillian McCormick

1965... The year that brought us the fabulous Sarah Jessica 
Parker. The year that the hills became alive with The Sound of 
Music. The year that introduced Tom and Jerry, revolutionising 
cartoons. But most importantly, the year that gave opportunity 
to striving business enthusiasts. The year that gave us 
Robert Gordon’s Aberdeen Business School. 

In fifty years, the school has become renowned as one of the 
leading providers of management and business education. 
Robert Gordon University as a whole has been rated amongst 
the top in the UK for graduate employment. What better way 
to celebrate such success than through the annual Fashion 
Management Magazine. This year, for the first time ever, we 
have been given a theme for the magazine. The theme of 50. 
After a lot of discussion and deliberation, the name MMXV was 
brought to the table; Latin for 2015, the year that marks the 
golden anniversary of Aberdeen Business School.

Aberdeen Business School is also the only school in the 
UK that offers an honours degree designed to integrate 
management theories with the global fashion industry. The 
world of fashion is ever-changing and has endless opportunity 
for enthusiastic graduates. Whether you’re interested in 
design, production, marketing or merchandising, Fashion 
Management has something for everyone. This magazine will 
portray the more creative aspects of the course and focus on 
fashion as a means of communication. 

Welcome to MMXV. A magazine built on inspiration, creativity 
and wonderfulness. An insight into the mysterious, innovative 
minds of second year Fashion Management students. From 
Charlie and the Chocolate Factory to Mary Quant, find out 
which direction each and every student took with this fabulous 
theme of 50. 

Now brace yourself, take a load off and please enjoy 
our magazine...
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Welcome to the realm of true imagination. 
The Scrumdiddlyumptious fiftieth anniversary of 

Charlie and the Chocolate Factory.

Fifty years
Wonkaof
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“Well you’re just lucky to 
be here, aren’t you?”

ASOS Jumper and Shirt
Topman Jeans & Belt

Model: Emmet O’Mahoney
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“I am not a glutton, 
I’m a food explorer.”

Zara Jumper
Zara Pencil Trousers 
Model: Amy Neison
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“Chewing gum 
is really gross. 
Chewing gum, 
I hate the most.”

Ralph Lauren Shirt
Primark Necklace & Hair Bow
Model: Hannah Fairgrieve
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“I am the maker of music,
the dreamer 
of dreams!”

Burberry Shirt
TKMaxx Blazer
Model: Suzy McCallum
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“I want the world,
the whole world,
I want it now.”

MissGuided Dress
Matalan Shoes
Model: Hannah Fairgrieve
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“After all, good prevails,
Charlie takes the crown.”

Topshop Accessories
Model: Sara Constance
Photographer: Siobhan Stewart
Make-up & Hair: Yasmin Ali
Stylists: Gemma Braidwood, Kate Breen, 
Hannah Fairgrieve & Amy Nieson
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DIGBY JACKSON LONDON
Started from the bottom now it’s here. Digby Jackson 

London, the new ready-to-wear, print heavy brand for both 
guys and girls that is taking London by storm.

BY COURTNEY WILLIAMS

On  a  recent  trip to London, I spent some time at Digby Jackson London HQ where I experienced first hand, the 
work that goes into building a fashion brand in today’s hugely competitive industry. As I stepped foot into the DJL 
work space, it was as if I had stepped into an apartment from the 1980’s movie ‘Big’. Toy-like photo shoot props, 

oozing with the brand’s tongue-in-cheek personality stood in every corner of the room. Never had I seen a 3D unicorn 
costume, a PVC tentacle-adorned cap, a spacesuit and a skatepark stand so unassumingly in one place. That’s Digby 
Jackson London for you - playfully unexpected.  

The brand represents the current changing face of the fashion industry. The frequently used phrase, ‘fashion is meant to 
be fun’ often runs from the mouth of every ‘gal-palling’ fashionista out there, but it actually is. Long gone are the days when 
everyone dressed according to ‘the rules’. Whether DJL is a rule-breaking fashion tyrant of the 21st century or just a bit of 
light-hearted fun is down to you to decide.  

I was fortunate enough to sit down with 
the main man behind Digby Jackson 
London where I learnt what it truly takes 
to start up and maintain a fashion brand.

Take me through a typical day at Digby 
Jackson London Headquarters…
Each day varies depending on what we 
have going on at the time and where we 
are in the season, but one thing for sure 
is that we’re always busy. As the team 
is small, it means that our approach 
is very much all hands on deck. 
For example, today’s agenda starts 
with answering emails and chasing 
deliveries. From there, I will be working 
on completing the upcoming photo 
shoot for the new collection. I have 
to meet with the photographer to sort 
out the details, book hair and makeup 
and search for a second model. After 
that, I will be putting looks together 
from the new range and continue to 
work on in-house samples. Lastly, 
research. The research never ends. At 
the moment, we are trying to get the 
new collection into stores which means 
in depth research into which stores are 
the right stores is essential. Something 
that is always in operation is updating 
the DJL social media to increase 
brand presence and achieve Digby 
Jackson London world domination.

Where do you find inspiration for the 
collections?
I should probably say that there’s 
something really deep and meaningful 

DIGBY JACKSON LONDON IN ‘LOVERBOY’ MAGAZINE

A QUICK 50 WITH
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behind each collection but there really 
isn’t. It’s my chance to have a bit of fun 
with ideas. Our last collection, Whipped!, 
was a development of my favourite 
elements of the preceding collection 
with a bit of ice-cream and Americana 
thrown in for good measure. The 
upcoming collection is loosely based 
on toys and games I had as a kid. It’s 
all about the fun, nothing is too serious.

Do you have a personal favourite DJL 
collection?
I’m always into the new, so at the moment 
the upcoming collection is probably 
my favourite but I am sure that will 
change when the next one is designed.

Do you think that your time studying at 
London College of Fashion has helped 
you to build your brand?
Hell no! Me and LCF were not 
friends, the education system needs 
to improve as far as creative study 
goes. The biggest benefits to my 
career came from projects and work 
I have sought out independently.

What was your biggest challenge when 
first startng up the brand? What was 
the motivation behind Digby Jackson 
London?
The brand started off almost as a hobby, 
a way for me to have fun with design 
and have creative control. Things just 
picked up from there. The collections 
developed, the product evolved and 
the vision for the brand fell in line to 
what I wanted it to be. Starting a brand 
provides so many challenges, way 
more than you would expect. Some of 
the biggest challenges are production, 
funding (everything costs a lot to 
do properly) and brand awareness.

Print makes up a large part of the 
collections, do you feel nervous about 
how they’re going to be received?
Print is an area I have been working in 
for some time so I know what makes 
it visually strong, but how people 
react to it is another question. Print is 
at the core of the brand and so if you 
aren’t into our signature print aesthetic 
you probably won’t be a huge fan of 
what we do. It is up to me to put out 
there what I think is strong and push 
people out of their comfort zones.

Which part of the world has Digby 
Jackson been best received? Why do 
you think that?
We have fans all over the world, 
obviously London is our home but we 

get a great reception from the states. 
In particular New York, LA and Miami.
I don’t know why, maybe it’s because 
we are new and different but have a fun, 
energetic vibe that they can relate to.

What celebrities have you dressed in 
Digby Jackson London? 
Have you experienced a ‘diva 
moment’? 
As far as the brand goes, we have 
been lucky and not had to deal with 
anyone with an overinflated ego, yet! 
We have worked with a few names 
here in London such as top models, 
presenters and musicians. You can 
find our pieces hanging in wardrobes of 
the likes of Katy Perry, Johnny Wujek, 
Becca Dudley, Jessie J, Iggy Azalea 
and Will.i.am (to name a few). From 
a personal point of view, I would love 
to work with both Gwen Stefani and 
Pharell. People that like to have fun 
with their look and have an element of 
effortless cool are ideal for the brand.

If Digby Jackson London never 
happened, what else could you see 
yourself doing?
If the brand wasn’t here I 
would most likely be 
working in a design 
office somewhere but 
even so, I think it would 
exist in some form 
or other on a smaller 
scale. Having said that, 
I’m always involved in 
something other that DJL. I 
often get called in to work on 
a variety of projects. Some 
of the work I have done 
recently includes print 
design, styling, creative 
direction and visual 
merchandising. I live 
to be creative in one 
way or another.

The photographic work for Digby 
Jackson is extremely impressive. How 
do you go about putting on a DJL photo 
shoot?
For almost all of our shoots we have 
worked with the same photographer, 
we have a longstanding working 
relationship so we are very much 
in tune when it comes to ideas and 
working together creatively. Sometimes 
a shoot might be very last minute and 
simply just making a couple of calls and 
shooting the next day, but then there 
are the big shoots which is another 
issue all together. To get a larger scale 
shoot in place takes a lot of work.  
Research and planning are  key factors 
in putting on a successful shoot. Digby 
Jackson shoots always have a strong 
concept running through them,  so 
making props and finding suitable 
models is a time consuming process. 
Once the shoot is done, all that’s left 
to do is pass out from exhaustion. 

Do you have a personal favourite shoot 
you’ve done?
The recent Apollo Girl shoot is probably 
my favourite at the moment. It was 
just an extra shoot restyling pieces 
from the Whipped! collection but it 

came out really well. It is simple, 
minimal and clean but the styling, 
model and photography speak 

volumes for the brand.

“YOU CAN FIND OUR PIECES HANGING
 IN WARDROBES OF THE LIKES OF KATY PERRY”

DIGBY JACKSON 
LONDON

 ‘APOLLO GIRL’
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What  kind  of  reaction  do you  get 
from the public when you wear Digby 
Jackson? 
It’s weird, I get stopped almost every 
day in town because of the way I look.
FYI, saying ‘hi’ and asking for a pic 
is fine but whispering, pointing and 
trying to take secret photos is not so 
fun. I really don’t get it, I never think I 
would warrant a reaction from the way 
I look, I could be wearing something 
really understated for me but it still 
apparently manages to cause a stir. At 
London Fashion Week in September, I 
walked into a crowd watching the big 
screen of one of the shows, little did I 
know that the crowd all seemed to step 
back and form a circle around me and 
my puppy Hendrix, and begin taking 
photos. I lost count of how many times 
I got photographed and interviewed 
that day but I’m pretty sure it was in 
large part due to Hendrix as he was 
working his shark outfit like a pro. 

What advice would you give to aspiring 
designers?
If you want to be a designer, especially 
with your own brand, be sure it is 
something you want to do and be 
ready to put your all into it as it’s not as 
easy or glamorous as you’d imagine. 
It can be a long slog to get to where 
you’d want to be. Something I have 
always said that is probably the most 
difficult thing about being a designer 
in any discipline, aside from actually 
designing, is the tough skin you need 
to develop. Quite often you could put 
your everything into a project or design, 
think it’s the best thing ever and feel 
very proud of it then present it to have 
it criticised and dismissed in under a 
minute. It is something that doesn’t get 
easier but you learn to take it and come 
back fighting. One final note for those 
aspiring to be in the fashion industry in 
any way - be a sponge, take in as much 
as you can, learn all there is to know. Do 
your own personal projects, volunteer 
to help out for free, get the most out 
of what there is on offer. It will all help 
out in the long run, never stop learning. 

WILL.I.AM CHECKING OUT DIGBY JACKSON LONDON

DIGBY JACKSON LONDON IN ‘KNEON’ MAGAZINE

“I GET STOPPED EVERY DAY IN TOWN BECAUSE OF THE WAY I LOOK”
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50 and Fabulous
We found two gorgeous models with amazing personal style. 

Here is proof that age is just a number and 
you can look Stunning and stylish in your FIFTIES.
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Jacket: TK Maxx
Jeans: TK Maxx 
Scarf: TK Maxx

Jumper: Zara
Gloves: TK Maxx
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Jeans: Pure
Jacket: Zara
Brogues: Covent Garden

Yomi Adebowale has lived 
in Aberdeen for the past 

30 years after moving 
here at age 19 to study at 
Robert Gordon University. 

Yomi is a married father 
of three and the owner 

of Muffin Break in Union 
Square.

Yomi often shops in TK 
Maxx to find rare items of 

clothing for good prices. 
He is not interested in 

expensive or well-known 
brands. He just likes what 

he likes and what looks 
good on him.

He describes his style as 
casual but sophisticated 

with an urban edge.
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Wrap: TK Maxx
Dress: ASOS

Gloves: TK Maxx

Tanya McDonald owns Tease Coffee Bar in Banchory with 
her partner Stewart. 

She adores T in the Park and travelling.
Tanya is someone who loves shopping in charity shops, 

H&M and River Island. Her style is built by mixing and 
matching patterns, especially stripes on stripes. 

She absolutely loves strappy biker boots.
Tanya buys clothes from Primark and waits a few months 

until they are out of season to make sure no one is 
wearing them at the same time. 
She cuts and dyes her own hair!
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Trousers: River Island
Wrap: New Look
Boots: Dune
Top: Charity Shop
Bag: Eden Project, Cornwall
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Striped Biker Jacket: Alternative shop, Edinburgh
Jumpsuit: ASOS

Boots: New Look
Bag: TITP

Photographer: Lucie Srbova
Stylists: Kendal Adebowale, 
Emma Doig, Lucie Srbova, 
Danielle Barclay, Tadiwa Wazara
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THEVETSY
REBECCA PLEATHER
PEPLUM DRESS £59.00

LIPSY PLAYSUIT
£65.00

DOROTHY PERKINS 
BEADED BRACELET £10.00

LINZI JEMIMAH HEELS 
£25.00

SPYLOVEBUY.COM
PLATFORM ANKLE BOOTS 
£32.95

MONOCHROME ‘BEAUTIES’ 
BY KAT HUTCHISON

LONG TALL SALLY
STRIPE WRAP SHIRT 
AND RIPPED SKINNY 

JEANS £50.00

DEICHMANN UK
MONOCHROME CLUTCH 
WITH METALLIC TRIM £9.99

NEW LOOK 
LIPSTICK £3.99

JD WILLIAMS 
JOANNA HOPE 
COLOUR BLOCK CLUTCH 
£25.00



In the world we live in, we are all free 
to express who we are and what we 
believe in through what we wear.  This 

is a quick, easy way to show who we are 
without using words.  In the same way, 
we all judge people and make quick first 
impressions of the people around us based 
on what they are wearing.

An individual’s religious identity can be 
defined as the name of a particular religion 
that they associate themselves with or 
that they say they belong to.  This can also 
be shown by the clothes a person wears; 
across the world individuals can express 
their religious identity by wearing certain 
items of clothing – for example Muslim 
women can wear a Burqa or Niqab in 
order to convey their personal association 
with the Muslim faith or a Christian might 
choose to wear a crucifix to show they 
follow their chosen religion.  Within a 
society with such freedom of expression 
the easiest and most effective way of 
showing one’s personality is with clothing 
and style.  However, it can be just as easy 
to offend another person with certain 
clothing choices, particularly related to 
religion as this can often cause dispute, 
which has led to this debate becoming 
rather heated. 

The debate surrounding whether, or not, 
Muslim women should be permitted to 

wear a full veil in public is not an unusual 
one, however, the argument is not based 
purely around the Muslim veil, many of 
the world’s religions have come under 
scrutiny regarding pieces of clothing 
associated with them.  The question, 
therefore, must be posed; where must 
the line be drawn?  If women are banned 
from wearing a veil in public should 
Sikhs be banned from wearing turbans?  

Should Jews be banned from wearing the 
Kippah?  Should Christians be banned 
from wearing a crucifix or a “dog collar?”  
In the society we live in, in the UK, laws 
are not passed at this time against certain 
items of clothing so where has this debate 
stemmed from and where is it going from 
here?  France, along with other European 
countries, has already passed legislation 
against women wearing a veil in public; 
with the President of France, at the time, 
Nicolas Sarkozy, referring to the veil as, “a 
sign of subservience and subjugation.”  By 
breaking this law individuals could face a 

fine and classes in French Citizenship.  The 
question has been raised; should the UK 
follow suit?

In 2009, Umm Hamza, a Pakistani British 
Citizen appeared on “The Big Questions,” 
a program shown on the BBC, in order to 
reason her side of the argument as to why 
she chooses to wear a veil that covers her 
whole face leaving only her eyes visible.  
She begins by making the point; “I cover 
my face out of my own choice, I choose to 
cover it,” hence she is not being forced into 
it as some people would assume.  Along 
with this, she feels that it is out of religious 
obligation as she claims that in the Quran 
(the Muslim central religious text) that 
one must cover oneself in a modest way 
in order to, as Hamza puts it, “emulate the 
Prophet’s wife.”  Hamza also claims that an 
additional reason to her covering her face 
is to impede lustful thoughts from men 

who come into contact with her, a point 
that was heavily countered by many other 
participants in this particular discussion.  
Nicky Campbell, the host of the program 
and the leader of the discussion promptly 
responded to her point by suggesting 

50 : 50
both sides of the Debate

Religion Vs Fashion

“I cover my face out 
of my own choice, I 
choose to cover it”

“It can be just as 
easy to offend 

another person with 
clothing choices, 

particularly related 
to religion”



that if this is the case then men’s faces 
should be covered also in order to prevent 
women having these thoughts towards 
them, a point with which the majority of 
the participants were in agreement with; 
it would appear then to be an inequitable 
requirement from the Quran that only 
women must cover themselves modestly 
leaving men exempt from this particular 
responsibility.  

On the subject of religious obligation, 
there is an argument put forth by scholars 
that women have been wearing the Burqa 
long before Islam even came into being, 
therefore, it would be suggested that 
this particular item of clothing is not a 
necessity of the faith and it is purely a 
piece of cultural dress; meaning that the 
previous statement from Umm Hamza 
where she wished to emulate the Prophet 
Mohammad’s wife, it would be suggested 
that this is not a requirement from her in 
order to follow her faith.  

Also, in the same manner, a line of 
reasoning has been put forth by Dr. Anisur 
Rahman, a former scientist; he claims that, 
“If women are religiously so orthodox 
to feel obligated to wear these attires 
they should not defy other obligations 
in Islam such as not going out of their 
homes without being accompanied by 
their fathers or husbands.”  This is an 
argument that is often discussed generally 
about religion as many individuals can be 
accused of picking and choosing certain 
aspects of their faith to live by over others.  

However, back to Umm Hamza, she states 
that she does feel religiously obligated to 
dress this way as she feels it is “God’s will,” 
therefore, she follows this instruction as 
she interprets it as she attempts to do in 
may other aspects of her life.  She also 
states that she enjoys the liberty to express 
herself in this way and that living in the 
UK allows her this freedom.  In such a 
multi-faith nation, that has a reputation 
of embracing people from all walks of 
life, there are many factors that must be 
taken into account before following in 
France’s footsteps and placing a ban on 
these religious garments; does Britain want 
to project an intolerant attitude towards 
people’s ability to self express? 

In 2006, British Airways was placed under 
scrutiny when an employee refused to 
remove a crucifix necklace when it was 
requested of her as she claimed it was a 
religious item which she was unwilling 
to take off.  Nadia Eweida’s role in her job 
was crowd-facing and therefore she was 
required to wear the company uniform.  
At the time of the incident, British 
Airways’ uniform policy restricted the 
wearing of any visible jewellery around the 
neck; however, items of religious nature 
which were of a “mandatory scriptural 
requirement” could be worn.  Eweida, 
therefore, argued that her crucifix was of 
scriptural necessity and would not remove 

it, leading to a period of un-paid leave 
as her employer did not agree.  This led 
to Eweida taking a claim of direct and 
indirect discrimination in the work place 
to the Employment Tribunal.  Mixed views 
are held on this topic; some people agree 
with the fact that Eweida stood up for 
herself and her right to display her faith, 
however, others have an opposing view.  
Connie Edwards*, a self-employed Pastor’s 

wife from Forres, feels that Eweida was in 
the wrong.  Edwards says of the incident:  
“This lady was very naughty in the way 
she handled the situation; she was taking a 
stand for no reason.  Nowhere in the Bible 
does it say Christians must wear a cross; 
it is totally up to the individual whether 
they chose to wear one or not.  Clothing is 
irrelevant in the Christian faith, I think it 
is far more important, and a better witness, 
to show your faith by the way you act, the 
way you speak to people, what you chose 
to involve yourself in, or not as the case 
may be, and the kind of person you are.  
I have never heard of a person choosing 
to become a Christian by seeing that 
someone is wearing a cross.”  

Edwards would argue that Eweida would 
have been a superior witness of the 
Christian faith had she conducted herself 
in a more loving and accepting way.  Also, 
Edwards added that wearing a cross 
does not mean Eweida is a more pious 
individual than the next and, likewise, 
Edwards is not a less spiritual person 
because she chooses not the wear the 
cross; she maintains it is not a necessary 
aspect of her Christian life and she finds 
the argument futile.  Following Eweida’s 
claim British Airways was found guilty of 
violating her rights under the European 
Convention on Human Rights which then 
led to David Cameron stating that he 
would consider changing the law to permit 
people to wear religious items at their 
place of work.  

Following the lenience the government has 
shown in this matter, does this mean that a 
law could never be passed to ban religious 
clothing?  If the UK did follow others and 
place a ban on spiritual garments in public, 
will the government come under the same 
level of scrutiny that British Airways did, 
will they face disapproval and risk dividing 
the nation over such a personal issue?  
Only time will tell.

Written by Lisa EmJay Cameron
*Name has been changed for privacy reasons.

“Clothing is 
irrelevAnt in the 
Christian faith”

“THey should 
not defy other 

obligations in islam 
such as not going 
out of their house 

without being 
accompanied by 

their fathers or 
husbands”



At first glance, the two terms 
politics and fashion seem to have 

absolutely nothing in common. The 
fashion industry is considered to be 
shallow, pretentious, egocentric and 
all about red carpets. Whereas the 
world of politics is considered to be 
dull while dealing with serious matters 
such as the fight against hunger, 
preventing wars or conflict resolutions. 
And yet the two worlds have more in 
common than initially thought. Fashion 
is multifaceted, with many external 
influences from politics, music, and 
social and environmental factors. It is 

an expression of human identity and 
identity is part of the political process.  

In recent decades, fashion has 
continually changed and it is still one 
of the most powerful movements in the 
world. Most of the time clothing signifies 
and delivers a message via its carrier 
- regardless of whether it is haute 
couture or military uniforms. Everyone 
communicates with their clothes, even 
those who are trying to tell the world 
that they are not stressing about what to 
wear. Fashion fulfils several functions: 
it reveals information about the status, 
occupation, gender, political affiliation 
and generation. Also, it facilitates the 
identification of integration into social 

groups – in politics and in fashion. 

Can fashion be a trustworthy medium for 
discussing social and political issues? 

Fashion and politics in the 1960s 
50 years ago, in 1965, Aberdeen 
Business School delivered its very 
first course and is now home to 
Accounting & Finance, Law, PR 
& Media, Management, Events & 
Hospitality and Fashion Management. 
The 1960s saw a great deal of social 
and political unrest. The establishment 
of the Gay Liberation, Women’s 
Lib, several ecological and peace 
movements all changed the face of 
society during this time. This decade 
was known as the decade of the “youth 
quake” that saw an eruption of the young. 
Even back then, fashion was used to 
discuss and show off political issues. 

Birth control was legalised following 
the U.S. Supreme Court ruling 
in 1965. From this day onwards, 
a sexual revolution started since 
women did have a choice to use birth 
control. Sex became more socially 
accepted, which was expressed by 
the 60’s fashion again. The British 
designer of the swinging sixties Mary 
Quant, designed and popularised the 
revolutionising mini-dresses. Resulting 
dresses had a simple A-line silhouette 
with hemlines moving inexorably 
upwards. The era of promiscuity was 
introduced and used as a tool and 
expression of the feminism movement. 

By the end of this decade, the hippy 
anti-fashion movement was beginning. 
The on-going war in Vietnam divided 
the nation, as many young people took 
to the streets. The hippies were the 
opposition of the war movement and 
the consumption society. In summer 
of 1969, more than 400,000 young 
people celebrated the Woodstock 
music festival in Bethel, New York 
to represent the peace-and-love 
generation. “Flower power” fashion 
resulted in “psychedelic” colours, 
long granny dresses, sandals and 
beads. The demonstrated message 
attracted an enormous amount of 
people and became a permanent part 
of our political and cultural lives. Again, 
it shaped the fashion - until today.  

Fashion and politics in the present
Today’s internet advancement and 
the enormous growth of social 
media have changed our lives and 
society. It has revolutionised fashion 
especially. Bloggers now have a voice; 
influencing consumers and sharing 
their expressions and opinions to a 
big follower-base. Fashion shows are 
streamed live online from Fashion 
Week shows and everyone has the 
possibility to access every collection on 
vogue.com; inspiration and the latest 
trends have become omnipresent. 
Also, internet users go online to get 
political news and talk about politicians, 
or even announce the candidates they 
have voted for, to state their political 

“Fashion is an expression 
of human identity, and 
identity is part of the 

political process.”

a medium for discussing political issues?
Exploring political expression & fashion from 1965 to now

FASHION 



orientation. Political campaigns 
are both won and lost online.
Fashion and politics now have 
more in common than ever, as both 
terms are strongly interacting with 
the internet and social media sites. 

In the Arab world, a triangular piece of 
fabric with a distinctive print previously 
was simply known as ”Kufiya” or ”Hatta”. 
Six wars and numerous armed conflicts 
and ceasefires between Israelis and 
Palestinians followed. The on-going 
Middle East conflict in Palestine brought 
the cloth with the PLO (Palestine 
Liberation Organisation) print into the 
fashion of different subcultures. Jassir 
Arafat, the leader of the Palestine 

Fatah organisation and one of the main 
protagonists in this conflict, appeared 
over and over again in the media, 
wearing the triangular piece with the 
PLO print on his head – making the so 
called “Arafat cloth” even more popular.   
To this day, many left-wing supporters 
wear this print as a sign of personal 
freedom and to express their political 
opinion. Additionally, labels such as 
Cecilie Copenhagen, Rough Rugs and 
LaLa Berlin included the print in their 
recent collections – a political statement 
purchasable and wearable for everyone. 

Another recent political event that used 
fashion as a medium for discussing 
political issues was the Scottish 
Independence vote. On 18 September 
2014 people in Scotland voted in a 
Referendum on whether the country 
should break the 307-year-old union 
with England, Wales and Northern 
Ireland. A heated rhetorical exchange 

of blows between the two political 
rivals, the Yes campaign and the Better 
Together campaign took place until the 
very last minute. At the same time, the 
controversial fashionista and fashion 
designer Vivienne Westwood who is 
known for her political statement sent off 
her models with “Yes” buttons – which 
is the slogan for the independence 
campaign - as part of London’s Fashion 
Week. Additionally Vivienne Westwood 
used her popularity in an interview in 
which she stated “she hates England” 
and is “very unpatriotic about England 

because it is being completely ruined.” 
That was not the first time the designer 
revealed her opinion about political 
and social issues with the help of 
the medium of fashion. Previous 
collections addressed problems 
such as consumerism, nuclear 
disarmament, and homelessness 
caused by natural disasters such as 
flooding and storms. After the 2005 
London bombings, she included 
T-shirts with the print saying “I’m not 
a terrorist, please don’t arrest me”. 
Yet again, it demonstrated the power 
of high profile runway events to attract 
enormous media and also to influence 
people. 

The most recent fashion show that 
polarised opinion was Chanel’s 
Spring/Summer 2015 runway 
show at Paris Fashion Week. 
A group of supermodels holding signs 
with slogans such as “History is Her 
story”, “Ladies First”, “He for She” , 
“Make Fashion Not War,” and “Tweed 
Is Better Than Tweet” protested for the 
finale of Chanel’s SS 2015 collection. 
Karl Lagerfeld, the head designer 

and creative director of the fashion 
house Chanel devoted the show 
to women but also drew attention 
to recent protests in Hong Kong. 
The protests are an outcome of a 
battle for democracy. In 1997, the 
British handed Hong Kong back over to 
China. Since then, the citizens protest 
and fight for the right to democratically 
elect a candidate of their own 
choosing, instead of having a system 
where China will vet two to three 
candidates for voters to choose from. 
Karl Lagerfeld reaped both positive 
rewards, but also criticism with his 
fashion show. Either way, it was 
different to other catwalks and got a lot 
of coverage from the media and press. 

Returning to the question that was 
stated at the beginning of this article. 
Can fashion be a trustworthy medium for 
discussing social and political issues? 
Yes, it can. Fashion can be a 
trustworthy medium for political issues. 
In each decade, fashion was used to 
revolt, to demonstrate and to express 
an opinion. Present designers such as 
Karl Lagerfeld or Vivienne Westwood 
used the catwalk to address political 
issues. Other designers such as 
Jean Paul Gaultier and Alexander 
McQueen emphasized the problem 
of female empowerment and rape 
with the help of their collections. 
Fashion is about capturing the current 
zeitgeist of the society, including political 
issues. It is a creative and interesting 
way to address political occurrences 
and problems and draw attention to 
shortcomings in our modern society. 
The $1 trillion fashion industry has the 
possibility to carry young people; to 
spice up the political querulousness 
amongst many without being too 
serious and frightening about the future. 

Written by Fiona Macpherson

“A political statement 
purchasable and wearable 

for everyone.” 

“The power of high profile 
runway events.”



50 MINUTE

Johannes
Turtelneck: Topman £14.00
Shirt: Topman £28.00
Pants: Topman £50.00
Bag: Primark £9.00
Coat: Model’s own

BREAK
@ RGU



 Stylists: Maria Kisant - Weronika Zalewska - Fruzsina Polgar 
Marie Groualle - Roxanne Seewoester        

Location: Robert Gordon University - Aberdeen - Scotland

Photographer: Jenny Bunch
Hair and Make-Up Artist: Sharon Stroud
Models: Johannes Svensson - Sofia Rohman



Sofia
Dress: Model’s own
Knitwear: Topshop £20.00
Johannes
Shirt: Zara Private Collection
Watch: Topman £16.00

COFFEE 
BREAK
TIME





Johannes
Bomber Jacket: Topman £45.00
Knitwear: Topshop £20.00
Trousers: Topman £45.00
Shirt: Topman £25.00
Bag: Topman £10.00
Watch: Topman £16.00

RELAXING
BREAK
TIME







Johannes
Jacket: Topman £29.99
Shorts: Topman £20.00
Shirt: Topman £18.00

SPORTING 
BREAK

TIME



Stylists: Ruth Sherman, Lynsey Mitchell & Nicola McQueen
Photographer: Anna Wytrazek
Model: Holly Morton
Make-up: Holly Morton



Slogan T: Topshop, £20.00
Green Blouse: Topshop, £34.00

Leather Trousers: Topshop, £32.00
Timberland Boots: Schuh, £110.00

Necklace: Model’s Own  

50 Cent
‘I’m a track star running through life, 

chasing my dreams.’



Crop: Topshop, £8.00
Dungarees: Topshop, £48.00
Faux Fur Scarf: Topshop, £23.00



Set Of Rings: Primark, £2.50
Necklace: Model’s Own 

Faux Fur Scarf: Topshop, £23.00



Jacket: Topshop, £28.00 
Bralet: Topshop, £25.00

Jeans: Internationale £29.99  





Grace, sophistication, and femininity, these are all traits that come to mind when one thinks of the fashion legend Oscar de 
la Renta’s designs. From his dramatic catwalk ballgowns to his ready-to-wear bridal collection, designer and philanthropist 
Oscar de la Renta celebrated women and beauty with every stitch. On October 20, 2014 at the age of 82, Oscar de la Renta 

passed away from cancer in Kent, Connecticut. While the world has lost a leading light in the fashion industry, his pursuit to empower 
women through his iconic designs will continue to live on and inspire the fashion world.

Remembering 
Oscar de la Renta

Over 50 years in Fashion

1932-2014



Born in the city of Santo Domingo in the 
Dominican Republic on July 22 1932, 
Oscar de la Renta quickly discovered his 
passion and talent for beauty through 
abstract paintings and illustrations. De 
la Renta has often cited that many of his 
illustrations and designs were inspired by 
the tropics and the colour palette of the 
Dominican Republic, “I like light, colour, 
luminosity. I like things full of colour 
and vibrant.” In 1950 at the age of 18, de 
la Renta moved to Madrid to study art. 
Stemming from his love of art, de la Renta 
quickly became engulfed in the world of 
fashion design while studying in Spain. 
Due to his evident talent showcased within 
his illustrations, de la Renta was hired 
as an apprentice at Spanish couturier 
Cristobal Balenciaga. It was at Balenciaga 
where de la Renta started what would be a 
legendary career in the fashion industry. 

Becoming Own Boss
Following his apprenticeship at Balenciaga, 
de la Renta was hired for his first real 
fashion job at Lanvin-Castillo as an 
assistant. In The New York Times, Oscar 
de la Renta spoke of his fond times and 
dedicated hard work with Lanvin-Castillo  
“He loved me because I spoke Spanish, 
and he asked me if I could cut, drape and 
sew, and of course I said yes. He offered 
me a little more money than Dior, and I 

said I would start in two weeks. Then I 
went to a fashion school and asked the 
woman who ran it if she could teach me 
the year’s course in two weeks.” De la 
Renta then further built his reputation by 
joining American fashion house Elizabeth 
Arden when he moved to New York City 
two years later. Due to his talent and 
invaluable experience with Balenciaga, 
Lanvin-Castillo and Elizabeth Arden, de la 
Renta was ready to become his own boss 
by starting his signature self titled ready-to 
-wear label in 1965. 
With his line in full swing, Oscar de la 
Renta was appointed president of the 
Council of Fashion Designers of America 
from 1973 to 1976. Later in 1987 to 1989, 
de la Renta would repeat this role. He was 
rewarded for his presidential work with 
the CFDA when he was bestowed with 
a lifetime achievement award in 1989.  
“Today, the mission of the CFDA is to 
strengthen the influence and success of 
American Fashion Designers in the global 
economy and Oscar was a true proponent 
of that mission. There would be no CFDA 
without Oscar’s involvement and our work 

fabrics, and embroideries - which are 
never more important than on a wedding 
dress.”  Following his classic ball gown 
silhouette, the collection has proven to be 
very successful among celebrities; once 
again shown on Sarah Jessica Parker’s 
Carrie Bradshaw in the first ‘Sex and the 
City’ movie.  

Philanthropist
Along with being recognised as an 
influential fashion designer, de la 
Renta was viewed as a gentleman and 
philanthropist. Involved in numerous 
charities, de la Renta shared his success 
with various causes. One of his biggest 
commitments was to schools, day-care 
centres and orphanages that he built and 
funded. Located in his native country, 
over 1,200 children are cared for in La 
Romana thanks to de la Renta’s attention. 
To show gratitude, Oscar de la Renta was 
acknowledged with the Order al Mérito 
de Juan Pablo Duarte and the Order 
of Cristóbal Colón. De la Renta also 
participated in the annual ‘New Yorkers for 
Children’ gala. 

Succession
On October 14th, 2014, Peter Copping was 
appointed as Oscar de la Renta’s successor 
and creative director of the brand. One 
week later, Oscar de la Renta succumbed 

to his illness after his eight year battle 
with cancer. De la Renta leaves behind 
his second wife Annette, son Moyses, 
three step-children, three sisters, and nine 
grandchildren. Following his death, two 
brand executives released a statement on 
the future of the brand, “While our hearts 
are broken by the idea of life without 
Oscar, he is still very much us. Oscar’s 
hard work, his intelligence and his love 
of life are at the heart of our company; all 
that we have done, and all that we will do, 
is informed by his values and his spirit. 
Through Oscar’s example we know the way 
forward. We will make Oscar very proud 
of us by continuing in an even stronger 
way the work that Oscar loved so much.” 
Due to his strong vision of a push for 
female empowerment through his designs, 
Oscar de la Renta’s name and ideals will 
continue to thrive in the fashion industry. 
“For me, my work is a celebration of a 
woman’s beauty and femininity. At the end 
of the day, I make dresses and I want to 
make her happy.”

Words by Madeleine Barr

“My job as a designer is to make a woman feel her very best.”
- Oscar de la Renta

today continues thanks to him.” In 1991, 
following a lifetime achievement award, 
de la Renta made fashion history when he 
was the first American fashion designer to 
show a collection at Paris Fashion Week.

Empowering Women 
In 1977 Oscar de la Renta extended his 
brand with the ‘Oscar’ fragrance. The 
fragrance was an instant hit and is still 
widely appreciated and celebrated today, 
being sold globally in over 70 countries. 
Along with his fragrance, de la Renta is 
strongly remembered for his celebration of 
women and fashion icons, including First 
Lady Hillary Clinton. Quickly becoming 
fast friends, de la Renta and Mrs. Clinton 
worked together to transform her into a 
glamorous First Lady using pastel pant 
suits and luxurious gowns. “He’s been 
working for 20 years to turn me into a 
fashion icon,” stated Mrs. Clinton. Other 
powerful fashion icons that de la Renta 
worked with included Audrey Hepburn, 
Jacqueline Kennedy, Oprah Winfrey, 
Michelle Obama, Sarah Jessica Parker’s 
‘Sex and the City’ character Carrie 
Bradshaw, and more recently an ivory tulle 
wedding gown for Mrs. Clooney herself, 
Amal Alamuddin. 
Female empowerment had always been 
a strong belief and inspiration for de la 
Renta. “What women have achieved in 

the last 50 years, I wish men would have 
achieved in the last 100.”  He has and 
continues to inspire the fashion industry, 
including designers such as Diane von 
Furstenberg, “He makes a woman look like 
a woman, feel like a woman.” 

Brand Expansion
In the early 2000s, Oscar de la Renta 
aimed to reach a wider range of customers 
through brand expansion. In 2002, his 
designs expanded to a collection of 
furniture titled Oscar de la Renta Home 
for Century Furniture, offering a 100 piece 
collection ranging from tables to couches. 
Two years later, de la Renta also released a 
more accessible and affordable collection 
titled, ‘O Oscar’. “My job as a designer 
is to make a woman feel her very best.” 
Expanding his designs to a lower priced 
collection enabled de la Renta to reach and 
attract a new audience, thus giving more 
women access to his designs. 
In 2006, the world renowned designer 
released the first ready-to-wear bridal 
collection. “My designs are known for 
their beautiful ornamentation, details, 



A celebration of classic Italian style 

Cinquant’anni di 
Vogue Italia



Emily Wears:
White Dress - Topshop

Earrings - Oasis

Caroline Wears:
Black Crop Top - Topshop

Necklace - Oasis



Emily Wears:
Black Dress - Primark

Earrings - Oasis



Caroline Wears: 
AX Paris Dress - New Look



Photographed by: Beth Hopkins
Styled by: Kat Hutchison, 

Amy Hutchinson, Hayleigh Hewitt & 
Megan Keith

Hair & Make-up by: Eilidh McLeod
Modelled by: 

Emily Cruickshank & Caroline Johnston



Fifty shades of grey

Adriana Papell,
£200

Adriana Papell, 
£330

Simply Be, £75

Dorothy Perkins 
Jewellery, £20

Miss Selfridge, £49 Deichmann UK, £19.99

Very, £15

Apricot, £35 Who said 
grey was 
boring? 

This 
versatile and 
sophisticated 

colour 
matches with 

just about 
anything, 

and it never 
goes out of 

style. A must-
have for your 

wardrobe!

Page by Lauren Veenhoven

Phase Eight, £130



Black Gold
Celebrating 50 years since the search 
for oil began in Aberdeen.



Celebrating 50 years since the search 
for oil began in Aberdeen.

Photographer: Jess Christie
Model: Georgia Crichton

Hair and Makeup: Georgia Crichton
Stylists: Charlotte Dougall, Ellyse 
Macdonald and Eilidh Duncan





Corset: Waist Trainer UK
Boiler Suit: Stylist’s Own



Necklace: Topshop
Boots: Dorothy Perkins



Top: New Look
Necklace: Topshop
Jeans: Missguided
Shoes: New Look
Denim Jacket: Aztec Jeans



Necklace: New look
Top: Aeropostale



Top: New Look
Necklace: Topshop
Jeans: Missguided
Shoes: New Look
Denim Jacket: Aztec Jeans



Bring style to your business 
outfits as you join in 

the 50th celebrations of RGU 
with sharp tailoring and 

powerful accessories. 

Workaholic
Next 
Black Roll Neck Dress
£38.00

Freedom At Topshop
Red Statement 
Necklace
£25.00

Dune 
Bellini Court Shoes
£79.00 

Heatons Multi 
Coloured Bag
£12.00

Very
Definitions 
Monochrome
Blazer
£30.00

Very
Definitions 
Monochrome 
Trousers
£27.00

Littlewoods 
Blue Statement 

Necklace
£28.00

Internacionale 
Blue & Black Court Shoes

£22.99

Lipsy 
Leather Tulip Skirt
£40.00

Jaeger Double 
Faced Wool Coat 
£399.00
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important body formed in the UK 
during the twentieth century - of 
men or women. 
 They have long suffered 
from stereotyping but they are 
not the jam-making, gaudy 
cardigan wearers they are 
perceived to be. In fact they 
have most definitely moved with 
the times and are early adapters 
and trendsetters for the rest of 
the public. They are incredibly 
forward thinking women who 
address issues that haven’t yet 
become fashionable.
 As early as the 1920s 

when women 
couldn’t vote, 
during some 

of their meetings, they took 
part in secret ballots; this gave 
British women their first practical 
experience of democracy. As Jane 
Robinson said in her book “Its 
founders weren’t daft: they knew 
the value of camouflage.”
 In the 1940s, they were 
calling for equal pay amongst 
men and women, an issue that 
unfortunately remains unresolved 

today. Unknown to many, they 
also started Keep Britain Tidy in 
1950, as well as the Fairtrade 
Foundation in 2002. Currently 
the WI is highlighting the 
disappearance of the British High 
Street. Over the last 10 years 
shopping habits have changed 
and there has been a huge 
decrease in consumer spending. 
In response, the WI decided 
to launch the SOS for High 
Street campaign. This campaign 
encourages members of the 
public and the WI to take part 

2015 is a big year for the 
Women’s Institute 

(WI) as they celebrate their 
centenary, an amazing milestone! 
The WI was set up during 
World War One to encourage 
countrywomen to get involved in 
growing and preserving food, to 
help increase the food supply to 
a war-torn nation. The Women’s 
Institute in England and Wales 
are affiliated to the National 
Federation of Women’s Institutes. 
In Scotland and Northern Ireland 
there are similar organisations, 
the Scottish Women’s Rural 
Institutes 
(“The Rural”) 
and the 
Women’s Institutes of Northern 
Ireland are both tied to the WI 
through the Associated Country 
of Women of the World. Across 
Britain these organisations have 
more than 212,000 members in 
around 6,600 groups.
 Obviously the nation 
is no longer war-torn, but the 
organisation has managed to stay 
together for 100 years. So what 
is their secret and what have they 
been doing outside of war times?  
 The WI got to work 
straight after the war. The 
newly formed WI groups began 
to concentrate on planning 
a programme of activities 
to suit their members. They 
attracted followers from diverse 
backgrounds from the Lady of 
the Manor, to her housemaid 
and cook. The organisation was 
anxious to encourage women to 
become active citizens. It really 
helped to break down social 
barriers and bring communities 
together. 
 Jane Robinson, author 
of ‘A Force to Be Reckoned With’ 
has described the WI as the most 

in a day of action; this involves 
creating events with local 
retailers.
 More ongoing campaigns 
which address some very serious 
issues include ‘No more violence 
against women’; three million 
women across the UK experience 
rape, domestic violence, sexual 
exploitation and other forms of 

violence and abuse. The WI has 
been campaigning on this since 
2008. ‘Women reaching women’ 
is a campaign they decided 
to do after a large number of 
requests by members, to increase 
international work. They, with 
Oxfam GB and The Everybody 
Foundation, launched a 3 year 
educational program, focusing 
on world poverty, climate change 
and gender equality, aiming to 
broaden awareness of these 
issues.
 They have also 
campaigned for a fair deal 
for British farmers. Their long 
standing commitment to rural 
affairs is as important as ever, 
with farmers being paid less 
than the cost of production 
for their milk. These are all 
major campaigns that are 
incredibly important to the wider 
population.
 ‘Fast fashion’ – the surge 
in demand for disposable clothing 
has a host of negative impacts 
for people and the planet. The WI 
work to raise awareness of social 

100 years old 
The Women’s Institute

“212,000 members in the UK”

“24 million hours of their 
member’s time dedicated to 

community work”

As we at Aberdeen Business School celebrate 
our 50th anniversary, Katie Murphy honours 

an esteemed British institution, double our age.



Blair managed to complete his 
speech.  A positive outcome of 
this was the extra publicity the 
institute got and Tony was never 
invited to speak at a WI event 
again.

Calendar Girls famously 
sparked a lot of interest in 

the WI. This award winning film 
took inspiration from an original 

WI project. 
When one of 
the member’s, 
husband died 
of leukaemia, 
they wanted 

to do something to raise money 
for leukaemia research. They 
created a nude(ish) calendar, 
something nobody would have 
expected the WI to do, as they 
were thought of by many as 
frumpy, tea-drinking, reserved 
women. While they might be 
most of these things, by doing 
this calendar they proved how far 
they will go for a good cause. 

In recent years there has 
been a surge of trendy young 

women wanting to learn old 
skills. This is demonstrated by 
the increased amount of craft 
programmes on TV, such as the 
Great British Bake Off, Kirstie 
Allsopp’s programs and the Great 
British Sewing Bee. Who doesn’t 
want to sew random things 
together or attempt to recreate 
Mary Berry’s Florentines after 
watching these programmes? 
These young women want to get 
in touch with these tangible skills. 
More and more women want to 

learn traditional skills such as 
dressmaking or improve their 
home cooking, and the WI is a 
great place to do this.
  New WI groups made 
up of working women who live 
in cities are keeping the WI 
movement alive and current. 
These urban groups are perfect 
for women who want to network, 
have fun and learn new skills. It’s 
the perfect social night out. Of 
course with these new members, 
the WI has had to tweak its 
activities a bit and now offers 
an unusual range of them, from 
baking to burlesque, from stitch 
& bitch to beer tasting. They are 

open to trying new things and 
moving to new non-traditional 
activities. It is now a mixture of 
the traditional and something a 
bit different. Watch out ladies, the 
WI is coming back into fashion!
 People may argue that 
wanting to revert back to older 
times, by learning crafts and how 
to bake is going against all things 
feminist. However, this is not the 
case. The WI is an organisation 
that believes strongly in 
feminism, believing that feminism 
is about making your own choices 
in life.
 

2015 really will be a 
special year for the 

WI. They have lots of special 
activities planned such as a 
walk that joins up all the WI 
groups in the country. It is also 
a good point to think about the 
organisation’s future. What does 
the future hold for the WI? Will 
the WI survive another 100 
years? Whatever the future holds 
the WI has been shown to be an 
incredibly adaptive group, and 
I feel that it will survive a lot 
longer. Whether we’ll recognise 
the WI as the same organisation 
is questionable, however the 
nature of the institute will change 
and adapt, as it has done over 
the last 100 years.
 The WI is much more 

powerful than you think.
If you’re interested in getting 
involved in the WI movement, 
a great place to start is their 
website, if you are looking to join 
in England and Wales, you can 
visit www.thewi.org.uk  and in 
Scotland www.swri.org.uk.

and environmental impacts of 
the garment industry and to help 
members shop smarter.
 The WI is the largest 
voluntary women’s organisation 
in the UK, with 24 million hours 
of their members’ time dedicated 
to community work each year. 
The women of the institute get 
a lot out of being part of this 
organisation, but in return they 
give a lot 
back. One 
of the main 
reasons they 
are such a 
fantastic 
organisation is their selfless acts, 

the time and effort they put into 
trying to help others; they really 
are much more than the frumpy 
women people think they are.
 On certain occasions 
the WI has received a huge 
amount of publicity, some 
negative but most positive. The 
biggest incident was known as 
the Handbagging of the British 
Prime Minister, Tony Blair. He 
was invited to speak at the 2010 
Women’s Institute conference.  
He was asked to speak about 
environmental issues, a topic 
where the women were starting 
a new campaign. However Mr. 
Blair chose to ignore this and 
made it into a political party 
broadcast to an organisation 
that is strictly non-political. The 
women expressed a mixture of 
embarrassment, anxiety and 
anger towards Mr. Blair. Midway 
through his talk, the women 
started a slow clap in protest; 
they managed to drown out his 
voice. A very embarrassed Mr. 

“Handbagging 
the British Prime 

Minister”

“Feminism is about making your 
own choices in life”

http://www.thewi.org.uk


The Mini Skirt: 
50 Years Later

From left • Primark UK, Palm Leaf  Print Skirt, £9 • Missguided, Medora Striped Mini Skirt, £14.99 
• Penneys (Ireland), Paint Splash Flippy Skirt, £10.24 • Primark UK, Palm Tree Scuba Skirt, £6 

• Juicy Couture, Fitted Ponte Zip Skirt, £77.91 • Very, Fearne Cotton Printed Mini Skirt, £25

From left • F&F, Black Sequin Mini Skirt, £20 • Miss Selfridge, Pink Jacquard Skirt, £35 
• Miss Selfridge, Sequin Disc Skirt, £55 • Hallhuber, Fringe Leather Mini Skirt, £118.11 

• Dunnes Stores, SAVIDA, Wetlook Skirt, £23.63 
• Natalie B. Coleman, Petrol Champagne Rainbow Skirt, £787.73

From left • New Look, Check Split Skirt, £17.99 • Primark UK, Woven Asymmetric Wrap Skirt, £10 
• Monsoon, Delphine Embroidered Wrap Skirt, £69 • Hallhuber, Mini Skirt with Wrap, £54.77 

• Missguided, Dedisa Contrast Curve Hem Skirt, £21.99

Playful Prints

Glitter & Gloss

Haute Hemlines

In 1964, Mary Quant introduced the mini skirt. 
As a designer and British icon, this trendsetter is widely recognised by the fashion industry.

Women everywhere owe Quant a big thank you for freeing our legs forever!

Ashley Groleau



Mini 4ever!
We celebrate the 50th anniversary 
of Mary Quant’s mini skirt 
with our modern day protest.
Here’s to freeing the legs!

Scott Cairns Photography
Styled by: Ashley Groleau, Lauren Veenhoven, Madeleine Barr, Valerie Saplak



From left to right
Claudia wears:

Crop top Topshop,
Skirt Topshop,

Shoes model’s own.

Lauren wears: 
Top H&M,

Skirt Forever 21,
Shoes model’s own.

Ashley wears: 
Jumper Debenhams,

Skirt Topshop,
Shoes model’s own .

Madeleine wears:
Cardigan Miss Selfridge,

Crop top Topshop,
Skirt Topshop,

Necklace model’s own,
Shoes model’s own.

Sarah wears:
Blouse Zara,
Skirt Garage,

Shoes model’s own.

Valerie wears:
Top Topshop,

Skirt Miss Selfridge,
Shoes model’s own.

Nikola wears:
Crop top Topshop,

Skirt Topshop,
Shoes model’s own.



Sarah wears: Jumper H&M, Skirt Topshop, Necklace Free People, Shoes model’s own.
Claudia wears: Jumper H&M, Skirt H&M, Necklace model’s own, Shoes model’s own.
Nikola wears: Crop top River Island, Skirt American Apparel, Necklace Primark, Shoes model’s own.



Claudia wears: Fur Gilet Topshop, Crop top Topshop, Skirt River Island, Necklace model’s own, Shoes model’s own.   
Nikola wears: Jacket Topshop, Skirt New Look, Shoes model’s own. 
Sarah wears: Jacket Aritzia, Blouse Charlotte Russe, Skirt Marshalls, Shoes model’s own. 

Claudia wears: Crop top Topshop, Skirt Topshop, Shoes model’s own.
Nikola wears: Crop top Topshop, Skirt Topshop, Shoes model’s own.
Sarah wears: Blouse Zara, Skirt Garage, Shoes model’s own.



Claudia wears: Jumper H&M, Skirt H&M, Necklace model’s own, Shoes model’s own.
Nikola wears: Crop top River Island, Skirt American Apparel, Necklace Primark, Shoes model’s own.







Long Live The Mini!



Kaye Adams
Journalist, television presenter and 
radio host. There really is no stopping 
Grangemouth born, Kaye (52). With her 
busy career dividing her between Glasgow 
and London whilst being a mother of two, 
it is a wonder that she has any time to 
spend on herself. Yet through this career 
driven lifestyle, where do her fashion 
choices lie? Does being in the limelight 
affect her choice of style or does she prefer 
to dress as she pleases? 
I met up with her to find out all her 
fashion secrets. How her fashion has 
evolved through her life and who 
influences most of her fashion decisions. 

Here, she reveals all…

So Kaye, is keeping up-to-date with current 
trends of interest to you or do you feel it is a 
pressure due to the career you are in?
‘I don’t find it a pressure to be honest. I’m 
quite fortunate in terms of Loose Women. 
We are given options of what to wear by 
stylists who know our style well and we 
can then choose which outfit we prefer. 
The stylists are all on trend so keep us 
right. There’s no effort needed from us at 
all really. 

In terms of my own life; I’m a bit 
shambolic. I don’t love fashion but I do 
like nice clothes. It matters to me what I 
wear but there’s no pressure felt. If I want 
to wear my ‘joggies’ - I will. I don’t think 
it’s as much about trends, it’s more about 
what suits you and what doesn’t. I’m yet to 
be seen in a catsuit and I doubt it’s going to 
happen now!’

Being brought up in Grangemouth, do 
you feel your style adapted as you began 
spending a lot more time in Edinburgh for 
the end of your school career and then also 
university?

‘My Mum had a boutique in Grangemouth 
when I was thirteen which was an 
interesting time as I was starting to 
become aware of fashion. The shop was 
ahead of trends as the woman who ran 
it was very quirky in what she wore and 
as she did all the buying, it was her who 
influenced me. 
In terms of moving to the city, there were 
two shops when I was at University: Cruise 
was super cool and I’m unsure of the name 
of the other one. They had French and 
Spanish labels that weren’t main stream.
I was better dressed then than I am now 
because fashion has become so mass-
produced. There was no disposable 
fashion. It was cheaper then to get better 
quality garments so that’s what you wore - 
something that’s changed drastically now.’

As a teenager, did you go through any 
interesting fashion stages? Were you part 
of any social group who dressed a little 
differently?
‘The thing when I was fourteen/fifteen, was 
that you dressed identically to your best 
friend. We went to places like ‘Virgo’ and 
‘Chelsea Girl’ and you’d choose what your 
best friend wore. I always avoided this as I 
found it was naff. 
There were some terrible fashion trends 
- jodhpurs and pixie boots, tweeds and 
hacking jackets – they were awful! There 
was a romantic scene too, I went through 
them all sadly.’

Has becoming a mum changed the 
importance of fashion to you or do you 
feel it has changed your attitude towards 
keeping up with trends?
‘It didn’t make much difference except it 
cut down my time. I could no longer spend 
Saturday afternoon walking round the 
shops. 
I tend to go out twice a year and buy a load 
of stuff now, rather than bits and bobs as I 
please.
I don’t find I need to go shopping as much 

anyway as ‘Loose Women’ allow you to 
buy the clothes you wear on screen. Some 
clothing we get in are samples so we get to 
keep them anyway.’ 

Do you dress differently when appearing on 
television as you do on the radio?
‘Yes 100%! Unrecognizably. I’m a bit 
‘Stepford Wives’ on television - particularly 
on Loose Women.’

What is your favourite brand or shop?
‘I quite like Spanish brands. That’s probably 
down to time though. If I go on holiday I 
have time to shop. I love classic wearable 
pieces. Also Uniqlo – I love Uniqlo. Apart 

from that I would be more likely to go 
to a small shop that would have different 
designers. 
I would never be dressed head to toe in 
one thing though.’

What has been your worst wardrobe 
malfunction?
‘I had a fantastic one at ‘The Pride of 
Britain Awards’ [2014]. I wore the wrong 
underwear and it shone through my dress 
under the camera flash. That was the 
worst!’

What is the most expensive item in your 
wardrobe?
I have a Jumper that cost me £200. My 
friend made me buy it – I come out in 
hives when I think about it. It’s fabulous 
but it’s too warm to wear inside and too 
cold for outside. It’s the type of jumper 
that’s in ‘New England ‘style photo shoots 
but actually it’s not wearable in any 
situation.

What’s your most treasured purchase you 
have made?
‘I have lots because I keep clothes for a 

50 Years of  Fashion...

I’m yet to be seen 
in a catsuit...

I love my 
Parka jacket.

By Lynsey Mitchell



long time. I resurrected a leather coat I 
bought twenty years ago in ‘Cruise’ which 
was £500 at the time - that was a fortune. 
I wore it so much then it went to the back 
of my wardrobe. I recently put it into a dry 
cleaner and now I wear it all the time.
Having said that, I love my Parka jacket. 
I walk the dog in it and I love it. It’s one 
of those mental Canadian ones that’s 

completely weatherproof.’

I have a shoe fetish; do you have a specific 
weakness in a specific item?
‘I do like lovely shoes but to look at… like 
ornaments to put up on my wall. I think 
they can be truly beautiful. Probably not 
shoes for me though – it’s more likely to 
be jeans.‘

Do you have a specific colour you like to 
wear the most?
‘I probably suit red the best. On television 
it never lets me down. Grey is a fabulous 
colour too. It’s a good match for my 
complexion. Different shades allow you 
to wear something with it too - it’s very 
versatile.’

As a busy working woman, do you tend to 
purchase your clothing online or do you 
manage to find time to go in-store?
‘I rarely buy online. I think after the kids 
were born I bought a little on the internet 
but was left disappointed. I mean, I should 
because you can send back but I can’t be 
bothered with it.
I would become too conservative if I 
bought online all the time as I’d only buy 
items I’d be guaranteed to like.’

When I want to add a touch of glamour to 

an outfit, I put on some lipstick. Is there an 
item that you put on that instantly makes 
you feel more confident? 
‘Yes. Hair and makeup make a huge 
difference. Lipstick isn’t quite enough. It 
has to be the whole thing [laughs]. 
My hair being good makes me feel at my 
best. I’d go to a blow-dry bar if I wanted to 
feel good!’

What would you wear to a party?
‘It really depends what kind of party. I’m 
not a flouncy person so I’d probably go for 
something quite sharp. Not fully tailored 
though - something in the middle whether 
that’s trousers or a dress. I tend to go for 
clean lines. Not overly patterned.’

This whole thing about 
planning an outfit – 

I don’t get it.

I can imagine you get invited to large events 
with a lot of famous faces. How far in 
advance do you prepare your outfit for such 
events? 
‘Two hours. I’m not really good at that. I 
don’t think about these things in advance. 
This whole thing about planning an outfit 
– I don’t get it. I don’t like spending money 
on evening wear – which you have to. I 
have got a few dresses but I always resent 
the money spent on them because you can 
only wear them once or twice. The thing 
with these events is that you always get 
your photo taken. I always check with the 
photographer if they have my photo from 
last year just to double check they haven’t 
already pictured me in my outfit!‘



The “Not So Sweet” 
Girl Next Door

1950’s Style Frocks, Frills and Fun 
(minus the innocence)!





Ksenia wears: 
Rose Dress, Beyond Retro
Cream Full Skirt, ASOS

Emma wears: 
Red Shirt Dress, Beyond Retro
Polka Dot Full Skirt, River Island



Ksenia wears:
Blue Prom Dress, Beyond Retro

Pink Cardigan, George at Asda

Emma wears:
Vintage Shirt Dress, 

Beyond Retro



Models from left to right: Ksenia Witton and Emma Iregbu
Stylists: Ksenia Witton and Emma Iregbu
Photographer: Sam Brill





Welcome to 

the 60s...

Alarm clock, £8.95, 
Dotcomgiftshop 

Light, £125, 
Amara 

Cushion, £46, Amara

Lamp, £154, 
Amara 

Coffee Table, £350, 
Oliver Bonas 

Bowls, £5.95 each, 
Dotcomgiftshop 

Record Player, £89.95, 
Cuckooland.com 

Step into the past and 
transport your home back 
to the swinging sixties with 
these key retro pieces...

Morphy Richards 
Kettle, £60, 
Debenhams 

By: Mollie Haines 

Telephone, £39.95,
Cuckooland.com 

Tins, £9.95 each, 
Dotcomgiftshop



Home Sweet Home
Make your uni bedroom feel a little 
more like home for under £50.

by Leanne Duffy

Birdprint duvet set, 
Tesco Direct, £12.00

Leopard print fur throw,
Primark, £8.00 

Fairy lights,
Dotcomgiftshop, £4.95

Lantern, 
Primark, £3.00 

Jewellery boxes,  
Tiger Stores, £5.00

Make up organiser, 
Tiger Stores, £4.00 

Sticky notes,
Wilkinsons, £0.80

Jam jar glass,
Tiger Stores, £2.00 

Cushion,
Primark, £3.00 

Hot water bottle,
Primark, £4.00

Mirror, 
Tiger Stores, £3.00 



A Worthy 
Cause

I
t is widely known that cancer 
affects everyone, from the mental 
and physical pain of the patient to 
the supporting family and friends 
by their side. However, it is often 

assumed that cancer is an ‘older 
person’s illness’ and that it does not 
target young people. Although cancer 
is more rare in young people, they 
are not exempt; cancer does not care 
about your age, sex or religion and can 
sadly affect anyone. According to the 
Teenage Cancer Trust, around seven 
young people aged 13-24 in the UK 
will be told that they have cancer today. 
Hearing this diagnosis is treacherous 
for anybody and especially a teenager; 
their whole lives ahead of them 
suddenly being put into question.

Cancer in teenagers can be of the 
most aggressive sort due to their 
developing bodies growing, acting 
against themselves and allowing 
the cancer to grow faster. According 
to Cancer Research UK, germ cell 
tumours such as testicular cancer are 
the most common form of the disease 
in young men, and carcinomas (thyroid, 
cervix, bowel and ovary) are the most 
common in teenage girls. Treatment for 
the illness in young people can include 
a combination of chemotherapy, 
radiotherapy and surgery. Treatment 
may be different than what would be 
provided to an adult due to different 
biology and what is suitable for a 
certain age group.

Unfortunately when a teenager is 
admitted to hospital for treatment, 
the only option may be to be placed 
in a children’s ward alongside much 
younger patients. When my brother 
Andrew entered the Royal Hospital for 
Sick Children (Yorkhill) in Glasgow for 
treatment, being a 6ft tall rugby player, 
there was not a bed that would fit him. 

The nursing and care provided in the 
ward was tailored for caring for young 
children, helping them to feel happier 
within a nursery like environment. 
However small cubicle rooms, doctors 
dressed as clowns, and having no-one 
your own age to socialise with is no 
place for a teenage who wants to feel 
‘normal’. 

My brother never ever 
complained about his 
cancer, but he did 
complain about how poor 
the facilities were for 
teenagers. The alternative 
was for Andrew to enter 
a ward with no private 
cubicles, alongside the 
elderly, fighting their last 
days of the illness. That 
is no place for a teenager 
to be. Many young people 
mirror Andrew’s feelings, 
as 35% of teenagers 
diagnosed say they feel 
abandoned by the health 
system.

This led my parents to set up Andrew’s 
own personal ward within our house, 
with comforts such as his own TV and 
games consoles, and having his friends 
over to visit whenever he pleased. This 
was alongside the specialised medical 
and emotional support he needed from 
doctors and nurses that would make 
day-visits to Andrew. It quickly became 
the closest thing to ‘normal life’ having 
his ward within our house, and Andrew 
was noticeably happier with the 
situation, being able to be part of family 
celebrations and to have his loved 
ones by his side. For just under a year 
we had the privilege of having Andrew 
home with us, until he sadly lost his 
battle to the illness one evening in his 
sleep, shortly before his 16th birthday. 

This is where the amazing work of 
Teenage Cancer Trust (TCT) comes 
into action. It was not until after 
Andrew’s death that my family became 
aware of the charity - there were not 
currently any specialist TCT units in 
Scotland at the time. Initially, my parents 
were going to set up a trust in honour 
of Andrew however after hearing the 

care that TCT provided in England, my 
parents became determined to see a 
ward open in Scotland, and improve 
the conditions for others like Andrew.

Teenage Cancer Trust believes 
that having Cancer should not stop 
a teenager from being a teenager. 
The units the charity develops within 
hospitals are equipped in a similar way 
to how Andrew’s ward in our home was, 
with all familiar comforts, entertainment 
such as pool tables, computers and 
also quiet places. Being able to see 
loved ones is extremely important as 
83% of teenagers and young adults 
said that they missed their friends when 
they were unable to see them.

Founded in 1990, Teenage Cancer 
Trust funds a specialist team of 

Why we should celebrate the work of TCT in the past 25 years 
and continue to support the charity in the 25 years to come.

Words by Sarah Delaney



especially my Dad John - 
has fundraised tirelessly to 
have Teenage Cancer Trust 
units built within Scottish 
hospitals. This has included 
charity concerts in the 
Royal Concert Hall, fashion 
shows, climbing mountains 
and cycling the whole length 
of both the UK and Ireland. 
I am extremely proud to say 
that he has raised nearly 
£500,000 for the charity to 
date and as family we are 
all really grateful for our 

local community adopting the charity 
as their own.

The first unit opened 
in Scotland was the 
Beatson Oncology 
Centre in Glasgow 
in 2008, and in 
November 2009, it 
was only fitting that 
the Teenage Cancer 
Trust Unit opened in 
Yorkhill. It was built 
inside the very same 
ward that Andrew 
was admitted to back 
in 2002. I was invited 
to the opening of the 
Unit; it was both a 
joyful and emotional 
experience.

Since that time, the profile of the charity 
has risen significantly with support from 
celebrity ambassadors such as Noel 
Gallagher, Kasabian, Eddie Redmayne 
and Noel Fielding, who are involved 
with the charity in many ways such as 
visiting patients in units, taking part in 
fundraising events and helping to raise 

awareness of ongoing 
appeals. For the past 
14 years, the Royal 
Albert Hall has seen a 
host of different artists 
and comedians come 
together to support 
the charity through 
concerts. This year 
there were shows by 
the Cure, Ed Sheeran, 
Paolo Nutini, Jason 
Manford and One 
Republic. 

The charity was 
recently given a huge 

boost in both awareness and funding, 
from the remarkable work of Steven 
Sutton. After being diagnosed in 
early 2013 with Cancer, Stephen was 
treated in a TCT Unit, and realised the 

professionals giving each patient the 
tailored care they require.  The charity 
describes the units as a “healthcare 
environment which promotes well-
being, recovery and creates a centre 
of excellence for adolescent cancer 
patients to be treated.” The nurse 
consultants in the units are world 
experts in teenage cancer and, 
alongside spending time caring for 
the teenagers, they are supporting the 
development of more units, conducting 
research and campaigning to raise the 
standards of care for all teenagers in 
the UK battling with cancer. 

The charity believes that it is 
paramount to educate youths about the 
illness, to be able to spot early signs 
of cancer and to embrace a healthy 
lifestyle. According to the website TCT 
visits “over 90 schools each month, with 
each session attended by between 100 
and 200 pupils. That’s around 130,000 
pupils a year.” The talks given to 
schools, by the expert fundraising team 
are second-to-none and encourage 
students to speak about a topic which 
is often hidden away. Mr  Hedley, 
a teacher at Queen Elizabeth High 

School in Hexham, described the talks 
as, “excellent, informative, thought 
provoking and extremely valuable.” 

Since Andrew’s death, my family - 

importance and benefit of the specialist 
care he received there. Stephen made 
a bucket list with a list of things that he 
wanted to achieve including skydiving, 
to meet Jimmy Carr, and his number 
one dream was to raise £10,000 for 
Teenage Cancer Trust. 

It is fair to say that Stephen Sutton 
smashed that dream, with the help of 
generous supporters over social media, 
he raised £5 million. His amazing work 
will live on by those he will help in the 
future, as the charity announced that £3 
million of the sum raised will be invested 
in new specialist units. Included in that 
sum is the remaining £270,000 needed 
to complete the £500,000 fundraising 

bid that is needed to complete the 
TCT Unit in Glasgow’s new Southern 
General hospital, replacing the Yorkhill 
unit where my brother’s ward was, as 
that hospital is soon to be demolished.  

I feel that the overall message of 
Teenage Cancer Trust is so important. 
As a teenager - or any age in fact - 
your diagnosis of an illness should not 
define you as a person, or stop you 
from being yourself. Nobody asks for an 
illness and consequently it just has to 
be dealt with. Wherever possible if the 
opportunity to live a near ‘normal life’ is 
there then I think everyone should be 
granted that chance. With continuous 
support and donations, the charity will 
continue being able to give this support 
to more teenagers throughout the UK 
for the next 25 years. Statistics show 
that there is a 15% better survival rate 
for those treated within a Teenage 
Cancer Trust unit, which is a lot of 
additional lives that can be saved.

Thank you to Vanessa Todd from 
Teenage Cancer Trust for releasing 
photographs and Press Assocation for 
the photograph of Ed Sheeran at the 
Royal Albert Hall.



Fur
Under
Fifty

Cardigan
Miss Selfridge
£39

Ear Muffs
Ted Baker
£39

Gilet
Apricot
£32

No matter what the season fur should be a staple in every fashionable 
girl’s wardrobe. From jackets to jumpers there is a faux fur available on 
the high street to suit every sense of  style. Don’t worry, it doesn’t need to 
break the bank - here are 
our top picks for frugal fur 
under fifty pounds!

Jacket
Primark
£25

Jacket
F&F at Tesco

£45

Scarf
Primark
£10

TOP TIP
Fur is a timeless 

wardrobe essential 
so try to find a piece 

that can be worn 
in a variety of ways 
for a multitude of 

occasions.

Bag
Primark
£15

BY CHARLOTTE DOUGALL



Fabulous Fashion 
Under 50 Pounds

Pastel colours are in trend
almost every season so you can 
never go wrong with them. You 

can easily mix them together 
or pair them with black 

to create a contrast.

Statement jewellery is a 
must have. Many high street 
retailers came up with their 

own range of accessories and 
jewellery for affordable prices. 

You don’t need a Swarovski 
ring to shine at the party.

Bag, £35, Accessorize

Shoes, £30, New Look

Top, £45, Lipsy

Coat, £35
New Look

Watch, £30, Oasis

Earrings, £15
What’s About Town?

Coat, £49, New Look

Earrings, £6, New Look

Jacket, £45
Jeggings, £17
Shirt, £17
All Dunnes Stores

Bag, £30 
New Look

Sunglasses, £25 
Sunglasses Shop

Money can’t buy you love.....or sense 
of style. There is no need to spend hundreds 
of pounds to look fashionable. We found 
several pieces that are cheaper than 50 pounds 
but still have a luxurious vibe.

by Lucie Srbova



All That Glitters is...

...Gold
Whatever the occasion, 

add to the celebration with 
a dash of sophistication



Corset, Under-skirt, 
Necklace:  All Stylist’s Own
Page Opposite
Dress: Stylist’s Own

Dress: Topshop, £60
Assorted Jewellery: All New Look,
Prices varying from £3.99 - £19.99



Corset: La Senza
Petticoat: Vintage
Necklace: Stylist’s Own



Dress: Stylist’s Own
Bracelet: New Look



Dress: Stylist’s Own



Shot on Location at 
Smiddyboyne Farmhouse, Portsoy

Photographer: Ciera Kennedy
Model: Megan Priestly

Hair: Lisa EmJay Cameron
Make-Up: Gemma Brunning

Stylist: Anya Matheson

Dress: Stylist’s Own
Shoes: New Look, £27.99



Glitters & Gold
Want to stand out from the crowd on your 
night out? Glam up your outfit with some 
golden accessories!

    Boticca 
    £85.00

Accessorize 
£15.00

Allusions at BHS 
£5.00

Linzi
£28.00

New Look 
£7.99

What’s About Town?
£38.95

Marks & Spencer
£4.00

New Look
£19.99

Crabtree & Evelyn
£6.00

Designed by Ellyse Macdonald



It’s coming into the party season and there’s nothing that says “party” like 
golden hues, glitter, metallic skirts and decadent garments embellished with 

jewels and sequins. Wear with contrasting accessories - grungy leather jackets 
and black boots, giving the look a more edgy and modern twist. 

Think luxe royalty meets rock and roll.
Here’s a few key pieces to help find that perfect party outfit this season.

GOOD AS GOLD

2

3

4

57

1 Pink Satin Embellished Top, New Look £24.99.   2 Gold Caged Heels, 
New Look £26.99.  3 Sequined Mini Skirt, Miss Selfridge £39.  4 Gold 
Decadent Necklace, New Look £19.99.  5 Gold Sequin Midi Skirt, Miss 
Selfridge £45.  6 Embellished Clutch, Accessorize £45.  7 Gold Sequin 
Playsuit, Miss Selfridge £99.  8 Gold Heel Sandal, Miss Selfridge £39. 

8

6

1

Product Selection & Words by 
Caitlin Boakes



Cleopatra

Dress - River Island, £48 
Head and Body Chain - Model’s Own
Necklace - Primark, £5 
Rings - Primark, £3

Step back to a time where power was everything 
and jewellery was a status symbol. 

Unleash your inner Egyptian queen with these lashings of gold.



Dress - River Island, £38 
Head Chains - Model’s Own

Earrings - Model’s Own 
Necklaces - River Island and Primark





Opposite Page
Dress - Topshop Unique, £175

Head Chain and Earrings - Model’s Own
Necklaces - River Island and Primark

This Page
Dress - River Island, £55

Head Chain and Cuff -  Model’s Own
Earrings and Necklaces - River Island, £10-12

Gold Disc Necklace - Primark, £5



Photographer - Jen Birtles Kelman 
Stylists and Make-up - Caitlin Boakes, Leanne Duffy, 

Katie McDonald and Olivia Moynihan  
Model - Rachel Babarinde

This Page
Dress - River Island, £48 

Head and Body Chain - Model’s Own
Necklace - Primark, £5 

Rings - Primark, £3

Opposite Page
Dress - Stylist’s Own, Vintage





Erika has such a hectic and 
busy life as a model and so I 
really appreciated her meeting 
with me to have a quick coffee 

and pick her brain about her journey 
as a successful model. I was very 
fortunate that she was in London for 
a short time so was able to fly down 
and meet her. She is a lovely, inspiring 
and motivational woman and it was an 
absolute pleasure meeting with her. 
Erika is a model from Lithuania, who 
was discovered at a young age and 
who has since constantly travelled 
the world. What I loved about this 
experience was that it really didn’t 
feel like an interview, we just chatted 
away and had a great laugh. 

Read on to discover Erika’s incredible 
life story as a model so far…

When did you begin this modelling 
career, has it always been your childhood 
dream?
Absolutely not! I was planning to be a 
lawyer - so after high school I applied 
and was admitted to the best university 
in Lithuania. I was therefore travelling 
with my books whilst modelling abroad 
and flew back to Lithuania every so often 
for my exams. That was a fun 5 years! 
In between I was writing articles for 
various fashion magazines and had my 
own TV show. I now organise exhibitions 
and produce fashion shows. In addition 
to that, I am also studying acting and 

always busy with other things. Modelling 
wasn’t a childhood dream come true, it 
was rather a great opportunity to travel 
the world, live in different places and 
experience different mentalities and 
cultures. I started very young - I was 
only 14 and luckily succeeded which 
was great. I still absolutely love what I do 
and I think it is a very important factor of 
my success. 

Where are you originally from? How did 
you end up living in both California and 
London?
I am Lithuanian and many years ago 
I was chosen by a model scout out 

Erika Stasiuleviciute
50 Minutes with...

The journey of Erika’s incredible life story as a model...
EXCLUSIVE INTERVIEW - BY GEMMA BRAIDWOOD

of 1000 girls to fly to Milan and model 
with the Elite model agency. The rest is 
history… From there followed the trips 
to Taiwan, Japan, South Africa, Milan, 
Paris, London, Germany, Portugal, 
Spain, Korea, New York, and the list 
goes on… It was a non-stop journey with 
flights back to Lithuania for university, 
and my TV show. We grow, we learn, we 
progress - if you have a creative mind 
you learn with time the things you really 
love doing, and you try different things 
and explore yourself in different places. 
I was very lucky and happily I am doing 
what I always wanted to do. And so now 
I want to act and the best place for that 
is Los Angeles and that is where I am 
now based. I still go back to London to 
work every so often as that was my base 
for many years.

Who is your inspiration in the fashion 
industry? Have you been lucky enough 
to work with them?
I have worked with many very talented 
artists, and it is amazing to be surrounded 
with such creative minds. They include, 
Armani, Ashish, Gareth Pugh, Matthew 
Williamson, Herve Leger, Max Azria, 
BCBG, Juozas Statkevicius, Erdem and 
many more. It is a breath of fresh air. 
These creative people have very strong 
visions and it is nice to be a part of their 
creative process, to be inspired and also 
to inspire them. 

What magazines have you modelled/
worked for? Tell us about the experience. 
I have shot for Vogue, Harper’s Bazaar, 
been on the cover of L’officiel and 
many of their fashion spreads, as well 
as modelling for the cover of In Style 
magazine just after Madonna. I have 
also shot in Zink, W, Chic Today, Express 
Mada, Grazia, Glamour, Macau closer, 
125, InStyle Russia, Incover magazine, 
Magpea Darling, Cosmopolitan 
Lithuania, Cosmopolitan UK and 
USA and many others. It is a different 
experience every time. It is normally a full 
day consisting of an 8-10 hour shoot. 
You have your hair and makeup done, 
the stylist will then try some different 
outfit options - unless you have a special 
request - and then you shoot.

Are you working on any projects 

“I started very young - 
I was only 14”



currently?
Yes - I’m one of the co-owners of a 
social media company called Modelhub. 
It is a growing social media platform 
for all those who are fashion creative, 
which allows them to get internships 
and possible jobs. I have been studying 
acting for the last 3 years now and 
based in LA where I am constantly doing 
different modelling projects as well being 
involved in charity events. Aside from 
Modelhub, I do creative directing for 
fashion shoots, I teach from time to 
time in a London University, as well as 
organising photoshoots and helping 
agencies to discover new girls. 

What advice would you give to fashion 
students like us, who hopefully wish to 
work in the fashion industry someday?
Sign up for Modelhub and intern. 
Continue to learn, network, always have 
a positive attitude - not only when you 
are with important people, but also in 

your daily life on a day-to-day basis. The 
fashion industry is so small - I still get 
stories about how designers noticed 
me 6-7 years ago, about how I was 
doing the show and by just being nice 
to everyone backstage that they booked 
me for campaigns and for many other 
different projects.

You also must be very socially active. 
Have your blog, FB page, Instagram 
- you must keep up with your profile. 
Create your profiles on various social 
media platforms that are fashion related. 
For example, when you do so with 
Modelhub you can collaborate with 
other fashion industry professionals and 
organise shoots and build your portfolio. 
You must realise that you must be active 
because university is just the starting 
point where they teach you things and 
guide you with the possible directions. 
You must be very active and be prepared 
to face the real work after your studies. 
So it is better to be ready and do as 

many internships as possible.

Always be creative and inspiring - build 
your audience, create your signature, try 
different angles of the creative process 
and see what you love doing most. The 
fashion industry is so competitive - you 
really must stand out from the crowd.

What is your favourite place you’ve got 
to visit whilst travelling as a model?
South Africa – it’s a secret paradise.

What are your ambitions as a model, do 
you still see yourself doing it in 5 years 
time?
Yes absolutely I love it. But I am slowly 
diving into acting, that is my big love.

Have you ever reached a moment when 
you thought about quitting?
Yes when modelling seemed not 
enough, but I never wanted to quit it for 
good. I still love it a lot. 

What modelling agency are you with? 
Have you been with more than one?
Yes you get agencies in different 
countries. I am signed to many which 
are in LA, NYC, London, Milan, Lithuania 
etc. I am known in the industry so I often 
get jobs before going to auditions. I am 
with Photogenics models in LA which is 
the best agency in California. 

What do you do to maintain your model 
figure? Do you exercise regularly/watch 
your diet?
I don’t diet and have the opposite 
problem - I was told to put on weight 
because since becoming vegetarian I’ve 
lost too much weight. I love exercising 
and I run a lot, my favourite place in LA 
is Runyon Canyon. I also do yoga and 
ballet dancing - I love being in shape and 
feeling healthy. It’s a lifestyle – not some 
sort of two-week program. I don’t diet 

and I never did. I always eat what I want 
- ice cream and lots of sweets (laughs), 
but I do work out.

How do you feel about your success?
I think there are many more things 
to achieve. I don’t dwell on my 
accomplishments - I rather focus on my 
future prospects. 

What advice would you give to young 
girls who want to be models today?
It is a serious job with a lot of uncertainty 
and no promise for a bright tomorrow. If 
you really want it bad and you have all 
the necessary requirements you must be 
ready to work hard on always being in 
the best shape, deal with being judged 
on a daily basis not only on your looks, 
but your style and behaviour.

You must be willing to travel a lot and 

not see your family and friends often, 
sometimes not for years…
It’s a hard job and you should always 
have a plan B on the side. 

What is your fashion style like on a day-
to-day basis?
It’s different every day. It all really 
depends on the city I am in and what 

my morning mood is (laughs). I love to 
mix elegant with super cool, I like very 
high fashion pieces mixed with casual 
stuff, and my wardrobe is insane - one 
of the greatest things about being in the 
fashion industry!

Which beauty products do you swear 
by?
I don’t swear by any. We all have different 
skin and different products are good for 
different people. I like Crème de la Mer 
and natural cosmetics such as Oliveda. 
I also use a lot of Sisley products, La 
Prairie, Decleor. However, certain brands 
only have 1-2 good products.

Erika’s words of wisdom will definitely 
go on to help me in the future, and 
hopefully you guys too. I think for me 
the main thing I will take from this 
experience is her advice not to dwell 
on accomplishments, but instead to 
focus on future prospects - there’s 
always something else just around 
the corner, all you have to do is work 
for it.            

Gemma

“Continue to learn, 
network, always have 

a positive attitude”

“Always be creative 
and inspiring”

“I don’t dwell on my 
accomplishments - 
I rather focus on my 
future prospects.”

“I like very high fashion 
pieces mixed with 
casual stuff, and 

my wardrobe is insane...”



Bring out your 
girlie side with 
full skirts and 
petticoats for 
those summer 
days out!

Definitiuons Check Crop Top
£27

very.co.uk

Marks & Spencer
£29.50

Black Heart Print Socks
Internacionale

£2.99Definitions Check Full Skirt
£35

very.co.uk

Limited Cllection Liquid Eyeliner 
£4

Marks & Spencer

Matte Velvet Lip Colour in Poppy 
£10

Marks & Spencer

Black Court Shoes
£14.99

Blue Inc 

Fabulous in the 

Fifties
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Cat Eye Sunglasses
Accessorize£12

Rose Necklace

Diva at Miss S
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£15

Words and Product Selection: Emma Iregbu

Top Tip!

Wear with a 

petticoat underneath 

for extra volume!



GOLD&
Black

A luxurious look, inspired by the 
Black Gold associations of the Oil Industry



Gold Necklace: Topshop
Black Top: Topshop

Trousers: Topshop



Top: Topshop
Trousers: Topshop
Boots: River Island
Necklace: Topshop
Clutch: River Island



Skirt: Primark
Shoes: Office

Playsuit worn as top: Topshop
Clutch: River Island



Top: Primark
Necklace: H&M
Rings: Topshop

Photographer: Gary Massie
Model: Brenda Johanna Pokk
Stylist: Karen Morgan, Sam Petrie, 
Katie Murphy and Kirstin Ritchie



Just like a coin, personalities have two opposite sides.  
there is a hidden dark side in the greatest hero, 

and a spark of goodness even in the biggest villain.
 this is a story for a woman’s personality: 

both light & innocent but also shady and mysterious.

when black meets white

50/50

Dark Aesthetic





Jumpsuit: River Island
Hat: H&M
Earrings: H&M
Necklace: H&M
Bracelet: H&M
Ring: H&M
Belt: River Island
Shoes: Matalan



Dress: River Island
Earrings: Elements
Bracelet: H&M
Ring: H&M
Belt: River Island









Location: Mar Lodge Estate
Photographer: Andrew Wilson
Model: Laura Dierkes
Hair Stylist: Irina Dzhundrina
Makeup Artist: Pavlina Novakova



l’Italia
Viva 

Escape to a fantasy world of glamorous 
dresses, plaited hair and metallic jewels.
A stylish guide to celebrate the 50th 
Birthday of Vogue Italia. If you can’t go 
to Italy, bring it to you through these 
beautiful garments and accessories.



Model: 
Rosalind Main 
Stylists:
Beth Jefferson, 
Ellen Laird, Kirsty 
Macleod and 
Mollie Haines 
Makeup: 
Chloe Wilson 
Hair: 
Kirtsy Macleod 
and Mollie 
Haines 
Photographers: 
Rose Elizabeth 
Nicoll assisted by 
Bethany Mowat 
Location:
Duthie Park 

This Page:
Dress:
Stylist’s Own
Clutch:
Coast, £50
Opposite Page:
Dress: 
Karen Millen, 
£250
Gold Cuff:
Primark, £2



Dress:
Stylist’s Own
Clutch:
Coast, £50



Dress: Coast, 
£180
Necklace: 
Primark, £4
Cuff bracelet: 
Primark, £2



Dress: Coast, 
£180
Necklace: 
Primark, £4
Cuff bracelet: 
Primark, £2



Cleopatra 2015

Inspired by one of the greatest movies of all time - Cleopatra (1963), 
This photoshoot reveals the character of the type A woman. 
Think jewellery pieces that cut straight to the point and eye catching 
tops that tease the imagination. 
Cleopatra ruled the Egyptian empire. 
Modern cleopatra rules her own life.



Lace Top: ASOS
Jacquard A-line Skirt: H&M
Belt: New Look



Superstretch Trousers: H&M
Bead Embellished Jacquard Shell Top: M&S Collection
Figure fit Jacket: H&M
Shoes: Dorothy Perkins
Bracelet Set: H&M



Superstretch Trousers: H&M
Bead Embellished Jacquard Shell Top: M&S Collection
Figure fit Jacket: H&M
Shoes: Dorothy Perkins
Bracelet Set: H&M



Dress: Mango
Necklace: H&M
Belt: New Look
Bracelet Set: H&M

Dress: Mango
Necklace: H&M



Dress: Mango
Necklace: H&M
Belt: New Look
Bracelet Set: H&M
Shoes: Dorothy Perkins

Photographer: Marlena Kitlinska 
Model: Deyana Spasova 
Stylists: Isla baxter, Emily Binnie, Zsofia Kegl, Raya Encheva 
Location: The Hansen Residence, Aberdeen



50minutes with

Jill Gilogley
A day in the life of a model 
booker in Glasgow’s elite 
Model Team agengy.

Model: Linda Young
Agency: Model Team

By Yasmin Ali



First off Jill, can you tell us a bit 
about your official job title and what 
your role entails?

My name is Jill Gilogley and I am the 
Head Booker and Talent Development 
for Model Team. My job role is to 
oversee all enquires, bookings and 
rates, as well as to develop the models 
and place them all over the world. 

How did you get in to this line of 
work, was it always on the agenda 
or did something else entice you to 
want to become a model booker? 

I studied Journalism at Stirling 
University and around this I worked in 
a bar to help fund my studies, here I 
met Michael O’Brien – who owns the 
bar and who is now the director of the 
Model Team. When a position came 
up in the Model Team office, Michael 
asked me to help out and the rest as 
they say is history.

How long have you been working 
within Model Team? What’s it like 
working in this creative team?

I have worked at Model Team for 
nearly 4 years now; I started off as 
a booker and worked my way up to 
Head Booker. It’s a really great job 
– every day is fast paced, fun and 
stressful!

Can you tell us what a typical day’s 
routine is like as a booker at the 
Model Team?

First of all I have to open up the office, 
check for any urgent voicemails and 
make my way through my emails – 
lots of enquiries are sent to my email 
as it is the main filter email. I have to 
reply – action enquiries, respond to 
applicants, download images, update 
clients and delegate jobs to the other 
bookers and interns. It’s always a 
really fast day and there is not a great 
deal of time for much else but to power 
through – Wall Street never sleeps 
and all that…

So what’s the best part of the job 
for you? Has there been a stand out 
moment in your career?

There are many great parts of my 
job – getting to go to some fantastic 
shows and events, booking the job is 
always rewarding – not only as your 
talent/model has landed the job or 
role, but that the challenge paid off! 
I think the favourite part of my job is 
when a new face who has never had 

any experience is either scouted or 
comes in to apply at open call – and 
you take on the responsibility of 
developing them. Setting them up 
with test shoots, charity shows to get 
catwalk experience and building their 
confidence as well as their network 
with other creatives and models. To 
see this model book paid jobs and 
move from the new face board to the 
main face board, and then where 
possible be placed with an agency in 
London or abroad and spread their 
wings – definitely the best part!

I have to ask, has there been any 
major disaster that you’ve faced? 

I don’t think there has been any major 
disasters (touch wood) but there are 
the odd glitches with some enquiries 
such as models turning up late, being 
slightly larger than the measurements 
we have on file or taking unwell and 
having to replace very last minute and 
try keep the client happy. I think the 
worst part of my job is when the model 
has been proposed to an agency in 
London for example – the model is 
delighted, as are we are obviously – 
but this tends to be when the real hard 
work begins on their measurements 
and skin. It is a delicate subject to 
guide a young, easily influenced 
– girl particularly – on her diet, 
measurements and occasional bumpy 
skin and strike the right balance 
of being helpful, encouraging and 
informative as opposed to the martyr.

Do people have a preconceived 
notion about what your job is?

Initially most people will say – she 
works with the beautiful people – 
which of course I do, and that’s 
a bonus! However, it is a very 
demanding job and very much like 
spinning plates. Ultimately it is an 
office and administrative job but the 
perks are pretty up there!

How many models do you 
represent? It must not be easy 
keeping everyone in check and 
where they need to be, what’s your 
secret? 

We represent over 300 models. From 
babies to the more mature end of 
the spectrum. It is quite a handful to 
keep on top of, but it is amazing the 
information you remember – when 
people are on holiday, what shoot they 
are on, that the client loved them last 
time…I couldn’t possibly give away my 
secret ha! 

Model: Rachel Jackson
Agency: Model Team



A booker’s job seems stressful, 
what kind of personality or skills do 
you need to have to be a successful 
booker like yourself?

I think most people think model agents 
will be stuck up and unapproachable 
– and yes, no doubt some are, but I 
like to think the Model Team is very 
friendly and approachable. 

I am not anyone’s boss as the models 
are not employed by the agency so 
it’s a mutual respect and partnership 
(family, I like to think). So in stressful 
times I guess having a welcoming and 
approachable personality is key, as 
well as being good at problem solving 
and keeping on your toes.

We always hear of models being 
scouted, but where is the strangest 
place you have scouted a new 
model, and how can you tell if they 
have something?

Primark! I spotted this leggy tall natural 
beauty and went in for the kill. I gave 
her my business card and asked her to 
have a look at our website and get in 
touch if modelling was something she 
would be interested in. 

I think students are the most 
unassuming, they can get pretty 
bashful when you approach them and 
others are naturally skeptical – but all 
you can do is be polite, complimentary 
and hope they will get in touch – most 
do!

“It is a very demanding 
job and very much like 
spinning plates”

Model: Charlotte McKelvie
Agency: Model Team

Is it true that all models are spoiled 
divas?

Ha. Absolutely not. Don’t get me 
wrong there are a few that need a lot 
of reassurance and attention – but I 
look at this as a positive as it’s passion 
about their career. It’s refreshing to 
see this in someone.

Do you feel your job as a model 
booker has influenced your style in 
any way?

I don’t think so strangely – Michael my 
boss likes to rib me on my style but it’s 
all in good faith and fun. I don’t have 
to wear business attire to work – thank 
God – so I like to jazz it up for the hell 
of it. My staple work outfit would be 
rock boots and a dress – messy bun 
or bed hair and always always always 
lipstick!

You have a great style Jill, how 
would you describe your style to 
someone who didn’t know you?

Singular! Ha. I don’t really have a set 
look – I like all styles from the 50s 
to the 80s and like to mix and match 
them – which I think works but I am 
sure not all would agree.

Do you actually get free clothes?

I wish ha ha. I do get the occasional 
nice freebie, invite or tickets and 
chocolate from the models at 
Christmas.

Being immersed in the fashion 
world, do you have any tips or 
tricks on getting it right to save us 
all the embarresment of getting it so 
wrong?

I think you should dress any way you 
like – who cares about your size or 
shape. If in doubt always pull out the 
old rock chick look – everyone looks 
great in a black leather jacket.

The fashion world can be cruel, is 
there a moto or something you do 
to ensure you’re not affected by any 
of this?

I don’t necessarily think the fashion 
world can be cruel, I think it’s just as 
tough as any other demanding job and 
depending on the level of modelling 
career you wish to have – it can 
actually be very rewarding both career 
wise and financially. In this case a 
model’s body is their cheque book – if 
they want to make money from their 
body they have to be match fit – just 
like a footballer. 

Thanks for answering all my 
questions Jill, what’s on the horizon 
for the future at Model Team? 

The agency has had a fantastic year 
and we hope to continue this long in 
to the future and hopefully expand 
into greater areas of production – the 
future looks very exciting for the Model 
Team!

Yasmin Ali



A MODERN
Cinderella

Styled by: Fiona Macpherson, Gillian McCormick & Kieran Hamilton   Make up by: Abbi Trowell 
Hair by: Sharron Stroud   Modelled by: Katherine Harris   Photographed by: Niel Mcelhinney



Is Cinderella 
really living the 
fantasy life as 
depicted in the 
1950’s movie, 
or is she trapped 
by the 
confinements of 
modern life?





Bralet: Topshop, Belts: Primark
Skirt: Primark, Shoes: Model’s own

 Crown: Floral Vogue





Outfit designed by Stylists
Floral Crown designed by Stylists

Shoes: Primark



ADDAMS

CREEP
A FASHION STORY INSPIRED 
BY 50 YEARS 
OF ADDAMS

PHOTOGRAPHY: JULIE GORDON
PHOTO EDITING: JAY SPOONER 
AND COURTNEY WILLIAMS
STYLING: COURTNEY WILLIAMS, 
LAURA SPEIRS AND LOUISE WATSON
MAKEUP ARTIST: JENNA MELVILLE

MODELS: NATHAN MELLIS,
 CORMAC BANKS,

 DAVID BROWN, IMOGEN READING, 
KRIS DAVIDSON,

 JEN MACDONALD AND CLAIRE MARIE



LURCH SUIT: MODEL’S OWN
SHIRT: MODEL’S OWN

BOW TIE: ASDA



FESTER
FUR COAT: STYLIST’S OWN

BOOTS: MODEL’S OWN
JUMPER: H&M

NECKLACE: VERO MODA
JEANS: MODEL’S OWN



GRANDMAMA DRESS: STYLIST’S OWN
HAT: STYLIST’S OWN



PUGSLEY T-SHIRT: CUSTOM NEW LOOK
JEANS: MODEL’S OWN



WEDNESDAY DRESS: H&M
GLOVES: CLAIRE’S ACCESSORIES 

TIGHTS: STYLIST’S OWN



THE FAMILY



Step Four

Don’t forget to pencil in brows 
to add to this bold and 

glamorous look.

Step Three

Apply mascara to upper and 
lower lashes to open eye and 

create a feminine look.

The Fifties’ Flick
How to achieve the iconic eye makeup look of the fifties in four easy steps...

Step One

Apply neutral coloured eye 
shadow over full eyelid before 

applying darker eye shadow into 
crease of eye to achieve the 

perfect smokey eye.

Step Two

Sweep eyeliner across lid in 
flicking motion.

Gel eyeliner will achieve 
a striking bold flick, whereas, 
a precision eyeliner pen will 
create a thin delicate flick.

£6.50 
Bank of Fashion

£8.50 Marks and Spencer
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The Body Shop
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In today’s society, having flawless skin seems to be the 
ultimate goal for most people – me included. We see 

a model on a poster or billboard and dream of the day when 
we too will have skin that flawless, forgetting that her skin 
has probably been Photoshopped and actually isn’t pristine. 
But, of course, we ignore that and instead keep striving for 
flawless skin, purchasing product after product adding to the 
multi-million pound beauty industry. 

As an acne suffer, the dream of having flawless skin 
has always been an obsession of mine since I was 14 years 

old. Having acne can feel like one of the worst things in the 
world especially as a teenager when you’re already low in self-
esteem. By the age of 16 I had severe acne on my face, chest 
and back and it held me back from doing so many things. 
I felt so ashamed of my skin that it stopped me attending 
dance lessons and I was too afraid of wearing anything that 
showed even a little part of my back.  With little research or 
knowledge, I dived straight onto antibiotics and eventually 
found myself on Accutane and although it did remove my 
severe acne as soon as I stopped taking the drug my skin 
flared up once again.

One thing which dermatologists told me was that my 
diet was not the cause. I am an active, healthy person and I 
was annoyed when people suggested that if I had a healthier 

diet my acne would disappear. However, now at the age of 
20 I am fed up of antibiotics and have decided it’s time to go 
down the natural route. After researching and experimenting 
I was surprised how wrong I had been about the link between 

my diet and my skin.  I have learnt that certain foods could 
help improve my hormone balance and leave me feeling like I 
have more energy as well. 

So are you tired of antibiotics or spending money on 
expensive skin care products which never seem to actually do 
what they promised? Why not read 50 of my skin care tips that 
could make that all important difference to your skin.

Habits
1) Remove your make up every night – not doing so can not 
only clog pores but lead to skin dryness.
2) Don’t touch your face – every time you touch your face you 
are transferring bacteria. Make a conscious effort to stop!
3) Change your pillowcase – avoid the spread of germs and 
bacteria. 
4) Clean make up brushes – clean weekly to avoid the spread 
of dirt and bacteria which could lead to breakouts.
5) Don’t use face wipes – they might be quick and easy but 
they can dry out your skin and leave it irritated.
6) Identify blemish patterns – make a conscious effort to 
think about how you hold your phone when talking or what 
side of your face you sleep on and see if this mirrors your 
blemishes.
7) Don’t squeeze spots – it’s very tempting but don’t do it! It 
will increase the chance of scarring and will spread bacteria 
which will leave your skin with more breakouts.
8) Get 8 hours sleep a night – your skin needs time to 
rejuvenate. A lack of sleep lowers circulation.
9)  Don’t stress – stress and acne go hand and hand. The more 
you stress about your skin the worse it is likely to get. Keep 
calm.
10) Be patient with your products – it can take up to 6 months 
for you to notice a real difference to a new product so don’t 
throw it away immediately.

Lifestyle
11) Drink 2 litres of water a day – that’s around 8 glasses a 
day.
12) Exercise – pumps blood around the body giving nutrients 
to important skin cells. It also releases endorphins which 
makes you feel good about yourself and therefore de-stresses 
you.
13) Moisturise everyday – even if your skin is oily it is 
important to moisturise. Make sure to use an oil free 
moisturiser and only use a small amount instead of lathering it 
on your skin.
14) Use a tinted moisturiser instead of foundation – using full 
coverage make up can clog pores. Instead just use a concealer 
to cover blemishes.
15) Use the right concealer to cover up blemishes – try to find 
one with salicylic acid which is designed to cover blemishes.
16) Use an exfoliator everyday – this will remove dead skin 
cells and unclog pores which could have led to spots. It also 
leaves your skin softer and gives your skin a natural glow. 
Make sure to exfoliate before you moisturise or it could resort 
in your skin breaking out!
17) Use a serum – they penetrate deep into the skin’s surface 

“Having acne can feel like 
one of the worst things in the world”

“After researching and experimenting I was 
surprised how wrong I had been about the 

link between my diet and my skin”

Struggling with acne or blemished skin? 
Here are 50 tips to improve your skin naturally.

#acneproblems



and help reduce redness, aid firmness and dehydration.
18) Blotting paper – if you have extremely oily skin instead of 
using a powder use blotting paper to soak up the oil on your 
skin’s surface.
19) Cleanse every morning and evening – make sure you pick 
a cleanser that works for your skin type.
20) Use a face mask once a week – this will give you a more 
intense cleanse and remove dead skin cells and unclog pores.

Homemade Products 
21) Use toothpaste on spots – apply a small amount 
of toothpaste to the blemish and leave overnight. The 
toothpaste will dry out the skin and shrink the spot. Use 
organic toothpaste for a better effect.
22) Lemon juice – lemon is a natural skin whitener and 
therefore will reduce skin redness. It also contains citric acid 
which will exfoliate skin cells.
23) Rose and lavender – works for calming skin inflammation. 
24) Tee tree oil – has antibacterial properties which kills off 
acne and prevents further breakouts.
25) Honey mask – honey fights against bacteria and is also an 
anti-inflammatory.
26) Cider Vinegar – kills off unwanted bacteria on the skin and 
balances skin pH levels.
27) Banana peel – the peel contains the ingredient Lutein. 
Rubbing the banana peel over your face can reduce signs of 
redness and discomfort.
28) Baking soda – acts as a gentle exfoliator for your skin.
29) Coconut oil – contains vitamin E and keeps skin smooth 
and hydrated. 
30) Ice cube – holding one on a blemish can reduce the 
blemish’s size and redness.
31) Oatmeal – reduces excess skin oils, cleanses and exfoliates 
the skin.

Foods
32) Green tea – rich in anti-oxidants and produces a calming 
effect which reduces stress levels. 
33) Dark berries – regulate insulin production and are full of 
skin clearing anti-oxidants.
34) Nuts – contain ingredients such as zinc, potassium and 
iron which are all essential to help skin performance.
35) Oat milk – some evidence suggests that removing dairy 
from your diet can help improve your acne. Experiment by 
switching to oat milk which is lactose free and monitor your 
progress.
36) Red grapes – contain anti-oxidants and are proven to help 
treat inflammatory skin conditions.
37) Avocado – known for it’s great source of vitamin E which 
increases the skin’s luminosity. It’s also known to stimulate 
the release of collagen in the skin improving its tone and 
texture.
38) Brown rice – contains anti-oxidants and regulates blood 
sugar levels.
39) Eggs – especially the yolk is full of skin clearing ingredients 
such as selenium, protein and zinc.
40) Fish – is high in protein and can help speed up the skin’s 
natural healing process.
41) Omega 3 Fatty acids – reduces skin inflammation. 
42) Apricots – contain vitamins A, B and C and help skin clarity 
and elasticity.
43) Sweet potatoes – releases sugar slowly which can help 
stress levels and therefore improve skin.
44) Zinc – there is evidence to suggest acne suffers have a zinc 
deficiency so try eating foods rich in zinc. 
45) Broccoli – one of the best foods to help your skin. Full of 
vitamins to help revive your skin and contains omega 3 fatty 

acids which help aid the important function of skin cells.
46) Kale – contains a whole range of vitamins as well as: 
calcium, magnesium, iron and protein. One of the best for skin 
clearing!
47) Tomatoes – stimulate skin circulation and aid collagen 
production.
48) Sulphur – having enough sulphur in your diet will help 
retain collagen production which will keep skin firm.
49) Garlic – contains the chemical Allicin which when digested 
reacts with the blood and then is capable of killing off acne 
causing bacteria. 

Lastly …

50)  SMILE – regardless of how your skin is today. Stop 
obsessing over it and enjoy your day!

 In the end, it is important to lead a healthy, active 
lifestyle. Dermatologists say there isn’t any substantial 
evidence linking diet to your skin, but I believe that what you 
are putting into your body surely must reflect how your skin 
feels and operates.

 So yes, try my skincare tips and hopefully you might 
see an improvement in your skin. However, if I could give 
some advice to my 16 year old self it would be not to let my 
acne get to me. At the time it was all I could think about. It 
stopped me having fun with my friends, going to my favourite 
activities and 
wearing certain 
clothes. I believed 
that when people 
saw me all they 
could see was 
my acne. But, I 
know now that 
was not the case. 
I thought for so 
long that acne was 
my identity. Now, 
I wish I could go 
back and tell myself 
that it’s not a big 
deal. Everyone’s 
skin is different 
and no one has 
flawless skin – not 
even the models 
in magazines. 
Millions of people 
suffer from acne 
and having spots 
is normal for every 
teenager to go 
through. You are not alone. 
 
Living an active, healthy lifestyle is important but stop 
obsessing over your skin – your acne will disappear one day. 
Don’t let it bring you down, life is far too short and there are 
too many things to do!

 “Now, I wish I could go back and tell myself 
that it’s not a big deal. Everyone’s skin is 

different and no one has flawless skin – not 
even the models in magazines.”

Words by Ciera Kennedy 
Illustrations by Chloe Blackwell



Science and nature 
combine to create 
the next generation 
of skin care

Testing The Elements

Here’s my biggest problem; I 
don’t want to be washing my 
face with a product filled with 
bizarre chemical names that I 

do not understand. I want something 
that has been filled with natural 
ingredients but quickly delivers results 
that last. As an acne sufferer for most 
of my teens this seemed like I was 
asking for a miracle. Appearance is 
a main issue for many teenagers and 
young adults. Having a skin condition 
does not only affect you on the 
outside but your confidence as well. 
We are fortunate enough to live in an 
age where technology and science is 
changing and improving rapidly. In the 
past skin care routines were completely 
different and there have been many 
changes in recent years.

During the 1950s skin care was not 
considered nearly as important as 
make up. Brands such as Elizabeth 
Arden grew in popularity during this 
period and more companies were 
aiming their advertising and products 
to an emerging group - the teenager. 
They were becoming a market of their 
own and were more materialistic than 
previous generations. 

Ultimately teenage girls wanted to 
be different to their mothers and they 
were able to achieve this through the 
use of make up.  

However, women soon realised that to 
maintain perfect skin they needed to 
focus on creating a regular skin care 
routine to work alongside make up. 
This led to the creation of skin care 
brands such as Clinique. This company 

brought massive changes to the 
market and began to alter the way 
people viewed skin care.

When Clinique began with its three 
step system people generally believed 
that good, clear skin was just down 
to good genes. Clinique proved to 
people that looking after your skin is 
hugely important and showed them 
that good skin was for everyone not just 
those with strong genes. It was also the 
first company to realise that skin care 
products had to be different for men 
and women and brought out product 
ranges to suit male skin. It used highly 
trained chemists and dermatologists in 
the creation of its products and soon 
became one of the most trusted skin 
care brands on the market. 

It is the success of brands like Clinique 
and the growth of technology that led 
others to create their own skin care 
brands. Origins began in the 1980s 
and has definitely become a leader 
while using traditional plant remedies 
and combining them with modern 
science to make incredibly successful 
products for the consumers of today. 

Liz Earle began in 1995 and is now a 
world leading brand with concessions 
located across the world in a variety 
of department stores. It too has used 
biotechnology and modern science as 
a backbone to the company and all of 
the products within it.     

The technology involved in the skin 
care market is becoming increasingly 

complex and is revolutionising the 
way we wash. The traditional cleanse, 

tone and moisturise is no longer THE 
way to achieving perfect skin. Many 
skin care companies have developed 
new devices to ensure a deeper clean 
while others have invested in the 
chemistry labs and the development of 
biotechnology. 

Biotechnology is highly regarded 
by experts in the industry, Sarah 
Chapman, creator of the Skinesis 
Facial explains, “For me, being in the 
lab is the most exciting and creative 
part of product development. I love 

learning about new ingredients and 
pushing my chemists to create cutting 
edge, unique products which really 
stretch the boundaries of skin care.” By 
creating the right balance of chemicals 
and natural plant extracts teamed with 
beautiful packaging Chapman has 
brought a bit of luxury back on to the 
market. 

Brands such as Sisley, This Works 
and Liz Earle are only a few of the 
brands on the high street involved in 
using biotechnology in their skin care 
lines. Since the consumers of today 
are incredibly demanding and want 
products to deliver high performance 
results fast, having counters across a 
variety of department stores means 
that customers can try before they 

“I love learning about new 
ingredients and pushing my 

chemists to create cutting 
edge, unique products which 
really stretch the boundaries 

of skin care.”



“Being in the lab is the most 
exciting and creative part of 

product development.”

buy and interact with the company. 
This means brands are able to create 
an enhanced experience, enabling 
them to build relationships with their 
customers.

However, it is not only the beauty 
chemists working on new skin care 
formulas; NASA’s space technology 
has now been launched into the 
market as well. IOMA’s Youth Booster 
moisturiser has an important feature 
that makes it stand out in the market. 
This moisturiser uses the same MEMS 

technology as the Curiosity Robot that 
is currently being used on Mars as part 
of a NASA mission. The NASA robot 
uses this technology to measure the 
level of gases in Mars’ atmosphere, 
whereas IOMA have used this 
technology to allow you to measure 
the hydration levels of the skin with 
the use of the MEMS sensor in the lid. 
This shows that science and beauty are 
able to work together to create saviour 
products for us to include in our daily 
beauty regime. Nevertheless, this 
space age beauty product comes with 
a hefty £149 price tag so I doubt it will 
be in a typical student’s make up bag 
anytime soon. 

Now we all know that exfoliation is 
great for the skin, it removes dead 
skin cells, reduces product build up to 
create a healthy, glowing appearance. 
Scrubs create instantly silky smooth 
skin but over exfoliating can be 

incredibly irritating to the skin leading 
to an overproduction of sebum, 
blocked pores and breakouts. Yet, 
during summer, the beauty pages of 
countless magazines were full of a new 
beauty wonder - powder exfoliators. 
Beauty obsessives were being told to 
throw out their traditional scrubs and 
replace them with this new breed of 
exfoliator. The powder exfoliator has 
been introduced into many companies’ 
skin care lines, Dermalogica’s Daily 
Microfoliant powder exfoliator is now 
its top selling exfoliant. This rice based 
exfoliant is also made up of Salicylic 
Acid which is often used to help heal 
acne and is gentle enough that it will 
not irritate the skin. Powder exfoliators 
are suitable for all skin types meaning 
that they can be used to help a wide 
range of skin problems. 

Not only should we be focusing on 
using these new botanical based 
treatments and powder when we 
cleanse but we should also be teaming 
these up with new devices to ensure 
the skin has had a much deeper clean. 
In recent years many brands have 
developed innovative new skin care 
devices to aid with the journey to 
achieving glowing skin at home. 

Summer 2014 brought the launch 
of Clinique’s Sonic System Purifying 
Cleansing Brush a brand new product 
the beauty world has been buzzing 
about. It has been developed using 
sonic technology to give the skin a 
deeper clean. With many women 
nowadays wearing make up it is difficult 
to fully remove all traces of product 
at the end of the day. The brush has 

two different types of bristles; angled 
firmer ones for the T-Zone and harder 
to reach areas and softer bristles that 
are gentle enough to be used on the 
rest of the face. 

I swear by this Clinique product 
because it ensures that I get my make 
up off and unclogs pores to reduce the 
number of breakouts I have. 

Being part of a generation that 
is obsessed with perfection and 

social status is difficult. People do not 
have time for skin imperfections and 
want fast acting products that work at 
lightning speed. We want the newest, 
coolest product that is Instagram 
worthy and will gain us the most likes 
on Facebook. When you look beyond 
the label and the luxurious packaging 
of your skin care cleansers, lotions 
and potions, you begin to realise the 
massive amount of time it has taken 
to bring it to market. The calculations 
behind how much vitamin C should be 
added into an eye cream or the volume 
of tea tree oil necessary in an acne 
fighting cleanser are all steps that have 
to be taken before a product can be 
bottled. These are ultimately the most 
important because a miscalculation 
could mean the failure of a product. 

So, whether you want the latest NASA 
technology inspired hydrating face 
creams or the latest cleanser filled 
with  an abundance of biochemistry 
knowledge, you no longer have to 
look much further than your high street 
department store to find your miracle 
solution.

Words By Megan Keith
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Beth Jefferson
Chic • Classic • Effortless

Pavlina Novakova
Minimalism • Comfort • 

Femininity
Fiona Macpherson

Travel-lover • Cheerful • 
Ambitious

Maria Kisant
Creative • Experimental • 

Adventurous
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Girly • Petite • Quirky
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Bubbly • Chatty • Unique

Megan Keith
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Minimalism • Sustainable • 

Fashionable
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Bold • Urban • Imaginative
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Classic • Feminine • Floral
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Loud • Fun • Quirky
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Creative • Outgoing • Sporty

Courtney Williams
Innovative • Positive • 

Ambitious
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Quirky • Colourful • Trendy
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Smiley • Stylish • Unique
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Creative • Quirky • Ambitious

Kirstin Ritchie
Fun • Dynamic • Diverse
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Artistic • Fashionable • 

Passionate
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Canadian • Trendy • 
Imaginative

Ruth Sherman
Personable • Passionate • Lively
Roxanne Carmela Seewoester

Optimistic • Outgoing • 
Organised

Laura Speirs
Charismatic • Individual • 

Extrovert
Weronika Zalewska

Sensitivity • Energy • Roots

Karen Morgan
Chic • Sophisticated • 

Co-ordinated
Ksenia Trukhan

Classic • Elegant • Modern
Louise Elizabeth Watson

Kooky • Chaotic • Creative
Lucie Srbova

Blogger • Enthusiastic • 
Dreamer

Marie Groualle
Edgy • French • Eclectic

Olivia Moynihan
Happy • Caring • Quirky

Tadiwanashe Wazara
Vivacious • African • Queen
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Aimee Bretin
Interested • European • Classic

Charlotte Dougall
Small • Sarcastic • Shopaholic

Kate Breen
Ambitious • Creative • 

Confident
Lauren Veenhoven

Imaginative • Quirky • Loyal

Valerie Saplak
Tall • Canadian • Independent

Caitlin Boakes
Bubbly • Loyal • Fun

Ashley Groleau
Chic • Passionate • Shopaholic

Kendal Jay
Sarcastic • Honest • Generous

Leanne Duffy
Quirky • Fun • Lovely

Danielle Barclay
Petite • Vintage • Hepburn

Raya Encheva
Inquisitive • Brave • 

Open-minded
Gemma Louise Brunning

Ambitious • Vibrant • Ginger

Emily Binnie
Mirthful • Jovial • Operatic

Gemma Braidwood
Fun • Friendly • Perfectionist

Emma Doig
Ambitious • Diligent • 

Easy-going
Eilidh Duncan

Fussy • Small • Vegetarian



Hannah Fairgrieve
Bubbly • Outgoing • Friendly

Yasmin Ali
Loyal • Ambitious • Confident

Lisa EmJay Cameron
Independent • Driven • Honest

Shannon Earaker
Passionate • Innovative • 

Romantic

Zsofia Kegl
Ambitious • Adventurous • 

Independent
Katie Murphy

Quirky • Trendy • Outgoing
Sarah Delaney

Dreamy • Thoughtful • 
Adventurous
Isla Baxter

Daydreamer • Adventurous • 
Perseverant

Hayleigh Hewitt
Trustworthy • Caring • Classic

Anya Matheson
Feisty • Different • Lively

Ciera Kennedy
Preppy • Active • Creative

Amy Hutchinson
Thoughtful • Caring • Classy

Kieran Hamilton
Kind • Focused • Sociable

Mollie Haines
Trendy • Original • Quirky

Fruzsina Polgar
Funny • Sarcastic • Friendly

Laura Dierkes
Ambitious • Inventive • 

Sarcastic



The Fashion Number

We hope you have enjoyed the 6th Edition of the Fashion 
Management magazine!

This has been a very special publication for all of us: for the 
first time since the magazine has been published, there is a 
single pre-defined topic: 50 years since the establishment of 

Aberdeen Business School. 

The topic for this year‘s issue is 50 - the number which 
symbolises freedom, change and passion. When you come 

to think of it those are the words which define the concept of 
fashion - forever evolving and giving voice to the people who 

want to express themselves and their creativity.

For the past 50 years many changes have taken place both in 
the fashion industry and in the world around us. Our society 

has experienced a major shift in the way it thinks, technology 
has reformed our lifestyles and all the information we need 

is now “one click away”. We live in a world of unlimited 
possibilities and none of this would be possible without the 
imagination and brilliant vision of all people who believed in 

change.

We want to dedicate this edition to the notion of forward 
thinking and faith in creativity. In these pages all second 
year Fashion Management students have presented their 

interpretations of the number 50 and each section, however 
different it might seem, is just another chapter from our story 

of fashion and style.

The goal of this magazine was to take you on a journey in 
time, celebrate anniversaries and explore the different sides 

of a person‘s personality. It starts from iconic moments in the 
past and finishes with bright ideas for the future.

We hope that you have been able to see the magic in 
every image and every article that were carefully chosen to 
represent all the concepts derived from a single number.

We hope you enjoyed our fashion fairytale! 

Pavlina Novakova

50







Photoshoot by MSc Fashion Management Student Dimitrios Masouras
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