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Bralette - Calvin Klein
Jacket - Karen Millen

Garments on front cover front row, left to right: Bodysuit - Zara, Jeans - Topshop, Trainers - Fila, Tank - Noisy May, 
Shorts - Zara, Socks - Topshop, Trainers - Nike, Jumpsuit - New Look, Socks - Topshop, Trainers - Adidas Superstars.
Back row: T-shirts - River Island, Jeans - Models’ own, Socks - Kappa, Boots - Dr Marten’s, Trainers - Nike



Bralette - Calvin Klein
Jumpsuit - New Look
Earrings - Zara
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Blazer - Topshop
Camisole - New Look
Trousers - Topshop
Trainers - Valentino

Shirt - New Look
Jumper - New Look
Jeans - Thrifted
Boots - Dr. Martens 

Earrings - Zara Boots - Urban Outfitters
Bag - Parfois
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Jackets - New Look
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Shirts - New Look

Cover & Spread Photography by Sophie Tweddle & Caitlin Scotland 
Styling, Hair and Make-up by Katherine Lovie & Amy O’Donovan
Models: Kim Restall, Michelle Kan, Paz Acuna, Dylan & Lennon Jones



Annalise Stewart
Stage 2 Fashion Management Student

Titles and photographs 
printed on the front cover 
promise exciting content and 
a glamorous, distant world 
far from what most are used 
to. We admire the pages filled 
with the hottest trends and 
latest products, welcoming 
the glossy texture and crisp 
new smell of print. Many 
aspire to the image of the 
‘perfect’ models wearing 
bespoke designer collections 
that fill the wardrobes of 
the rich and famous. It’s 
an escape from the comfort 
of our own homes or familiar 
commute to work but once the 
last page is turned we are 
back to reality, already 
waiting for the next edition.
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I am confident I can say from all of us, that no matter 
what part of the world we have travelled to be here,

Thank You!
Thank you for the opportunity to learn and create freely, your time and 
understanding and providing us with a state of the art facility to grow in 

and call a home away from home. 
And finally, to you, the readers of the 10th edition of the 

Robert Gordon University fashion magazine. I hope you are inspired and 
enjoy this Collect10n of work we have created. 

Here’s to many more of this fantastic publication.

Amy O’Donovan

Collect10n
RGU Fashion Management Magazine 10th Anniversary Edition



ART
MEETS

FASHION

MODELS: REBECCA FAVERO & ELENA BANOU
STYLISTS: REBECCA FAVERO & LIAM TROUP
PHOTOGRAPHER: LISA HOLLAND 
HAIR & MAKE UP: AMY O’DONOVAN  
GARMENTS: QUIZ CLOTHING 
LOCATION: ABERDEEN TREASURE HUB, ABERDEEN CITY COUNCIL 
(ABERDEEN ART GALLERY & MUSEUMS)

ART AND FASHION FUSE TOGETHER 
AT ‘ABERDEEN TREASURE HUB’: THE 

BEHIND THE SCENES FACILITY THAT STORES 
THE ART GALLERY’S EXTENSIVE 

COLLECTION OF DECORATIVE FINE ARTS. 
QUIZ’S GLAMOROUS SEQUIN GARMENTS 

COLLIDE WITH HISTORICAL PAINTINGS TO 
BECOME ONE UNIQUE AND 

STYLISH COLLECTION. 



ART
MEETS

FASHION

REBECCA WEARS 
BLACK & GOLD V NECK 
FISHTAIL MAXI DRESS £99.99
DIAMOND DROP 
EARRINGS £15.99
SILVER DIAMOND
NECKLACE £12.99

ART PIECE: 
DEATHS OF LAKES AND RIVERS, 1984
BY GLEN ONWIN
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ELENA WEARS 
WHITE & SILVER 
SEQUIN BODYCON 
DRESS £59.99

REBECCA WEARS 
BERRY SEQUIN 
BODYCON DRESS 
£59.99
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ELENA WEARS 
TOWIE BLACK 
& GOLD SEQUIN 
BODYCON DRESS 
£39.99

REBECCA WEARS 
BLACK & GREEN 
EMBROIDERED 
DRESS £34.99
GUCCI INTERLOCKING 
BRACELET £265 



REBECCA WEARS 
GOLD SEQUIN EMBELLISHED
MAXI DRESS £99.99 
TIFFANY MINI HEART BRACELET £145
SILVER DIAMOND NECKLACE £12.99

ART PIECE: 
RESTRAINING COAT II (FEMALE), 1995
BY JULIE ROBERTS
PURCHASED IN 1996 WITH THE 
ASSISTANCE OF THE SCOTTISH 
ARTS COUNCIL 



Some have birthmarks. Some have freckles. We are told these things 
make us unique and beautiful. This can be difficult to believe as others 
shed negative light on our individualities. As we grow up we change as 
people but these little parts of us stay. They show us who we are. How 
far we’ve come. Remind us that we are not all the same and that there 
is beauty in that. We are all born with different features and there is 

purpose in it. Smile and enjoy every part of your face. Where you see a 
flaw, others see      perfection.

By Sophie McWatt

perfection.
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OFFICE 
READY 

LOOK FORWARD TO GOING TO WORK 
IN STYLE WITH THESE MODERN AND 

FASHIONABLE OUTFITS. NOT ONLY ARE THEY 
PERFECT FOR THE OFFICE, THE POPS OF COLOUR 

MEAN THESE OUTFITS CAN EASILY BE WORN 
AS CASUAL EVERYDAY WEAR. 

photographers MARK MESSER & EOGHANN SINCLAIR
editor MARK MESSER 

creative directors JAMILA LEBORAGA & ELSKE KOK 
make-up & hair ELSKE KOK 

model DERYA HYUSEIN HYUSEIN
artwork IBEN MCMILLAN
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Jacket Miss Selfridge £31.20
Blouse H&M £19.99
Trousers H&M £12.99
Shoes New Look £19.99
Earrings New Look £7.99
Ring Model’s own
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Top River Island £38.00 
Trousers Zara £25.99
Shoes River Island £24.00
Necklace H&M £9.99
Earrings H&M £8.99
Bracelet Next £8.50
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P
ublic relations — PR 
for short — is the way 
companies and individuals 
communicate with the 
public and media. In today’s 

day and age, the competition is fierce no 
matter the industry — companies have 
to uniquely separate themselves in the 
market. PR is used to build strong brand 
identity, create high brand visibility 
and maintain a meaningful relationship 
with the audience through various PR-
activities.

Polhem PR is Northern Europe’s 
leading PR company for fashion, beauty, 
home and lifestyle. Founded in 1995 
by Ann Polhem Nordström and Joakim 
Nordström, Polhem PR is a privately 
owned company with offices in eight 
Nordic, Baltic and European capitals. 
They have a large customer base which 
consists of over 80 different brands. Their 
clientele range from widely recognised 
fashion brands like Zalando and Hugo 
Boss to beauty brands such as MAC and 
Estée Lauder.

I got the chance to interview Silja 
Ahonen, the Senior Fashion PR Officer 

at Polhem PR Finland. Throughout the 
interview Silja came across as someone 
who genuinely enjoys what she does 
and is beyond doubt well-informed and 
experienced in the field.

Although, the office — located in 
the heart of Helsinki — can be quite 
hectic and busy, she took the time to 
speak with me about her career.

First, I was curious about how 
she ended up working in the fashion 
industry as a PR officer.

“I’ve always been interested in fashion 
— I actually did some modelling back 
when I was younger. I think that’s where 
I got the idea of having a career in 
fashion because I got to know and meet 
people who worked in the industry,” 
Silja explains. 

Six years ago, while she was 
studying her degree in marketing, she 
got an internship at the Polhem PR office 
in Helsinki. Eventually she worked her 
way up from an intern to an assistant — 
finally scoring a permanent job as a PR 
Officer. 

“During my days as an intern, I came 

to realise that PR was something I was 
really into because of the versatility and 
social aspect of the job. I am a very 
creative and sociable person — I love 
working in a social environment that 
requires you to constantly work with 
different people and to be creative and 
innovative at the same time.”

As the Senior Fashion PR Officer, 
Silja is in charge of the fashion and 
sportswear brands. I asked her to 
describe what a typical day at the 
office is like, to which she replied that 
there is none. “The days are different; 
they vary a lot. I think that’s the charm 
of the job, actually. Most days consist 
of communicating with customers, 
creating PR strategies and answering 
questions. We also do media research; 
how our customers are being covered in 
the media. We then report the results to 
the customers.”

In addition to all this, she also works 
in the showroom where products are 
displayed for editors, stylists, influencers 
and bloggers to see and lend out on a 
daily basis. Another important aspect of 
her job, in fact, is making visitors feel 

AN INSIDE LOOK 
INTO THE HECTIC LIFE 

OF A SENIOR PR OFFICER
Public relations in the fashion industry is huge. Brands use PR to maintain a positive 

public image and good customer relationship. This article gives you an in-depth look 
into the everyday life of a Fashion PR Officer working in a leading PR company.

-Hanne Pulkkinen



welcome in the showroom 
by being friendly and social. 
This can also prove helpful in 
developing new contacts and 
gaining visibility.

“In addition to all the 
brands, we also work closely 
with fashion bloggers and 
influencers. I think it’s great 
for us that we actually get 
to know them personally.” 
Influencer marketing is one of 
the most effective PR activities 
— consumers are more 
likely to purchase products 
recommended by their 
favourite blogger or Instagrammer.  
Additionally, the constructive feedback 
received from influencers can be 
helpful in improving PR strategies, as 
they might have better knowledge of 
the audience and their interests. The 
importance of maintaining a good 
network can also be of benefit to the 
company in building customer base. 
“We have had customers come in 
after a blogger has mentioned us in a 
positive way — that way gaining new 
clientele.”

In comparison to the fashion 
industry in the United Kingdom, the 
market for fashion is much smaller 
in Finland. On a positive note, this 
allows for easier management as it is 
done on a relatively smaller scale, Silja 
proclaims. 

“We have come to know everyone; 
the stylists, photographers and editors. 
This is widely because the fashion 
scene is quite small here in Finland. A 
well-developed network of contacts is 
definitely key in this industry.” 

With an established customer 
portfolio, new clientele is acquired 
mostly through word of mouth. “After 
a successful product launch or event, 
we might get inquiries from companies 
who would like to work with us. Then 
we would hold a business pitch for 
them.” Every plan needs to be different 
as clients have varying budgets and 
demands.

After successfully signing a 
contract with a new client, different PR 
activities are then discussed and chosen 
to be put into action. Such activities 
include different kind of events, such 
as fashion shows or product launches, 
press releases, content creation and 
strategic advising. 

Some days, Silja proclaims, are 
more hectic than others — for example, 
occasionally customers might only 
give short notice on a major event that 
needs to be planned and organised 
immediately. “The most challenging 

part of my job is time management — 
with a lot of customers, it gets super 
busy.” 

According to her, the most important 
thing in these situations is to just take on 
tasks as fast as possible and work full 
steam ahead — stress is part of the job 
description.

“Sometimes I have so much on 
my plate, it feels like there are not 
enough hours in a day to do everything. 

Prioritising is definitely one of the most 
important things in my job.”

Ever since the movement from print 
to digital, there has been new media 
channels popping up every so often — 
creating new ways and platforms for 
communication. 

Since the emergence of social 
media, blogs and Instagram, PR 
has had to adjust to new means of 
communication and develop advanced 

activities in the ever-changing 
media environment. It is 
extremely important to know 
which media channels are 
going to be the most effective 
in reaching the targeted 
audience. 

“It is impossible to 
predict what the next big 
factor could be in terms of 
changing public relations. 
That’s why you have to be 
innovative — constantly 
evolve, adjust and develop 
new skills as the industry 
grows. Six years ago we had 

no clue as to how big Instagram would 
be in terms of PR, for example.”

Finally, I asked Silja what kind 
of advice she could give to students 
interested in finding a career in PR. “I 
would say by being brave and by taking 
the initiative, you will get very far. 
Having the courage to go up to people 
and reaching out to people already in 
the industry is a great way of showing 
that.” She also notes the importance 
of being friendly and approachable — 
great social skills are essential in PR.  

In PR you work with an abundance 
of brands, editors and stylists — it is a 
great way to get your foot in the door and 
meet people in the industry. Constant 
networking with industry professionals 
could provide prosperous opportunities 
in the future.

“It is hardly possible to learn 
everything at school — in this line of 
work especially. You have to experience 
the industry first-hand to know whether 
it is a career you want to take on.”

Internships are also important in 
gaining valuable hands-on experience 
and industry knowledge which is highly 
encouraged and endorsed by employers. 
As apparent as in any other field in 
fashion — e.g. magazines or design — 
internships are truly the starting point 
for many. Silja is a great example, as she 
started working in PR as an intern six 
years ago which then led to a successful 
career in the Northern Europe’s leading 
fashion PR company. 

“I do really enjoy my job. My 
favourite part about my job is when the 
customer is happy— when an event gets 
a lot of good media coverage in blogs 
and social media — positive feedback 
is always great. I remember one event 
especially; they said it was the best PR 
event they ever had. It’s great — it really 
helps boost up your confidence and self-
esteem.”

“By being brave and 
by taking the initiative, 
you will get very far”

Photos: Polhelm PR & Kaisa Turunen
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Struggling to find what is missing in your wardrobe?
Here is a few products to complete your look.

Wardrobe Staples
10

Primark UK Trainers 
- £10.00

New Look Black Tapered 
Trousers
 - £14.99

Laura Ashley Red & Black Stripe 
Jersey Top 
- £35.00

Pure Collection 
White Cotton 
Embellished 
Collar Shirt 
- £90.00

Sosander 
Black Slinky 
Dress 
- £55.00

New Look Blue 
Lift And Shape 
360 Fabric 
Skinny Jeans 
- £25.99

Pure 
Collection 
Soft Jersey 
Crew Neck 
Top 
- £35.00

Office Mischief Red Leather 
Black Spray Heels 
- £69.00

Lipsy London Court 
- £49.00

Rokit
Vintage 
Burberry 
Trench Coat 
- £195.00

Page by Heather Kellie



Stylist: Kimberly Hastings, Model: Maria Kilpivaara, Hair & Makeup: Maria Kilpivaara, Photographer: Lewis Sutherland

DON’T RAIN ON MY 
PARADE 

STAY DRY AND IN STYLE WHATEVER THE WEATHER
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Umbrella: Monki  
Top and Dress: Topshop
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Coat: New Look  
Jumper: Primark
Dress: Topshop
Umbrella: Deichmann
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Jumper and Trousers: Zara
Umbrella: Topshop 
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Domestic 
Goddesses 

Romance is not dead 
Beauty is in the everyday

Love is eternal

Photographed by Grace Lee-Niosi
Styled by Sarah Forrest

Makeup throughout - Shannen Gordon



Black Velvet Clutch Bag With Embellished Star Detail
Price: £26.00
Glamorous

Adorn your celestial body with 
these out-of-this-world looks 

Pink With Red Star Print Mini Skirt
Price: £30.00
Glamorous

Star Print Jumpsuit
Price: £35.00
Simply Be

Star Velvet High Vamp Shoes
Price: £45.00
Monsoon

Star Embroidered Top
Price: £49.00
Hush UK

Pink and Black Star Faux Fur Coat
Price: £69.99
TK Maxx Black Galaxy Print Ruffle Dress

Price: £36.00
Glamorous

Star Layered Necklace
Price: £22.50
White Stuff

   Words and product selection - Sarah Forrest

STARRY NIGHT 
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BE THE
LIFE OF THE

PARTY
Directed and Styled by Claire Nicolson and Chelsea Urquhart. Photography by Stevie Buchan



You’re invited! 
Please join us 

as we celebrate 
our 10th 

Birthday!
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Darling, it 
wouldn’t be a 
party without 

you
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A party
without cake

is just a 
meeting
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Party 
Pieces

Throw on your staple party 
piece to celebrate the 

magazine’s 10th Birthday



DRESS PRETTY LITTLE THING
EARRINGS PRIMARK
SHOES GLAMOROUS
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TOP MODEL’S OWN
SKIRT MISS SELFRIDGE
EARRINGS TOPSHOP
SHOES GLAMOROUS
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TOP MISS SELFRIDGE
TROUSERS PRETTY LITTLE THING
EARRINGS MODEL’S OWN
SHOES MODEL’S OWN
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JUMPSUIT TOPSHOP
EARRINGS TOPSHOP
SHOES MODEL’S OWN
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MODEL THEA WHINCOP
STYLISTS THEA WHINCOP & HANNAH MICHIE
PHOTOGRAPHERS LYLE ANDERSON & LEWIS MANN
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Ailsa Stronach is a 25-year-old 
businesswoman and a former Robert 
Gordon University (RGU) Fashion 
Management student who is now 
celebrating one year of business for her 
online fashion company. 

The company, Willow Lane, started in 
November 2017 after an inspirational trip 
to Dublin. The goal behind the business 
is to help provide a unique shopping 
opportunity of ordering clothing and 
accessories online but still be local. 

Miss Stronach graduated with an honours 
degree in Fashion Management in 2014 
but her admiration for the industry 
happened a long time before that, although 
she wasn’t quite a fan as a child.

The businesswoman said: “I’ve been a big 
fan of fashion since I was about 13 or 14. 
However, I was a complete tomboy as a kid 
and I didn’t cover anything fashion related 
at school.”

Ailsa, who is from Turriff in Aberdeenshire 
where she continues to live, only moved 
to Aberdeen during her time at university. 
With not many opportunities to investigate 
fashion at school, Ailsa explained that she 
felt RGU was best suited to her for what 
she wanted to study, and she was proved to 
be correct. 

During her time at RGU, Ailsa found that 
her course taught her many things which 
have now transferred into her work life. 
The former Turriff Academy pupil added, 
“The course taught me a great deal of 
different aspects of what I do now, from 
forecasting to financing. Studying fashion 
communication and starting my own blog 
gave me the push to showcase my own 
style online – which I think is a big part 
of being an independent online fashion 
retailer.”

Ailsa had various jobs before she started 
university, “During university I was 
a lifeguard, and also worked in visual 
merchandising. When I graduated 
I worked in office jobs before going 
travelling for a while, when I came back I 
decided to go back to visual styling rather 
than the office work.”

However, this wasn’t enough for Ailsa, she 

wanted to express her love for fashion in 
her own way and turn it into a business. 
She said, “I just knew that my job at the 
time was coming to an end as it was a fixed 
term contract, and I knew I wanted to do 
something for myself. The idea came to me 
on a family trip to Dublin and a week later 

I had registered the company and started 
building relationships with suppliers.”
Ailsa based the business idea on gaps 
in the fashion market in Aberdeenshire 
which were in dire need of being filled. 
Ailsa clarified, “The business model 
was inspired by the lack of stores in the 
surrounding area in Aberdeenshire, which 
offer fashion for young women. Although 
we are an online store, I felt that there was 
a gap in the market in the Aberdeenshire 
area for clothing which suits young women 
who want affordable yet on trend pieces. 
Obviously being online, our customers 
come from all over, but our main customer 
base is definitely within the Shire.”

Once she had the idea of the company, she 
found it difficult to choose a name that 
would represent herself and appeal to her 
audience. Miss Stronach added, “Choosing 

WILLOW LANE TURNS ONE
Fashion, local, online? Three words put together that is a rare entity in the 

North-east of  Scotland with one woman showing how it is done.

“My idea of
fashion was a 
football top”

“I loved showcasing 
fashion online, and 
helping people with 

styling”

By Emma Murray 
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the name was one of the hardest things! I 
knew I wanted something a bit feminine, 
and I had all these ideas of fashion related 
words followed by the word lane. One day 
my mum just came out with Willow Lane 
and it just stuck! I asked my friends what 
they thought and they all loved it.”  

After the week in Dublin, Alisa registered 
the company and started developing 
relationships with suppliers. Alisa said, 
“Starting the business was a slow process. 
To start with I just sold via Facebook in 
order to build up a customer base, a few 
months later I was ready to launch the 
website which really changed the business 
in terms of sales, it wasn’t just my friends 
and family buying from me anymore.”

She thought finding and building 
relationships with suppliers was quite an 
easy process. However, she didn’t think the 
market for the type of suppliers she was 
looking for was that big. She explained, 
“Looking back it wasn’t that difficult, 
but of course at the time, I found it quite 
stressful. Finding suppliers was easier 
when I attended trade shows and built 
relationships there. It’s sometimes hard to 
find new suppliers that offer the type of 
clothing that I sell.”

Advantages of building an online company 
the former fashion student explained, 
there is the benefit that orders can be made 
from anywhere, any time. This included 
the large reach of product with local 
customers being able to use the click and 
collect service. Alisa added, “Social media 
can be the most amazing marketing tool, 
and it is so easy to use alongside an online 
company.” 

In terms of the negatives of not having 
a physical presence, Ailsa added, “In 
the sense that people don’t get the same 
experience from shopping online as 
opposed to in store. Customers can’t grasp 
quality or try clothes on – which for some 
is still really important.”

However, Ailsa emphasised that online is 
still the best platform to sell her products 
in order to create a unique, local, shopping 
online experience. She added, “I think 
online is what works for us, however I 
am still a huge high street fan and love 
nothing more than going shopping for the 
day. Location is everything though, and 
at the moment online is our best option 
considering the demographics of our 
customer base.”

Being a businesswoman in the fashion 
industry is becoming less of a rare 
occurrence, and in 2019 it will be 
more common with each day. As a 
representation of how times are changing, 
the owner of Willow Lane said that she 
is all for girl power but she is never really 
considered herself to be a female business 
owner. 

Reviewing the first year of Willow Lane 
developing as a business, Miss Stronach 
spoke about the highlights. She said, “We 
had an official launch in April – that was 
fun! I have enjoyed being part of fashion 
shows, hosting pop-ups and of course 
turning one! It felt like a great achievement 
having kept the business turning over for a 
whole year.”

The launch night in question was 
described by many to be a successful 
night with guests able to see the clothes 
in person and see the clothes on models. 
Those attending also got the chance of a 
discount code. 

said, “We’ve just started to introduce a 
small range of accessories, so hopefully 
that grows. Other than that I’m all about 
building our customer base, and working 
on creating a really strong social media 
presence.”

Miss Stronach explains that social media 
and magazines also help her to keep up 
with fashion trends in order to keep her 
customers interested. “Right now I think 
one of the best ways to keep up with and 
spot new trends is definitely Instagram, 
but I’ll always be obsessed with fashion 
magazines such as Vogue & Elle to spot 
high-end trends.”
 
As has been shown, starting up a fashion 
company takes a lot of hard work and 
dedication. Ailsa shares her advice for 
anyone wanting to start up an online 
fashion company. She added, “Stick at 
it! It’s been a slow process and nothing 
happens overnight. Try and be original 
too. There’s a huge market of online 
fashion companies now and everyone is 
fighting a similar battle in terms of making 
sales, customer engagement, growing a 
following etc. so it is important to try and 
stay ahead of the game.”

To visit Willow Lane, go to: 
www.willowlanefashion.co.uk 
Follow on social media: Facebook and 
Instagram @willowlanefashion 

Miss Stronach thought these events did 
help the company get more recognition 
in the Aberdeenshire and Aberdeen area, 
especially on social media. She added, 
“Anything that causes a bit of a buzz on 
social media always helps with growing the 
company both locally and nationwide.”
With the first year under Alisa’s belt, the 
future of the business looks bright. She 
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1. Face Outline Drop Earrings - Oliver Bonas £18, 2. Resin Crescent Statement Earrings - Accessorize £12, 3. Reverie Agate Slice Drop 
Earrings - Oliver Bonas £55, 4. Flower and Tassel Drop Earrings - Oliver Bonas £24, 5. Spiral Earrings - Zara £12.99, 6. Contrasting 
Earrings - Zara £12.99, 7. Mood Palm Leaf Earrings - Debenhams £12.

The
BOLDER Betterthe

6

Because the only rule to statement earrings is 
to wear the most EXTRA pair you can buy...
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This is a 
(wo)man’s world 
A CONFIDENT, POWERFUL WOMAN DOESN’T 
NEED A SUIT BUT SHE WEARS ONE ANYWAY



Blazer: Primark   
Blouse: River Island   
Scarf: Topshop 
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Jacket: Zara Man  
Waistcoat: Next Man   
Trousers: Zara   
Shoes: New Look
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Jacket: Zara
Trousers: Zara
Blouse: River Island
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Suit Jacket: Zara Man
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Photography: Thaiza De Cesaro & Carly Bremner
Styling: Kirsty Jackson & Iona Arnott
Models: Iona Arnott, Alex Kennedy & Kirsty Jackson

Grey Jacket: Zara
Orange Blazer: Primark
Navy Blazer: Quiz



1) Beanie - Roman Originals £15.  2) Jacket - Wallis £45.  3) Dungarees - Miss Selfridge £49.  4) Bag - Next £18. 
5) Blouse - JD Williams £25.  6) Earrings - Next £8.50.   7) Cardigan - Pure Collection £180.   8) Dress - Sosandar £55.
9) Gloves - River Island £22.  10) Trousers - Pure Collection £95. 
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MONOCHROME MODE 

By Kimberly Hastings 



Chic Style

F&F
₤ 35

George
      ₤ 16.00

Debenhams
₤ 35.00

Next
    ₤ 8.00

Debenhams
₤ 39.00

Dorothy Perkins
₤ 23.00

Dune
    ₤ 70.00

New Look
₤ 4.99

    New Look 
             ₤ 29.00

     Hobbs 
₤ 189.00

New Look
₤ 8.99

Girls On Film
₤ 24.00

Marks and     
Spencer 
₤ 49.50

Accessorize
      ₤ 8.00

River Island
₤ 40.00

10/10
outfits

Get your outfit to a ten out of ten with these elegant items!

C
re

at
ed

 b
y 

El
sk

e 
Ko

k



DARING TWIST 
OF COLOUR 

Photography : Kiana Moloney & Emily Reid 
Models : Małgorzata Pioterek & Evangelia Kokka 

Hair and Makeup : Evangelia Kokka 
Styling : Daniela Hlavsová



Strength and Femininity are at the 
core of  what we witness in the world 
of  fashion. These two outfits are not 
an exception. Vibrant colours evoke 
confidence and power while the play 
of  textures encourages us not to be 

afraid of  putting together a combination 
of  various features. Be brave while 

remaining elegant and sophisticated. 
Challenge yourself  in creating the 

perfect visual representation of  
your true self. 

Evangelia is wearing an emerald green bodysuit (£17.99), a faux fur jacket (£49.99) and a mustard mini skirt (£19.99) 
with a pair of heels (£22.99) all from New Look. Earrings are the model’s own. 



Małgorzata is wearing a red jumpsuit (£35) and a pair of  heels (£25.99) both from New Look.
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SNAKE & LEATHER
SHOW YOUR WILD SIDE

People may see jackets as outERwear, 
but I consider them accessories; 

pieces for my collection. 

A jacket is a garment that is worn on top of everything 
else, it allows you to change the tone of your outfit or 

simply complete it. They are never the same: the different 
styles, colours, patterns and fabrics guide you through the 
different seasons. A jacket is like an embrace, it makes you 
feel warm and protected from the inside. When finding a 

second hand jacket you are continuing someone else’s story, 
when getting a brand new one you are starting your own.

by Erika Pinto
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SNAKE & LEATHER
SHOW YOUR WILD SIDE

NEXT BLACK LEATHER JACKET £180.00   GIRLS ON FILM ZAIRE SNAKE PRINT SHIRT £24.00
BON PRIX LEATHER TROUSERS  £37.99    NEW LOOK SNAKE PRINT HEADBAND £3.99
LIPSY SNAKE PRINT BODYSUIT £34.00   LITTLEWOODS IRELAND LEATHER SHORTS £30.00  
REBECCA MINKOFF LEATHER BACKPACK £335.00  GETTING PERSONAL ITALIAN LEATHER
WALLIS BLACK LEATHER HEELED BOOTS £49.99  TRAVEL BAG £454.99

By Erika Pinto
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BrinG 
out

YOUR
WILD
SIDE

Top - Missguided £12
Trousers - Topshop £30
Trainers - Primark £12
Bag - Zara £29.99

Blazer - Zara £49.99
Top - zara £5.99

Skirt - topshop £32
Trainers - Primark £12
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STAND
OUT

From
The

CROWD
Blazer - Zara £49.99
Top - zara £5.99
shorts - zara £19.99
Trainers - Primark £12
bag - zara £22.99

Top - Missguided £12
Trousers - Topshop £30

Trainers - Primark £12
Bag - Zara £29.99
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N 5. Marimekko Helmikka 

Cushion Cover 
GBP 29.50

1. French
 Connection Zinc Cuddler 

Sofa GBP 849.00

4. Oliver Bonas Flora 
Armchair 

GBP 395.00

2. Monroe Square Cushion 
Dusky Pink GBP 50.00

7. Mindthegap Treasure Island 
Wallpaper Pink GBP 130.00

3. Mindthegap Palm Springs 
Wallpaper GBP 130.00

6. Oliver Bonas Globe Table 
Light Green GBP 100.00

4.

7.

5.

1.

2.

6.

3.

  P I N K
COMPOSE A CHIC LIVING SPACE WITH A SWEET 
BLEND OF FOREST GREEN AND DARLING PINK

Created by Chelsea Urquhart68



Dress: Topshop
Earrings: Lovisa
Top: Stradivarius
Bag: Aldo

Exploring 
the world 
of safari 
inspired 
style...

W I L D



Dress: Topshop
Necklace: Fossil
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Trousers: Na-kd
Top: JDY
Necklace: Model’s Own
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Jumpsuit: ASOS
Earrings: Fossil
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Top: Missguided
Necklace: Swarovski
Stylist and Model: Annalise Stewart
Photographer: Andrew Stewart
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My fingers fly over the smooth 
polished keys, my eyes fixated on 

the pages before me in perfect 
concentration. I cannot stop, even 

if my fingers feel tired, this is my 
magical surreal sound. Piano is 

my self-expression while creating 
enjoyment for others. I began this 

visionary adventure during my 
childhood and grateful enough 
I have continued years on. Not 

only have I achieved personal 
accomplishments with the power 
of this beautiful instrument, but 

the piano has also taught me 
life qualities. Dedication, self-

discipline and perseverance. As a 
creative individual, appreciating 
art, music and fashion, they have 
all taught me to pursue passions 

and chase dreams.

The Creative Journey
  by Hannah Michie
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Dancing gives me the

 biggest freedom of all: the 
one of expressing my true self. 

dance is a silent poem that 
simply follows the 

soul’s melodic rhythm 
and connects people 

through the universal 
language of the body. 

like a dream, it makes me feel

alive in an imaginary reality 
where words are no longer 
needed as love, passion and 

sufffering fuse together in one 
unique movement. it is an art 

that frees my mind, feeds my 
spirit and heals my heart. 

to me, dancing is a magical 
fluctuation of emotions that 

only those who dare to fly 
can intensely live. 

REBECCA FAVERO



PROVINCE

Photography and styling JOSIPA ORASANIN
Model PAULA CACIJA wears a Tommy Hilfiger sweater



This page: Model’s own 
shirt, Weekend Max Mara
belt and Zara jeans
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Opposite page: Stylist’s 
own sunglasses and 
Zara turtleneck 
This page: Versace 
sunglasses, Story 
of Lola coat, Zara 
turtleneck & 
handbag and  
Weekday trousers
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Zara blazer,  
Esprit turtleneck

and Stylist’s own hat
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LOOKING QUEER
An exploration of the queer aesthetic. Is the fashion industry exploiting a marginalised community? 

 What does it mean to look gay? It’s a 
question I’ve wanted to know the answer to ever 
since the first time I was told that I look like a 
lesbian.
 When I “officially” came out, I went 
through what I’m sure a good majority of gay 
teenagers go through, I chopped off my long 
brown hair in favour of a short pink cut and 
discarded my skinny jeans and nondescript 
t-shirts for colourful patterns and textures 
and always a pair of Dr. Martens.  I must look 
unmistakably lesbian now, but my best friend 
informed me that she knew I was gay the first 
day I met her. That was before even I knew I was 
gay. Should I have felt offended that she made 
that assumption based on how I looked? Or 
should I have felt proud that my identity was so 
effortlessly displayed by the way I carried myself? 
 The answer was that I felt neither 
of these but rather a mixture of confusion and 
the onset of an identity crisis. I worried that 
this made me an easy target for unwanted 
attention from strangers who commented on 
my appearance. I worried that ignorant people 
among those strangers would call me a “dyke” 
no matter what I wore. On the other hand, I was 
worried about not “looking gay enough” for other 
gay people to recognise me and I might come 
across as an imposter to my own community. 
To be honest I don’t think there was anything 
I could’ve done to stop people clocking me on 
their radar. I had been walking home one night 
with my friend when a man called me a “trashy 
dyke” and, if I remember correctly, I was wearing 
black jeans, a shirt, probably some trainers 
and a coat. Nothing about that look screamed 
lesbian to me but this middle-aged bald man 
had figured me out somehow. So, I took to the 
internet to see if I could find any scientific studies 
to suggest that knowing someone’s sexuality 
goes deeper than an assumption or judgement 
based on the choice of outfit or hairstyle.
 I found an article on the BBC website 
about an artificial intelligence facial recognition 
experiment which was underway at Stanford 
University in California. Researchers aimed to 
discover whether an AI could determine who was 
gay and who was straight by scanning the facial 
features acquired from an online dating profile. 
Remarkably, the algorithm did successfully 
identify the difference between a gay male face 
and a straight male face 81% of the time and 
71% for women. This was fascinating to me as I’ve 
always had my own theory which is that lesbians 
have a certain look in their eyes, gay men have 
a specific face shape and bisexual people have 
bisexual eyebrows. Of course, this does not 
account for everyone in the LGBT+ community 
and that is not to say that your sexuality is any 
less valid if you don’t fit into these boxes but I 
like the idea that I was born with predetermined 
lesbian genes. I like the idea of being gay since 
birth. That’s why I was surprised to find that 
this study had been hugely criticised by people 
calling it “junk-science” and “dangerous”. 
 Researchers did suggest that gay 

men and women had “a-typical” facial features, 
for example gay men more commonly had slim 
jawlines and narrow facial structure typical of 
women while lesbians tended to have wider, 
stronger jawlines and larger noses. To some 
extent I do understand why some people would 
take offence to this because, I suppose, it plays 
into the stereotype that gay men are more 
feminine and gay women are more masculine 
than heterosexual people. Although an outdated 
point of view, sometimes these stereotypes are 
correct, and I don’t believe there is a problem 
with that. If a lesbian does like to present 
more masculine and does pursue interests 
which society perceives as male, then there’s 
no problem with that at all because hobbies 
and clothing being gendered really means 
nothing. Likewise, if a gay man behaves in a 
stereotypically masculine way that’s okay too 
because the way someone presents themselves 
does not detract from their identity. I suppose 
it becomes an issue when outsiders of the 
community pick on these attributes and use 
them against us. 
 The problem is that unlike me, not 
every gay person is in a place where they feel 
ready to accept themselves and not every gay 
person is self-assured enough to know that there 
is no right or wrong way to be gay. The Scottish 
LGBT equality report published in 2015 recorded 
a shocking 97% of LGBT people in Scotland 
experienced prejudice and discrimination. 
This abuse ranged from passing homophobic 
comments on the street to sexual assault.  Is it 
any wonder then that even in today’s relatively 
progressive society people are still terrified to 
deviate from the norm?
 Throughout history, gay people have 
been persecuted, treated as outcasts, and locked 
away in asylums when homosexuality was still 
classified as a mental illness. It’s hard to imagine 
that in Britain it was not until 1967 that a law 
was passed protecting LGBT+ people from facing 
a jail sentence just because they were gay. That 
happened in our parents’ and grandparents’ 
lifetime. Same sex marriage was legalised in 
Britain in 2013 when I was already sixteen and 
America only changed its laws on gay marriage 
two year later in 2015. Why is nobody talking 
about this? Society is arguably more accepting 
than it has ever been yet people just like me were 
denied such a simple human right until recently.
 The obsession with the aesthetic 
seems to take precedence over the protection 
of this vulnerable, marginalised community 
who, despite society’s progress, are still being 
neglected and stripped of fundamental rights. 
It seems appropriating the rainbow pride flag 
and other queer cultural symbols is okay when 
it’s trendy and lucrative but sexual identities are 
not a trend. I am not for profit. In 2014 a survey 
by LGBT support charity Metro reported that 
a staggering 52% of 16-24-year-old LGBT 
people have self-harmed in the past or are 
currently self-harming. A survey by Stonewall 
reported that in the UK over half of the 

transgender people they questioned had 
attempted suicide at some point. 
 So, that is why I feel angry when pride 
season rolls around for another year and fashion 
brands as well as other companies latch on to 
show “support” to the queer community. 
 Burberry releasing their iconic 
print with a rainbow incorporated into it was 
acceptable in a way as profits were donated 
to LGBT+ charities but Burberry is not exactly 
an accessible brand. What about the people 
who aren’t receiving help from any charitable 
organisations too? No amount of money is going 
to stop young trans girls being told they’re not 
real girls. No rainbow flag emblazoned t-shirt 
is going to cease the torment so many queer 
youths endure daily. What needs to change are 
our attitudes. 
 At the end of the day, companies 
pushing t-shirts with “femme power” and 
“proud” slogans are not looking out for us. 
They’re looking out for themselves and for their 
reputation. They don’t want any PR scandals or to 
appear disconnected from the consumer. Sure, it 
can be fun to wear clothes explicitly expressing 
your sexual identity but when brands see 
this as an opportunity to make a sizeable 
profit, that’s when it becomes a problem. 
Topshop is a good example of this. I noticed 
during summer that an overwhelming number 
of t-shirts with phrases like “femme forever” 
and “girls, girls, girls” started cropping up in 
stores and something about this bothered me. 
The thing is, I know a lot of girls would want to 
wear things like that because it seems feminist 
and empowering but many of them, I doubt, 
would know that the word femme was coined 
by lesbians decades ago and those girls wearing 
those t-shirts are the same ones who would 
make jokes about not wanting lesbians in their 
changing room at school for fear that they would 
be ogled. Those people are the reason that I was 
scared to go to school every single day. Those 
people are the reason that I denied my own 
sexuality for nineteen years of my life.
 There is so much more substance 
to the queer community than the way we look. 
We do not exist to be used as a slogan for your 
t-shirts or a base for your experimentation. We 
know you wouldn’t really want to look visibly 
queer because looking queer means opening 
yourself up to criticism and ridicule every day of 
your life. It’s okay though because I am gay and I 
sure as hell wouldn’t want it any other way.

by Sarah Forrest

Switchboard LGBT+ helpline: 0300 330 0630
(Open every day 10am-10pm) or Email:
chris@switchboard.lgbt
LGBT Helpline Scotland: 0300 123 2523 
(Open Tue & Wed 12pm-9pm) or Email: 
helpline@lgbthealth.org.uk
LGBT Foundation helpline: 0345 3 30 30 30 
(open 9am-9pm Mon to Fri and 10am-6pm Sat)
SAMARITANS: 116 123 (open 24/7)
Or visit stonewall.org.uk for more 
information



BOLD TROUSERS
BRIGHT PLACES

STYLED AND MODELLED BY - SOPHIE MCWATT
PHOTOGRAPHY - AILSA BARNETT & BETH MORISON



Opposite: Top - Topshop
Trousers - H&M
Shoes - New Look
Jacket - Topshop
This page: Top - Brandy Melville
Trousers - Zara
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Top - Gerry Cinnamon merchandise
Trousers - Zara
Shoes - New Look
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Bodysuit - New Look
Trousers - River Island
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Top - Zara
Trousers - Zara
Shoes - New Look
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Urban Culture
Dress it up or dress it down. It’s all about how you style it.



Models: Julia Wilkosz & 
David Bukowski

Photographer: Amy Park
Directors & STYLISTS: 

Wiktoria Zachcial & 
Ellie Murray 

TOP LEFT: 
Jumper: Fila
CYCLING SHORTS: PRIMARK
SOCKS: NIKE
Black Boots:  new look

LEFT & BOTTOM LEFT:
T-SHIRT: PUMA 
Trousers: MODEL’S OWN
Socks: NIKE
Shoes: NIKE
HAT: MODEL’S OWN

Colourful street style
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LEFT: 
JACKET: TOPSHOP
T-SHIRT: LEVIS
JOGGERS: MODEL’S OWN
RIGHT:
t-shirt: REEBOK
turtle neck: asos
trousers: Bershka
Shoes & ACCESSORIES: modEL’S own
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SPORTSWEAR FACING FASHION
WHO SAID THAT SPORTSWEAR CAN BE 

ONLY COMFORTABLE?
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MODELS KATALIN MARKUS & 
RUSLANS VARAKINS

STYLIST ELIANA JURGA
PHOTOGRAPHERS SAMANTHA CRABB & 

JAMES LEWIS ALEXANDER
CO-OR SUITS PRETTY LITTLE THING

TRAINERS REEBOK
HOODIE H&M

TROUSERS PRIMARK
T-SHIRT TU

TRAINERS ADIDAS
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432 likes on your most recent selfie on Instagram, yet you still don’t feel 
complete? It is time to rethink your way of using social media platforms 

to protect yourself and your mental health, while still enjoying 
the ever-present websites!

With more than 80% of people 
using social media and 91% of 16 
to 24 year olds using the internet 
for that purpose, it is safe to say 
that platforms like Facebook, Twitter 
and Instagram have taken over our 
lives. However, there has also been 
an alarming 75% increase in rates 
of anxiety and depression in young 
people over the past 25 years, which 
is accompanied by the percentage of 
teens experiencing a mental health 
issue any given year reaching 20%. 
Therefore, unfortunately, mental health 
problems seem to creep upon us more 
and more every day.

Now at first glance, it could seem 
that these statistics are not related, 
however 4 out of 5 young people state 
that social media platforms heighten 
their feelings of anxiety, thus urging 
experts and social media users to 
reconsider the way they use the well-
known apps and websites.

A study by the Royal Society for Public 
Health has declared Instagram - a 
photo sharing app - the fifth (out of 
five) most negative social media 
platform. With about one billion active 
users every month, you might wonder 
why people are still using this app, 
if it is so negative. Since sharing 
personal pictures online might not 
necessarily seem too bad at first 
glance, many social media users 
have decided to avidly use Instagram, 

not realising how toxic and addictive 
it could become, until they were in 
too deep. From Photoshopped and 
overly filtered pictures to inaccurately 
represented lives, especially young 
and influenceable people will start 
developing self esteem issues, 
wondering why they do not have the 
same amount of likes as the popular 
girl at their school or why their tummy 
does not look as thin and toned as a 
“fitness-guru’s”.

Moreover, everyday villains have way 
better chances of influencing others 
through a screen than they would 
have in real life. Creating a bond 
through social media is much easier 
than in real life, making said platforms 
a potentially dangerous place, where 
bullying takes a bigger hold than 
expected.

Nevertheless, the likes of Instagram 
and Twitter are not all gloom and 
doom. Indeed, an increasing amount 
of movements of body positivity, 
transparency and awareness (of 
issues such as mental health for 
example) are slowly but surely making 
their way to the top of the hashtags 
and internet trends. This leads to 
people who could be struggling, 
whether it be from self-esteem and 
confidence issues or mental health 
issues, to feel recognised and less 
alone. It is indeed a very powerful 
feeling knowing that someone else 

is going through exactly the same 
situations as you are, especially if they 
have successfully overcome them. 
It can bring awareness to healthier 
lifestyles and state of minds and can 
teach people about kindness, respect 
and inclusivity. 

After I had an interesting talk with 
Kathy Yule, our student counsellor 
at Robert Gordon University, it has 
become quite clear, how important it is 
for us to decide for ourselves how we 
interact and how we use social media 
platforms in order to remain safe. She 
highlighted that, in order for these 
platforms and apps to be safer, it is 
important to identify what could easily 
be a trigger. So, to feel protected 
from shocking or surprising posts, a 
user needs to identify what they are 
prepared to see and what they would 
rather hide. 

Although social media is such a 
global and fast process and it might 
seem impossible to escape certain 
things, there are ways of protecting 
yourself, which will not necessarily 
hide every triggering post, but most 
of them. From blocking or muting 
hashtags and accounts to monitoring 
your own use by staying away from 
the internet in difficult times or when 
you are feeling more vulnerable, it 
is always possible to shield yourself 
from negative content. Being aware of 
yourself, your feelings and the world 

SOCIAL MEDIA’S 
HEALTH CHECK

Written by: Margaux Staskiewicz
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surrounding you, will make you be in 
charge of your use of Facebook & co. 
and you therefore will not be a victim 
of the platforms. The latter are too vast 
to blame anyone. If something is being 
shared, then there is no changing it 
anymore, it is up to you to decide how 
to deal with each situation.

However, it is important to realise 
that social networking can be a good 
resource to connect with people who 
go through the same as you and to 
understand yourself and what you are 
going through. It facilitates discussion 
and allows every point of view to be 
heard and possibly understood. This 
could then lead to someone seeking 
help, if they feel like they need it. 
This could in turn lead to them having 
a face to face discussion about the 
subject, which can be more beneficial 
in some cases, as you are aware of 
the reactions and the body language 
someone has, which is something that 
is lacking through discussions online, 
unless clearly being told so.

Wanting to get more of an insider look 
on the situation, I decided to have 
a chat with Nicole from A Beautiful 
Chaos, mental health and lifestyle 
blogger on her views of social media 
and its effects on her mental health 
and mental health in general, as 
it is something she is quite openly 
speaking about. Here is the outcome 
of our conversation.

Margaux: How has social media 
influenced your life?

Nicole: Social media has had both a 
positive and negative experience on 
my life. Social media has helped me 
make lots of friends, some of which 
I’ve met in real life. It has helped me 
reach out to people I wouldn’t have 
had the chance of talking to otherwise. 
It’s also made me feel less alone and 
isolated when I’ve been struggling. 
However, social media is exhausting 
and addictive. I feel like I had to be on 
Twitter all the time so I didn’t miss any 
thing but this isn’t healthy for anyone. 
Social media can be great fun but 

However it’s important not to compare 
yourself to other people and their 
experiences. It’s so easy to do online 
and sometimes the more people 
share, the worse this can make us feel 
about our experiences.

M: What has opening up about your 
mental health on social media brought 
to you?

N: It has bought me lots of 
opportunities. I have had chance 
to work with some fantastic mental 
health brands and charities to raise 
awareness of mental illness. It has 
led me to make new friends but most 
importantly it has allowed me to gain 
a better understanding of my own 
mental health problems and different 
mental illnesses that I don’t personally 
suffer with. 

It has become quite clear, that social 
media is not just black or white, 
not just good or bad. Just like most 
things, there are pros and cons, and 
both need to be weighed in order for 
an individual to decide whether or 
not using social media platforms will 
be useful and not too damaging for 
them. It is quite unnecessary to worry 
about whether or not it is right to use 
social media in the way we use it, as 
it is already happening and there is 
no stopping it anymore, therefore we 
need to deal with how we react to it.

Please remember that if you are 
struggling or feeling unwell, you are 
not alone and help is available for you 
out there. 

Here are some useful contacts for 
anyone wanting to speak about what 
they are going through:

Student Counselling and Wellbeing 
Centre at Robert Gordon University: 
01224 262120
The Samaritans: 116 123
The Mind Infoline: 0300 123 3393
Rethink advice and information line: 
0300 5000 927

And for more info on mental health: 
https://www.mentalhealth.org.uk

equally overwhelming. It’s taken a lot 
for me to learn I can step back from it 
for a while.

M: Has social media impacted your 
mental health? How?

N: It definitely has. Social media has 
had a positive impact on my mental 
health. Blogging about my struggles 
and having people to support me 
online has made me feel less 
alone and isolated. There is always 
someone who I can talk to online who 
will want to help or listen. 

Conversely, social media is 
overwhelming. I’ve met a few not so 
nice people online which has made 
the experience less positive. It can be 
tiring constantly posting and seeing 
what everyone is up to. Sometimes 
the brain just needs time to switch off 
and relax.
 
M: Should mental health be talked 
about so openly on social media? 
What are the pros and cons?

N: I think it should, if you are ready. 
Talking about mental illness online 
lets other people know they are not 
alone in what they are going through. 
There are people who understand and 
want to support you in getting better. 
This can really help in the recovery 
process. 

However, there can be competition 
online when it comes to talking about 
mental illness. I’ve often felt that 
my opinions and experiences aren’t 
validated because other people have 
it worse. Knowing that other people 
suffer more can make me feel like a 
bad person for not just getting on with 
things. 

Picture taken for : A Beautiful Chaos

“it has allowed me 
to gain a better 

understanding of my 
own mental health 

problems”

97



Savage

Street

Style



Styled by Andrea Aguilar
Photographed by Sonia Czosnek & Nadine Duffy 
Models: Chloë Johnson & Magnus Finlayson
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Black Bag, Topshop, £10
Red Jacket, Armani Exchange, £200
T-Shirt, Topshop, £12
Black Bralette, Primark, £4
PU Skirt, Primark, £8
Fish Net Tights, Primark, £4
Choker, Primark, £3
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Jean Jacket, Topshop, £40
Tupac T-Shirt, Topshop, £20
Black Jeans, Topshop, £25
Ring, Gucci, £120
Nike Shoes, Schuh, £30
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Out 
and
About 

Model: Irene Berti, Heather Kellie & Mhairi Whitelaw
Stylists: Irene Berti & Heather Kellie
Photographer: Daniela Hlavsová

Top image: Top Primark £4.99, Trousers New Look £22.99,
Coat New Look £54.99, Scarf FatFace £29.50
Bottom image: Top New Look £14.99, Culottes Primark £13,
Heels New Look £19.99
Both: Earrings Model’s Own



Top image: Jumper Primark £8, Jeans Primark £8,
Jacket Prada £200, Boots Prada £200, Bag Guess £250

Bottom image: Blouse Zara £25.99, Trousers Zara £29.99,
Heels New Look £17.99

Both: Jewellery Model’s Own

Centre image: Body Suit Quiz £24.99, Skirt 
Missguided £25, Jacket Model’s Own
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  PEARL
APPEAL

“A Woman Needs Ropes and Ropes of Pearls” 
- Coco Chanel - 

Once a classic, always a classic. Pearls, known for their 
timeless elegance, are making a comeback to give your everyday 

garments and accessories a more chic and couture look. In order to 
never go out of style, pearl embellishment is our new fashion obsession! 

 Bon Prix, Bracelet, £14.99

 Miss Selfridge, belt, £14

 Dune London, Gloves, £45  Dune London, Bag, £75  Dune London, Shoes, £95

 Oliver Bonas, Brooch, £16

 Vision Express - Prada
Sunglasses, £250      Oliver Bonas, 

              Earrings, £26

 Oliver Bonas, Hat, £35

 Links of London, 
Ring, £1,200

Page Designed by Rebecca Favero 



Check Mate
The best friend that will 

stick by you through 
all seasons!

1. Elvi, Kyran check mix overcoat £75, 2. Lipsy check belted top £38, 3. George check 
print wrap skirt £14, 4. Girls on Film wrap dress £28, 5. River Island dark grey check 

skinny trousers £35, 6. River Island red check blazer £85, 7. River Island grey check 
scarf £15, 8. River Island fur trim coat £85, 9. Primark multi twist lock top bag £8, 

10. Primark slingback court shoe £12

1.
2.

3.

4.

5.

6.

7.

8.

9. 10.

Product selection by Kirsteen Haywood



Street Ready
Street wear for a smart casual look



Rowan is wearing: 
Top - Nike
Jacket - Model’s own
Shorts - Dickies
Shoes - Nike

Hannah is wearing:
Top - Collusion
Blazer - Marks & Spencer
Shoes - Adidas

109



Rowan is wearing:
Blazer - Model’s own
Top - COS
Trousers - Urban Outfitters

Hannah is wearimg:
Blazer -  Topshop
Trousers -  Topshop
Top - Depop
Necklace - Topshop



Rowan is wearing:
Top - COS
Jeans - Urban Outfitters
Trainers - Nike

Hannah is wearing:
Top - American Apparel
Shirt & Trousers -  Urban Outfitters
Trainers - Nike
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Stylists: Charlotte McGloin & 
Ross Quinton
Photographer: Patrick Gordon
Models: Hannah Russell &
Rowan Greig
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Pyjamas are gradually coming 
out of our bedrooms and 
invading the streets of the 
most fashionable cities, making 
sleepwear street style the hottest 

fashion trend of the moment. There was 
a time when had you dared leave the 
house with just your pyjamas, you might 
risk being labelled… not of sound mind, 
breaking every fashion rule there was. 

Moreover, not too long ago, Tesco even 
gave their managers permission to eject 
shoppers who wandered into their stores 
wearing pyjamas after the morning school 
run. Tut-tut, it really won’t do.
 
Today, however, sleep is trending, and 
loungewear, as outwear, is the new fashion 

statement. Numerous celebrities are 
currently strutting designers’ different 
interpretations of the new daywear staple, 
where bright colours, exotic floral prints 
and glamorous embellishments appear on 
the red carpet and international runways.
 
The new obsession has not only influenced 
fashion victims but has risen interest to 
anyone who wants to dare, to be trendy and 
elegant for any kind of occasion, of varying 
degrees; a professional meeting at the office 
or a casual cocktail night with friends.
 
Although the slumber-inspired attire 
may seem fairly recent, the truth is that 
throughout the decades, the pyjama has 
experienced various cultural and historical 
changes that have led the garment to 

become an undeniable sign of style and 
etiquette. 

In the 1920s, a decade of androgyny and 
female empowerment, flapper girls wore 
pyjamas outside the walls of their homes, 
and they transformed the male outfit 
into a more informal but sophisticated 
loungewear. Consequently, the pyjama 
followed the creation of the female suit. In 
fact, in the 1930s, after fashion icon Coco 

THE RISE OF THE 
PYJAMA TREND 

AN EXCLUSIVE INTERVIEW WITH YOUNG ITALIAN DESIGNER LUDOVICO TORRI, WHO GIVES 
A DETAILED INSIGHT INTO SLEEPWEAR STREET STYLE, ALSO CONFESSING TO HOW HE HAS 

SUCCESSFULLY CREATED A LUXURIOUS PYJAMA LIKE COLLECTION.

SLEEP IS TRENDING, 
AND LOUNGEWEAR, AS 
OUTWEAR, IS THE NEW 
FASHION STATEMENT

by Rebecca Favero 
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Chanel revolutionized women’s clothing 
by designing the first classic ‘Chanel suit’, 
Chanel allowed women to add the pyjama 
to their everyday wardrobe.

Back in 1931, Vogue confirmed this 
lifestyle by stating that, “A woman may and 
does wear pyjamas to quite formal dinners 
in her own house, to other people’s dinners 
in town or country if you know them well, 
and the younger and more iconoclastic 
members of the female sex even wear them 
to the theatre.”

Chanel was photographed wearing 
men’s velvet or silk pyjamas at the 
beach, rigorously accessorized with her 
iconic pearls and natural elegance. As a 
consequence, Russian-Georgian princess 
Irene Galitzine, designed the ‘palazzo 
pyjama’, a luxe evening silk outfit, which 
at that time was much appreciated by the 
first lady Jackie Kennedy. Ten years later 
the pyjama still shone on seasonal runways 
with endless interpretations, becoming 
a never-ending trend that supported the 
freedom of the female body and cultural 
heritage.
 
Lately, fashion houses like Gucci, Dolce 
& Gabbana and Armani have used the 
garment’s versatility to create ‘must have’ 
capsule collections for both sexes, allowing 
us to wear sleepwear how, when and 
where we want. Therefore, forget about 
your typical cotton and flannel pyjamas, 
it’s time for silk, lace and velvet to invade 
this garment and break the vicious cycle of 
stereotyped aesthetics.
 
Pyjamas have now become part of 
our fashion-week look, as sleepwear 

quickly conquers the wardrobes of the 
seductive femme fatale and determined 
businesswoman.
 
So, how can we master the pyjama trend? 
Young Italian designer, Ludovico Torri, has 
answered us by giving a detailed insight of 
this trend, also confessing to how he has 
successfully created a luxurious pyjama 
like collection. Ludovico, 22 years old 
from Carrara, Tuscany, has landed in New 
York and later in Los Angeles, creating a 
comfortable and light style of loose pyjama 
clothing.
 
Creativity, talent, determination and a great 
sense of style are the elements that have 
made Ludovico’s fashion dreams come true. 
In fact, his ‘casual-chic’ pyjama collection 
has gained great interest amongst the most 
popular fashion bloggers, making his velvet 
and linen designs become uniform for 
those attending the trendiest clubs in LA. 
Son of a doctor couple, Ludovico swam 
against the tide to indulge his creative ideas 
and become a talented and innovative 
fashion designer.
 
His success was confirmed when he first 
presented his sleepwear street style designs 
in Italy, leading to his boundless passion 
for fashion uniting America with Carrara. 
Today, Ludovico is the founder and creative 
director of LT GOLD STANDARD, a 
brand that stems from: “Is it possible to be 
comfortable yet elegant at the same time?”
 
Ludovico, when, where and how 
did your idea of creating exclusive 
pyjama like clothing commence?
It all started when my mum went for a 
trip to Namibia and came back with some 
beautiful and comfortable linen Kaftans. 
At that time, I was leaving for Porto Cervo, 
Sardinia, with some friends and didn’t have 
anything suitable for that type of holiday, so 
I started designing. As we spent all day on 
the boat and would go directly to dinner, 
I needed something that was trendy yet 
elegant for the evening, something that 
could ‘change shape’ by simply changing 
shoes. Hence, inspired by those delicate 
fabrics and silhouettes, I created my first 
two garments made from pastel blue linen 
and white cotton. Also, since my family has 
been in the marble business for about 70 
years, I have been looking for ways to weave 
this great influence on my life into my 
work through these garments. This is how 
the idea of the marble button was born: a 
sustainable accessory that is made from the 
waste of marble blocks.

The new pyjama trend collection 
is an exploit of style and fantasy. 
How would you define the style of 
your brand LT Gold Standard?

LT GOLD STANDARD is ‘effortlessly 
chic for luxurious comfort’, but it is also 
unisex, seasonless and one size collection. 
The brand’s main idea is to bring back the 
true ‘Made in Italy’. In fact, everything 
is entirely handmade in Italy (Carrara), 
starting from the buttonhole, to the label, 
to the packaging. Everything is taken care 
of down to the very finest detail.

Your brand offers a “unisex, 
seasonless and one size collection”. 
How was this concept born and 
what message do you want to 
transmit to your customers?
My idea came from the Asexual Revolution, 
as I truly believe that fashion shouldn’t have 
any kind of labels. LT GOLD STANDARD 
is a project aimed at the new generation, 
at someone who knows what he/she wants 
and doesn’t belong to any type of tribe. 
Likewise, we target individuals who refuse 
the stereotype of appearing either a man 
or a woman, by casually swinging from 
one sex to the other. Therefore, the brand 
represents the youth’s creative and visionary 
force. We also embody what Vogue recently 
defined the ‘U generation’, where the initial 
U stands for unclassifiable, unpredictable 
and uncatchable.

“MY IDEA CAME 
FROM THE ASEXUAL 

REVOLUTION, AS I 
TRULY BELIEVE THAT 
FASHION SHOULDN’T 

HAVE ANY KIND OF 
LABELS”

ludovico torri



 
How do you want your customer 
to feel when wearing one of your 
fashion creations?
Elegant, comfortable but at the same time 
chic and classy.
 
Do you think that this trend will 
make comfort slowly take over our 
wardrobes, with the result that 
pyjamas won’t just be for sleeping?
Without a doubt! The main idea is that 
these garments can be worn at home and 
at glamorous events later on in the day. For 
example, I wear them from when going 
shopping in the morning, later at the gym 
and eventually when going out for dinner. 
I simply change my shoes and add a few 
accessories to completely reinvent the look 
and style.
 
Therefore, is it a trend that can be 
worn within our everyday routine 
as well as when going out at night?
That is what we aim to do. Obviously, 
there are garments and fabrics that are not 
suitable for every occasion, for example 
sequins. However, sequined pyjamas can 
be played down with sneakers or by simply 

wearing a basic white t-shirt underneath 
the jacket to give it a softer look.

Is your Made in Italy production 
predicted to participate in any 
international fashion show 
anytime soon?
Indeed, it will. At this moment in time, we 
are rebranding, we are creating the brand, 
basing it on a very important future plan. 
This year I will be more decisive: we are 
expanding the team, increasing production 
and working on very important projects 
as we plan to open pop-up stores as well 
as organising fashion shows and exclusive 
events.
 
Which textiles and fabrics have 
been chosen to embellish your 
garments?
The idea is to play with different materials 
to create something easy to wear yet 
unique and glamorous. Hence the choice of 
premium, strictly Made in Italy fabrics like 
pure silk, crepe georgette and velvet, which 
are all made in a variety of warm hues. The 
most original pyjamas are embellished with 
Carrara’s marble print, mother of pearl 
buttons, fur pockets and sequins. Textile 
research is extremely important to us; this 
is why we travel all over Italy looking for the 
most exclusive fabrics to create our limited 
editions. From Naples to Florence to Milan, 
we are always looking for newness and 
peculiarity.
 
The location of your latest fashion 
show, that took place at Cave 
di Marmo in Carrara, Italy, was 
extremely original and evocative. 
Is it your native country (Italy) 
that inspires you the most when 
creating?

“JUST PUT ON 
SOME AMAZING 

SNEAKERS, SOME 
RINGS AND A GOOD 
ATTITUDE, THAT’S 

ALL YOU NEED. 
BE CONFIDENT”

My greatest inspiration is undoubtedly 
my mother, her style and her way of 
being. A great inspiration for me has also 
been marble and its colours. I was born 
surrounded by marble thanks to my family 
and it is a world that fascinates me more 
and more.
 
Ludovico, could you give us one 
last piece of advice as to how to 
master the pyjama trend without 
looking as we’ve just rolled out of 
bed? 
Just put on some amazing sneakers, some 
rings and a good attitude, that’s all you 
need. Be confident.

Photos: Courtesy of LT GOLD STANDARD
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Muuto
Reflect Sideboard Small 
GBP 1795.00

Bloomingville
Tassel Edged Cotton Throw - Brown 
GBP 19.00

Ferm Living
Sekki Scented Soy Candles Set 
GBP 34.00

Fredericia Furniture 
Stingray Rocking Chair 
GBP 1718.00

House Doctor 
Bubble Vase - Grey 
GBP 40.00

House Doctor 
Concrete Wall Clock 
GBP 57.00

Louis Poulsen
PH5 Pendant Light 
GBP 660.00 

Carl Hansen 
CH24 Wishbone Chair 
GBP 782.00

HAY 
About a Chair AAC23
GBP 345.00

Scandinavian Living
Go Nordic with elegant and minimalistic design in muted colours

Page by Rikke Kjærgård Nielsen
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Natural Beauty
Self-love and acceptance. Beauty in its simplest form.

Styled and photographed by Hanne Pulkkinen & Rikke Nielsen
Models: Natalia Núñez & Laura Moreno



Black dot dress: Urban Outfitters 
Jewellery: Model’s own 
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T-shirt: Monki
Black dress: Monki  
Headband: Stylist’s own



White jumper: Stylist’s own
Blush jumper: H&M
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THE NAKED TRUTH
Society’s growing interest in sustainability is something UK beauty company Lush 

Cosmetics has seized as an opportunity to launch a whole new range of Naked 
products - products that don’t have any sort of packaging and therefore help reduce 
the amount of plastic produced. From head to toe, Lush Cosmetics has recreated or 

reformulated some of its cult items in order to keep you fresh and clean. 

1. Ro’s Argan Sparkly, Naked body conditioner, £11.95
2. Scrubee, body butter, £7.95

3. Fresh Farmacy, facial soap, £8.79/ 110g
4. Charity Pot, Naked body lotion, £9.95
5. Snow Fairy, Naked shower gel, £7.95

6. New, hot oil treatment, £6.95
7. Full of Grace, serum bar, £8.95

8. Jungle, solid conditioner, £6.95
9. Seanik, shampoo bar, £7.50

10. Aromaco, solid deodorant, £5.50/ 100g

1

9

8

10

5

7

6
4

2

3

designed by: Margaux Staskiewicz



 
The fashion industry is changing with the development of new 
technology. Artificial intelligence has the ability to change the 
fashion value chain and user experience completely.

By Rikke Kjærgård Nielsen

e live in a time with digitalisation 
and highly developed technology. 

Robots are taking over jobs and, in time, 
technology will be able to perform tasks 
that would normally require human 
intelligence. According to The State 
of Fashion 2018 by BoF-McKinsey, 
one of the leading fashion trends for 
2018 was artificial intelligence. AI can 
provide great possibilities throughout 
the whole fashion value chain - from 
design thinking, enhancing customer 
satisfaction, ensuring better deliveries 
and product availability.

How AI works 
Today we have access to a huge amount 
of large and diverse data sets. Artificial 
intelligence can, with the help of 
algorithms, analyse these data sets 
and identify patterns in styles and 
buying behaviours by analysing images, 
languages and trends - and it has access 
to millions of fashion images. AI can 
perform tasks that would normally 
require human intelligence and it can 
identify patterns that humans are not 
even able to see. According to BoF-
McKinsey, AI has the power to disrupt 
the fashion industry completely. 

AI and personalisation 
According to BoF-McKinsey another big 
trend for the fashion industry in 2018 
was personalisation. More and more 
businesses focus on personalisation and 
it is something consumers expect when 
shopping online. AI can be a very helpful 
factor here, but for AI to personalise 
offers and recommendations to 
customers, it requires them to give some 

personal information. The consumers 
who most expect personalisation are also 
the consumers, who are willing to give up 
more information about themselves. This 
is mainly the two generations millennials 
and gen-Zers who have grown up with 
technology.
AI can, with the right data-sets, 
give customers personalised 
recommendations and offers based 
on previous buys or asking the user to 
rank different fashion styles. With this 
information AI can identify patterns in 
the styles and find brand new styles for 
the customer. 
Just wonder if AI was allowed all 
your personal data, how good 
your shopping experience could 
be? But we are still a long way 
away from that. 
Still, more and more businesses 
today incorporate AI in their 
retail strategies and there are 
several examples of how AI can 
be used to enhance customer 
experience and be a valued part 
of the business. A few examples 
are Amazon, ASOS and online 
apps like Affinity and Finery.

Amazon’s own AI fashion 
designer 
Amazon is a fast-mover when 
it comes to technology and AI. 
Just like many other companies 
Amazon is trying to foresee the 
future trends and react to them 
quickly. Amazon is on the verge 
of developing their own AI 
fashion designer and according 
to professor Kavita Bala, “they 

are changing the industry completely.”
Amazon is developing their own clothing 
brand by using an AI fashion designer, 
that can detect patterns in images and 
the machine can tell you, if the design is 
considered stylish and it can even provide 
feedback. Another Amazon research 
team created an algorithm that can learn 
about styles from fashion images and 
can create similar items from scratch. 
This approach is not yet set in motion 
in the company, but it opens up huge 
possibilities for the fashion industry. 

W
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ASOS - A visual search tool 
The fashion retailer ASOS launched 
a visual search tool which allows its 
customers to upload an image of a style 
and the tool will find similar styles 
available at ASOS. The technology is not 
at a stage where it can identify the image 
and tell exactly what it is, however it is 
able to find similar items by identifying 
shape, colour, print and more. According 
to Richard Jones, Head of Product and 
UX at ASOS, it is all about discovery. So, 
if you are not sure what you want exactly, 
you can upload an image of something 
you like or that inspires you. The 
discovery starts by uploading your image. 
This technology will get better the more 
it gets used, because it ‘learns’ and 
becomes smarter the more images get 
uploaded and the more data it is allowed. 
ASOS is using AI strategies and they are 
making plans for the future. They are 
focusing on AI to enhance UX by using 
big data and algorithms to make better 
recommendations and learn more about 
customers preferences over time.

AI apps - Finery and Affinity 
Finery is an online wardrobe app using 
AI to give styling tips by knowing what is 
already in your closet. When signing up 
to Finery, you give the app permission 
to get access to your email receipts of 
fashion purchases. In this way the app 
gives you styling recommendations by 
using the items you already own mixed 
with new clothing offers. Finery can 
identify what the user is ‘missing’ in their 
closet to complete their wardrobe. 
Of course, this requires the user to give 
access to their email, which for many can 
be a bit concerning. For the best results, it 
requires the user to shop online regularly, 
so the app gets a better picture of what is 
in your wardrobe. 
Another online app that provides 
personalised recommendations is 
Affinity. This technology uses both 
machine learning and human user 
inputs. By making the user rate different 
fashion items, the algorithms learn about 

the user’s personal style and can then 
give personalised recommendations. 
Every week the user will receive new 
recommendations and the app can direct 
the user directly to the retailer’s website. 

Will robots take over? 
Yes and no. Robots are here to stay, 
and we cannot deny that they are a 
helpful component. Retailers have 
invited robots into their factories and 
warehouses, where they are performing 
jobs previously done by humans. So 
robots are talking over some human 
jobs, but this technology and the use of 
AI also creates new jobs. According to 
futurist researcher Sophie Hackford, we 
should not see AI as a competitor, but 
rather a teammate. One who can help 
us improve different components in the 
fashion value chain. AI can already act as 
a designer, stylist, personal shopper and 
model, but we are not yet there, where 
we do not need to have a real person 
behind the processes as well. We should 
not be afraid of the robots taking over, 

we should embrace them, because they 
can help save costs and, in more ways, 
improve the value chain.  

AI and sustainability
Can AI be the way to improve 
sustainability in the fashion industry? 
Today we produce too many clothes and 
apparel and too much is being thrown 
away. With AI’s ability to foresee new 
trends, it can also foresee demand by 
identifying what customers are most 
likely to prefer. This means that for 
companies using this technology, they 
can use AI to foresee demand and 
therefore help ordering the right quantity 
of products and, as a result, minimise 
waste. 

Afraid of change?
Should we be afraid of everything 
being too digitalised and impersonal? 
Everything works fine the way it is - or 
does it? Sofie Hackford states, “Online 

shopping as we know it is a lousy experience, 
because you are essentially looking at an 
inventory. One day in the future you will be 
sitting on your sofa next to a visual Diana 
Vreeland or Alexa Chung, who will be talking 
you through the selection of virtual clothes 

you can see being modelled in front of you, 
and it will seem so funny that we once 
scrolled through two-dimensional skirts on 
the internet.”
Maybe we just think it works well the way 
it is now, because we do not know better. 
Will we - as Hackford suggests - laugh 
at the way we do online shopping today, 
because really, we are just looking at the 
inventory? We do not know exactly what 
the future holds for fashion retailers, but 
AI has the power to change everything - 
the way we shop, and retailers will need 
completely new business models. 

“Online shopping as we know it is a lousy experience, 
because you are essentially looking at an inventory. One 
day in the future you will be sitting on your sofa next to 
a visual Diana Vreeland or Alexa Chung, who will be 
talking you through the selection of  virtual clothes you 
can see being modelled in front of  you, and it will seem 
so funny that we once scrolled through two-dimensional 

skirts on the internet”
- Sofie Hackford - 
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FROM SPACE TO...
EARTH

taking inspiration from the
 10 year anniversary of Wall-E’s 
environmentalism to celebrate 

our magazine’s 10th edition

STYLIST: ERIKA PINTO AND MARGAUX STASKIEWICZ
PHOTOGRAPHER: MARGAUX STASKIEWICZ
EDITOR: ISHBEL CHRISTIE
MODELS: JEAN GRAY AND MARK MILLAR
HAIR STYLIST: ERIKA PINTO
MAKEUP ARTIST: MARGAUX STASKIEWICZ



MARK
SHIRT: MODEL’S OWN, ZARA
JEANS: MODEL’S OWN, ZARA
SHOES: MODEL’S OWN, ADIDAS
JACKET: D-STRUCT, £60
BOWTIE: NOOSE & MONKEY, £17

JEAN
CROP TOP: ROKOKO, £14
JACKET: ZARA, £24.99
SKIRT: LITTLE MISTRESS, £42
BELT: ASOS DESIGN,£20
SHOES: DR. MARTENS, £115
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MARK
T-SHIRT: ASOS DESIGN, £20

JEAN
COAT: MODEL’S OWN
SKIRT: MODEL’S OWN, TOPSHOP
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New research shows that planet Earth will reach the 
crucial threshold of 1.5 degrees Celsius above 

pre-industrial levels by as early as 2030 which will cause 
extreme drought, floods, wildfires and food 

shortages. This is our final warning and a call for 
immediate change. With fashion being one of the 
greatest polluters in the world, it is crucial that we 

educate ourselves, stop allowing fast fashion 
retailers to direct our purchases, and consuming more than we 

need. We are the future of the fashion world 
and are holding this in our hands.

Be on the right side of the future.

Words by Josipa Orasanin
Illustration by Diana Petricevic
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Today the fashion world 
is so fast paced and 
continuingly changing, 
we’re hardly able to 
keep up with it.  Instead 

of there only being a trend or 
two a year, we are seeing several 
fashions each season!  It begins 
to feel like a full time job going 
shopping now to keep up.  Some 
of you have maybe noticed that we 
could go into Zara one day, return 
a week or two later, and they have 
completely different stock.  For me, 
it was starting to become a problem 
because I am most definitely an 
extreme shopaholic.  I never put too 
much thought into the matter but 
when I moved to Aberdeen and I 
started University, I had to break my 
wardrobe up between my flat and 
home, and when doing this I started 
to find things with tags still on, 
garments that have been worn once 
and really just a lot of clothes I didn’t 
even remember buying.  The scary 
realisation that I had about how 
much money I had actually thrown 
away on all these items that gathered 
dust was sickening to say the least, 
and I swiftly set up a Depop account 
to free up some space.

I decided then that I was going 
to change my shopping ways.  I 
bought all these cheaper garments 
thinking they were a ‘bargain’, but 
once all these cheap steals mounted 
up, I didn’t even want to begin to 
think what I could have spent my 
money on instead.  I used to think 
I could only afford some of these 
inexpensive clothing items and 
nothing of a higher quality, but with 
the money my Depop account was 
starting to make from ridding myself 
of my unconscious purchases, I found 
I could treat myself to something 
nicer and pricier that I would have 
never considered.  So I got some 
very nice trainers, and I’m not lying 
when I say that I actually wear these 
nearly every day.  I thought buying 
expensive shoes would be a waste 
because I am normally the queen 
of shoe scuffing, but since they are 
better quality, they haven’t marked 
at all and still look fresh out of the 
box.  So I got to thinking, why can’t 
we all start shopping like this - and 
I don’t mean that everyone has to 

Quality
Over
Quantity

Save Your Money 
AND 

The Environment
Written by Katherine Lovie
Photography by Caitlin Scotland and Sophie Tweddle

“GLOBAL CLOTHING 
PRODUCTION HAS MORE THAN 

DOUBLED SINCE 2000”
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go out and start buying designer 
things – but buying less and getting 
something we know were going to 
use a lot that is actually going to last 
too.  

Shops like Marks and Spencer 
are great for offering clothes of a 
higher quality at really reasonable 
prices.  A lot of people are recycling 
and selling clothes, but still far too 
much of it is ending up in landfills.  
Changing our shopping habits 
means we can still have fashionable 
garments, but own less and live 
more sustainably, and I want to give 
everyone more of an insight as to 
how bad the issue of over buying 
and disposing of clothes is becoming 
and why we should all be more 
conscious of doing this.  

The fashion industry is making a 
huge impact on the environment.  
What is known as fast fashion – 
buying copious amounts of clothing 
whenever a new trend is in stores, 
roughly around every 3 weeks, and 
normally disposing of it when the 
trend passes – is making its way to 
landfills.  In 2016, UK households 
discarded more than 300,000 tonnes 
of clothing.  The amount of clothes 
bought in 2016 rose from 200,000 
tonnes to a staggering 1.13 million.  
This results in a shocking amount of 
emissions being polluted into the 
atmosphere, 26 million tonnes to be 

exact, just from the making to the 
disposal of garments.  

A lot of people may not realise the 
amount of water used in the fashion 
industry, but in 2015 the fashion 
industry used 79 billion cubic metres 
of water, and this is expected to rise 
by another 50% by 2030.  As it takes 
so much water in the production of 
cotton, garments like our jeans can 
use up to 10,000 litres in the making 
of them.  

I know what you’re all thinking, 
we don’t want to pollute the earth 
but how could we possibly not 
shop?  However, the alternative 

will help you save money and the 
planet…  Starting with the flaw in 
fast fashion. It is so quickly produced 
that normally quality is not up to 
standard, it tends not to wear as 
well and is more than likely to be 
disposed of quicker.  By purchasing 
a higher quality of garment, despite 
it more than likely being more 
expensive, it will wear longer and will 
hopefully never need to be thrown 
out, if it is taken care of well that is.  
Normally a higher quality brand 
or designer – despite being pricier 
than our high street favourites – tend 
to sell more classic garments that 
will not go in and out of fashion as 
quickly and can be an item you hold 
onto for life.  It can be seen as more 
of an investment than a waste of 
money as a lot of better quality items 
can re-sell later on too.  This makes 
for a good mix of being able to have 
a better quality wardrobe and living 
more sustainably.  

You can start to save money by only 
having a few favourite garments you 
wear a lot and cut down shopping.  
I know that to have better quality 
garments you have to splash out a 
bit more, but as you stop having to 
replace cheaper items as often, a 
change will start to be noticed in 
how you can save money by stopping 
spending small amounts more 
frequently.  

Something to consider when 
spending money on a higher quality 
garment is that, with age, some 
items gain more worth than when 
they were originally purchased, like 
a nice handbag.  I feel that when I 
have spent a bit more on the likes of 
a nice dress, I feel so comfortable 
in it and I think that it tends to be 

more flattering on my body.  If you’re 
paying quite a bit of money on 
something, it is because that there 
is normally so much more care and 
thought gone into the making of it; 
and let me tell you, if I get something 
I love the look of on me, I’ll just want 
to wear it all the time anyway!

I think everyone is guilty of, at least 
a few times, buying a cheap outfit 
for something and throwing it away 
after one wear when it maybe gets 
a tear or a stain, because if it takes 
more to fix it than what we paid, then 
what is the point in mending?  We 
may not think of the repercussions all 
that much when we do this, but when 

the facts and numbers are in front of 
you about how many clothes make 
their way to a landfill, it is quite eye 
opening.  

As issues in the environment continue 
to get worse, I think it’s about time 
that everyone took responsibility 
for their actions and started to think 
about what they are really doing 
when they throw away clothing.  

I believe that another issue as to why 
people are only wearing an outfit 
once, especially in younger girls 
around their teens, is that there is 
so much pressure from peers, and a 
lot of people may feel like they can’t 
have a few outings and re-wear an 
outfit.  They feel the need to have 
something new all the time and I 
think that it is an unrealistic way 
to shop as it is just so much money 
being wasted as well as material.  

The world cannot handle much 
more waste.  We must think about 
a greener way of living, but that 
does not mean we have to cut out 
everything we enjoy.  We need to 
learn how to live in moderation and 
not go overboard with new trends 
that we can do without.  We can live 
fashionably and sustainably.  We 
need to stop thinking that we’re not 
causing damage when we really are 
and realise what we’re doing before 
it is too late.  

“40% OF 
CLOTHES ARE 
RARELY OR 
NEVER WORN”

“ON AVERAGE, 
A GARMENT IS 
ONLY WORN 4 

TIMES”
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DOUBLE TROUBLE
IT’S TIME TO GET SUITED AND BOOTED



SCOTT WEARS
3 PIECE SUIT - BURTON

SHIRT - BURTON
TIE - PRIMARK

BELT - PRIMARK
BOOTS - PRIMARK
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LIAM WEARS
SHIRT - TOPMAN

TIE AND CLIP - NEXT
TROUSERS - RIVER ISLAND

BELT - NEXT
WATCH - HUGO BOSS

SHOES - NEXT
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MODELS - SCOTT PIRIE AND LIAM LENNOX
PHOTOGRAPHERS AND STYLISTS - LOUISE SOUTER AND KIRSTEEN HAYWOOD



Youth Heritage

British culture with
an academic spirit 
longing to embrace 

the outdoors

coat, £179.00,  
jeans, £64.95, 
jumper, £59.95, 
all Jack Wills 
shirt, model’s own 

Photographer: Christie Johnston
Models: Amber Hughes, Calvin Cormack, 
Rianna Cox 
Stylist and model: Emma Murray
Stylist assistant: Lucy Cowen 



jumper, £59.95, 
trousers, £64.95, 
both Jack Wills

Amber wears 
check dress and blazer,
both stylist’s own
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coat, £199.00, 
jumper, £59.95, 
backpack, £59.95, 
all Jack Wills 
trousers, stylist’s own 
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skirt, £29.99, 
sweater, £19.99, 
both Zara
shirt, model’s own
bag, stylist’s own 

scarf, model’s own 
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shirt, trousers 
and jacket,
all model’s own
jumper, £59.95, 
Jack Wills
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t-shirt,£29.95, 
jacket, £129.00, 
backpack, £49.95, 
jeans, £64.95,
all Jack Wills 

gilet, £42.00, 
shirt, £49.95,  
jeans £49.95, 
all Jack Wills

shoes, £22, Next

Emma wears 
jumper, £59.95, 
kilt,£64.95,
backpack,£59.95
all Jack Wills

Rianna wears
jumper, £16, Next

skirt, £12.99, 
New Look
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Communicating fashion requires team work and various dfferent skills 

from an assortment of people. Without the photographer capturing the 

beauty of the models, the models taking direction, time and effort to 

contribute, the location owners giving access to their facility, the store who 

give the freedom to pick and borrow clothes, the interviewee for answering 

questions, none of this would be possible. This magazine gives you a 

platform to achieve and inspire your future. It also shows we can come 

together as a community and help each other to express ourselves in what 

we love to do.

words and photo selection: Emma Murray, photographer: Christie Johnston



Contributor

Andrea Aguilar
•Intrepid •Veracious •Avid

Iona Arnott
•Fun •Friendly •Outgoing

Irene Berti
•Motivated •Lively •Confident

Emma Clark
•Friendly •Funny •Fashionable

Rebecca Favero
•Empathetic •Fashion-Victim 

•Adventurous

Sarah Forrest
•Earnest •Little •Frank

Kimberly Hastings
•Sociable •Optimistic •Dynamic

Daniela Hlavsova
•Creative •Visionary •Ambitious

Kirsty Jackson
•Laid-back •Independent •Fun146



Profiles 2019

Kirsteen Haywood
•Bubbly •Positive •Creative

Eliana Jurga
•Flexible •Dedicated •Kind

Elske Kok
•Sporty •Creative •Adventurous

Jamila Leboraga
•Open-minded •Determined 

•Positive

Katherine Lovie
•Quirky •Cheerful •Diligent

Charlotte McGloin
•Fabulous •Colourful •Happy

Heather Kellie
•Organised •Perfectionist 

•Hard-working

Annalise Stewart
•Bubbly •Compassionate 

•Motivated

Stage 2
BA(Hons) Fashion 

Management 
Students
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Contributor

Sophie McWatt
•Outgoing •Hard-working •Friendly

Hannah Michie
•Bubbly •Compassionate 

•Amiable

Ellie Murray
•Gracious •Diplomat •Inquisitive

Emma Murray
•Positive •Conscientious •Sociable

Claire Nicolson
•Ambitious •Bubbly•Creative

Rikke Kjærgård Nielsen
•Curious •Empathic •Reliable

Amy O’Donovan
•Bubbly •Eccentric •Passionate

Erika Pinto
•Passionate •Ambitious •Sensitive

Josipa Orasanin
•Determined •Straightforward 

•Enthusiastic148



Profiles 2019

Hanne Pulkkinen
•Fun •Determined •Chill

Ross Quinton
•Spirited •Ferocious •Groovy

Liam Troup
•Energetic •Courteous •Intuitive

Chelsea Urquhart
•Playful •Ambitious •Big-hearted

Thea Whincop
•Observant •Enthusiastic •Focused

Louise Souter
•Shopaholic •Amibitious •Positive

Wiktoria Zachcial
•Dynamic •Assertive •Vivacious

Stage 2
BA(Hons) Fashion 

Management 
Students

Margaux Staskiewicz
•Imaginative •Makeup-enthusiast 

•Free-spirited
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Enthusiastic Irina
a model in more ways than one 
Over the last few years, the magazine has tried to highlight some 

of the activities which go in the rest of the course or where fashion 
students might find themselves after graduation. In this article we 
see the volunteering one student takes part in when not studying.

By Anne-Caroline Le Bescond
Journalism student 

RGU School of Creative and Cultural Business 

The third-year fashion management student managed to spare 
a little of her time from her busy schedule to meet with me to 
drink tea while we retraced all the fashion projects she has been 
involved in the last 2 years. 

Irina let me into her flat, which had a small table set in the 
middle of the living room with tea cups, biscuits and a large box 
of tea to choose from. I felt like I was invited to an afternoon tea 
rather than an interview for a fashion magazine. But quite on 
brand for Irina, she was enthusiastic about her interview and went 
out of her way to make this a cosy experience for the both of us. 

We began by reviewing all the modelling projects Irina 
participated in since starting university, both as a model and 
someone behind the scenes. That took us over an hour and half. 
To say that Irina has been keeping herself busy wouldn’t even 
begin to cover it. Her volunteering for university from this year 
added up to 752 hours alone, and she has kept up her pace while 
juggling with placement this semester. That’s not even mentioning 
the fact that she needs diaries to recall all the work she 
participates in. Plural. Thankfully she used those, or we probably 
wouldn’t have been able to recollect all of her work in fashion. 

As it turns out, Irina did have an interest in modelling early 
on, she had already taken part in a photoshoot when she was 6, 
as well as a catwalk show in high school for a friend. It wasn’t 
something she put much effort into as she never believed she 
could become a model - she isn’t tall enough by most Romanian 
agency’s standard.  “I always dreamed that photography modelling 
would be my thing, maybe not catwalk, but I thought I could get 
away with being in the pictures,” she tells me while browsing for 
photos from her high school friend’s show on her computer.

Yet she did both. More than once. It started with a photoshoot 
and video promotion for Stellar Aberdeen, a clothing store she 
used to work for in her second year. She, along with models she 
brought in, presented Stellar’s winter collection. That was in 
December 2017. It was the first step into a series of fashion shows 
from then on, both on stage and behind the scenes, because Irina 
is also versatile. February and March 2018 proved quite hectic: 
she modelled for the Breast Cancer Awareness show for John 
Lewis, the Valentine’s Day special for Stellar, Revolve fashion 
show for RGU Go Green, Dedicated to Girls Stall for Stellar and 
a photoshoot for Corina Andrian (an award-winning former 
alumni RGU student), on top of university work, Irina juggled 
a ministry’s agenda. This year she spread it more evenly, but 
increased her work load. She modelled for the Stellar Fashion 
Show, Prestigious Award International and Aberdeen Fashion 
Week She also did a few photoshoots: for Graeme MacDonald 
(a former RGU Photography lecturer), McPherson Optometry, 
Toby Armyshaw. She also was an ambassador for the Student 
Lockdown in Bon Accord centre, where she advertised the 

shopping centre for their annual sales for students. “And that’s 
like, 10% of what I did,” she jokes. It should be noted than none of 
the work that she did were remunerated. Those are volunteering 
work, where some offer gifts as compensation, such as perfumes 
from John Lewis or £100 gift card to spend to advertise stores in 
Bon Accord. I couldn’t help but wonder how she could afford to 
volunteer so much and not look for more paid job. Irina admitted 
that it’s mainly through her mother that learned the habit of 
volunteering, being helpful and keeping herself busy. There is a 
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need to feel accomplished there, to ‘feel the time pass’ as well as 
being useful. As for earning money, Irina does have a job. She no 
longer works for Stellar, but has a job as a receptionist on top of 
everything else.

She is quite cautious with what she spends. She doesn’t drink 
spirits and enjoys saving money. She only really partied during 
freshers in her first-year. Her lifestyle suits her agenda, she has 
very little time to spend to party anyway.

Even in fashion Irina remains careful. ‘Stylish on a budget’ is 
how she describes her style. She doesn’t believe that you need 
to spend a lot of money to look good, or that fashion is only for 
rich people. Which is why she enjoyed putting together ensemble 
pieces while volunteering in Chest Heart & Stroke Scotland 
during her first year as a visual merchandiser. One thing that 
you can’t help but notice is that she pours her soul into her work. 
She never falters in her dedication, no job is beneath her. She 
explained to me that when working with others during charity 
projects, even if no one else is putting any effort in the task, she 
will carry the workload on her own. To paraphrase, she feels a 
‘debt’ towards those whom she produces the content for. And 
if she fails to achieve what she wanted to achieve, she will feel 
disappointed in herself.

The key to her success? She puts herself out there. And seizes 
the opportunities that present themselves to her. Agencies may 
not want to take her because of her height, but she found other 
ways to do what used to be an unattainable dream. She found 
most of her work through her class’ Facebook page, or just 
Facebook in general. Her job at Stellar Aberdeen, her work as an 
ambassador for Bon Accord, Revolve fashion show for RGU Go 
Green and the Gray School of Art show were all found through 
RGU. 

Irina is involved in many projects, charities and societies and 
so dedicated to her work that you can’t help but notice her. She 
is discreet but remains a force of nature through her passion 
and hard work. She can do catwalk, photoshoot, advertising, 
style, visual design, there isn’t much she hasn’t had her hands 
on. She is involved in the CCB Society, has a placement and is a 
volunteer outside of fashion shows (Nº1 Magazine). “I get bored 
easily and have a lot of energy I want to spend,” she tells me. I 
can’t help but point out that she might burn herself out at the 
rate she keeps up, she has such a full life for someone who is only 
21! She laughed good-heartedly and told me that everyone is 
always worried about her doing so much and not resting enough. 
But she enjoys this pace. Although it is hard to keep up while 
managing academical deadlines. “I love to do a lot but when it 
comes to deadlines, I procrastinate a lot.” I understand the feeling. 
She recalls her boyfriend would sometime come home to find 
her crying and panicking on the floor of their living room about 
deadlines. Not that different than any other university student 
then. She also admits to having moments of doubt, believing that 
there is someone better than her for the job she might apply for.

But she applies anyway. And that makes all the difference, 
because she still tries. And that has paid off so far.

As the interview neared its end, I pointed out she was in 
essence the type of student teachers will advise you to thrive to 
be on your induction day every year. She is, but only accidently. 
Although she is concerned with being in a competitive 
environment, all the work she does is because she wants to 
keep herself busy, and most importantly she wants to be useful. 
And those are the key reasons why she is someone to look out 
for, because she’s quite good at what she does, and she has no 
intention of slowing down.

Keep a look out for Irina on her website and Instagram account 
Enthusiastic Irina, and her upcoming projects, the CCB Society 
Ball in April, her award nomination for the Student Achievement 
Awards Ball and her participation in the Aberdeen Fashion Show 
in October. Ph
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Each year, stage 4 Fashion Management students 
undertake a Fashion Project, an opportunity for the 
students to bring together the skills and experience 
gained across their time on the course. This 
multidisciplinary project involves research, writing, 
a style shoot and the creation of a document, 
produced and printed to a professional standard. 

Although the demise of the printed publication 
industry has been mooted for some time, fashion 
magazines are still popular and many fashion 
retailers and brands now print their own publications. 
Therefore, it is important that fashion management 
students are familiar with the restrictions and 
requirements for printed images, paper qualities, 
types of bindings, covers and of course, costs. 

For several years now, the focus of the Fashion 
Project has been on comfort and well-being, as 
well-being is a huge growth industry. Comfort can 
be a physical consideration and as the popularity of 

casual, stretchy, work-to-workout clothing continues 
to show substantial growth, the athleisurewear industry 
is an important one for the students to investigate. 

Comfort can also be psychological. Fashion 
psychology is an emerging discipline that represents 
new employment opportunities for our graduates. 
Various research studies have proven that what we 
wear affects our mood, confidence and self-esteem. 
Our clothing is closely aligned with our identity, 
changing how we feel and how others react to us. 

By investigating the physical and psychological 
comfort gained from clothing, accessories and 
brands, our stage 4 students enter the workplace 
fully aware of these key trends, with an enhanced 
understanding of the power of fashion and with some 
useful information about how their own dress practice 
might be perceived by those interviewing them for 
that all-important first industry role!

Karen Cross, Course Leader

STAGE 4 
design project

images from el la macdonald
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No digital versions of the first three 
magazines exist. This and the next three 
spreads have been photographed by media 
placement student, Nina Humphrey.



10 years in and the magazine still remains one of the most popular parts of 
the Fashion Management course and, dare I say it, probably one of the most 

challenging. 

The students have a huge amount of work to produce - seven pieces each - an 
editorial, fashion spread including photoshoot, article, product page, contributor 

profile, front cover and blog with 10 posts. They used to sit an exam as well but 
that was substituted for four online assessments a few years ago. Oh! And most 

haven’t used InDesign before so there’s some software to learn too. 

Before that sends any prospective students into a panic, it is a double credit 
module but, yes, it is a large body of work. Uncompromisingly so. Welcome to 

the world of fashion and journalism where deadlines and creativity demand 
resilience you never thought you had. At the beginning most students seem to be 
filled with trepidation, thinking they’ll never manage to finish it all but, with a bit if 
reassurance, a very clear list of unbreakable (yes, I know) deadlines and maybe 

the odd kick up the pants (metaphorical of course), they all make it and are 
incredibly proud of their achievements. As I am too.

Each year I sit down in February to start pulling together this amazing publication. 
I’ve written the odd piece at the back of the magazine but the emphasis is 

always on the students. This is their magazine and the content’s only given a ‘soft’ 
edit. It is a true reflection of their hard work, dedication, organisation, innovation, 

creativity, persuasion (convincing someone to help is not always easy) 
and bravery. 

That’s why I’m not very comfortable coming out of the shadows as editor. But it’s 
the 10th anniversary and it seems that a look back at the previous editions is in 

order and a massive thank you most definitely needed for all of the contributors 
who make this publication possible.  The next few pages will hopefully give you a 
taste of the previous magazines and show you how this has developed over the 

years. I enjoyed introducing a digital version back in 2014 and we are still thinking 
of new ideas so there maybe more changes to come. But thankfully there is still a 

place for print and what beautiful print it is too!

Finally thank you to all of the students both past and present. 
You make my job one of the best.

Letter
from the Editor

Fiona Blunsdon



our 1st magazine



The second year of the BA(Hons) Fashion Management degree, the first year of the magazine.
The publication has been a flagship for the course and the skills of our students.
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our 2nd magazine



From the beginning we wanted each cohort to give the magazine its own identity. Each year a different 
name is chosen (not used before or by any other publication), each year it is getting more and more difficult!



our 3rd magazine



We are lucky to be supported by our local community; designers, makers & retailers.
This edition was in association with Bon Accord and St Nicholas.
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A TOP-RATED UNIVERSITY  
FOR EMPLOYABILITY

T: 01224 262203  
E: BETTER@rgu.ac.uk

WWW.RGU.ac.uk/mscfashionmanagement

STEP INTO A CAREER in
FASHION MANAGEMENT

MSC FASHION MANAGEMENT

Course content includes:

Fashion Business
Public Relations Theory & Practice
Fashion Identity & Communication
Fashion Internationalisation & Distribution
Fashion Buying Forecasting & Merchandising

Some funded places available

Follow us:  www.thefashionplaceblog.com

BE:WEAR
BA Hons Fashion Management

front cover.indd   1 29/04/2013   13:33

Fur Stole - H&M
Jumper - Vero Moda
Tartan Skirt - Scottesque
Tights - Marks & Spencer
Suede Heels - New Look

pages 116 to 122.indd   5 30/04/2013   10:30

pages 2 to 7.indd   4 30/04/2013   09:33

pages 154 to 159.indd   4 30/04/2013   13:42

our 4th magazine



Dress - Frocks
Cardigan - Stylist’s Own 

Model - Veronica 
Photographer - Niki Clark 

Stylist - Skye Evelyn 
Hair & Make-up - Skye Evelyn

pages 46 to 50.indd   3 29/04/2013   15:45

ASOS BAROQUE
 BLAZER £60

ASOS BAROQUE
TROUSER £45

pages 16 to 20.indd   5 29/04/2013   13:50 pages 23 to 29 amended.indd   2 01/05/2013   21:47

Opposite: Model Pheobe wears Lori Lee maxi dress, £195 from Coast.
This page: Pheobe wears floral print dress, £200 from John Lewis.

pages 57 to 59.indd   3 30/04/2013   09:57

FROM MIDNIGHT
Razzy Wears: 
Top - Urban Outfitters, 
Leather Trousers - H&M,
Shoes - Jeffrey Cambell. 
Hannah Wears: 
Jacket and Bralet - Topshop, 
Shoes - TK Maxx, 
Discopants - American Apparel.

pages 70 to 75.indd   3 30/04/2013   10:07

The camo jacket:
Join the fashion army with an ultra-versatile modern-day classic, 
which can be styled into a super-tough military look. 
Jade wears: Military Jacket, £29.99 Topshop
Ruairidh wears: Military Shirt £7 H&M

pages 79 to 83.indd   4 30/04/2013   10:11

pages 96 to 102.indd   7 29/04/2013   16:25

On opposite page: Faux fur shawl, River 
Island; Bra, model’s own; Necklace, 
Primark; Stockings, Ann Summers. 
This page: On male model- Shirt, Suit Jacket 
& Tie, Topman. On femlae model- Satin &     
lace Bra, Ann Summers; Beaded Necklaces, 
Primark. 

Models: From left- Rachael Harley, Mortida 
Khalaf, Amanda Gray
Stylist : Kaitlyn Fitzgerald, Jessica Kreiger
Editor: Kaitlyn Fitzgerald
Hair: Louise McIntosh
Makeup: Stephanie Milne, Steph M. Artistry
Location: Norwood Hall Hotel, Abredeen 

Suit, Shirt & Tie, all from Topman; 
Watch, Armani. 

pages 108 to 113.indd   5 30/04/2013   10:26

The Woman InBlack

pages 144 to 149.indd   3 30/04/2013   13:19

All these beautiful models are found from friends, family, the student body and sometimes from call outs 
on social media. They all give their time freely and we hope they enjoy featuring on our glossy pages.
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MISS SELFRIDGE Necklace // 
TOPSHOP Jacket

THE 5TH EDITION
BA (Hons) Fashion Management

Turn either of the previous looks into 
night ones by adding a strong lip. 

Start off with MAC Prep + Prime Lip 
£12.50 to make sure it lasts. Then, 

using a lip liner brush, apply MAC 
Red £15 for an even and perfect lip. 

Keep the hair natural 
for a relaxed but striking look.

our 5th magazine

...The End

Katie Wears:
Top: Loving Youth @ Topshop £25
Leather Trousers: H&M £14.99 
Necklace: Primark £3
Scrunchie: Topshop £5Denim Daze...



Model wears; Jovani Dress

Wearing: Noor, Stylist’s own vintage dress // Tessa, Vintage jumpsuit // Lewis, Model’s own //
Hannah, Zara suit // Jennifer, Vintage dress

This was our first year going digital; the magazine is available in both high and low resolution formats so 
students can share their work more widely. This edition featured in an innovation exhibition at Magfest.
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Long Live The Mini!

Ksenia wears:
Blue Prom Dress, Beyond Retro

Pink Cardigan, George at Asda

Emma wears:
Vintage Shirt Dress, 

Beyond Retro

15

50 and Fabulous
We found two gorgeous models with amazing personal style. 

Here is proof that age is just a number and 
you can look Stunning and stylish in your FIFTIES.

our 6th magazine

50 MINUTE

Johannes
Turtelneck: Topman £14.00
Shirt: Topman £28.00
Pants: Topman £50.00
Bag: Primark £9.00
Coat: Model’s own

BREAK
@ RGU

 Stylists: Maria Kisant - Weronika Zalewska - Fruzsina Polgar 
Marie Groualle - Roxanne Seewoester        

Location: Robert Gordon University - Aberdeen - Scotland

Photographer: Jenny Bunch
Hair and Make-Up Artist: Sharon Stroud
Models: Johannes Svensson - Sofia Rohman

A MODERN
Cinderella

Styled by: Fiona Macpherson, Gillian McCormick & Kieran Hamilton   Make up by: Abbi Trowell 
Hair by: Sharron Stroud   Modelled by: Katherine Harris   Photographed by: Niel Mcelhinney

Is Cinderella 
really living the 
fantasy life as 
depicted in the 
1950’s movie, 
or is she trapped 
by the 
confinements of 
modern life?



7

“Chewing gum 
is really gross. 
Chewing gum, 
I hate the most.”

Ralph Lauren Shirt
Primark Necklace & Hair Bow
Model: Hannah Fairgrieve
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CREEP
A FASHION STORY INSPIRED 
BY 50 YEARS 
OF ADDAMS

PHOTOGRAPHY: JULIE GORDON
PHOTO EDITING: JAY SPOONER 
AND COURTNEY WILLIAMS
STYLING: COURTNEY WILLIAMS, 
LAURA SPEIRS AND LOUISE WATSON
MAKEUP ARTIST: JENNA MELVILLE

MODELS: NATHAN MELLIS,
 CORMAC BANKS,

 DAVID BROWN, IMOGEN READING, 
KRIS DAVIDSON,

 JEN MACDONALD AND CLAIRE MARIE

This edition celebrated the 50th anniversary of Aberdeen Business School and students 
were inspired by all things fifty; from fashion to film and everything in-between.
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Trousers & Boots - Topshop 
Top - Zara Studio

Structured
implicity 
Photographer Rory Bain 
Model Stacy Simmers
Stylists Stacy Simmers & Gusti Simon

Model wears:
White Crop Top Missguided 
£12
White Joni Jeans topshop £36
Timberland Boots £80
Oversized Lettered Shirt 
Model’s own

PRIMEnumber 7

our 7th magazine



TOP : KAREN MILLEN
CULOTTES : KAREN MILLEN
SHOES : MODEL’S OWN

Gosia wears-
Body: H&M
Shorts: Topshop

Model wears ; 
Vintage Jumper by Compliments
Jeans by Zara

Model: Iulia wears Faux Fur Jacket, Stradivarius. 

Nikola wears: 
Jeans; River Island
Sleeveless shirt; 
River Island 
Shoes; Model’s own

Danica wears:
Jeans; River Island
Sleeveless shirt; 
River Island 
Shoes; Model’s own

Fabio: Top: Adidas
Trousers: Adidas
Shoes: Adidas Superstar

Concrete Jungle
adding a touch of nostalgia and urban street style 
to your retro SPORTSwear

Tilly: Sports Bra: Nike
Shorts: Urban Outfitters
Shoes: Nike Roshe Run

Into the 
Woods

________________________________________
Black, white and lace. Bringing feminine fashion to the outdoors.

This year I found out about HYMAG (formally known as The Hyman Archive), the world’s 
largest collection of magazines; all of our magazines are now part of this collection.
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our 8th magazine

ST8MENT
The 8th Edit

The School of Creative and Cultural Business’ Fashion Magazine

 

Skirt,
Topshop,
£68

Bag,
Littlewoods,
£36

Jacket,
Topshop,
£65

Earrings,
TK Maxx,
£14.99

Shoes,
Next,
£32

Sip Cup,
Debenhams,
£10

Jacket,
Very,
£65

Make-up 
Bag, M&S,
£12

Shoes,
Dorothy 
Perkins,
£32

Jeggings,
Primark,
£13

Skirt,
Very,
£35

Make Mine                
Metallic...
What statement pieces will 

be shimmering in your 
wardrobe this season?

Shoes,
Topshop,
£64

Cushion,
Houseology,
£39

By Hannah McGilloway

Bodysuit - New Look
Knee-high Socks - Model’s own

Dress: H&M
Choker: ASOS



Jacket - H&M £12
Top - Boohoo.com £5
Skirt - Boohoo.com £11
Jeans - Model’s Own 

Styist // Cerys Law
Photographer // Marta Gordon

Models // Lara Debelle & Jordan Pellerin

Outfit 6; Dress up your 
dungarees. Alsébà wears: 

Dungaree Dress, Boohoo. Top & Boots, 
River Island. Bag, Zara. Bandana, 
Vintage. Jewellery, Model’s Own.

6.

Model Wears:
New Look - Navy 
Double Breasted 
Military Jacket 
£39.99, Black Rose 
Embroidered Fray 
Hem Jeans £29.99,
Warehouse - Grey 
Pointy Heeled Ankle 
Boots £79.

Maja wears: Fur Jacket from 
Oh Polly, Top from 

Missguided Skirt from 
Topshop, Boots from Office

Local venues and locations often feature in the magazine and help provide a perfect backdrop 
for the fashion shoots. It is the support of the local community that makes this publication possible.
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To The Nines
The Ninth Edition of the Fashion Management Magazine

Dressed and Styled

Model - Kiran Ali
Velvet Co-ords - Zara

Hijab - Model’s Own

101 109

Aisha: 
top - asos
culottes - topshop
trainers - New Balance
earrings - ebay

FREYA:
jacket - miss selfridge
trousers - boohoo
trainers - adidas

AISHA:
jumper - stylist’s own
jeans - topshop
sunglasses - H&M
trainers - vans

AISHA:FReya:

131

134

T-shirt - H&M
Bandana - ASOS

Trousers - Model’s own

our 9th magazine



32 33

Sitting by the crackling fire, mulled cider 
and board games on the table.

This page:
H&M Jumper
H&M Scarf
Heart&Dagger Suit trousers

Right Page:
ASOS Roll neck jumper
ASOS Three piece suit   

METROSEXUAL 
MAN

Styling: Chloe Fleming and Margherita Ambrosi
Photos: Leila Donald and Tori Cruickshank

Models: Jamie Cowie and Scott Murison
Location: BrewDog Aberdeen 

Photographed by James Feeley, Rory Brown
Stylists Suzana Hasaniova, Irina-Christina Bogdan

Models Hami Hill, Geri Mizyuleva, 
Hannah Exton, Katherine Stoddart

Silver jacket: Quiz 
Silver skirt: H&M
Bodysuit: H&M
Transparent top: H&M
Accessories: Stylist’s own

79

PhotographER: Rory Leng
Model: AC MITCHELL
MAKEUP: Ac Mithell
STYLIST: CAT MACIVER

BRA: bravissimo
SHEER TOP: PRIMARK
DENIM JACKET: MODEL’S OWN

79

We send copies of the magazine to our collaborators, contributors and placement providers. This 
edition impressed Samantha Leckie, Editor of Society, so much, they featured it in their magazine.
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Emily Reid

Abbie McKee Abbie McKee

Abbie McKee
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Collaboration
with North East Scotland College

Kate Johnson

Karen “Creativity. Complex problem solving. 
Judgement and decision making. Coordinating with 

others and people management. As we move into 
an era of artificial intelligence and automation, these 
are some of the key skills employers are seeking from 
our graduates. That’s why the Fashion Management 

magazine is such an important module for our 
students. Creativity is required, not just to produce 

an aesthetically pleasing product, but also creativity 
of thought to enable complex problem solving – 

fashion shoots may seem like fun but they involved 
the coordination of locations, weather, people, 
products, props, equipment and transport. The 

key management skills of planning, organising and 
controlling are certainly tested! Fashion management 

students may be working with hairdressers, models, 
makeup artists and of course, photographers. 

“Our collaboration with NESCol photography students 
is essential to the professionalism of the magazine, 
providing an authentic experience of negotiating 

and working with others in the Creative Industries. The 
fashion management and photography students must 

coordinate their skills, talent and experience, working 
together to make decisions about each shoot. Good 

teamwork is not always easy – it takes effort and 
understanding, time to get to know one another 

and to develop clear communication practices. The 
results of teamwork are worth the effort though. Over 

the 10 years of our Fashion Management magazine, 
some truly amazing pieces of work have been 

created, images that could not have evolved without 
collaboration. Some of the students continue to work 

together on other projects, evolving into mutually 
beneficial partnerships. These are experiences that 

cannot be taught in the classroom or lecture theatre, 
and they are a distinguishing feature of how students 

learn at RGU and NESCol, giving graduates of both 
courses a competitive edge as they enter the world 

of work.” 

Steve “Live briefs, collaboration and external 
opportunities are essential to student experience. 
Julia Bryce from Society Magazine possibly said it 

best, “The Robert Gordon University Magazine brings 
together students of fashion and photography in a 
symbiotic relationship.”  Often the first experience 

of a ‘live’ brief, outside their academic curriculum, 
the RGU Fashion Management magazine ensures 

collaboration between diverse sectors of the Creative 
Industries, builds confidence and encourages a 

disciplined approach in production skills that are 
essential in a real life commercial environment.” 

As well as the magazine collaboration the 
photographers at NESCol are exposed to a range of 
further diverse practical opportunities which can be 

seen on this and the following pages.

We hear from both Karen Cross, Course Leader for Fashion Management 
and Steve Smith, Photography Lecturer at NESCol, about the significance 

of the collaboration between our two courses.



Leila Donald Monika Jastrzebska

Alfredo Gangemi

Zsolt Somogyi

Zsolt Somogyi



Beata Bielawska Mark Messer

Eleanna Papanikolaou

Julia Fraser
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Another NESCol collaboration. 
“When the NESCol photography 

department was approached 
three years ago by Aberdeen 

Harbour Board with an exciting 
project, the team were delighted 

to help. This led to a challenge 
being issued to all photography 

students at the College to come 
up with images that could feature 

in the Harbour Board’s next 
calendar with either a creative 

interpretation of the existing 
harbour or highlighting the City 

and Shire’s greatest attractions.

“Three years on and competition is 
fierce to provide images that are 
beautiful, inspiring, creative and 
thought-provoking for both the 

calendar and the organisation’s 
Annual Review.”

Steve Smith

A few of this year’s Harbour Board 
Competition winners

James Alexander Morgan Fenwick

Camryn Forman

Beth Taylor

Coreen Hutchison

Sonia Czosnek

Sasha Smolova
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My journey from university to back home is a 
tedious seven hours. However, the silver lining 
of this cloud is that I’ll always treat myself to a 
magazine. There is something so wholesome 

and special about taking a break from my 
phone and flicking through the glossy pages of 

a freshly printed magazine. It’s the perfect 
balance of enticing editorial shoots, 

sumptuous adverts and insightful articles, all 
exuding the vague whiff of expensive perfume. 
In a time where nearly everything in the world 
is becoming digitised, I hope you have enjoyed 
taking a moment to sit back, relax, and relish 
the pages of our 10th anniversary magazine.

Thea Whincop




